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Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Batter  up! 


On  April  5,  Gannett  sent  a  new 
team  member  up  to  bat  USA 
TODAY  Baseball  Weekly,  a  tabloid 
for  fans  of  America’s  favorite 
pastime,  from  The  Nation  s 
Newspaper. 

USA  TODAY  Baseball  Weekly  is 
for  the  avid  fan.  It'S  chock-full  of 
statistics,  TV  previews,  game 

and  team-by-team  notes 
for  major  and  minor  league  teams, 
plus' reports  on  fantasy  leagues. 

Reader  enthusiasm  has  soared,  fn 
fact.’ more  ^an  14,000  fans-  had  ■ 
subscribed  by  launch  date.  Coupled 
with  newsstand  sales,  anticipated 
circulation  for  the  first  yepr  i» 
several  hundred  thousabd  copies  ■ 
week.;  '•  v:^ jr  . 

Advertisers  are  dhS^Ing,  too.  USA 
TODAY  Baseball  Weekly -leunchea, 
with  17  advertising  page^ 
exceeding  first-issue  projections 
by  more  than  100  percent. 


Not  bad  for  a  rookie.  '  . 

At  Gannett,  we  put  .innovation  hi 
our  line-up  every  day.  *'  > 

^dOATWEIT  i 


O  1991,  The  Hears!  Corporation 


A  child’s  letter  delivered  by  mistake  to  his 
Seattle  restattrant  several  years  ago  inspired 
Dick  Francisco  to  found  the  Forgotten 
Children’s  Fund.  It  has  grown  into  a  major 
local  program.  As  Santa  Claus  to  hundreds 
of  Idds,  he  and  his  helpers  deliver  toys, 
clothes  and  food  to  the  needy  at  Christmas. 


Petty  Officer  Walter  M.  Bennett,  a  Navy 
submariner,  organized  a  team  of 300  sailors , 
and  600  schooUdds  and  parents  from  Kitsap 
County  commtmities  to  move  along  Dyes 
Inlet  beaches  to  clean  up  trash  and  debris 
that  had  accumulated  over  the  years. 


Gla^  Olivia  Johnson  Jordon  is  more  than  a 
concerned  parent.  She  is  a  long-time  Girl 
Scout  leader,  a  committed,  hard-working 
community  activist,  a  founder  of  her  local 
business  association  and  the  South  Seattle 
Crime  Prevention  Council.  She  really  be¬ 
lieves  in  being  involved. 


James  Westall’s  Skookum  Jump  Rope  Co. 
has  a  staff  of  10  developmentally  disabled 
people  who  do  a  lot  more  than  produce 
thousands  of  jump  ropes  each  month.  Their 
jobs  instill  pride,  pay  a  salaiy  and  prepare 
them  to  move  on  to  bigger  things. 


Rev.  Otis  J.  Moore  foimded  Seattle’s  Emer¬ 
gency  Feeding  Program  in  1977  to  alleviate 
hunger  among  the  poor.  Since  then,  he  has 
turned  the  program  into  a  highly  efficient  and 
effective  network  of  124  churches,  24  distri¬ 
bution  centers  that  last  year  distributed  more 
than  280,000  meals. 


Rev.  Craig  Rennebohm’s  congregation  is 
found  in  back  alleys  and  urban  parks.  Its 
members  are  Seattle’s  mentally  ill  and  home¬ 
less  who  cannot  easily  find  medical  care, 
housing  and  food.  His  mission:  Link  them 
with  shelters  and  programs  that  can  help. 


Local  heroes. 


Eachspringsince  1976,  Post-Intelligencer 
readers  have  nominated  for  Jefferson 
Awards  people  who  have  enriched  the 
lives  of  their  neighbors  and  communi¬ 
ties  through  voluntary  public  service. 

From  among  the  104  individuals 
nominated  this  year,  these  sbc  were 
chosen  to  receive  bronze  Jefferson  Award 
medallions  as  Western  Washington’s  winners. 


In  a  ceremony  at  the  United  States  Supreme 
Court  in  Washington,  D.C.  this  summer, 
the  American  Institute  for  Public  Service, 
the  program’s  national  sponsor,  will  honor 
local  and  national  Jefferson  Awards  win¬ 
ners  from  all  over  the  nation. 

We  are  proud  of  our  local  heroes. 

They  typify  the  spirit  of  the  Jefferson  Awards. 
They  care. 


Seattle  ^ost-JttteUigencer 

A  HEARS!  NEWSPAPER 

Voice  of  the  Northwest  since  1863. 


We’ve  made  E&P’s  classifieds 
even  better  with  our  new — 

E&P _ _ _ 


SERVICE 

The  newspaper  industry's  24  hour  phone  resume  hotline 
YOU'RE  IN  CHARGE  OF  THE  HIRING  PROCESS! 

Say  goodbye  to  unwanted  and  inconvenient  telephone  calls.  Gone  are  the  days  of 
uncomfortable  and  time-consuming  interviews.  The  E&P  VOICE  CLASSIFIED 
SERVICE  is  an  automated  audiotex  telephone  feature  that  allows  you  to  use 
a  simple  touch-tone  phone  to  review  applicants  and  schedule  interviews. 


E&P  VOICE  CLASSIFIED  SERVICE 

•  Enables  applicants  to  respond  to  your  E&P  Help  Wanted  ad  24  hours  a  day, 
7  days  a  week. 

•  Enables  you  to  review  and  respond  to  the  applicants  phone  resumes 
at  your  convenience. 

•  Relieves  you  from  having  to  answer  applicant  phone  calls. 

•  Saves  you  time  —  and  time  is  money. 

•  Helps  you  to  fill  a  vacant  position  faster. 

•  Eliminates  the  response  delay  of  the  U.S.  mail  and  the  restrictions 
of  9  to  5  working  hours. 


MP  VOICE  CUSSir, ED  SER, 

monthly 

exceilent^es^ 
and  produS  '"i 

'"ustbeableto  m^r  Appi 

and  have  ^^ead 

ence.  Knowledge  of 

Send  resume  f 

>amples  to.-  ®^*ary  history 

Star'^:^!lf®'"8  Director 
^'2‘'"'««ons  Ltd 

'»n  with  strong  "eeds 

editor  and^nnfh®^'’'®^®^ 
jage  and  lead  lo  ®*®'s‘an 

leone  with  orouon*^^''  consider 

1502.  MonrTiA%^em.§tar 
SERVICE 


CALL  NOW  TO  SIGN  UP  FOR  THE  E&P  VOICE  CLASSIFIED  SERVICE! 
PHONE:  (212)  675-4380  FAX:  (212)  929-1259 

FOR  A  FREE  RECORDED  DEMONSTRATION  CALL  (212)  230-2225 

E&P  VOICE  CLASSIFIED  — 

at  your  service  24  hours  a  day,  seven  days  a  week. 
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MAY 

19-22— International  Newspaper  Financial  Executives,  Spring  Conference, 
San  Diego,  Calif. 

19-22— International  Newspaper  Marketing  Association,  International  Con¬ 
ference,  Orlando,  Fla. 

19- 23— American  Society  for  Training  and  Development,  Annual  Conference 

&  Exposition,  San  Francisco  Marriott  Hotel. 

JUNE 

2-5 — Newspaper  Personnel  Relations  Association,  Annual  Conference, 
Fort  Lauderdale,  Fla. 

5- 7— Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Westin  Copley  Place,  Boston,  Mass. 

6- 8— Oklahoma  Press  Association,  Summer  Convention,  Lake  Texoma 

Lodge,  Lake  Texoma,  Okla. 

7- 11 — American  Advertising  Federation,  National  Advertising  Conference, 

Opryland  Hotel,  Nashville,  Tenn. 

8- 12 — American  Newspaper  Publishers  Association,  Technical  Exposition 

and  Conference,  Las  Vegas  Convention  Center,  Las  Vegas,  Nev. 

12- 15 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island,  Ga. 

13- 15— Mississippi  Press  Association,  Summer  Convention,  Natchez,  Miss. 

20- 22— Florida  Press  Association,  Annual  Convention,  Orlando,  Fla. 
20-22— Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell,  Ky. 

20- 22— Tennessee  Press  Association,  Annual  Convention,  Ramada  Inn, 

Clarksville,  Tenn. 

21- 22— Michigan  AP  Editorial  Association,  Annual  Meeting,  Hidden  Valley, 

Gaylord,  Mich. 

27- 29 — Texas  Press  Association,  Summer  Convention,  Corpus  Christi, 

Texas. 

28- 29 — South  Carolina  Press  Association,  Summer  Meeting,  Hilton  Head, 

S.C. 

30-7/3 — International  Circulation  Managers  Association,  National  Conven¬ 
tion  and  Annual  Sales  Conference,  Marriott  Copley  Place,  Boston, 
Mass. 


SeminarsIWorkshopsIClinics 

MAY 

19-22 — American  Press  Institute,  Copy  Editors  Workshop,  Airport  Hilton  Inn, 
Pittsburgh,  Pa. 

19-24— Poynter  Institute,  Growth  &  Development  for  Newspaper  Leaders 
Seminar,  St.  Petersburg,  Fla. 

25-30 — Gannett  Foundation  and  Association  for  Education  in  Journalism  and 
Mass  Communication,  Workshop  on  teaching  of  ethics  in  journalism. 
University  of  Missouri  School  of  Journalism,  Columbia,  Mo. 

30— Inland  Press  Association,  Revenue  Blitz  Seminar,  Champaign- 
Urbana,  III. 


JUNE 

2-7— Poynter  Institute,  Newswriting  at  Historically  Black  Colleges,  St. 
Petersburgh,  Fla. 

6— New  England  Newspaper  Association,  Sports  Writing  and  Editing 
Workshop,  Hampton  Inn-Winthrop  Avenue,  Lawrence,  Mass. 

9-11 — Mid  America  Press  Institute,  All  About  Sports  in  Newspapers  Semi¬ 
nar,  Clarion  Hotel,  St.  Louis,  Mo. 

9-21 — Graphic  Arts  Technical  Foundation,  Executive  Technology  Program, 
GATE  International  Headquarters,  Pittsburgh,  Pa. 

16-22— American  Press  Institute,  Management  and  Costs  Seminar  for  news¬ 
papers  under  75,000  circulation,  API  Headquarters,  Reston,  Va. 

22— Gr8^}hic  Arts  Technical  Foundation,  Increasing  Pressroom  Produc¬ 
tivity  Seminar,  Vancouver,  B.C. 

23- 28— American  Press  Institute,  Copy  Editors  Workshop,  Sunnyvale  Hilton, 

San  Jose,  Calif. 

24- 28— American  Newspaper  Publishers  Association,  Web  Offset  Newspa¬ 

per  Press  Operation  Seminar,  ANPA  Headquarters,  Reston,  Va. 
27— Inland  Press  Association,  Revenue  Blitz  Seminar,  Troy,  Ohio. 
28-29 — Graphic  Services  &  Seminars  Inc.,  Prepress  Color  Workshop, 
Graphic  Arts  Institute,  San  Francisco,  Calif. 
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About  Awards 


Freedom  of  Information  Award.  State  Sen.  Robert 
Jubelirer  was  honored  with  the  Pennsylvania  Newspaper 
Publishers’  Association  Freedom  of  Information  Award 
March  26  for  his  part  in  the  development  of  the  state’s 
Sunshine  Act.  The  award  is  not  annual,  but  is  presented  to 
those  who  have  distinguished  themselves  with  their  efforts 
to  promote  the  free  flow  of  information  to  the  public. 

Keystone  Press  Awards.  Carol  Morello  of  the  Philadel¬ 
phia  Inquirer  and  Mark  Warnick  of  the  Pittsburgh  Press 
have  tied  as  winners  of  the  sixth  annual  Pennsylvania 
Distinguished  Writing  award  in  the  Keystone  Press 
Awards  contest. 

The  awards  contest  is  annually  sponsored  by  the  Penn¬ 
sylvania  Newspaper  Publisher’s  Association  Foundation 
and  the  Pennsylvania  Society  of  Newspaper  Editors.  It 
recognizes  outstanding  writing,  photography  and  design. 
Keystone  Press  Awards  went  to  more  than  260  news, 
feature  and  sports  stories,  and  photos,  divided  into  eight 
circulation  divisions.  Point  values  are  assigned  to  individ¬ 
ual  first-  and  second-place  winners  and  the  newspapers 
with  the  highest  point  totals  are  recognized  as  Sweep- 
stakes  winners. 

The  Sweepstakes  winners  for  1991  are;  Division  I,  Daily 
and  Sunday,  circulation  over  150,000:  the  Philadelphia 
Inquirer;  Division  II,  Daily  and  Sunday,  circulation  50,000 
to  150,000,  Reading  EaglelTimes',  Division  III,  Daily  and 
Sunday,  circulation  35,000  to  49,999;  Valley  News  Dis¬ 
patch,  Tarentum;  Division  IV,  Daily  and  Sunday,  circula¬ 
tion  20,000  to  34,999:  Press-Enterprise,  Bloomsburg; 
Division  V,  Daily  and  Sunday,  circulation  under  20,000: 
Sentinel,  Carlisle;  Division  VI,  Weeklies,  circulation  over 
15,000:  Philadelphia  Business  Journal',  Division  VII, 
Weeklies,  circulation  6,000  to  15,000:  Today’s  Spirit,  Hat- 
boro;  Division  VIII,  Weeklies,  circulation  under  5,999: 
tie  —  Delaware  Valley  News,  Frenchtown,  N.J.,  and  the 
Pocono  Post,  Gilbert. 


Joseph  E.  Hughes  and  Communications  Council  Fellow¬ 
ships.  Two  newspaper  journalists  will  attend  Stonier  Grad¬ 
uate  School  of  Banking  as  recipients  of  the  Joseph  E. 
Hughes  and  Communications  Council  Fellowships. 

The  Joseph  E.  Hughes  Fellowships  were  awarded  to 
David  C.  Elbert,  business  writer  for  the  Des  Moines 
(Iowa)  Register,  and  Jennifer  Kay  Driscoll,  editor.  North¬ 
western  Financial  Review,  Minneapolis,  Minn.  The 
American  Bankers  Association’s  Communication  Council 
Fellowships  were  awarded  to  Louise  F.  Witt,  banking 
reporter,  the  Boston  Business  Journal  and  Neal  St. 
Anthony,  business  reporter.  Star  Tribune,  Minneapolis. 

Honorable  mentions  were  awarded  to  James  D.  King, 
banking  reporter,  A r/a/tra  (Ga..)  Journal-Constitution,  and 
Mark  E.  Lett,  assistant  managing  editor,  the  Detroit 
(Mich.)  News. 

The  fellowships  (total  monetary  value  approximately 
$3,000)  include  full  tuition,  room,  board,  travel  expenses, 
and  a  $300  stipend.  Recipients  choose  their  own  curricu¬ 
lum  for  the  ’91  resident  session  from  more  than  45  courses, 
offered  in  order  to  gain  insight  into  banking  that  is  valuable 
in  their  coverage  of  the  industry. 

Murphy  honored  for  community  spirit.  Reg  Murphy, 
chairman  of  the  Baltimore  Sun  Co.,  was  recently  honored 
by  the  United  Way  of  Central  Maryland  with  the  first 
Community  Spirit  Award  for  outstanding  community  ser¬ 
vice. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Looking  eastward  No.  702 

In  earlier  times  and  especially  when  the  world  was 
viewed  from  some  European  capital,  the  vast  lands 
beyond  the  eastern  horizon  were  the  Orient.  That  effec¬ 
tively  lumped  not  only  China  and  Japan  but  many  of  the 
countries  now  listed  in  the  Middle  East. 

Today,  the  Orient  and  Orientals  are  used  mostly  for  the 
Far  East  and  other  parts  of  Asia.  However,  the  words 
carry  a  lingering  whiff  of  the  earlier  colonial  world  view, 
and  few  Americans  of  Asian  origin  now  identify  them¬ 
selves  as  Orientals. 

When  writing  in  abroad  perspective,  we  prefer  Asm  and 
Asians  to  Orient  and  Orientals  but,  in  most  cases,  we 
should  recognize  the  distinctiveness  of  peoples  from  such 
a  vast  geographical  area  and  write  of  South  Asians  or  East 
Asians  or,  even  more  particularly,  about  Chinese, 
Koreans  or  Japanese. 

The  distinctions  are  likely  to  be  especially  important 
when  there  is  a  risk  of  feeding  racial  bias.  To  write  about 
“Asian  gang  wars”  or  a  “crime  wave  in  the  Oriental 
community”  when  the  problem  is  limited  to  a  handful  of 
people  from  one  or  two  societies  is  like  blaming  “Euro¬ 
pean  terrorists”  for  a  rash  of  hits  by  the  German  Red  Army 
Faction  —  neither  justifiable  nor  helpful. 

(Reprinted  by  permission  from  Copy  Talk,  in-house 
critique  of  the  Canadian  Press,  Peter  Buckley,  editor.) 


Wayward  words 

It  is  seldom  that  1  make  a  mistake,  and  even  seldomer 
that  I  admit  it.  However,  doing  a  critique  of  a  newspaper 
the  other  day  I  came  across  the  expression  pecunious.  No 
such  word,  I  concluded  omnisciently,  after  having 
checked  the  dictionaries  within  easy  reach.  Before 
rereading  the  critique  for  a  final  check,  I  felt  prompted  to 
\ookfor  pecunious  in  the  great  Oxford  English  Dictionary. 
And  there  on  P.  2,1 10  was  my  comeuppance:  “Pecunious 
a.  Now  rare  .  .  .  the  negative  impecunious  is  much  more 
used.  1.  Well-provided  with  money  ...  2.  Money-loving: 
avaricious  .  .  .”  Ah,  there  we  have  the  sense  my  client 
used;  no  such  word,  indeed.  At  least,  it’s  rare. 

*  *  * 

“Confidentiality  Is  Being  Eroded,  Critics  Contend.” 
Contend  is  becoming  the  newswriters’  word  of  all  work  for 
use  in  attribution,  and  thus  will  soon  be  a  bland  and  neutral 
stereotype.  A  case  can  be  made  for  restricting  its  use  to 
occasions  when  there  is  actual  contention  or  disagree¬ 
ment.  Oftentimes  contend  is  used  when  assert  would  be 
more  suitable. 


*  *  * 

Said  in  a  statement  is  a  formula  for  attribution  that  has 
irked  me  for  a  long  time.  (“There  is  no  basis  for  the 
criticism,”  the  mayor  said  in  a  statement.)  It  would  be  a 
different  matter  if  something  specific  (formality,  quotabil- 
ity,  whatever)  were  understood  from  this  formula  by  both 
writer  and  reader,  but  that  is  not  the  case;  it  is  just  another 
of  those  portentous-sounding  newswriting  rituals  that 
seem  to  mean  something  (“It  doesn’t  mean  anything,  I  tell 
you,”  as  the  cartoon  character  explained  to  a  baffled 
subordinate.  “It’s  just  our  policy.”)  And  so  said  in  a 
statement  is  just  a  pointless  inflation  of  said. 


About  Awards 


James  Wright  Brown  Award.  The  Deadline  Club,  the 
New  York  City  Chapter  of  the  Society  of  Professional 
Journalists,  gave  the  1991  James  Wright  Brown  Award  to 
Money  magazine  for  “Four  Basic  Letters,”  about  the 
Internal  Revenue  Service. 

Named  for  E&P's  former  publisher  and  board  chair¬ 
man,  the  award  is  given  annually  for  the  best  single  exam¬ 
ple  of  public  service  reporting,  regardless  of  medium. 

The  club  gave  public  service  awards  to:  the  New  York 
Post,  for  staff  coverage  of  the  downfall  of  Phoenix  House 
founder,  the  Rev.  Bruce  Ritter;  Newsweek  reporter  Domi¬ 
nique  Browning  for  “How  to  Teach  Our  Kids”;  WWOR- 
TV  reporters  Joe  Collum,  Gary  Scurka,  Barbara  Gardner 
and  Susan  Perla  for  Nobody’s  Child',  and  WCBS-AM  for 
Crisis  in  the  Gulf. 

Photography  awards  went,  for  features,  to  John  Keating 
of  Newsday  for  “Leaving  Long  Island”  and,  for  spot 
news,  to  Newsday’s  staff  photo  coverage  of  the  crash  of 
Avianca  Flight  52. 

The  award  for  minority  reporting  went  to  Post  reporters 
Ann  Bollinger  and  Ransdell  Pierson  for  a  four-and-a-half- 
month  project  entry  called  Children  of  the  Damned. 

All  winners  received  a  statuette  designed  by  the  late 
Rube  Goldberg. 

Arthritis  Foundation  Awards.  The  Arthritis  Foundation 
named  the  national  and  regional  winner  of  its  Russell  L. 
Cecil  Writing  Awards  competition. 

The  national  newspaper  winner  was  Dee  Reed,  the 
Camarillo  (Calif.)  Daily  News,  for  “JRA  Straight  Talk, 
Therapy  Helps  Youngsters  Cope  With  Crippling  Illness.” 

Regional  winners  are:  Midwestern  Area,  Kathy 
Wesley,  the  Newark  (Ohio)  Advocate,  for  “I  Have  a  Pain 
Everyday”;  Northeastern  Area,  Karen  Cain,  Syracuse 
(N.Y.)  Herald  Journal  for  “When  Arthritis  Attacks 
Kids”;  Southeastern  Area,  Frank  Roberts,  Virginian  Pilot 
and  Ledger  Star,  Norfolk,  Va.,  for  “No  Matter  the 
Remedy,  Arthritis  Incurable”;  Southwestern  Area, 
Marge  Harrington,  Great  Bend  (Kan.)  Tribune  for  “It 
Seems  to  Me”. 


The  4th  Estate 


By  Doug  Borgstedt 


"NOPF- JUST  ANOTHER  MEETINQ  ON  WHETHER  ITJ 
RlQHT  OK  WROHa  TO  PRINT  A  RAPE  VICTIMS  NAME 


"WHATSUP?  OIDSAPPAM 
GET  KMOCKEP  OFF?  PID 
GOR&Y  QUIT  ?  ANOTHER 
MELTPOWN  ?" 


»iY.TME$  NEWSROOM 


EDITOR  &  PUBLISHER  for  May  11,  1991 


3 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Is  the  service  lousy? 

Newspaper  editors  and  publishers  have  spent  many  hours  at  their 
national  conventions  in  the  last  few  weeks  discussing  the  problems 
besetting  the  industry  and  ways  to  solve  them.  The  studies,  projects 
and  proposals  those  two  associations  have  generated  in  the  last  year 
or  two  and  which  were  the  basis  for  discussion  represent  the  expendi¬ 
ture  of  hundreds  of  thousands  of  dollars. 

For  instance,  the  ASNE  report,  “Keys  to  our  survival,”  which 
surveyed  at-risk  and  potential  (as  well  as  loyal)  readers,  as  well  as 
testing  their  reactions  to  five  prototype  newspapers  in  five  markets, 
cost  $200,000. 

There  is  another  study  that  individual  publishers  and  editors  can 
make  in  their  own  plants  which  will  cost  hardly  a  dime.  It  has  to  do 
with  the  type  of  service  people  receive  when  they  telephone  or  call  at 
the  newspaper  office.  David  McElroy,  editor  and  publisher  of  the 
weekly  Demopolis  (Ala.)  Times,  wrote  about  it  on  our  Shop  Talk 
page  April  13. 

Most  newspapers  do  not  seem  to  care  about  treating  their  custom¬ 
ers  decently,  he  wrote,  citing  some  horrible  examples.  We  believe 
most  newspaper  executives  do  care  about  it  but  are  unaware  of  the 
actions  and  attitudes  of  many  employees.  There  is  one  way  to  find 
out;  Make  some  test  calls  to  various  departments  that  customarily 
deal  with  the  public,  such  as  classified,  display,  news,  circulation. 
Sometimes  the  switchboard  can  be  at  fault. 

While  solving  the  problems  of  circulation  and  advertising  are  of 
paramount  importance,  newspapers  large  and  small  need  to  be  sure 
they  have  their  act  together  at  the  home  office. 

Change  in  carriers 

The  International  Circulation  Managers  Association  reports  a 
trend  away  from  the  “little  merchant”  system  of  youth  carriers 
toward  adult  carriers. 

Last  year  the  total  number  of  youth  carriers  on  the  nation’s  news¬ 
papers  dropped  from  424,075  to  362,470  while  the  number  of  adult 
carriers  rose  from  159,617  to  188,886.  There  was  a  net  loss  of  about 
30,000  carriers. 

While  we  can’t  see  the  complete  demise  of  the  “little  merchant” 
system  in  the  near  future,  it  is  sad  to  contemplate  such  an  end. 
Generations  of  successful  business  executives  and  politicians  have 
proudly  pointed  to  early  training  as  newspaper  carriers  which 
launched  them  on  their  careers.  What  will  take  its  place? 

Save  the  paper 

It  was  heartwarming  to  read  the  story  {E&P,  March  16)  of  how 
readers  of  a  small  weekly  in  California  responded  to  a  publisher’s 
appeal  for  funds  to  save  the  paper  from  closing.  At  that  writing, 
readers  had  sent  $14,000  and  the  checks  were  still  coming  in.  The 
publisher  called  it  a  miracle.  It  may  have  been  that,  but  it  was  more  a 
reflection  of  the  value  and  respect  readers  have  for  “their”  newspa¬ 
per  which  probably  is  duplicated  in  most  newspaper  towns  around 
the  country. 
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Letters  to  the  Editor 


Devote  more  space  to  women’s  sports 


As  Mark  Tomaszewski  of  the 
Orange  County  Register  said  in  the 
Feb.  16  report  on  coverage  given  to 
women’s  sports,  editors  face  a 
chicken-or-egg  dilemma.  Which 
comes  first,  media  coverage  of  wo¬ 
men  in  sports  which  helps  produce 
public  interest,  or  public  interest 
which  brings  on  more  coverage? 

Then  another  question  arises:  How 
can  the  public  be  interested  in  some¬ 
thing  that  is  rarely  reported  upon?  If 
people  do  not  know  when  women’s 
athletic  events  are  scheduled,  who 
key  players  are,  and  what  the  com¬ 
petition  means,  then  there  is  of  course 
no  reason  for  them  to  attend. 

Contrary  to  E&P's  editorial,  I 
believe  it  is  the  media’s  responsibility 
to  engage  in  some  affirmative  action 
here  and  give  more  space  to  women’s 
athletics,  especially  on  the  collegiate 
level.  That  should  include  features, 
advances,  and  game  stories,  and  not 
just  a  line  of  agate  in  the  calendar  of 
events  and  a  boxscore  the  day  after. 

No  one  is  asking  for  or  expecting 
equal  coverage.  The  interest  in  men’s 
athletics  is  overwhelming  and 
deserves  considerable  media  atten¬ 
tion,  but  women  also  provide  quality 
sports  entertainment  in  everything 

NEWSPAPERDOM© 

50  years  ago  .  .  . 

Full  commercial  use  of  television 
beginning  July  1  has  been  authorized 
by  the  Federal  Communications 
Commission.  After  an  experimental 
stage,  engineers  have  agreed  on  stan¬ 
dards  for  line  and  frame  frequencies. 
Licensees  will  be  required  to  provide 
service  at  a  minimum  of  15  hours 
weekly.  Some  licenses  have  been 
granted.  No  more  than  three  stations 
will  be  licensed  under  a  single  control. 
*  *  * 

President  Roosevelt  does  not 
regard  reporters  as  “necessary  men’’ 
within  the  framework  of  the  Selective 
Service  Act.  He  told  his  press  confer¬ 
ence  draft  regulations  must  be  relaxed 
to  insure  against  compulsory  military 
service  for  mechanics  and  some  of  the 
professions,  notably  medicine  and 
engineering.  But,  he  said,  men  in  the 
law  and  newspapermen  are  not  likely 
to  be  passed  over  in  future  selections. 

From  Editor  &  Publisher 
May  10,  1941 


from  swimming,  golf  and  volleyball  to 
gymnastics,  track  and  tennis.  They 
deserve  more  notice  than  they  cur¬ 
rently  receive,  and  the  public 
deserves  the  opportunity  to  read 
about  —  and  perhaps  then  become 
interested  in  —  these  athletes  and 
their  endeavors. 

Dennis  Brown 
South  Bend,  Ind. 

Stark 

designed  it 

Your  recent  review  of  the  Poynter 
Institute’s  recently  published  “Eyes 
of  the  News’’  has  drawn  considerable 
attention  to  this  new  study  of  reader 
response  to  newspaper  color  and 
design. 

It  also  caught  the  eye  of  co-author 
Dr.  Pegie  Stark  of  the  Institute. 

While  noted  newspaper  designer 
Robert  Lockwood  has  described 
Eyes  of  the  News  as  “must  reading,’’ 
it  was  Pegie,  not  Robert,  who 
designed  the  colorful  96-page 
research  report. 

Robert  J.  Haiman 

(Haiman  is  managing  director  of  the 
Poynter  Institute.) 


Not  surprised 

Reed  Larson  of  the  National  Right 
to  Work  Committee  writes  in  your 
letters  column  (Feb.  16)  of  Guild 
members  recoiling  “in  the  face  of 
staggering  dues  increases.’’ 

I  suppose  I  shouldn’t  be  surprised 
to  find  Larson  and  his  right-to-work- 
for-less  organization  ignoring  facts, 
but  I’d  like  to  know  what  “staggering 
dues  increases”  Guild  members  have 
been  confronted  with  since  there  has 
been  no  change  in  our  dues  rate  for 
years,  and  the  “soaring  income  from 
vastly  higher  dues  and  fees  imposed 
on  members”  that  Larson  also  talks 
about  sure  isn’t  showing  up  in  this 
union’s  bank  accounts. 

As  for  those  “staggering  dues 
increases”  explaining  labor’s  poor 
performance  in  attracting  new  mem¬ 
bers,  we’re  having  no  diminution  of 
interest  in  unionizing  among  newspa¬ 
per  employees,  thank  you. 

Perhaps  Lawson  and  others  should 
look  inward  at  their  own  heavily 
employer-financed  efforts  to  destroy 
the  labor  movement  in  this  country  as 
another  way  to  enhance  their  profits, 
regardless  of  its  effect  on  the  living 
standards  of  U.S.  workers  and  the  toll 
it  is  exacting  on  our  country’s  indus¬ 
trial  base  and  stature. 

Charles  Dale 

(Dale  is  national  president  of  the 
Newspaper  Guild.) 


THE  LAST  WORD 
IN  GRAPHICS 

What’s  the  best  use  of  space?  Computer 
graphics  from  the  pages  of  The  New  York 
Times.  Available  to  our  News  Service 
clients,  the  daily  package  ranges  from 
weather,  business  and  news  to  features, 
sports  —  and,  of  course,  science. 

For  a  free  trial  and  our  handbook,  call 
Peggy  Walsh  at  212-556-1927. 

JJork  SinteB 

Newsservice 

Edited  to  Fit  Your  Needs 
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Nobody  wants  to  stay  in  the  dark.  But,  if 
your  newspaper  isn’t  part  of  the  LNA  database, 
you’re  just  not  seeing  the  light. 

Even  worse,  top  companies  which  rely  on 
LNA’s  exclusive  reports  may  not  be  seeing  you 
at  all. 

Which  isn’t  unexpected  when  you  con¬ 
sider  that  LNA  is  the  source  of  competitive  data 
used  by  major  retailers,  national  advertisers, 
and  ad  agencies  in  planning  media  purchases. 

Time  after  time,  decision  makers  come 
back  to  LNA  reports.  Reports  like  the  Multi- 
Media  Service,  which  breaks  out  newspaper 
and  spot  television  advertising.  Or  Day-of-the- 
Week,  which  major  retailers  use  to  track 
product  performance. 


And  that’s  not  the  half  of  it. 

LNA  helps  you  keep  a  close  eye  on  the 
competition,  too.  With  its  array  of  on-line  serv¬ 
ices,  you  get  to  know  the  big  spenders.  And 
where  their  media  dollars  are  really  ending  up. 

What’s  more,  LNA’s  newspaper  database 
works  hard  to  uncover  business  in  your  market. 
This  means  your  sales  force  can  spend  less  time 
getting  leads.  And  more  time  making  sales. 

Exposure.  Competitive  analysis. 

New  accounts.  More  sales. 

Join  the  LNA  database  today.  You’ll  be 
light  years  ahead  of  everyone  else  tomorrow. 

To  throw  some  more  light  on  the  oppor¬ 
tunities  offered  by  LNA,  call  Chuck  Paul 
at  1-800-LNA-DATA  or  214-521-6421. 
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War  boosts  readership 

Newspaper  circulations  rise  during  six-month  period  ending  March  31 


By  Mark  Fib^erald 

For  newspaper  circulations,  it  was 
a  splendid  little  war. 

The  latest  FAS-FAX  report  from 
the  Audit  Bureau  of  Circulations, 
compiling  publishers’  statements  for 
average  circulation  during  the  six 
months  ended  March  31,  showed  for 
the  second  time  in  a  row  that  newspa¬ 
per  circulations  are  as  vigorous 
as  newspaper  ad  linage  totals  are 
weak. 

If  the  last  report  showed  circulation 
holding  its  own  despite  a  recession, 
the  latest  FAS-FAX  —  covering  the 
lead-up,  beginning  and  victory  in  the 
Persian  Gulf  war  —  demonstrated 
that  Americans  continue  to  turn  to 
newspapers  for  news. 

Of  the  25  largest  American  newspa¬ 
pers,  20  showed  either  Sunday  or 
daily  circulation  increases  from  the 
same  period  a  year  ago. 

Strikes  help  too 

The  most  spectacular  daily  circula¬ 
tion  increases  were  notched  by  two 
New  York  City  tabloids  that  flour¬ 
ished  while  the  New  York  Daily 
News’  circulation  virtually  vanished 
during  its  long  strike. 

This  latest  FAS-FAX  report 
showed  broader  gains  that  bring  reas¬ 
suring  news  at  a  dark  time  for  newspa¬ 
pers. 

The  circulation  gains  seem  to  show 
that,  while  Americans  may  be 
plugged  into  a  vast  electronic  news¬ 
room,  when  an  event  of  the  magni¬ 
tude  of  the  Persian  Gulf  war  comes 
along,  they  eagerly  put  down  350  for 
their  newspaper. 

The  latest  figures  are  especially 
good  news  for  certain  papers  whose 
sales  have  been  lagging. 

For  example,  the  Chicago  Sun- 
Times  scored  its  first  daily  circulation 
increase  since  the  March  1988  FAS- 
FAX. 

Sun-Times  circulation  increased 
5,102  copies  to  537,780.  Sun-Times 
Sunday  circulation  fell  again,  how¬ 
ever,  down  7,715  to  559,093. 


Across  Michigan  Avenue,  the  mar¬ 
ket-leading  Chicago  Tribune  showed 
a  small  daily  circulation  increase, 
adding  632  copies  for  a  total  of 
741,345. 

On  Sundays,  the  Tribune  declined 
by  10,229  to  1,131,226.  Tribune  offi¬ 
cials,  however,  professed  to  be 
cheered  by  the  size  of  the  decline. 
They  noted  that  the  decline  had  fol¬ 
lowed  a  cover  price  increase  —  from 
$1.25  to  $1.50  —  that  was  not 
matched  by  the  rival  Sun-Times.  Tri¬ 
bune  officials  said  the  circulation  fall- 
off  was  the  smallest  following  a  price 
rise  in  more  than  a  decade. 

Circulation  increases  were  distrib¬ 
uted  throughout  the  country,  but  the 
biggest  were  seen  in  the  Northeast, 
the  region  probably  worst  off  at  this 
stage  of  the  recession. 


period  last  year  gives  Newsday  a  Sun¬ 
day  circulation  of  960,308. 

As  for  the  Daily  News,  now  under 
new  ownership,  no  one  will  ever 
know  for  sure  just  how  much  paid 
circulation  the  tabloid  was  able  to 
achieve  during  the  five  months  of  the 
strike,  when  it  disappieared  from  most 
newsstands  and  was  hawked  by  the 
homeless. 

In  essence,  both  the  Audit  Bureau 
and  the  News  simply  agreed  to  wipe 
the  period  off  the  books.  In  place  of 
the  usual  explanation  of  an  omission 
in  the  FAS-FAX  —  “Publisher’s 
statement  not  filed  by  press  time”  — 
the  News  entry  reads,  “Publisher’s 
statement  will  not  be  filed  for  the 
period.” 

The  Audit  Bureau  apparently 
despaired  of  trying  to  find  some  sys- 


The  circulation  gains  seem  to  show  that,  while 
Americans  may  be  plugged  into  a  vast  electronic 
newsroom,  when  an  event  of  the  magnitude  of  the 
Persian  Gulf  war  comes  along,  they  eagerly  put  down 
350  for  their  newspaper. 


New  York  City  circulations  soared 
with  the  virtual  disappearance  of  the 
strikebound  New  York  Daily  News. 

The  New  York  Times  increased 
59,542  copies  daily  and  56,002  Sun¬ 
days  for  totals  of  1,209,225  and 
1,762,05  respectively. 

Proportionately,  however,  the  big¬ 
gest  beneficiary  of  the  Daily  News’ 
ills  was  its  scrappy  tabloid  rival,  the 
New  York  Post.  Post  circulation 
increased  27.7%,  up  140,018  copies  to 
644,738. 

Newsday's  circulation,  including 
New  York  Newsday,  also  soared, 
increasing  16%.  The  all-day  tabloid 
added  1 14,248  copies  for  a  total  daily 
circulation  of  825,512. 

Sundays,  the  paper  moved  to  the 
shadows  of  1  million.  The  246,529 
copies  it  has  added  since  the  same 


tern  to  audit  the  chaotic  attempts  to 
sell  the  strikebound  paper. 

The  Daily  News  remains  an  Audit 
Bureau  member  and  will  file  a  state¬ 
ment  for  the  next  FAS-FAX  covering 
the  six  months  ended  Sept.  30,  1991. 
However,  the  tabloid’s  annual  audit, 
due  in  late  1991  or  early  1992,  will 
be  a  six-month  audit  only,  an  ABC 
spokesman  said. 

Elsewhere  on  the  East  Coast,  the 
circulation  picture  was  mixed. 

Daily  circulations  increased  at  the 
Washington  Post  (up  14,620  to 
838,902);  Newark  (N.J.)  Star-Ledger 
(up  15,317  to  485,362);  and  Miami 
Herald  (up  1,365  to  444,581). 

Average  daily  sales  were  down, 
however,  at  the  Boston  Globe  (off 
6,000  copies  to  5 16,981);  Philadelphia 
(Continued  on  page  8) 


Readership 
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Inquirer  (down  6,497  to  515,523);  and 
Baltimore  Sun  (down  4,135  to 
397,041). 

The  unsettled  economy  continued 
to  hurt  sales  of  the  nation’s  biggest 
daily  newspaper,  the  Wall  Street 
Journal,  which  reported  circulation 
0(116,511  to  1,919,355. 

However,  the  nation’s  biggest 
national  newspaper,  USA  Today, 
recorded  a  big  circulation  increase, 
adding  an  average  43,002  to  a  circula¬ 
tion  that  now  totals  more  than  a  mil- 
lion-and-a-half:  1,503,496. 

Detroit’s  18-month-old  newspaper 
joint  operating  agreement,  which  has 
been  an  ad  revenue  disappointment, 
is  proving  no  help  in  circulation, 
either. 

Where  circulations  grew  during  the 
years  of  the  fierce  newspaper  war 
between  the  Detroit  News  and  the 
Detroit  Free  Press,  now  circulations 


are  ebbing. 

Not  surprisingly,  the  Detroit 
News  —  which,  until  a  recent  change 
in  its  press  run  schedule,  was  locked 
into  a  rigid  evening  publishing  cy¬ 
cle  —  was  down  substantially  again 
during  this  reporting  period. 

News  daily  circulation  plummeted 
44,381  to  481,766.  The  ninth-largest 
paper  in  the  nation  in  the  spring  of 
1989,  the  News  slipped  to  fifteenth 
place  in  this  report. 

However,  the  News’  loss  is  no 
longer  the  Free  Press’  gain.  Its  daily 
circulation  of  622,349  reflects  a  drop 
of  17,088  from  the  same  period  last 
year. 

And  the  joint  Sunday  paper  — 
which  leaped  to  third  place  on  the 
Sunday  newspaper  list  as  soon  as  it 
was  created  —  fell  in  circulation.  Cir¬ 
culation  of  the  Detroit  News  &  Free 
Press  was  down  55,271  to  1,215,149. 

Among  continuing  newspaper 
wars,  the  Little  Rock,  Ark.,  rivalry 
remains  a  tight  one. 

As  permitted  by  the  Audit  Bureau, 
both  papers  break  out  their  daily  fig¬ 


ures  in  three  ways.  The  Gannett- 
owned  Arkansas  Gazette  retains  a 
lead  in  all  three  daily  periods. 

On  Mondays,  Tuesdays  and  Thurs¬ 
days,  the  Gazette  leads  the  WEHCO 
Media-owned  Arkansas  Democrat 
125,207  to  117,403.  On  Fridays  it 
claims  a  lead  of  153,597  to  147,066  and 
on  Saturday  the  Gazette  lead  is 
149,612  to  143,918. 

Sundays,  however,  the  Democrat 
leads  with  236,093  (up  17,082  copies 
from  last  year)  to  222,072.  The 
Sunday  Gazette  figure  represents 
an  increase  of  940  over  the  past 
year. 

In  Denver,  the  Scripps  Howard- 
owned  Rocky  Mountain  News  wid¬ 
ened  both  its  daily  and  Sunday  lead 
over  the  Denver  Post. 

Daily,  “the  Rocky”  increased 
9,219  to  374,009.  The  Post  also 
increased  daily,  although  more  mod¬ 
estly;  it  was  up  1,656  to  248,493. 

On  Sundays,  the  Rocky  Mountain 
News  lengthened  a  lead  it  had  won 
back  from  the  Post  only  in  recent 
years.  Its  increase  from  the  year- 


ABC  FAS-FAX  TOTALS  FOR  TOP  25  NEWSPAPERS 

(For  six  months  ended  March  31,  1991) 


Gain/loss 

Gain/loss 

Daily 

Average  daily 
circulation 

same  period 
last  year 

Sunday 

Average  Sunday 
circulation 

same  period 
last  year 

1 .  Wall  Street  Journal 

1,919,355 

-I6J11 

1 .  New  York  Times 

1,762,015 

+  56,002 

(m)  (national  edition) 

(national  edition) 

2.  USA  Today  (m) 

1,503,4% 

+  43,002 

2.  Los  Angeles  Times 

1,576,425 

+  71,885 

(national  edition) 

3.  Detroit  News  & 

3.  Los  Angeles  Times  (m) 

1,242,864 

+  32,787 

Free  Press 

1,215,149 

-55,271 

4.  New  York  Times  (m) 

1,209,225 

+  59,542 

4.  Washington  Post 

1,165,567 

+  11,147 

(national  edition) 

5.  Chicago  Tribune 

1,131,226 

- 10,229 

5.  Washington  Post  (m) 

838,902 

+ 14,620 

6.  Philadelphia 

6.  Newsday  (all-day) 

825,512 

+  114,248 

Inquirer 

987,218 

-7,321 

7.  Chicago  Tribune  (m) 

741,345 

+  632 

7.  Newsday 

960,308 

+  246,529 

8.  New  York  Post  (m) 

644,738 

+  140,018 

8.  Boston  Globe 

798,298 

+  10,440 

9.  Detroit  Free  Press  (m) 

622,349 

-  17,088 

9.  Newark  Star-Ledger 

707,391 

+  20,337 

10.  San  Francisco  Chronicle 

570,364 

+  1,107 

10.  San  Francisco 

(m) 

Examiner  &  Chronicle 

704,322 

-8,850 

1 1 .  Chicago  Sun-Times  (m) 

537,780 

+  5,102 

1 1 .  Atlanta  Journal  & 

12.  Boston  Globe  (m) 

516,981 

-6,000 

Constitution 

700,739 

+ 12,738 

13.  Philadelphia  Inquirer 

515,523 

-6,497 

12.  Minneapolis/St.  Paul 

(m) 

Star  Tribune 

673,773 

+  10,710 

14.  Newark  Star-Ledger  (m) 

485,362 

+  15,317 

13.  Houston  Chronicle 

622,608 

+  1,856 

15.  Detroit  News  (e) 

481,766 

-44,381 

14.  Dallas  Morning  News 

611,716 

+  46,552 

16.  Miami  Herald  (m) 

444,581 

+  1,365 

15.  Phoenix  Arizona 

17.  Houston  Chronicle 

439,574 

-10,181 

Republic* 

595,413 

+  14,027 

(all-day) 

16.  St.  Louis 

18.  Cleveland  Plain-Dealer 

432,449 

-5,617 

Post-Dispatch 

585,681 

+  % 

(m) 

17.  Cleveland 

19.  Minneapolis/St.  Paul 

Plain  Dealer 

561,421 

+  271 

Star  Tribune  (m) 

413,237 

+  3,011 

18.  Chicago  Sun-Times 

559,093 

-7,715 

20.  Dallas  Morning  News  (m) 

400,553 

+  22,437 

19.  Pittsburgh  Press 

557,000 

-563 

21.  Baltimore  Sun 

397,041 

-4,135 

20.  Miami  Herald 

553,479 

+  2,4.52 

(combined  m  &  e) 

21.  Seattle  Times/ 

22.  Phoenix  Arizona 

Post-Intelligencer 

515,347 

+  3,337 

Republic  (m) 

393,722 

+ 10,770 

22.  St.  Petersburg  Times 

500,418 

+  6,400 

23.  St.  Louis 

23.  Baltimore  Sun 

491,924 

-2,143 

Post-Dispatch  (m) 

391,915 

+ 15,629 

24.  Milwaukee  Journal 

490,199 

-12,438 

24.  St.  Petersburg  Times 

389,924 

+  8,647 

25.  San  Diego  Union 

456,167 

+  12,379 

(m) 

25.  Denver  Rocky 

Mountain  News  (m) 

374,009 

+  9,219 

Not  filing;  New  York  Daily  News,  in  4th  place  same  period  last  year.  By  agreement 
with  ABC,  audited  News  figures  will  begin  with  six  month  period  ended  September 
30.  1991. 


‘Average  three  months.  Not  filing:  New  York  News,  in  4th  place  same  period  last 
year.  By  agreement  with  ABC,  audited  News  figures  will  begin  with  six  month 
period  ended  September  30,  1991. 
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before  period  of  17,180  put  it  at 
432,502,  ahead  of  the  Sunday  Post’s 
374,009,  which  represented  an  in¬ 
crease  of  9,219. 

In  another  competitive  market,  the 
Dallas  Morning  News  showed  sizable 


gains  in  both  daily  and  Sunday  circu¬ 
lation.  Its  daily  circulation  was  up 
22,437  to  400,553  for  the  period,  while 
its  Sunday  circulation  rose  by  46,552 
to  611,716. 

The  Los  Angeles  Times  also 


recorded  strong  gains  in  both  daily 
and  Sunday  circulation.  The  Times’ 
daily  circulation  rose  by  32,787  for 
the  period  to  1 ,242,864,  while  its  Sun¬ 
day  circulation  was  up  71,885  to 
1,576,425. 


Profits  continue  to  dip 

Most  publicly  held  newspaper  companies  report  lower 
first-quarter  profits;  but  there  are  a  few  exceptions 


Compiled  by  George  Gameau 

For  newspapers,  the  recession  is  turning — from  bad  to 
worse. 

Newspapers,  which  are  hypersensitive  to  economic 
changes  and  are  the  first  to  feel  signs  of  a  recovery,  were 
still  in  a  downward  mode  during  the  three  months  ended 
March  31. 

Publicly  traded  U.S.  newspaper  companies  reported 
dramatically  lower  quarterly  profits  compared  with  first- 
quarter  1990.  And  1990  was  a  down  year. 

The  nation’s  newspaper  publishers  generally  said  they 
earned  25%  to  66%  fewer  dollars  than  they  had  in  first- 
quarter  1990. 

Affiliated  Publications,  A.H.  Belo  and  Pulitzer  Publish¬ 
ing  reported  net  losses  for  the  quarter. 

A  continuing  recession,  plus  higher  costs  of  covering 
the  Persian  Gulf  war,  contributed  to  the  earnings  decline. 

Among  the  few  profits  gainers  were:  Multimedia,  48.4% 
higher  earnings;  McClatchy  Newspapers,  up  26.1%;  Lee 
Enterprises,  up  7%. 

Quarterly  advertising  linage  declined  significantly  for 
most  companies.  And  ad  revenues,  which  had  been  hold¬ 
ing  steady  due  to  price  increases,  declined  substantially. 

Circulation  revenue  generally  rose  as  papers  around  the 
country  raised  newsstand  prices  to  offset  revenue  lost  as 
advertisers  continued  to  lay  low. 

Most  companies  abandoned  predictions  of  a  turnaround 
late  this  year.  Instead,  hopes  for  a  recovery  were  pushed 
back  to  late  1992. 

Affiliated  Publications 

Affiliated  Publications  Inc.,  publishers  of  the  Boston 
Globe,  reported  a  net  loss  of  almost  $1  million,  or  10  a 
share,  for  first-quarter  1991 ,  compared  with  net  income  of 
$6.5  million,  or  90  a  share,  a  year  earlier. 

First-quarter  operating  income  plunged  88%  to  $1.7 
million. 

Chairman  William  O.  Taylor  blamed  reduced  ad  volume 
and  $1  million  in  extra  costs  of  covering  the  Persian  Gulf 
war. 

Revenue  for  the  quarter  slipped  3%  to  $128.6  million. 
Ad  revenue  declined  by  10%,  to  $88  million,  and  circula¬ 
tion  revenue  rose  10%,  to  $32.1  million. 

The  Globe’s  revenues  fell  10%  to  $92.8  million,  pushing 
its  operating  income  85%  lower,  to  $1.6  million. 

Specialty  publishing  raised  its  revenues,  but  operating 
profits  plunged  by  two-thirds  to  $1.1  million.  Corporate 
expenses  cost  over  $1  million. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  publishers  of  the  Dallas  Morning 


News,  reported  a  net  loss  of  $1.9  million,  or  100  a  share,  in 
first-quarter  1991,  compared  with  net  profits  of  $2.8  mil¬ 
lion,  or  140  a  share,  a  year  earlier. 

Revenues  slipped  3.8%  to  $94.2  million,  and  costs  rose 
4.8%,  pushing  operating  profits  65%  lower  to  $4.2  million. 

Publishing  revenues,  mainly  from  the  News,  rose 
slightly  to  $56.3  million.  Broadcasting  revenues  slipped 
9.5%  to  $37.6  million. 

Chairman  and  chief  executive  officer  Robert  W. 
Decherd  expected  positive  net  earnings  for  the  rest  of 
1991,  but  below  19%  levels. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  reported  first-quarter  1991  net 
income  dived  44.9%  to  $58.6  million,  or  $3.50  a  share, 
from  $106.3  million,  or  $6.08  a  share,  a  year  earlier. 

Quarterly  operating  income  dropped  by  38.3%  to  $130.3 
million,  as  revenues  slipped  slightly  to  nearly  $1.3  billion. 

Publishing,  making  up  about  one-fourth  of  all  revenues, 
saw  its  revenues  decline  7%  to  $250.6  million  and  its 
operating  income  fall  24.2%  to  $18.4  million. 

Broadcasting’s  revenue  increased,  but  its  operating 
income  declined  40%.  ABC  Television  Network  reported 
slightly  higher  revenue  but  far  lower  operating  profit. 

The  company  reported  some  improvements  since  the 
war  ended  but  said  profits  could  decline  again  in  second- 
quarter  1991. 

Central  Newspapers  Inc. 

Central  Newspapers  Inc.,  publishers  of  the  Indianapo¬ 
lis  Star-News,  reported  first-quarter  net  earnings  dropped 
27.8%  to  $3.9  million,  or  150  a  share,  from  $5.4  million,  or 
210  a  share,  a  year  earlier. 

Quarterly  operating  profits  plunged  37%  to  $6.3  million, 
as  expenses  grew  slightly  to  $%.5  million  and  revenues 
slipped  3%  to  $102.8  million. 

Ad  revenue  fell  6%  to  $76.7  million  as  full-run  linage 
dropped  14.4%.  Circulation  revenue  increased  7.5%. 

Central  is  in  the  middle  of  a  $1.1  million  outlay  to  cut 
staffing  at  the  Star-News,  after  spending  a  little  less  to  cut 
staff  last  year  at  its  Phoenix,  Ariz.,  papers. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  Inc.,  publishers  of  the  Wall  Street 
Journal,  reported  first-quarter  net  profit  declined  27.8%  to 
$18  million,  or  180  a  share,  from  $24.9  million,  or  250  a 
share,  a  year  earlier. 

Shrinking  ad  linage  at  the  Journal  and  Ottaway  Newspa¬ 
pers  was  partially  offset  by  increased  earnings  in  financial 
information. 

(Continued  on  page  10) 
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Financial  reports 

(Continued  from  page  9) 


Consolidated  operating  income  dropped  24.5%  to  $46.8 
million  as  revenue  slipped  2.4%  to  $416.6  million. 

Operating  profits  at  business  publications,  including  the 
Journal  and  Barron’s,  plunged  61.8%  to  $10  million,  as 
revenue  declined  9%  to  $172.3  million.  The  Journal’s 
quarterly  linage  dropped  20%  from  a  year  ago. 

Ottaway’s  operating  income  dropped  39.6%  to  $2.7 
million,  as  revenue  slipped  2.8%  to  $51.9  million.  Linage 
at  its  23  daily  papers  decreased  1 1 .4%. 

Operating  profits  in  information  services  and  at  Telerate 
Inc.  rose  6.8%  to  $38.2  million  on  revenues  4.4%  higher  to 
$192.4  million. 

Gannett  Co. 

Gannett  Co.  Inc.  reported  net  profits  fell  33%  to  $50.1 
million,  or  320  a  share,  in  first-quarter  1990  from  $75 
million,  or  470  a  share,  a  year  before. 

Revenues  declined  3.3%  to  $786.5  million  and  expenses 
grew  2.1%,  slashing  operating  profits  by  30%,  to  $96.5 
million. 

President  and  chief  executive  officer  John  J.  Curley  said 
retail  and  classified  advertising  fell  “sharply,”  victims  of 
recession  and  war. 

Ad  revenues  at  its  82  daily  papers  dipped  6%  to  $426.8 
million  as  run-of-press  linage  dropped  1 1%.  Classified  was 
especially  hurt  by  higher  unemployment. 

USA  Today  ad  pages  fell  9%  for  the  quarter  to  85 1 ,  with 
some  upturn  in  March. 

Newspaper  circulation  revenues  increased  6%  to  $194.1 
million  on  the  strength  of  higher  prices  and  more  circula¬ 
tion. 

Broadcast  revenues  dropped  12%  to  $76.8  million, 
largely  because  of  extra  war  reports,  and  outdoor  ad 
revenues  slipped  5%  to  $56  million. 

Knight-Ridder 

Knight-Ridder  Inc.  reported  first-quarter  net  income 
sank  38%  to  $15.8  million,  or  320  a  share,  from  $25.8 
million,  or  500  a  share,  a  year  earlier. 

Operating  profit  declined  31.4%  to  $39.5  million  as 
revenue  slipped  2.7%  to  $540.1  million  and  revenue  edged 
down  marginally. 

Knight-Ridder’ s  29  newspapers,  including  the  Miami 
Herald  and  Philadelphia  Inquirer,  reported  operating 
earnings  slid  29%  to  $45.4  million  as  revenue  slipped  4.4% 
to  $455  million.  Costs  dropped  slightly. 

Business  information  services  returned  $3.8  million  in 
operating  profit,  down  16%  from  first-quarter  1990,  on 
revenue  8.2%  higher  to  $84.2  million. 

Senior  vice  president  and  chief  financial  officer  Robert 
F.  Singleton  called  it  the  toughest  quarter  in  memory  and 
said  the  decline  in  newspaper  revenue  was  the  first  since 
the  1974  merger  of  Knight  and  Ridder  newspapers. 

Projections  for  1991  show  a  flat  or  down  second  quarter 
and  improved  third  and  fourth  quarters.  Business  informa¬ 
tion  services  were  expected  to  turn  in  profit  growth  over 
10%,  while  the  fate  of  the  newspapers  hinged  on  the 
economy. 

Lee  Enterprises 

Lee  Enterprises  Inc.  reported  7.7%  higher  net  profit  on 
sharply  increased  revenues  for  the  quarter  ended  March 
31. 

The  Davenport,  Iowa-based  company  reported  net 
income  of  $5.2  million,  or  230  a  share,  for  the  period,  its 


second  fiscal  quarter,  compared  with  $4.9  million,  or  200  a 
share,  a  year  earlier. 

Revenues  increased  43%  to  $90  million,  mainly  because 
this  year’s  results  include  all  revenues  from  NAPP  Sys¬ 
tems  Inc.,  the  press  plate  manufacturer  it  acquired  in  full 
last  year  from  its  50%  partner. 

Excluding  NAPP,  revenues  from  19  daily  newspapers 
rose  4.3%.  Broadcasting  revenue  was  flat. 

President  and  chief  operating  officer  Richard  D.  Gott- 
leib  expressed  delight  at  the  results  but  doubted  earnings 
would  continue  to  grow  this  year. 

The  quarter  brought  Lee’s  six-month  net  income  up  4% 
to  $16.8  million,  or  730  a  share,  from  $16.1  million,  or  660  a 
share  a  year  earlier. 

McClatchy  Newspapers 

McClatchy  Newspapers  Inc.  reported  first-quarter 
earnings  grew  26.1%  to  $3  million,  or  100  a  share,  from 
$2.4  million,  or  80  a  share,  in  first-quarter  1990. 

The  Sacramento,  Calif. -based  company  credited  lower 
interest  costs  and  shrinking  losses  from  a  newsprint  mill 
partnership. 

Revenues  for  the  period  rose  4.6%  to  $99.5  million.  Ad 
revenue  grew  4%  to  $77.8  million  and  circulation  revenue 
grew  6.8%  to  $18.3  million. 

However,  operating  expenses  rose  5%  to  edge  operating 
profits  slightly  lower  to  $6.5  million. 

Media  General 

Media  General  Inc.  reported  first-quarter  net  income 
slipped  to  $2.4  million,  or  90  a  share,  from  year-earlier  net 
of  $2.7  million,  or  100  a  share. 

Revenues  for  the  period  edged  down  slightly  to  $145.5 
million,  according  to  its  initial  report. 

The  better-than-anticipated  earnings  for  the  Richmond, 
Va. -based  company  were  aided  by  improved  profits  from 
its  recycled  newsprint  and  cable  television  operations. 

Multimedia 

Net  earnings  jumped  48.4%  for  Multimedia  Inc. 

The  Greenville,  S.C. -based  company  reported  first- 
quarter  earnings  of  $8.9  million,  or  730  a  share,  compared 
with  $6  million,  or  490  a  share,  a  year  earlier. 

Revenues  rose  8.5%  to  $119.2  million,  and  costs  rose 
14.5%  to  $85.2  million,  so  that  operating  profits  edged 
down  4.2%  to  $33.9  million. 

Revenues  at  13  daily  and  49  non-daily  newspapers 
declined  5.2%  to  $29.9  million  as  increases  were  posted  in 
broadcasting,  13.5%;  cable,  9.9%;  and  entertainment, 
20.7%. 

Newspaper  ad  linage  fell  11.8%,  with  the  biggest 
declines  in  classified  and  local.  Ad  revenue  declined  8% 
for  the  period,  compared  with  a  year  earlier. 

Daily  and  Sunday  circulation  were  down  3%  and  3.5%, 
respectively,  from  year-earlier  figures.  Circulation 
revenue  was  off  .4%. 

In  an  unrelated  development,  shareholders  at  the  annual 
meeting  April  17  approved  a  three-for-one  stock  split,  in 
the  form  of  a  dividend,  that  tripled  the  number  of  autho¬ 
rized  shares  to  100  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  first-quarter  net 
income  plummeted  69%  to  $5. 1  million,  or  70  a  share,  from 
$16.6  million,  or  220  a  share,  a  year  before. 

Operating  profits  dropped  55%  to  $15  million,  as 
revenues  decreased  3.3%  to  $416.9  million  and  expenses 
increased  1%  to  $401.9  million. 

The  company  blamed  a  19%  drop  in  New  York  Times  ad 
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linage — help  wanted  and  real  estate  classified  plunged 
41%  and  25%,  respectively — and  it  projected  “signifi¬ 
cantly”  lower  earnings  this  year  than  last. 

Operating  profit  at  the  Times,  32  regional  papers  and  a 
one-third  interest  in  the  International  Herald  Tribune 
declined  58%  to  $18.6  million,  as  revenues  slipped  6.4%  to 
$312.2  million. 

Times  circulation  rose  to  new  highs  of  1.2  million  daily 
and  1.8  million  Sunday,  each  up  more  than  50,000. 

Ad  volume  at  the  regional  papers,  24  daily  and  eight 
non-daily,  decreased  2.7%  for  the  period,  but  their  circula¬ 
tion  rose  slightly. 

Magazine  losses,  continuing  since  the  acquisition  of 
McCall’s  magazine,  decreased  sharply  to  $2.4  million  for 
the  quarter,  as  revenues  grew  10.1%  to  $87.1  million. 

In  broadcasting  and  information  services,  operating 
profit  declined  31%  to  $2  million  on  declining  revenues. 

The  company’s  interest  costs  jumped  58%  to  $7.9  mil¬ 
lion  for  the  quarter  because  of  discontinuing  capitalization 
of  interest  on  the  Times’  $450  million  Edison,  N.J.,  print¬ 
ing  plant,  which  remains  idle  pending  labor  agreements. 
Park  Communications 

Park  Communications  Inc.  reported  first-quarter  net 
earnings  declined  43%,  to  $1 .6  million,  or  80  a  share,  from 
$2.8  million,  or  140  a  share,  a  year  before. 

The  company  reported  revenues  declined  to  $33.3  mil¬ 
lion  for  the  quarter,  compared  with  $36. 1  million  a  year 
earlier,  as  expenses  were  cut  by  1%. 

Chairman  and  chief  executive  officer  Roy  H.  Park  said 
he  expected  conditions  to  improve  this  year. 

Pulitzer  Publishing  Co. 

Citing  revenue  and  profit  declines  in  publishing  and 
broadcasting,  Pulitzer  Publishing  Co.  reported  a  first- 
quarter  1991  net  loss  of  $726,000,  or  70  a  share,  compared 
with  net  income  of  $906,000,  or  90  a  share,  a  year  earlier. 

Quarterly  operating  profit  dropped  72%  to  $1 .2  million, 
as  revenues  decreased  4%  to  $91.4  million  and  expenses 
decreased  slightly. 

At  its  flagship  St.  Louis  Post-Dispatch,  full-run  ad  lin¬ 
age  fell  12.5%,  and  at  the  Tucson  newspaper  agency, 
3.4%.  Broadcasting  revenue  decreased  6.2%. 

The  Post-Dispatch  reported  lower  ad  revenues,  but 
higher  single-copy  prices  raised  circulation  revenue  for 
the  quarter. 

Operating  profits  declined  63%  in  publishing,  57%  in 
broadcasting. 

The  period  included  staff-cutting  expenses  of  $1  million 
at  the  Post- Dispatch  and  $125,000  at  Pulitzer’s  Chicago- 
area  newspapers. 

The  company  said  a  contract  signed  in  April  with  press 
operators  eliminates  all  press  staffing  requirements  and 
will  reduce  pressroom  labor  costs,  but  it  will  require  “sub¬ 
stantial”  one-time  payments  to  reduce  the  payroll. 

Pulitzer  warned  that  without  a  change  in  advertising 
demand,  its  1991  earnings  would  decline  from  a  year 
earlier. 

E.W.  Scripps  Co. 

E.W.  Scripps  Co.  reported  first-quarter  net  income 
plunged  48%,  to  $5  million,  or  70  a  share,  from  9.7  million, 
or  130  a  share,  a  year  earlier. 

The  results  include  a  $12  million  charge,  which  reduced 
net  income  by  $6.3  million,  or  80  a  share,  to  settle  litigation 
involving  its  cable  television  system  in  Sacramento. 

Without  the  charge,  net  earnings  would  have  increased 
16.5%,  or  150  a  share. 

Quarterly  revenue  increased  1 .3%  to  $301  million  on  the 
growth  in  cable  television. 

Operating  income  declined  35%  to  $20.6  million.  Oper¬ 


ating  profits  declined  8.9%  in  publishing,  14%  in  broad¬ 
casting.  Without  the  charge,  cable  television  would  have 
posted  far  higher  operating  earnings. 

Newspaper  ad  revenues  decreased  2.4%  to  $1 17  million 
on  volume  5.3%  lower.  Local  and  classified  revenue 
declined  between  3%  and  4%,  as  preprints  and  national 
revenue  grew  by  that  much. 

Newspaper  circulation  revenues  rose  5.2%  to  $36.8 
million. 

Times  Mirror  Co. 

Times  Mirror  Co.,  publisher  of  the  Los  Angeles  Times, 
ended  the  first  quarter  of  1991  with  half  the  net  earnings  it 
had  a  year  earlier. 

Quarterly  earning  dropped  to  $23.3  million,  or  180  a 
share,  from  $46  million,  or  360  a  share,  in  first-quarter 
1990. 

Profits  would  have  been  lower  still  without  a  $9.6  mil¬ 
lion,  or  50  per  share,  first-quarter  1991  gain  from  the  sale  of 
cable  television  assets. 

Quarterly  revenue  fell  1.3%  to  $864  million. 

Operating  profits  at  the  Times  and  its  other  newspapers 
nosedived  73.4%  to  $14.8  million  on  revenues  7%  lower 
than  the  year-earlier  quarter. 

Newspaper  ad  revenues  fell  12.2%  on  21. 1%  less  adver¬ 
tising.  Every  paper  recorded  significant  linage  declines — 
from  12.3%  at  the  Allentown,  Pa.,  Morning  Call  to  33.8% 
at  Newsday. 

For  the  six  months  ended  March  3 1 ,  circulation  at  the 
Baltimore  Sun's  afternoon  and  Sunday  editions  declined 
while  New  York  Newsday  recorded  43%  higher  daily  and 
149%  higher  Sunday  circulation  due  to  a  strike,  ended  in 
March,  at  the  competing  New  York  Daily  News. 

Times  Mirror’s  broadcast  television  operations 
recorded  87.8%  lower  operating  profits  on  15.1%  lower 
revenues.  Operating  profits  in  cable  television  soared  94% 
to  $28.7  million,  based  on  the  sale  of  assets.  In  books  and 
magazines  operating  profits  improved  17.2%  to  $25.7  mil¬ 
lion. 

Tribune  Co. 

Tribune  Co.  reported  net  income  declined  37%  in  first- 
quarter  1991,  compared  with  a  year  earlier. 

The  publisher  of  the  Chicago  Tribune  posted  net  quar¬ 
terly  earnings  of  $21.1  million,  or  260  a  share,  compared 
with  $33.5  million,  or  430  a  share,  a  year  earlier. 

The  quarter  was  the  first  to  exclude  the  New  York  Daily 
News,  which  Tribune  Co.  turned  over  in  March  to  British 
publisher  Robert  Maxwell  after  71  years  of  ownership. 
Tribune  Co.  wrote  off  all  losses  from  1991  against  last 
year’s  earnings. 

Revenues  for  the  quarter  declined  20%  to  $467.6  mil¬ 
lion.  Excluding  the  Daily  News,  the  decline  was  9%. 
Operating  profit  declined  23%  to  $48.6  million. 
Excluding  the  Daily  News,  newspapers  earned  37%  less 
operating  profit,  or  $45.7  million. 

Excluding  the  Daily  News,  newspaper  ad  revenues 
declined  14%,  with  retail  off  6%,  general  down  8%,  and 
classified  down  23%. 

Broadcasting  and  entertainment  operating  profits 
declined  39%  to  $3.8  million  and  newsprint  declined  31% 
to  $4.3  million. 

Washington  Post  Co. 

First-quarter  net  income  plunged  65.1%  at  the  Washing¬ 
ton  Post  Co.,  publisher  of  the  Washington  Post. 

The  company  reported  net  income  of  $13.6  million,  or 
$  1 . 15  a  share,  for  the  period,  compared  with  $39  million,  or 
$3.16  a  share,  in  first-quarter  19%. 

(Continued  on  page  42) 
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AN  PA  convention  covera^“ 

May  6-8  Vancouver,  B.C. 

“Reinventing  How  Newspapers  Go  To  Market” 


Upbeat  advice  against  a  gloomy  backdrop 

Outgoing  ANPA  chairman  says  newspapers  must  use  technoiogy  to  meet 
reader  needs;  aiiiance  with  post  office,  phone  companies  caiied  for 


By  M.L.  Stein 

Against  a  gloomy  backdrop  of 
declining  revenue  and  readership,  the 
outgoing  chairman  of  the  American 
Newspaper  Publishers  Association 
offered  his  colleagues  in  Vancouver 
an  upbeat  forecast  of  how  they  can 
use  their  built-in  strengths  to  brighten 
their  future. 

In  a  keynote  speech  at  the  May  6-8 
ANPA  convention  in  Vancouver, 
B.C.,  Lloyd  G.  Schermer  said  the 
newspaper’s  role  in  “this  explosive 
information  age”  should  be  to  help 
people  understand  and  use  the  infor¬ 
mation  by  customizing  and  targeting 
the  message  to  specific  audiences. 

Technology,  Schermer  stated,  now 
allows  people  to  choose  what  they 
want  to  read  and  watch,  as  well  as 
permitting  them  to  pick  from  a  wider 
variety  of  products  and  services  tai¬ 
lored  to  their  specific  needs. 

Advertisers,  he  pointed  out, 
already  have  found  who  their  con¬ 
sumers  are  by  name,  address,  phone 
number,  family  income,  lifestyle, 
brand  preferences,  personal  tastes 
and  enthusiasms.  In  short,  the  tradi¬ 
tional  mass  market  has  splintered  into 
what  futurist  Alvin  Toffler  termed  the 
demassified  market,  Schermer  said. 

In  this  market,  he  noted,  only  three 
organizations  enter  households  every 
day  to  distribute  information  and 
entertainment:  the  postal  service, 
telephone  company  and  newspapers. 

Of  the  three,  only  newspapers  cre¬ 
ate  a  new  package  of  information  and 
entertainment  each  day  and  that,  he 
said,  “is  our  strongest  franchise.” 

Such  strength,  along  with  the  news¬ 
paper’s  interactive  delivery  system, 
can  enable  the  industry  to  reinvent 
itself,  Schermer  added  to  emphasize 
the  convention’s  theme,  “Reinvent¬ 
ing  How  Newspapers  Go  to  Market.” 

Schermer,  chairman  and  CEO  of 
Lee  Enterprises,  said  newspapers  in 


Lloyd  Schermer 


the  1990s  can  bid  goodbye  to  the  ’80s 
battle  between  ANPA  and  the  phone 
and  postal  service  for  distribution  of 
information.  By  the  end  of  the 
decade,  he  opined,  both  those  organi¬ 
zations  “will  be  our  most  important 
allies,”  adding:  “I  predict  we’ll 
develop  new  sources  of  revenues  by 
using  their  services  to  complement 
and  supplement  our  information  and 
delivery  services.  In  the  future,  we 
can  leverage  our  local  franchise  to 
help  solve  the  problem  of  both  our 
advertisers  and  readers.” 

The  idea,  Schermer  went  on,  is  to 
help  people  cope  with  changing  times. 

To  accomplish  this,  he  offered 
these  suggestions  to  publishers: 

•  Focus  editorial  content  on  read¬ 
ers’  specific  interests. 

•  Learn  to  use  distribution  sys¬ 
tems  to  provide  alternative  delivery 
channels  for  samples,  coupons  and 
other  products. 

•  Manage  rate  cards  to  compete 
and  win  against  direct  mailers  and 
others. 


•  Repackage  unused  news  into  a 
format  for  readers  who  need  more  or 
specialized  information  and  deliver  it 
at  a  price,  using  the  mail  system  and 
phone  company  “like  fax  or  our  own 
enhanced  adult  carrier  system.” 

•  Use  the  newspaper’s  demon¬ 
strated  effectiveness  in  the  commu¬ 
nity  to  present  special  events  for  read¬ 
ers  that  are  sponsored  by  advertisers. 

As  an  industry,  Schermer  con¬ 
tinued,  newspapers  can  offer  adver¬ 
tisers  a  single  order  with  a  single 
invoice  “in  almost  countless  combi¬ 
nations  of  regional  and  national  group 
buys.” 

To  help  members  reinvent  their 
newspapers,  the  ANPA  board 
resolved  recently  to  put  a  high  prior¬ 
ity  on  marshaling  the  resources  of 
ANPA,  the  Newspaper  Advertising 
Bureau  and  other  industry  associa¬ 
tions  to  develop  and  help  deliver  cost- 
effective,  coordinated  and  innovative 
programs  for  newspapers,  Schermer 
said. 

The  board,  he  went  on,  also  empha¬ 
sized  the  need  for  innovative  manage¬ 
ment  techniques  and  technology, 
identifying  government  issues  of  con¬ 
cern  to  newspapers  and  leading  the 
industry  in  responding  to  those 
issues. 

For  all  the  problems  the  recession 
has  caused  newspapers,  it  is,  in  one 
sense,  a  “blessing,”  the  chairman 
declared,  because  “it  has  forced  us  to 
focus  our  attention  on  this  new  world 
and  the  new  style  of  leadership  it  will 
demand  from  all  of  us.” 

If  newspapers  do  not  reinvent 
themselves,  Schermer  warned, 
change  will  be  dictated  to  them  “and 
we  will  lose  control  of  our  future.” 

Schermer  is  succeeded  as  chairman 
by  Robert  F.  Erburu,  chairman  and 
CEO  of  Times  Mirror  Co. 

The  ANPA  convention  this  year 
was  shorter  on  social  events  and 
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longer  on  nitty-gritty  issues  that 
reflect  tough  economic  times.  Atten¬ 
dance  on  the  first  day  was  1 ,074  com¬ 
pared  with  1 ,633  the  same  time  at  the 
Los  Angeles  convention. 

Better  science  writing  needed 
Another  speaker,  James  D.  Wat¬ 
kins,  U.S.  secretary  of  energy,  called 
upon  newspapers  to  help  eliminate 
what  he  regards  as  a  dismal  situation 
of  adult  scientific  illiteracy  and 
declining  student  performance. 

In  the  wake  of  enormous  scientific 
developments,  he  said,  American 
youngsters  lag  well  behind  their  coun¬ 
terparts  in  other  developed  countries. 

“Unless  we  reverse  the  current 
trend,  competiveness  will  not  be  an 
issue  in  the  21st  century  because  we 
will  already  have  fallen  irrevocably 
behind,”  Watkins  warned. 

He  said  newspapers  are  one  way  to 
fill  the  gap  left  by  what  is  learned  in 
the  classroom  and  what  is  needed  to 
survive  in  America  in  1991  and 
beyond. 


Watkins  lauded  the  press  for  giving 
the  public  a  better  understanding  of 
the  AIDS  crisis  through  “outstanding 
reporting”  and  asserted  that  it  can 
perform  a  similar  service  in  alleviat¬ 
ing  scientific  illiteracy. 

“First,  put  yourselves  on  the  line  to 
help  society  learn,”  he  said. 
“Become  volunteers  in  your  elemen¬ 
tary  and  secondary  schools.  Initiate 
programs  in  your  companies  to  adopt 
local  schools.  Get  your  people  out 
there  into  the  community.  Bring  stu¬ 
dents  into  your  work  environment  for 
a  day,  or  for  longer  periods,  as 
interns.  Hire  teachers  in  the  summer, 
and  give  them  gainful,  meaningful 
employment.  Show  them  what  it 
means  to  do  research,  to  probe,  to 
test,  to  verify.  Show  them  the  best  of 
truth  in  reporting  so  they  can  take  that 
back  to  their  students.” 

The  official  also  invited  ANPA’s 
leadership  to  help  him  design  a  series 
of  institutes  that  would  use  world- 
class  resources  of  national  laborato¬ 
ries  to  enhance  the  scientific  and  tech¬ 


nical  understanding  of  newspaper 
writers,  editors  and  publishers — par¬ 
ticularly  those  reporters  not  assigned 
to  full-time  science  beats. 

Such  an  alliance,  Watkins  said, 
would  also  enable  newspeople  to 
make  new  connections  with  Ameri¬ 
ca’s  most  eminent  researchers  for  the 
development  of  stories. 

Watkins  further  encouraged 
publishers  to  use  their  newspapers  as 
“bully  pulpits”  to  give  readers  back¬ 
ground  on  scientific  issues. 

“Make  examples  of  those  who 
excel  in  mathematics  and  science  and 
let  the  public  know  where  tomorrow’s 
answers  will  come  from,”  he  urged. 

“Through  your  vision,  and  with  the 
power  of  your  outreach,  the  national 
education  strategy  and  the  national 
energy  strategy  will  both  be  accom¬ 
plished,  American  inventiveness  pre¬ 
served,  our  economic  vitality  main¬ 
tained  and  environmental  integrity 
fortified  —  all  key  to  a  vibrant  and 
competitive  America.” 


Cathleen  Black  replaces  Friedheim  at  ANPA 

USA  Today  publisher  named  president  and 
chief  executive  officer  of  publishers’  group 


Cathleen  P.  Black,  publisher  of 
USA  Today,  was  announced  as  the 
new  president  and  chief  executive 
officer  of  the  American  Newspaper 
Publishers  Association  at  its  annual 
convention  in  Vancouver,  British 
Columbia. 

At  ANPA,  she  will  succeed  Jerry 
W.  Friedheim,  56,  who  has  held  the 
title  of  president  of  the  organization 
for  the  past  16  years.  He  recently 
announced  his  resignation  and  will 
join  the  Freedom  Forum — formerly 
the  Gannett  Foundation — as  a  general 
executive. 

Black’s  appointment  was 
announced  May  6  by  outgoing  ANPA 
president  Lloyd  G.  Schermer,  who 
said,  “This  is  a  great  opportunity  for 
both  Cathie  and  the  association  at  a 
time  when  the  newspaper  industry 
demands  an  articulate,  forceful  and 
recognized  leader.” 

Black,  47,  who  will  assume  the 
ANPA  position  on  June  17,  is  also 
executive  vice  president/marketing  of 
Gannett  Co.  Inc.  and  a  member  of 
Gannett’ s  board  of  directors. 

(Tom  Curley,  president  of  USA 
Today,  will  assume  Black’s  duties  as 
publisher  of  the  Gannett  national 
daily. 

Carolyn  Vesper,  38,  vice  president 


Cathleen  Black 
ANPA's  new  president/CEO 

of  national  sales  for  USA  Today,  was 
appointed  to  the  new  position  of 
senior  vice  president  and  associate 
publisher  with  responsibility  for  USA 
Today’s  advertising.) 

Schermer  praised  outgoing  ANPA 
president  Friedheim  “for  all  you  have 
done  for  our  industry.” 

He  said  Black  was  selected  from 
“dozens  of  candidates”  considered 
and/or  interviewed  by  a  search  firm 
and  an  ANPA  search  committee 


chaired  by  Frank  A.  Bennack  Jr., 
president  and  CEO  of  the  Hearst 
Corp. 

Other  search  committee  members 
were  James  K.  Batten,  chairman  and 
CEO  of  Knight-Ridder  Inc. ;  Charles  T. 
Brumback,  president  and  CEO  of  the 
Tribune  Co.;  Madelyn  P.  Jennings, 
senior  vice  president/personnel,  Gan¬ 
nett  Co.;  Arthur  Ochs  Sulzberger, 
chairman  and  CEO  of  the  New  York 
Times  Co.;  and  Richard  J.  Warren, 
president  of  the  Bangor  (Maine)  Daily 
News. 

At  a  press  conference  following  the 
announcement.  Black  said  she  plans 
to  bring  her  Gannett  experience  into  a 
leadership  role  at  ANPA,  saying, 
“This  is  a  very  important  time  for  the 
newspaper  industry.  We  have  many 
challenges  in  front  of  us  and  I  think  it 
will  be  an  exciting  time  and,  together 
with  ANPA  and  the  newspaper  indus¬ 
try,  we  can  do  a  lot  of  very  good 
things.” 

However,  Black  declined  to  be  spe¬ 
cific  about  her  role  with  ANPA, 
except  to  say  that  she  intends  to  be  a 
“visible  and  strong  leader”  and  that 
she  will  work  toward  ethnic  diversity 
in  the  industry  “from  the  boardroom 
to  the  newsroom  and  all  the  way 
(Continued  on  page  41) 
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Is  the  glass  half-full  or  half-empty? 

ANPA  panel  reads  the  tea  leaves  to  forecast  newspapers’  future 


By  Mark  Fitzgerald 

Would  you  like  the  good  news  or 
the  bad  news  first? 

Or  the  bad  news  inside  the  good 
news? 

Or  the  good  news  inside  the  bad? 

There  was  all  of  that,  and  even 
more  complicated  permutations, 
when  a  panel  of  demographics,  retail¬ 
ing  and  advertising  experts  met  at  the 
American  Newspaper  Publishers 
Association  annual  convention  May  6 
to  talk  about  the  outlook  for  newspa¬ 
pers. 

For  publishers  in  an  industry  mired 
in  yet  another  year  of  recession,  the 
session  offered  hope,  despair  and 
various  mixtures  of  the  two. 

Consider,  for  example,  the  conclu¬ 
sions  of  Peter  Francese,  president 
and  publisher  of  American  Demo¬ 
graphics  magazine,  on  how  newspa¬ 
per  circulations  will  be  affected  in  the 
1990s  as  baby  boomers  move  into 
their  peak  earning  and  spending 
years. 

The  “best  case,”  according  to 
Francese?  An  increase  of  7%  in 
households  taking  a  daily  paper. 

“The  worst  case  is  that  these  rates 
[of  baby  boomer  readership]  will  con¬ 
tinue  to  decline,  and  there  will  be  no 
increase  in  circulation  at  all,”  Fran¬ 
cese  added. 


Baby  boomers  continue  to  con¬ 
found  predictions  about  their  behav¬ 
ior  even  as  they  move  into  what  is 
supposed  to  be  a  more  settled  age, 
noted  both  Francese  and  another 
demographer  on  the  ANPA  panel, 
Helen  H.  Cochran,  director  of  prod¬ 
uct  development  for  Urban  &  Associ¬ 
ates. 

“Baby  boomers  are  not  transform¬ 
ing  themselves  into  consistent  users 
of  our  newspapers,”  Cochran  said. 

And  the  aging  of  these  baby 
boomers  —  Francese  noted  that  the 
first  one  turned  45  last  Jan.  1  —  con¬ 
tains  the  seeds  of  deeper  trouble  for 
newspapers;  the  slowing  growth, 
even  decline,  of  their  markets. 


Leo  Bogart 


In  the  past  decade,  for  example, 
one-fifth  of  all  metropolitan  areas  lost 
population,  Francese  said. 

Even  more  disturbingly,  he  added, 
fully  45%  of  the  3,000  counties  in  the 
United  States  lost  population. 

Those  kinds  of  worrying  sea 
changes  can  also  be  discerned  in 
retailing,  according  to  Walter  Sal¬ 
mon,  professor  of  retailing  at  the  Har¬ 
vard  Business  School. 


Salmon  was  perhaps  the  most  pes¬ 
simistic  of  the  ANPA  panelists,  and 
he  portrayed  a  retailing  environment 
that  is  growing  hostile  to  newspapers; 

•  Department  stores  suffer  from 
structural  problems  so  deep  that  even 
if  they  recover  they  will  be  worse 
newspaper  customers. 

•  Food  retailing  is  showing  it  is  far 
from  recession-proof  as  comparable 
store  sales,  the  standard  measure  of 
food  retailing,  runs  5%  lower  than  in 
1990. 

•  Auto  dealerships,  which  are 
hurting  badly  now,  are  also  looking  at 
fundamental  changes  that  would 
decrease  their  newspaper  advertis¬ 
ing. 


“The  return  of  growth  in  retailing 
and,  in  turn,  an  increase  in  newspaper 
advertising  is  not  likely  to  come  in  the 
foreseeable  future,”  Salmon  said 
bluntly. 

If,  for  example,  department  stores 
are  to  overcome  their  structural 
problems,  Salmon  argued,  they  will 
have  to  move  away  from  their  current 
strategy  of  pricing  goods  high  only  to 
cut  them  sharply  in  predictable 
“sales.” 

The  problem  for  newspapers  is 
that,  if  department  stores  do  that, 
they  will  be  advertising  not  price — 
which  newspapers  do  better  than  any 
medium — but  image  and  service, 
which  other  media  can  do  as  well. 

Similarly,  auto  dealers  could  move 
away  from  newspaper-intense  price 
advertising  if  the  so-called  “Saturn 
pattern”  of  placing  franchises  is  a 
success,  Salmon  said.  In  this 
approach,  dealerships  are  placed  at 
far  geographical  reaches  from  each 
other,  so  there  is  less  intra-brand 
price  competition. 

If  Professor  Salmon  believes  the 
retail  environment  is  changing  for  the 
worse,  another  professor  argued  just 
as  vigorously  that  many  retail 
changes  will  actually  benefit  newspa¬ 
pers. 

That  professor  is  Leo  Bogart,  the 
former  Newspaper  Ad  Bureau  execu¬ 
tive  vice  president  who  is  now  adjunct 
professor  at  New  York  University. 

“Looking  beyond  this  recession,  I 
believe  that  the  ’90s  will  be  a  decade 
of  strong  economic  progress,”  he 
said.  “We’ll  have  more  people  in  the 
highly  productive,  heavily  consuming 
middle  years  of  life,  an  expansion  of 
the  technological  base  on  which 
increased  productivity  depends  and  a 
rise  in  trade  and  investment  as  the 
European  community  evolves  and 
North  American  free  trade  devel¬ 
ops.” 

That  alone  should  ensure  the  future 
of  classified,  Bogart  said. 

He  was  similarly  upbeat  about  dis¬ 
play  advertising,  which  he  said  would 
grow  as  the  economy  grows. 

“My  bet  is  that  the  levels  of  ad 
spending  will  rise  again  as  competi¬ 
tive  pressures  increase,  making  it 
necessary  for  companies  to  spend 
more  marketing  dollars  just  to  stay  in 
the  same  place,”  he  said. 

(Continued  on  page  41) 


Baby  boomers  continue  to  confound  predictions 
about  their  behavior  even  as  they  move  into  what  is 
supposed  to  be  a  more  settled  age. 
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Merger  of  newspaper  associations  deiayed 

Resistance  from  ICMA,  INAME,  others  cited 


By  Mark  Fitzgerald 

The  merger  of  seven  major  newspa- 
per  associations  under  a  single 
umbrella,  as  envisioned  in  the  Booz- 
Allen  &  Hamilton  report  on  newspa¬ 
per  organizations,  won’t  happen 
soon,  American  Newspaper 
Publisher  Association  officials 
acknowledged  at  their  annual  meeting 
May  8. 

AN  PA  officials  told  the  convention 
that  they  intend  to  merge  these  groups 
into  a  single  organization  to  be  called 
the  Newspaper  Marketing  Associa¬ 
tion  (NMA). 

However,  this  merger  is  being  held 
up  by  the  feeling  of  some 
organizations  —  principally  the 
International  Circulation  Managers 
Association  (ICMA)  and  the  Interna¬ 
tional  Newspaper  Marketing  and 
Advertising  Executives  (INAME)  — 
that  their  unique  missions  and  capa¬ 
bilities  would  be  hurt  by  being  “sub¬ 
merged”  into  the  new  NMA. 

“INAME  and  particularly  ICMA 
are  going  to  be  lost  and  submerged  in 
this  association.  It  seems  that  auton¬ 
omy  may  be  a  strength  [for  these 
groups]  rather  than  being  in  one  big 
happy  family,”  one  unidentified 
objector  said  from  the  convention 
floor. 

Outgoing  ANPA  chairman  Lloyd 
Schermer,  chairman  and  CEO  of  Lee 
Enterprises,  acknowledged  that 
many  details  need  to  be  worked  out. 

“It’s  got  to  be  done  with  a  sensitiv¬ 
ity,”  he  said  of  the  merger,  “so  that 
they  are  not  submerged  by,  not  elimi¬ 
nated  by  what  ...  the  Booz-Allen 
report  and  the  two  boards  [of  ANPA 
and  the  Newspaper  Advertising 
Bureau]  have  decided  to  do.” 

Ad  Bureau  chairman  Walter  E. 
Mattson,  president  and  COO  of  The 
New  York  Times  Co.,  also  sought  to 
reassure  the  skittish  organizations, 
declaring,  “It’s  absolutely  essential 
that  all  the  strengths  of  ICMA  and 
INAME  be  maintained. 

“But  if  we  can  keep  those  strengths 
and  coordinate  them  more  effi¬ 
ciently,”  the  industry  will  benefit, 
Mattson  added. 

The  new  Newspaper  Marketing 
Association’s  goal,  Mattson  said, 
“will  be  to  market  newspapers  more 
effectively  and  efficiently  while  at  the 
same  time  maintaining  the  energy  and 
synergy  of  each  of  the  existing  mar- 


Walter  Mattson 

keting  associations.” 

As  previously  reported,  the  associ¬ 
ations  that  would  make  up  the  new 
NMA  are  NAB;  INAME;  ICMA;  the 
International  Newspaper  Marketing 
Association  (INMA);  the  Newspaper 
Research  Council  (NRC);  the  News¬ 
paper  Advertising  Co-op  Network 
(NACON);  and  the  Association  of 
Newspaper  Classified  Advertising 
ManagersfEcftP,  Jan.  26, 1991,  P-  15). 
ANPA  officials  gave  no  timetable  for 
this  merger. 

Chairman  Schermer  said  generally 
of  the  proposed  changes  in  ANPA  and 
Ad  Bureau  that  seme  developments 
“may  take  12  to  24  months.” 

A  series  of  changes  are  being 
undertaken  in  both  ANPA  and  NAB 
as  a  response  to  findings  of  the  some¬ 
times  harshly  critical  Booz-Allen 
study  of  the  two  organizations  (E&P, 
Feb.  16,  1991,  P.  12).  ANPA  and  the 
Ad  Bureau  will  not  merge  them¬ 
selves,  but  they  have  already  estab¬ 
lished  a  nine-member  Joint  Policy 
Committee  —  taken  from  members 
of  ANPA’s  executive  committee  and 
the  Ad  Bureau’s  management 
committee  —  to  coordinate  efforts. 

That  joint  committee  will  later  be 
composed  of  members  from  ANPA 
and  the  new  NMA. 

However,  the  committee  “is  not 
intended  as  a  super  executive  com¬ 
mittee,”  said  Steven  J.  Heyer,  senior 
vice  president  and  managing  partner 
of  Booz-Allen. 

“The  JPC  has  no  operating  respon¬ 
sibilities,  and  no  direct  report.-  Actu¬ 
ally  it  governs  by  recommending  inte¬ 


grating  changes  to  the  two  associa¬ 
tion’s  plans  and  budget  and  leaves 
ultimate  authority  with  the  two  asso¬ 
ciation’s  boards,”  he  added. 

And  a  common  administrative  unit 
for  all  major  newspaper  associations 
will  be  established  in  Reston,  Va., 
ANPA  said. 

“It  is  expected  that  this  change  will 
achieve  nearly  $2  million  in  annual 
savings,”  Mattson  said. 

Other  changes  are  already  under¬ 
way  in  the  Ad  Bureau,  which  was 
criticized  by  Booz-Allen  for  high 
administrative  costs  and  inadequate 
funding  of  programs  to  spur  newspa¬ 
per  ad  revenue  growth. 

Six  newspaper  advertising  and 
marketing  executives  have  been 
added  to  the  Ad  Bureau’s  board  of 
directors,  said  Ad  Bureau  vice  chair¬ 
man  J.  Stewart  Bryan  III,  chairman 
and  president  of  Media  General  Inc. 

Further,  three  standing 
committees  —  Plans,  Priorities,  and 
Long  Range  Planning  —  have  been 
eliminated  “because  they  became  too 
large  and  unwieldy  to  function  effec¬ 
tively  as  deliberating  and  policy  mak¬ 
ing  bodies,”  Bryan  said. 

In  another  merger-related  develop¬ 
ment,  ANPA  chairman  Schermer, 
suggested  that  “editorial  and  news 
side”  associations  may  eventually  be 
merged  into  something  like  ANPA’s 
proposed  Newspaper  Marketing 
Association. 

They  would  “have  to  be  brought  in 
with  great  sensitivity,”  Schermer 
said. 

Ad  Bureau  elects 
board  officers 

J.  Stewart  Bryan  III,  chairman  and 
president  of  Media  General  Inc.,  was 
elected  chairman  of  the  Newspaper 
Advertising  Bureau. 

John  Curley,  chairman,  president 
and  CEO  of  Gannett  Co.,  was  elected 
vice  chairman;  Richard  Diamond, 
publisher  of  the  Staten  Island  (N.Y.) 
Advance,  was  elected  treasurer;  and 
John  Goodreds,  president  and  CEO 
of  Ottaway  Newspapers,  was  elected 
secretary. 

AP  names  agent 

The  Associated  Press  has  named 
Acton  and  Dystel  as  its  book  rep¬ 
resentative  and  literary  agent. 
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AP  membership  at  an  all-time  high 

AP  president  also  cites  cost  control;  says  despite  high  cost  of  covering 
the  war,  the  wire  service  was  less  than  $40,000  off  targeted  budget 


By  M.L.  Stein 

The  Associated  Press  kept  close  to 
its  targeted  budget  last  year  because 
its  managers  “up  and  down  the  line 
live  by  stringent  cost  control,”  AP 
president  and  general  manager  Louis 
D.  Boccardi  told  members  at  their 
annual  meeting  in  Vancouver,  B.C. 

Despite  the  heavy  expense  of  cov¬ 
ering  the  Persian  Gulf  war,  AP  closed 
out  1990only  $38,000  off  budget,  Boc¬ 
cardi  said  in  a  May  6  speech.  The 
year’s  revenue  was  $311.8  million,  up 
from  $287.6  million  in  1989,  he  added. 

“The  board  you  elect  closely 
oversees  our  finances,”  Boccardi 
said.  Bureau  chiefs,  communications 
chiefs  and  New  York  managers  “all 
participate  in  a  bottom-up  process 
that  has  become  fundamental  to  the 
way  we  manage  the  AP,”  he  con¬ 
tinued. 

He  said  the  revenue  picture  was 
further  brightened  by  the  fact  that 
the  cooperative  has  successfully 
decreased  the  share  of  expenses 
borne  by  members  and  increased  the 
portion  coming  from  “non-traditional 
activities.” 

The  latter,  he  said,  include  elec¬ 
tronic  information  services,  sale  of 
third-party  communications  facilities 
and  technology,  and  the  AP-Dow 
Jones  financial  service  outside  the 
United  States. 

Fifteen  years  ago,  Boccardi 
recalled,  95%  of  AP  revenue  came 
from  traditional  (member-borne)  ser¬ 
vices  worldwide,  a  figure  that  is  down 
to  76%  today. 

Boccardi  also  announced  an  AP 
hiring  freeze,  except  for  PhotoStream 
personnel. 

Cost  control  and  the  outside 
revenue  are  the  reasons  AP  is  able  to 
keep  general  assessment  increases 
during  the  past  several  years  under 
the  prevailing  inflation  rate,  he 
observed. 

“This  has  been  a  specific  aim  of 
management  with  the  board’s  encour¬ 
agement,”  he  declared. 

Meanwhile,  the  president  said,  AP 
membership  stands  at  1 ,542,  the  high¬ 
est  in  its  history,  and  up  from  1,378 
five  years  ago.  Those  figures  are  net, 
he  said,  including  the  loss  of  61  mem¬ 
bers  in  the  past  five  years  through  the 
merger  of  morning  and  evening  edi¬ 
tions. 


Lou  Boccardi 

Boccardi  had  good  news  about  the 
wire  service’s  PhotoStream  elec¬ 
tronic  darkroom  program,  “the  big¬ 
gest  item  on  AP’s  plate  at  the 
moment.” 

He  disclosed  that  AP  Leaf  dark¬ 
rooms  are  on  line  in  207  newsrooms 
and  that  the  high-speed  PhotoStream 
service  is  up  and  running  at  six  North¬ 
east  newspapers,  with  the  number 
expected  to  grow  rapidly. 

Black-and-white  PhotoStream  is 
being  sent  in  35  seconds  and  color 
takes  less  than  two  minutes,  Boccardi 
reported. 

Members  who  want  to  add  Macin¬ 
toshes  to  the  Leaf  network  will  get  a 
demonstration  of  how  this  can  be 
done  at  the  AN  PA/TEC  show  next 
month  in  Las  Vegas,  he  announced. 

AP’s  photo  program  means  that  it 
has  brought  electronic  picture  han¬ 
dling  to  U.S.  newspapers  “years  ear¬ 
lier  than  it  would  have  come  other¬ 
wise,”  Boccardi  said. 

“It  means  better,  faster  photos  and 
more  color  if  you  want  it,”  he  went 
on.  He  said  wire  color  is  as  good  as 
local  color  and  that  local  photos  also 
can  be  handled  through  the  electronic 
darkroom. 

“It  means  photographically  better 
newspapers  for  your  readers,”  Boc¬ 
cardi  summed  up. 

Other  AP  advances,  he  reported, 
include  a  new  computer  system  for 
generating  “state-of-the-art”  stock 
tables,  an  upgrade  of  9,600  baud  for 
high-speed  copy  movement,  and  AP 


BusinessWatch,  a  new  service  that 
lets  editors  monitor  market  activity  in 
up  to  100  stocks  of  the  paper’s  choice. 

In  covering  the  Gulf  war,  the  AP 
chief  said,  the  organization’s  global 
resources  were  used.  In  addition  to 
existing  staffs  in  Jordan,  Israel, 
Cyprus,  Bahrain,  Turkey,  Syria  and 
Egypt,  more  staffers  were  sent  in 
when  needed,  he  noted. 

AP  covered  the  war  within  the  pool 
system  and  outside  of  it,  Boccardi 
said.  He  asserted  that  an  AP  staffer 
was  the  first  to  get  into  Khafji  during 
and  after  the  battle  there,  and  another 
AP  correspondent  was  the  first  print 
journalist  into  liberated  Kuwait  City. 

At  home,  Boccardi  said,  AP  is  put¬ 
ting  more  emphasis  on  “hard-edge 
investigative  stories  and  on  stories 
rooted  not  in  remote  political  news 
but  in  the  everyday  lives  of  your  read- 


ANPA  convention 
attendance 
down  by  36% 

According  to  American  Newspaper 
Publishers  Association  officials,  the 
attendance  at  this  year’s  annual  con¬ 
vention  in  Vancouver,  B.C.,  as  of 
noon  Tuesday  (May  7)  was  down  by 
36%  compared  with  last  year. 

Attendance  at  this  year’s  confer¬ 
ence  was  reported  to  be  1,384.  Last 
year’s  attendance  at  the  annual  con¬ 
vention  held  in  Los  Angeles  was 
2,176. 

The  attendance  record  for  an 
ANPA  annual  convention  was  set  in 
New  York  City  in  1987  when  3,038 
persons  attended. 


Dallas  T-H 
shifts  to  a.m. 

The  Dallas  Times  Herald  is.  about 
to  complete  its  conversion  to  the 
morning  cycle. 

After  accelerating  conversion  last 
year,  the  process  was  nearly  90% 
complete  by  May  1,  said  president 
L.L.  “Ike”  Massey. 
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AP  membership  elects  seven  to  the  board 

Two  incumbents  re-elected;  two  incumbents  not  returned 


George  Wilson 


Donald  Newhouse 


Gregg  Jones 


AAory  Schurz 


Seven  members,  including  five 
insurgents,  were  elected  to  the  Asso¬ 
ciated  Press  board  of  directors  at 
AP’s  annual  meeting  in  Vancouver, 
B.C. 

They  were  elected  from  14  nomi¬ 
nees  at  the  session  held  in  conjunc¬ 
tion  with  the  annual  American  News¬ 
paper  Publishers  Association  conven¬ 
tion. 

Elected  to  three-year  terms  were 
incumbents  Edwin  L.  Heminger  of 
the  Findlay  (Ohio)  Courier  and 
Donald  E.  Newhouse  of  Newhouse 
Newspapers. 

Heminger  is  to  represent  a  city  of 
under  50,000  population. 

Two  other  incumbents,  William  M. 
Boyd  of  the  New  Brunswick  (N.J.) 
Home  News  Publishing  Co.,  and 
Robert  C.  Maynard  of  the  Oakland 
(Calif.)  Tribune  were  not  re-elected. 

Newly  elected  directors  are  Ste¬ 
phen  Hamblett  of  the  Providence 
(R.I.)  Journal-Bulletin',  Robert  H.  | 
Hartmann,  the  Evansville  (Ind.) 
Press',  Gregg  K.  Jones,  the  Greenville 
(Tenn.)  Sun;  Mary  Schurz,  the  Dan¬ 
ville  (Ky.)  Advocate-Messenger;  and 
George  W.  Wilson,  the  Concord 
(N.H.)  Monitor. 

Hamblett  was  the  sixth-highest 
vote  getter  and  will  fill  the  remaining 
two  years  in  the  unexpired  term  of  W. 
Thomas  Johnson  Jr.  Johnson  vacated 
his  seat  last  Aug.  1  when  he  left  the 
Los  Angeles  Times  to  become  presi¬ 
dent  of  Cable  News  Network. 

The  voting  for  directors  was  based 
on  membership  bonds  held  by  the 
newspapers  that  make  up  AP. 

The  results  were  as  follows:  Wil¬ 
son,  21,025;  Newhouse,  18,327; 
Schurz,  17,%6;;  Jones,  13,769;  Hart¬ 
mann,  12,536;  Hamblett,  10,339; 
Boyd,  9,225;  Maynard,  9,174;  John  F. 
Wolfe,  the  Columbus  (Ohio)  Dis- 


Stephen  Hamblett 


Robert  Hartmann 


Edwin  Heminger 


patch,  6,495;  Loren  Ghiglione, 
Southbridge  (Mass.)  News,  6,407; 
Beverly  Kees,  Fresno  (Calif.)  Bee, 
5,322;  J.K.  Stanners,  Bakersfield 
Californian,  2,574. 


In  the  separate  election  for  rep¬ 
resentation  of  a  city  under  50,000  peo¬ 
ple,  Heminger  got  17,591  votes  com¬ 
pared  with  4,942  for  Thomas  T.  Boyd 
of  the  Winchester  (Va.)  Star. 


The  Henry  Ansbacher  Group 

Leader  in  Mergers  and  Acquisitions 

Through  April  1991 ,  We  Acted  as  Financial  Advisor  in  the  Sale  of  127  Newspaper  Companies. 

Some  of  the  Transactions  Completed  by  Members  of  Our  Team  in  1990  Include: 
Ansbacher  Client  Other  Party 


Ansbacher  Client 

Several  private  shareholders 


Worrell  Enterprises,  Inc. 
Poynter  jarrWson  Ventures 


Capital  Cities/ABC,  Inc. 
ingersoll  Newspapers  Inc. 


MMS  Publications  Pic. 
Community  Newspapers  Inc. 


Buckner  News  Alliance 

Pennysaver  Publications, 
Pittsburgh,  Pennsylvania 

Henry  Ansbacher  Inc. 

280  Park  Avenue 
New  York,  NY  10172 
(212)  688-5544 


Sold  their  interest  in 


Sold  their  interest  in 


Sold  a  controlling 
interest  to 


Pioneer  Newspapers,  Inc.  to  Pioneer  Newspapers, 
Inc.,  Seattle,  Washington 

Paris,  Texas,  News  to  Southern  Newspapers,  IrK. 

St.  Petersburg,  Florida,  Times  to  St.  Petersburg, 
Florida,  Times 

Pennysaver,  Inc.,  Mashpee,  Massachusetts 
E.M.  Warburg  Pincus  &  Co. 

Thomson  Newspapers  Ltd.,  Toronto,  Canada 

Chanry  Communications,  Farmingdale,  New  York, 
to  Distribution  Consultants,  Inc.,  Lloyd  Harbor, 
New  York 

drbville,  California  Mercury  Register  to  a 
Private  Investor 

Trinity  International  Holdings  PIc,  Liverpool, 
England 


Ansbacher  Media  Limited 
103/105  Jermyn  Street 
London,  England  SW1Y  6EE 
(071)  283-2500 
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A  crossroads  of  strategic  options 

American  Newspaper  Publishers  Association  lays  out  four 
different  directions  for  newspapers  to  go  into  the  next  century 


By  Mark  Fitzgerald 

With  newspapers  at  a  crossroads, 
the  American  Newspaper  Publishers 
Association  laid  out  four  different 
directions  for  papers  to  go  into  the 
next  century. 

In  an  exhaustive  presentation  May 
7  at  the  105th  ANPA  annual  conven¬ 
tion  in  Vancouver,  the  first  highlights 
were  presented  from  the  two-year 
study  undertaken  by  the  Competitive 
Analysis  Project  Task  Force  and  the 
association’s  Telecommunications 
Department. 

CAP  developed  four  strategic 
options  for  a  newspaper  industry 
faced  with  structural  changes  emerg¬ 
ing  from  three  seemingly  inexorable 
trends:  the  fragmentation  products 
and  media;  the  increasingly  narrow 
targeting  of  consumers;  and  the 
bypass  of  newspapers  by  a  wide  vari¬ 
ety  of  means  from  direct  mail  to  point- 
of-sale  promotion. 

As  a  model  for  its  options,  the  CAP 
task  force  created  a  fictional  Any- 
town,  U.S.A.,  newspaper  called  the 
Watertown  Appeal,  assigned  it  some 
representative  demographics  and 
financials  —  and  tracked  the  effect  of 
the  options  through  more  than  40 
pages  of  spread  sheets  and  seven 
major  research  projects,  said  Frank 
Bennack,  president  and  chief  execu¬ 
tive  officer  of  the  Hearst  Corporation. 

The  CAP  report,  which  will  be  for¬ 
mally  issued  this  summer,  suggests 
two  strategies  that  Bennack  de¬ 
scribed  as  “sticking  to  our  knitting 


plans”  and  two  that  involve  creating 
significantly  new  products. 

At  the  ANPA  presentation,  Ben¬ 
nack  listened  to  pitches  for  all  four 
plans,  then  revealed  the  financial 
projects  CAP  has  predicted  for  each. 

THE  MASS  APPEAL 

The  first  strategy,  which  the  report 
calls  The  Mass  Appeal,  essentially 
calls  for  newspapers  to  remain  broad- 
interest  papers  seeking  the  widest 
audience  and  market  volumes  possi¬ 
ble. 

As  outlined  by  W.  Curtis  Riddle, 
publisher  of  the  Lansing  (Mich.) 
State  Journal,  this  strategy  is  willing 
to  sacrifice  profit  to  maintain  share. 

“The  guts  of  our  strategy  for  the 
’90s  will  be  financial  —  tight  pricing 
and  cost  controls  will  preserve  our 
core  newspaper  until  we  have  a  better 
idea  of  how  to  develop  it,”  Riddle 
said. 

There  will  be  changes,  however, 
that  reflect  the  Mass  Appeal  name. 

“That  means  our  entertainment 
section  features  Madonna  over 
Mozart;  that  our  food  section  carries 
recipes  for  roasts,  not  radicchio;  that 
our  sports  pages  give  a  lot  more  play 
to  Monday  night  football  than  Sunday 
afternoon  polo,”  Riddle  said. 

The  Mass  Appeal  will  borrow  edi¬ 
torial  ideas,  tinker  with  design,  try 
new  sections,  emphasize  Newspaper 
in  Education  programs  —  all  the 
while  conserving  resources.  Riddle 
said. 

The  CAP  Final  Score:  The  Mass 
Appeal  did  best  in  maintaining  ad 


share,  but  lowest  on  diversifying 
revenue  sources.  Its  profits  were 
lower,  but  so  were  expenses. 

THE  CLASS  APPEAL 

The  Class  Appeal  approach,  which 
in  many  ways  is  already  in  use  by  such 
newspapers  as  the  New  York  Times 
and  Wall  Street  Journal,  targets  the 
newspaper  industry’s  most  loyal  and 
affluent  readers  in  a  bid  to  maintain 
high  profit  margins. 

It  is  based  on  the  simple  truth  that 
nothing  newspapers  have  done  to 
reverse  penetration  decline  has 
worked  because  “the  trend  in  every 
industry  is  pointing  away  from  mass 
markets  and  towards  niches,  seg¬ 
ments  and  targeted  products,”  said 
its  presenter,  Seattle  Times  publisher 
and  chief  executive  officer  Frank  A. 
Blethen. 

This  strategy  calls  for  pricing 
aggressively  —  increasing  circula¬ 
tion  rates  a  whopping  11%  a  year. 

“We’d  still  be  a  bargain:  At  the  end 
of  the  decade,  a  basic  cable  subscrip¬ 
tion  will  cost  almost  $30  a  month  com¬ 
pared  to  our  $25  fee,”  Blethen  said. 

Though  that  will  cut  circulation  by 
one  fourth,  it  will  boost  the  demo¬ 
graphics  of  the  readers  who  are  left. 

Most  of  all,  Blethen  said,  the 
strategy  is  proven. 

“The  Toronto  Globe  and  Mail  has 
abolished  its  city  desk  and  refocused 
coverage  on  business,  international 
and  national  news.  Circulation  is 
down,  but  ad  rates  are  up  and  so  is  ad 
revenue  —  9%  last  year,”  he  said. 

The  CAP  Final  Score:  Of  the  four 


Frank  Bennack 


David  Cox 


Frank  Blethen 
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options.  Class  Appeal  lost  the  most  ad  share,  biit  had  the 
greatest  profit,  with  a  25%  margin,  and  operating  income. 
Biggest  problem:  “At  some  point  that  decline  in  volume  — 
even  a  gradual  one  —  will  inevitably  lead  to  a  collapse  in 
profits,”  Hearst’s  Bennack  said. 

THE  INDIVIDUAL  APPEAL 
This  strategy  envisions  the  newspaper  as  a  cafeteria  for 
the  market:  keeping  mass  media  volumes  by  offering 
individual  readers  the  specialized  information  they  want 
and  advertisers  the  targeting  they  are  demanding. 

In  this  scenario,  the  daily  newspaper  continues  to  exist, 
but  simply  as  the  core  of  a  business  that  includes  targeted 
total  market  coverage  products;  a  line  of  special-interest 
weekly  magazines  available  only  to  newspaper  subscrib¬ 
ers;  demographically  targeted  editorial  tabs;  auto  and  real 
estate  traders;  and  electronic  services  such  as  databases, 
voice  information  and  fax. 

“The  Individual  Appeal  is  going  to  deliver  something  to 
every  household  in  its  market,”  said  Judith  Roales,  presi¬ 
dent  and  chief  operating  officer  of  Dover,  Del. -based 
Independent  Newspapers  Inc. 

“We  will  continue  to  serve  all  the  people,”  she  added, 
“but  we’ll  do  it  on  their  terms  —  by  aggregating  smaller 
groups  who  share  other,  more  important  characteristics 
than  a  ZIP  code.” 

CAP  Final  Score:  This  strategy  is  among  the  most  expen¬ 
sive  of  the  four  options,  although  it  does  generate  among 
the  highest  revenue  as  well.  Its  biggest  drawbacks  are  the 
unknowns  of  changing  a  newspaper  into,  essentially,  a 
magazine  —  and  hoping  to  compete  against  national 
magazine  advantages. 

THE  DIRECT  APPEAL 

The  Direct  Appeal  strategy  operates  from  the  assump¬ 
tion  that  the  bottom  line  is  the  bottom  line. 

“Eighty  percent  of  our  revenue  comes  from  advertisers. 
To  keep  our  advertisers  happy,  we  must  give  them  what 
they  want,  and  what  they  want  is  not  more  color;  not  more 
ESI  [free  standing  inserts];  not  more  eyeballs  [circulation 
or  readership],”  said  its  assigned  proponent,  David  Cox, 
president  and  chief  executive  officer  of  the  Cowles  Media 
Co. 

“What  advertisers  want  is  this:  to  conduct  profitable 
conversations  with  selected  individuals.” 

The  problem  with  the  traditional  newspaper  is  that  its 
advertising  doesn’t  permit  this  “conversation,”  Cox 
argued. 

With  the  Direct  Appeal  strategy,  the  paper  looks  the 
same,  with  the  same  core  advertising. 

What  is  different  is  a  variety  of  services  to  help  advertis¬ 
ers  reach  customers. 

So  the  newspaper  uses  its  database  to  compile  a  list  of 
likely  prospects  for  a  local  advertiser,  combining  that  list 
with  the  advertiser’s  own  list. 

Further,  the  paper  offers  to  take  phone  calls  for  the 
advertiser,  to  analyze  ad  campaign  results,  and  create  new 
ad  drives. 

At  the  same  time,  the  paper  enters  the  alternate  distribu¬ 
tion  business,  using  that  as  a  springboard  for  further 
advertising  opportunities. 

Finally,  the  paper  will  simply  go  head-to-head  with 
direct  mailers,  creating  its  own,  though  relatively  small, 
direct  mail  service. 

All  of  this  and  more  —  including  audiotex,  fax  and 
other  electronic  services  —  is  intended  to  be  done  in  one 
fell  swoop,  Cox  said. 

“We  don’t  have  the  luxury  of  dabbling,”  he  said.  “Is 
this  strategy  too  risky?  Well,  look  at  the  risk  this  way:  If 
we  do  nothing,  the  direct  marketers  will  only  get  stronger, 
and  make  a  competitive  defense  even  harder  in  the  years 
ahead.” 


The  CAP  Final  Score:  This  strategy  scored  high  among 
the  four  in  retaining  market  share,  spreading  out  revenue 
sources  —  and  it  was  number  one  in  revenue  generation. 
It  is  expensive,  and  its  biggest  drawback  may  be  the  lack  of 
experience  and  far  higher  overheads  newspapers  bring  to  a 
competition  with  direct  mailers. 

BeeTalk  begins 

A  new  audio  service  called  BeeTalk  has  been  added  to 
the  audiotex  system  for  classified  advertisers  of  the  Sacra¬ 
mento  (Calif.)  Bee. 

At  no  additional  charge,  advertisers  in  the  singles  and 
share  rentals  sections  of  classified  receive  a  voice  mailbox 
which  acts  as  a  24-hour  answering  service  for  ads. 

The  Bee’s  audiotex  service  BeeLine  featured  a  Persian 
Gulf  war  hotline  which  received  an  average  of  more  than 
1,000  calls  per  day,  the  paper  recently  announced. 
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93-year-old  high  school  newspaper  in  jeopardy 


By  M.L.  Stein 

A  93-year-old  San  Francisco  high 
school  newspaper,  many  of  whose 
staffers  went  on  to  success  in  journal¬ 
ism,  is  slated  for  extinction  this 
spring,  the  victim  of  budget  cuts. 

The  Lowell,  which  claims  to  be  the 
oldest  continually  published  high 
school  paper  west  of  the  Mississippi, 
was  once  edited  by  Pierre  Salinger, 
ABC  News  correspondent,  who  was 
President  John  F.  Kennedy’s  press 
secretary.  Famed  cartoonist  Rube 
Goldberg  drew  several  of  its  covers  in 
the  early  part  of  this  century. 

The  tabloid  serves  Lowell  High 
School,  whose  academic  rating  is  one 
of  the  highest  in  the  state.  Graduates 
include  former  California  Gov. 
Edmund  G.  “Pat”  Brown,  novelist 
Irving  Stone,  and  actress-singer  Carol 
Channing. 

Former  Lowell  reporters  and  edi¬ 
tors  now  are  bylined  in  the  San  Fran¬ 
cisco  Chronicle,  San  Francisco 
Examiner  and  the  Los  Angeles  Times 
among  other  newspapers.  Another 
alumnus  is  NBC  News  correspondent 
Glen  Dobbs. 

A  prize-winning  paper  for  years, 
the  Lowell  in  1989-90  received  a 
medalist  rating  from  the  Columbia 
Scholastic  Press  Association,  earning 
954  of  a  possible  1,000  points. 

The  paper’s  financial  problem  is 
not  the  cost  of  publishing.  Its  $15, 000- 
a-year  production  budget  is  met  by 
advertising,  a  student  activities  fund, 
and  a  small  grant  from  the  alumni 
association. 

Its  doom  was  spelled  by  a  layoff 
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The  Lowell 

courses,  the  most  offered  by  any  local 
high  school.  They  too  probably  will 
be  wiped  out  when  he  goes,  said  Ham¬ 
mer,  who  is  one  of  only  five  San  Fran¬ 
cisco  high  school  teachers  creden- 
tialed  to  teach  journalism. 

Hammer  said  his  department  chair¬ 
man  has  told  him  the  newspaper  will 
not  be  published  in  the  fall.  According 
to  the  adviser,  no  other  San  Francisco 
high  school  newspaper  is  scheduled 
to  be  axed. 

Barring  a  last-minute  reprieve,  the 
Lowell  will  publish  its  last  issue  May 
30,  Hammer  said.  The  paper  comes 
out  every  three  weeks. 


“There  are  150  kids  in  the  journalism  program  who 
are  learning  writing,  graphics,  design  and  computer 
skills.  There's  no  other  class  at  Lowell  that  offers 
computer  training.” 


notice  given  its  adviser,  Peter  Ham¬ 
mer.  He  was  swept  up  in  a  $25  million 
budget  cut  for  the  San  Francisco 
school  system  ordered  by  Superinten¬ 
dent  Ramon  Cortines  in  anticipation 
of  a  $2  billion  statewide  paring  of  edu¬ 
cation  spending  sought  by  Gov.  Pete 
Wilson. 

Hammer,  who  has  only  two  years 
of  seniority,  was  one  of  500  San  Fran¬ 
cisco  teachers  who  have  received 
preliminary  dismissal  notices  from 
the  district. 

In  addition  to  guiding  the  Lowell, 
Hammer  also  teaches  five  journalism 


“This  is  a  tragedy  for  our  student 
staff  and  the  school,”  Hammer  told 
E&P.  “There  are  150  kids  in  the  jour¬ 
nalism  program  who  are  learning 
writing,  graphics,  design  and  com¬ 
puter  skills.  There’s  no  other  class  at 
Lowell  that  offers  computer  train¬ 
ing.” 

The  impact  will  be  felt  strongly  by 
the  school’s  2,700-students,  Hammer 
contended. 

“A  newspaper  gives  a  school  a 
sense  of  identity,”  he  continued.  “It 
binds  the  place  together.” 

Hammer  said  his  students  were 
enthused  about  “exciting  plans”  for 


the  paper  in  the  fall  term.  “In  many 
high  schools,”  Hammer  pointed  out, 
“the  newspaper  is  a  means  by  which 
talented  students  find  challenges  not 
available  in  many  of  their  other 
classes.  Such  students  spend  more 
time  on  the  newspaper  than  other 
classes  because  they  complete  the 
requirements  of  other  classes 
quickly.  Thus,  a  large  amount  of  labor 
from  a  relatively  small  number  of 
dedicated  students  maintains  many 
student  newspapers.” 

Hammer  has  suggested  to  the 
school  district  that  San  Francisco 
high  school  journalism  teachers  join 
with  the  city’s  professional  journal¬ 
ists,  newspapers  and  broadcast  out¬ 
lets  to  expand  journalism  education 
rather  than  eliminate  it,  adding: 
“Every  high  school  needs  the  infor¬ 
mation  and  the  sense  of  school  iden¬ 
tity  which  a  well-supported  school 
newspaper  can  provide.  Every  stu¬ 
dent  needs  to  be  educated  as  a  good 
consumer  of  news  if  news  organiza¬ 
tions  are  to  preserve  their  role  as  gov¬ 
ernment  watchdogs  on  behalf  of  an 
informed  citizenry. 

“The  apparent  failure  of  the  public 
to  support  news  organizations  in  this 
capacity  during  the  Persian  Gulf  war 
should  serve  as  a  warning  to  us  all. 
The  role  of  a  strong  press  in  a  demo¬ 
cratic  political  system  may  not  be 
learned  if  not  taught  in  high  schools.” 

In  a  recent  editorial,  the  Lowell 
said,  “if  school  sports  programs  and 
extracurricular  activities  are  cut, 
there  is  no  surer  way  to  decimate 
school  spirit.  Cut  the  paper  and  the 
school  loses  another  effective 
medium  for  building  pride  and  ensur¬ 
ing  an  informed  student  body.” 

Mischa  Berlinski,  the  Lowell’s  for¬ 
mer  opinion  editor  and  now  one  of  its 
investigative  reporters,  termed  the 
impending  demise  of  the  paper  “hor¬ 
rible.” 

“The  Lowell  has  been  a  tremen¬ 
dous  experience  for  the  people 
involved,”  he  said.  “We  not  only  put 
out  a  paper  but  we  learned  about 
media.  It  was  enjoyable  and  valu¬ 
able.” 

Another  staff  member,  Stanley 
Wu,  said  he  was  “shocked”  by  the 
threatened  closure.  “Our  school 
needs  this  paper,”  he  told  the  San 
Francisco  Examiner.  “Without  it,  I 
think  most  students  would  be  pretty 
ignorant  about  what’s  going  on.” 

Hammer  said  two  San  Francisco 
corporations  have  expressed  interest 
in  providing  funding  that  would  keep 
the  Lowell  publishing  but  there  have 
been  no  firm  offers. 
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Journalists  protest  Desert  Storm-type  pools 

Seek  meeting  with  Defense  Secretary  Cheney 
to  discuss  future  war  coverage  procedures 


A  group  of  Washington  bureau 
chiefs  and  editors  has  sent  a  letter  to 
Secretary  of  Defense  Dick  Cheney 
requesting  a  meeting  to  discuss 
improving  combat  coverage  and 
understandings  between  the  media 
and  the  military  in  the  wake  of  the 
Persian  Gulf  war. 

The  15  journalists,  who  met  infor¬ 
mally  at  ABC  News  on  April  15, 
noted  they  strongly  disagreed  with 
the  DoD  feeling  that  “the  press  gave 
the  American  people  the  best  war 
coverage  they  ever  had,”  as  the  letter 
quoted  Assistant  Secretary  of 
Defense/Public  Affairs  Pete  Williams. 

“Our  sense  is  that  virtually  all 
major  news  organizations  agree  that 
the  flow  of  information  to  the  public 
was  blocked,  impeded  or  diminished 
by  the  policies  and  practices  of  the 
Department  of  Defense,”  they  wrote. 
“Pools  did  not  work.  Stories  and  pic¬ 
tures  were  late  or  lost.  Access  to  the 
men  and  women  in  the  field  was  inter¬ 
fered  with  by  a  needless  system  of 


military  escorts  and  copy  review. 
These  conditions  meant  we  could  not 
tell  the  public  the  full  story  of  those 
who  fought  the  nation’s  battle.” 


The  April  29  letter  further  charged 
that  the  “pool  system  was  used  in  the 
Persian  Gulf  war  not  to  facilitate  news 
coverage  but  to  control  it. 

“We  are  deeply  concerned  about 
the  abridgement  of  our  right  and  role 
to  produce  timely,  independent 
reporting  of  Americans  at  war.  We 
are  apprehensive  that,  because  this 
war  was  so  successfully  prosecuted 
on  the  battlefield,  the  virtual  total 
control  that  your  department  exer¬ 


cised  over  the  American  press  will 
become  a  model  for  the  future  .... 

“We  are  intent  upon  not  experi¬ 
encing  again  the  Desert  Storm  kind  of 


pool  system.  In  fact,  there  are  many 
who  believe  no  pool  system  should  be 
agreed  to  in  the  future.  We  cannot 
accept  the  limitations  on  access  or  the 
use  of  monitors  to  chill  reporting. 

“Nor  do  we  want  a  repeat  of  the 
disaster  that  resulted  from  unaccept¬ 
able  delays  in  the  transmission  of  our 
stories  and  pictures  because  of  secu¬ 
rity  review  requirements,”  the  letter 
stated. 

(Continued  on  page  42) 


“In  fact,  there  are  many  who  believe  no  pool  system 
should  be  agreed  to  In  the  future.  We  cannot  accept 
the  limitations  on  access  or  the  use  of  monitors  to 
chill  reporting.” 
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NEWSPEOPLE  IN  THE  NEWS 


EDITORIAL  CHANGES  AT  MILWAU¬ 
KEE  SENTINEL  —  ROBERT  WILLS, 
editor  of  the  Milwaukee  Sentinel  since 
1975,  has  been  named  executive  vice 
president  of  Journal/Sentinel  Inc., 
which  publishes  the  Milwaukee  Journal 
and  the  Sentinel. 

KEITH  SPORE,  managing  editor  of 
the  Sentinel,  succeeds  Wills  as  editor. 
Succeeding  Spore  is  GERRY  HINKLEY, 
assistant  managing  editor/nights. 
Replacing  her  in  that  position  is  Sen¬ 
tinel  news  editor  DAVE  VOGEL  and 
succeeding  Vogel  is  ROBERT  FRIDAY, 
who  has  served  as  assistant  news  edi¬ 
tor. 

In  other  changes,  JIM  LYNCH  has 
been  named  assistant  news  editor 
replacing  Friday,  and  KENT  LOWRY 
has  been  named  copy  desk  chief. 

Wills  will  be  involved  in  financial, 
marketing  and  news  operations  of  the 
corporation.  He  is  a  40-year  veteran  of 
the  company  and  began  his  career 
there  as  a  Journal  reporter. 

Spore  began  his  career  at  the  Sen¬ 
tinel  as  a  copyboy  and  moved  up 
through  the  reporting  and  editing 
ranks.  He  had  been  named  managing 
editor  on  Jan.  1,  1989. 

Hinkley  joined  the  Sentinel  in  1966 
and  has  held  a  variety  of  reporting 
and  editing  jobs.  Vogel  joined  the 
Sentinel  in  1979  as  a  reporter  and 
became  news  editor  in  1983.  Friday 
joined  the  Sentinel  in  1976  as  a 
reporter  and  became  assistant  news 
editor  in  1983.  Lynch  joined  the  Sen¬ 
tinel  in  1980  and  has  been  copy  desk 
chief  since  1983.  Lowry  joined  the  Sen¬ 
tinel  as  a  copy  editor  in  1981. 


Pioneer  Press  of  Wilmette,  111.,  has 
announced  the  following  staff 
changes  in  its  circulation  department. 

William  Graff,  formerly  North¬ 
west  Group  circulation  manager,  has 
been  appointed  circulation  sales  man¬ 
ager;  Nancy  Rockhill,  formerly 
manager  of  the  Central  and  West  cir¬ 
culation  departments,  has  been 


Correction 

In  the  April  13  edition  of  E&P,  it 
was  mistakenly  reported  in  the 
“Newspeople  in  the  News”  column 
that  Linda  Fibich  had  been  named 
managing  editor  of  the  Milwaukee 
Journal. 

Fibich,  who  has  held  a  variety  of 
reporting  and  editing  jobs  at  the  Jour¬ 
nal,  had  actually  been  promoted  to 
assistant  managing  editor  under  Steve 
Hannah,  who  has  served  as  managing 
editor  at  the  paper  since  1985. 


Gerry  Hinkley 


David  Vogel 


named  circulation  marketing  systems 
manager;  Carla  Achziger,  previ¬ 
ously  manager  of  North  Shore  circu¬ 
lation,  has  been  named  circulation 
customer  and  community  relations 
manager;  and  circulation  sales  super¬ 
visor  Laura  Corbin  will  assist  both 
Graff  and  Rockhill. 

*  *  * 

The  New  York  Times  has 
announced  the  following  staff 
appointments. 

Alice  Gabriel  has  been  named 
deputy  style  editor  for  the  New  York 
Times  Magazine,  which  is  published 
in  the  paper’s  Sunday  edition. 

Gabriel  previously  had  served  in 
several  editorial  positions  at  Rolling 
Stone  magazine. 

Gwen  Ifill  has  joined  the  Times  as 
a  reporter  in  its  Washington  bureau. 

Ifill  previously  had  worked  for  the 
Washington  Post,  the  Evening  Sun  of 
Baltimore  and  the  Boston  Herald 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 

American. 

Harvey  Araton  has  joined  the 
Times  as  a  sports  reporter. 

Araton  previously  had  worked  as  a 
general  sports  columnist  for  the  New 
York  Daily  News.  In  addition,  he  has 
written  for  the  New  York  Post,  the 
Staten  Island  Advance  and  several 
magazines. 

Filip  Bondy  also  has  joined  the 
paper’s  sports  staff. 

Bondy  previously  had  worked  as  a 
sportswriter  for  the  Daily  News  and 
The  Record  of  Bergen  County,  N.J., 
and  as  a  reporter,  sportswriter  and 
critic  for  the  defunct  Paterson  (N.J.) 
News. 

Anne  Raver,  who  previously  had 
written  about  gardening  and  environ¬ 
mental  issues  for  Newsday  of  Long 
Island,  N.Y.,  will  now  write  about 
gardening  for  the  Times. 

:|c  !|c  Hi 

Joe  N.  Wells,  president  of  the 
media  brokerage  firm  J.N.  Wells  & 
Co.  Inc.  of  Lombard,  Ill.,  has  been 
named  to  the  Honorable  Order  of 
Kentucky  Colonels  by  Kentucky 
Gov.  Wallace  G.  Wilkinson. 

*  *  * 

Charles  Eldredge,  publisher  of 
the  Herald-Press  of  Harvey,  N.D., 
has  been  elected  president  of  the 
North  Dakota  Newspaper  Associa¬ 
tion. 

Other  officers  elected  were:  Dave 
Braton  of  Forum  of  Fargo  —  first 
vice  president;  Bob  Denison  of  the 
Towner  County  Record-Herald  of 
Cando  —  second  vice  president; 
Duane  Schatz  of  the  Grant  County 
News  of  Elgin  —  third  vice  presi¬ 
dent;  and  Richard  Bradbury  of  The 
Teller  of  Milnor  —  immediate  past 
president. 

Elected  as  directors  were:  Omar 
Forberg  of  the  Devils  Lake  Daily 
Journal’,  Tom  Lovik  of  the  Wishek 
Star,  Lyle  Van  Camp  of  the  Valley 
News  and  Views  of  Drayton;  and 
Dennis  Kelly  of  Kelly  Publishing. 

He  Hi  H: 

The  Organization  of  News 
Ombudsmen  has  elected  the  follow¬ 
ing  officers  for  1991-92:  Kerry  W. 
SiPE,  public  editor  of  the  Virginian- 
Pilot  and  the  Ledger-Star  of  Norfolk, 
Va.  —  president;  David  Bishop, 
ombudsman  of  the  Ann  Arbor  (Mich.) 
News  —  vice  president;  Art  Nau- 
MAN,  ombudsman  of  the  Sacramento 
(Calif.)  Bee  —  secretary-treasurer. 
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William  M.  Epperheimer  has 
returned  as  publisher  of  the  Kansas 
City  (Kan.)  Kansan  after  a  two-year 
stint  as  general  manager  of  the  Dela¬ 
ware  State  News  of  Dover,  Del. 

Epperheimer  had  worked  at  the 
Kansan  from  1984  to  1989  before 
moving  to  Delaware. 

Ik  *  * 

Pay  Sweeney,  formerly  marketing 
director  at  The  Blade  of  Toledo,  Ohio, 
has  been  named  circulation  sales  and 
marketing  director  at  the  Meridian 
(Miss.)  Star  and  circulation  consul¬ 
tant  for  the  parent  American  Publish¬ 
ing  Co. 

*  *  * 

David  Hartshorn  has  been  named 
managing  editor  of  TVRO  Dealer,  a 
satellite  industry  trade  journal  pub¬ 
lished  by  Fortuna  Publications  Corp. 
of  Fortuna,  Calif. 

Hartshorn  previously  had  served  in 
editing  positions  at  other  trade  publi¬ 
cations.  In  addition,  he  has  worked  in 
editorial  positions  with  the  South 
China  Morning  Post  and  Asia  Travel 
Trade,  both  of  Hong  Kong,  and  the 
Opelika-Auburn  (Ala.)  News. 

*  *  * 

Andy  Elder  has  been  named  sports 
editor  at  the  Courier-Express  of 
DuBois,  Pa. 

Elder  previously  had  worked  as  a 
sportswriter  at  the  newspaper. 


Scott  Angus,  managing  editor  of 
the  Janesville  (Wis.)  Gazette,  has 
been  named  editor  of  the  newspaper. 
He  succeeds  Mark  Torinus,  who 
recently  resigned. 

Angus  previously  had  worked  as  a 
reporter,  city  editor,  associate  editor 
and  news  editor  at  the  Gazette. 

*  *  * 

The  Flint  (Mich.)  Journal  has 
announced  the  following  staff 
changes  in  its  editorial  department. 

Gary  Piatek,  previously  Sunday 
editor,  has  been  promoted  to  assistant 
news  editor.  He  succeeds  Don 
Dahlhstrom,  who  recently  left  to 
join  the  Mott  Foundation. 

Piatek  previously  had  worked  as 
copy  editor  and  wire  editor  at  the 
Oakland  Press  of  Pontiac,  Mich. ,  and 
as  a  reporter  for  the  Fort  Myers  (Fla.) 
News-Press. 

Julie  Morrison,  formerly  a  copy 
editor  in  the  Tempo  department,  has 
been  promoted  to  assistant  city  edi¬ 
tor. 

Morrison  previously  had  worked  as 
a  reporter  at  the  Journal.  In  addition, 
she  has  worked  as  a  reporter  at  the 
Midland  (Mich.)  Daily  News,  the 
Holland  (Mich.)  Sentinel  and  the 
Brighton  (Mich.)  Argus. 

James  Weiker,  formerly  Lakes 


bureau  chief,  has  been  promoted  to 
assistant  suburban  editor. 

Weiker  previously  had  worked  as 
an  economic  development  writer  for 
the  Journal.  In  addition,  he  has 
worked  as  a  reporter  at  the  Jackson 
(Mich.)  Citizen  Patriot. 

Jim  Larkin  has  been  named  to  suc¬ 
ceed  Weiker  as  Lakes  bureau  chief. 

Larkin  previously  had  worked  as  a 
reporter  at  the  Journal.  In  addition,  he 
has  served  as  editor  of  weekly  news¬ 
papers  in  the  Michigan  towns  of  Mt. 
Morris,  Rogers  City,  Fenton  and 
Davison  and  as  editorial  director  of 
Flint  Area  Newspapers. 


The  Connecticut  Daily  Newspa¬ 
pers  Association  has  elected  the  fol¬ 
lowing  officers  for  the  ensuing  year: 
Mack  Stewart  of  the  Register-Citi¬ 
zen  of  Torrington  —  president;  Wil¬ 
liam  B.  Pape  of  the  Waterbary 
Republican  and  American  —  first 
vice  president  ;  Michael  Fisch  of  the 
Hartford  Courant  —  second  vice 
president;  Frank  O.  King  of  the 
News-Times  of  Danbury  —  secre¬ 
tary;  Vance  Brown  of  The  Herald 
of  New  Britain  —  treasurer;  and 
Charles  G.  Iwanicki  of  the  Record- 
Journal  of  Meriden-Wallingford — 
assistant  secretary. 

*  *  * 

Howard  Greenberg  has  joined  the 
Sun-Sentinel  of  Fort  Lauderdale, 
Fla.,  as  vice  president  and  director  of 
development. 

In  his  new  position,  Greenberg  is 
responsible  for  coordinating  new 
business  activities  and  managing  the 
company’s  diversification  strategies. 

Greenberg  previously  had  worked 
as  vice  president/director  of  circula¬ 
tion  and  circulation  sales  and  market¬ 
ing  manager  at  the  Sun-Sentinel.  He 
also  has  worked  in  circulation  and 
production  at  the  New  York  Daily 
News,  the  Denver  Post  and  the  Miami 
Herald. 


Lew  Wheaton,  upstate  New  York 
bureau  chief  for  the  Associated  Press, 
has  been  elected  president  of  the  New 
York  State  Society  of  Newspaper 
Editors.  He  succeeds  Daniel  Lynch, 
managing  editor/news  at  the  Times 
Union  of  Albany,  who  will  remain  on 
the  group’s  board  of  directors. 

Other  officers  recently  elected  to 
the  NYSSNE  were:  Jacquie  Pow¬ 
ers,  managing  editor  of  the  Ithaca 
Journal  —  vice  president;  and  A.J. 
Carter,  Suffolk  County  editor  of 
Newsday  of  Long  Island  —  trea¬ 
surer. 


Ronald  O.  Nicodemus  has  been 
named  publisher  of  the  Manchester 
(Conn.)  Herald. 

Nicodemus  previously  had  served 
as  publisher  and  general  manager  of 
the  Times  and  News  Publishing  Co. 
of  Gettysburg,  Pa.,  advertising  direc¬ 
tor  of  the  Gettysburg  Times,  adver¬ 
tising  manager  of  the  Pennsylvania 
Mirror,  and  publisher  and  general 
manager  of  the  Daily  Gazette  of  Taun¬ 
ton,  Mass. 


Stephen  Kent  has  been  named  edi¬ 
tor  of  the  West  Pasco  Press  of  New 
Port  Richey,  Fla.,  and  the  Tarpon 
Springs  (Fla.)  Leader,  both  weekly 
newspapers  which  are  published  by 
Gulf  Coast  Media  Group. 

In  his  new  position,  Kent  is  respon¬ 
sible  for  the  redesign  and  conversion 
of  both  papers  from  tabloid  to  broad¬ 
sheet  format  and  for  the  papers’ 
expanded  news  coverage  and  staff. 

Kent  previously  had  worked  as  edi¬ 
tor  of  Hernando  Today,  a  semiweekly 
paper  published  in  Brooksville,  Fla., 
and  has  served  in  editing  and  report¬ 
ing  positions  at  the  Wall  Street  Jour¬ 
nal,  The  Record  of  Bergen  County, 
N.J.,  the  Asbury  Park  (N.J.)  Press 
and  the  Daily  Southeast  News  of 
Downey,  Calif. 
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Newspaper  in  Education  Section 

NIE  conference  to  be  held  May  15-17  in  New  Orleans 


study:  NIE  really  improves  writing  skills 


By  Mark  Fitzgerald 

Reading  newspapers  improves  stu¬ 
dent  writing  skills,  a  new  academic 
study  demonstrates. 

Journalists  and  educators  have  long 
believed  that  young  newspaper  read¬ 
ers  are  also  better  writers. 

Now  they  have  some  actual  proof: 
an  inch-thick  report  by  two  New 
York  University  professors  of  their 
yearlong  study  of  the  gap  in  writing 
and  reading  skills  between  middle- 
school  children  who  read  New  York 
Newsday  in  the  classroom  and  those 
who  did  not. 

“The  results  indicate  that  students 
who  participated  in  newspaper  activi¬ 
ties  on  a  regular  basis  scored  signifi¬ 
cantly  higher  on  writing  samples  than 
students  who  did  not  participate  in  the 


newspaper  was  the  best  thing  to  hap¬ 
pen  to  us  in  school  ever,’  ”  Rhodes 
continues. 

Using  the  newspaper  in  class  moti¬ 
vates  students  to  learn  more  about 
their  world,  the  researchers  con¬ 
clude. 

“Developing  newspaper  readers 
during  the  middle  grades  should  lead 
to  an  increasing  number  of  adults  who 
are  interested  in  understanding 
events  that  occur  in  their  communi¬ 
ty  and  in  society  in  general,”  they 
write. 

Newspapers  also  are  able  to  hold 
their  own  in  the  fight  for  children’s 
attention  between  schoolbooks  and 
tv,  the  report  suggests. 

“As  text  materials  appear  to  com¬ 
pete  with  television  for  the  attention 
of  our  young  people,  it  is  important  to 


“The  feelings  of  the  students  can  be  summed  up  by 
one  fifth-grader  who  said,  ‘Tell  your  bosses  that  using 
the  newspaper  was  the  best  thing  to  happen  to  us  in 
school  ever,‘  ”  Rhodes  continues. 


newspaper  project,”  write  Lenore  H. 
Ringler  and  Carole  S.  Rhodes,  profes¬ 
sors  at  NYU’s  School  of  Education, 
Health,  Nursing,  and  Arts  Profes¬ 
sions. 

In  addition  to  demonstrating  the 
link  between  newspaper  reading  and 
writing,  the  study  amounts  to  an 
unqualified  academic  endorsement  of 
Newspaper  in  Education  and  other 
newspaper-related  classroom  activi¬ 
ties. 

“An  educator  for  more  than  two 
decades  and  an  evaluator  of  numer¬ 
ous  educational  projects,  this 
observer  has  never  seen  a  project  that 
has  engendered  so  many  positive 
feelings  on  the  part  of  the  partici¬ 
pants,  both  students  and  teachers, 
and  such  enthusiasm  by  the  students 
for  an  educational  endeavor,”  Carole 
Rhodes  writes. 

“The  feelings  of  the  students  can  be 
summed  up  by  one  fifth-grader  who 
said,  ‘Tell  your  bosses  that  using  the 


note  that  newspaper  reading  moti¬ 
vated  students  to  read  and  write  about 
topics  that  were  of  interest  to  them,” 
Ringler  and  Rhodes  write. 

Newspaper  reading  also  motivates 
students  to  create  their  own 
newspapers  —  a  very  beneficial  edu¬ 
cational  activity,  the  authors  say. 

“This  is  the  perfect  cooperative 
learning  activity  in  which  students 
learn  to  plan  together,  to  think  criti¬ 
cally,  to  negotiate  their  differences,  to 
make  group  decisions  and,  most  im¬ 
portantly,  to  carry  out  a  project  from 
beginning  to  end.  It  is  a  real-life  expe¬ 
rience  which  will  be  invaluable  to 
them  as  they  move  beyond  the  class¬ 
room  and  into  the  world  of  work,” 
they  write. 

Their  report  will  be  formally  pre¬ 
sented  May  16  in  New  Orleans  at  the 
1991  Conference  on  Newspaper  in 
Education  and  Literacy  sponsored  by 
the  American  Newspaper  Publishers 
Association. 


The  study  was  funded  by  New 
York  Newsday  and  New  York  City’s 
Community  School  District  Two,  the 
ethnically  diverse,  urban  district 
whose  schools  participated  in  the 
project.  Twenty  classes  in  the  fourth 
through  sixth  grades  were  chosen  for 
the  study. 

A  little  more  than  half  of  the  stu¬ 
dents  were  in  classes  that  received 
New  York  Newsday  twice  a  week, 
once  on  Tuesdays  when  the  paper’s 
“Discovery”  science  section  is  pub¬ 
lished,  and  on  another  day  of  the 
teacher’s  choosing.  The  other  classes 
did  not  receive  the  paper,  and  served 
as  a  control  group  for  the  experi¬ 
ment. 

The  particular  newspaper  lesson 
plan  used  was  “Whole  Language 
Learning  With  the  Newspaper,” 
which  was  developed  for  Newsday’s 
NIE  program.  Classroom  teachers 
were  trained  in  using  newspapers  at 
four  full-day  workshops  conducted 
by  the  New  York  Newsday  NIE  staff. 

All  students  were  first  tested  for 
reading  and  writing  skills,  as  well  as 
their  general  attitude  toward  school, 
reading  and  newspapers. 

Writing  skills  were  evaluated  by 
having  all  students  compose  a  long 
caption  for  a  photograph  that  showed 
police  cars  stopped  in  the  middle  of  a 
crowded  Long  Island  expressway. 

These  captions  were  then  scored 
“by  individuals  trained  to  score  holis¬ 
tic  writing  samples,”  the  report  says. 
The  report  explains  that  “holistic” 
writing  samples  are  evaluated  on 
ideas  and  organization. 

At  the  end  of  the  program,  students 
again  wrote  a  caption  for  the  photo¬ 
graph. 

The  NYU  researchers  reported  sig¬ 
nificant  jumps  in  writing  skills. 

For  example,  the  mean  raw  score  of 
sixth-grade  students  who  used  the 
newspaper  improved  from  2.14  to 
3.63,  while  the  control  group,  whose 
mean  score  was  actually  higher  at  the 
beginning  of  the  program,  increased 
from  2.18  to  just  2.78. 

Ringler  and  Rhodes  ascribe  much 
of  the  improvement  to  the  concise 
newspaper  writing  style,  which  they 
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call  a  “valuable  model”  for  student 
writing. 

Improvements  in  reading  skills 
were  even  more  remarkable,  the 
researchers  were  to  find. 

For  example,  the  reading  skills  of 
sixth-graders  who  used  New  York 
Newsday  improved  from  the  63.% 
percentile  to  68.27. 

However,  national  educational 
studies  have  shown  that  reading  skill 
normally  declines  as  students 
advance  in  grades.  Indeed,  the  sixth- 


graders  in  the  control  group  did 
decline,  from  the  63.27  percentile  to 
62.39. 

Beyond  the  statistical  improve¬ 
ments,  some  of  the  most  heartening 
news  for  NIE  coordinators  is  in  the 
report’s  anectodal  evidence. 

Rhodes,  who  visited  all  14  schools 
in  the  program,  reported  that  student 
“enthusiasm  was  overwhelming.” 

A  follow-up  survey  of  the  approxi¬ 
mately  430  students  found  only  six 
who  made  negative  comments  about 


NIE. 

Then  there  is  this  story  of  how 
newspapers  can  make  a  difference: 
“The  role  the  newspaper  played  in 
childrens  lives,”  the  report  says, 
“was  evident  when  one  child,  having 
read  the  symptoms  of  a  medical  prob¬ 
lem  in  the  science  section,  brought  it 
to  the  attention  of  his  mother.  His 
mother,  who  had  been  ill  for  quite 
some  time,  finally  sought  medical 
attention,  and  her  son’s  diagnosis  was 
confirmed  by  a  doctor.” 


Wall  Street  Journal  launches  high  school  edition 

Aimed  at  helping  students  better  understand  economics  and  business 


By  Debra  Gersh 

The  Wall  Street  Journal  is  launch¬ 
ing  a  new  publication  for  high 
schools,  designed  to  be  used  to  help 
give  students  —  and  teachers  —  a 
better  understanding  of  economics 
and  business. 

Articles  in  the  monthly  publication, 
which  will  feature  12  of  24  pages  in 
color,  will  be  edited-down  versions  of 
those  appearing  in  the  daily  Journal, 
according  to  Melinda  Grenier  Guiles, 
editor  and  publisher  of  the  Wall  Street 
Journal  Classroom  Edition. 

Guiles,  former  WSJ  Detroit  deputy 
bureau  chief,  explained  that  her  task 
force  worked  very  closely  with  edu¬ 
cators  and  students  to  produce  a  pro¬ 
totype  they  would  use  in  the  class¬ 
room. 

One  thing  the  Journal  found  was 
that  students  did  not  want,  or  need,  to 
be  talked  down  to,  so  the  student 
edition  will  feature  articles  from  the 
Journal  that  have  been  shortened  for 
space,  and  stories  combined  on  pages 
to  exemplify  their  impact. 

Future  editions  may  also  feature 
contributions  from  students. 

Guiles,  a  former  teacher,  explained 
that  the  Journal  format  often  seems 
intimidating,  so  the  tabloid  Class¬ 
room  Edition  has  been  designed 
to  make  it  more  graphically  appeal¬ 
ing. 

Senior  art  director  Karl  Hartis  and 
art  director  Orlie  Kraus  explained 
that  the  entire  publication,  including 
much  of  its  art,  will  be  made  up  on  a 
Macintosh  computer,  using  the  latest 
desktop  software,  and  then  transmit¬ 
ted  to  the  Dow  Jones  printing  plant  in 
Chicopee,  Mass. 

This  is  the  first  time  the  Wall  Street 
Journal  has  directed  a  product  at  the 
high  school  market,  said  Peter  R. 
Kann,  president  of  Dow  Jones  and 
publisher  of  the  Wall  Street  Journal, 


at  a  luncheon  in  Washington,  D.C., 
announcing  the  new  edition. 

Kann  noted  that  previous  WSJ  for¬ 
ays  into  education  have  been  on 
the  college  level,  primarily  us¬ 
ing  the  paper  as  teaching  material 
and  offering  discounted  subscription 
rates. 

While  conceding  that  the  Wall 
Street  Journal  Classroom  Edition 
may  not  be  for  everyone,  Kann  said 
that  is  true  of  the  national  daily  as 
well.  “We’d  rather  be  very  useful  to  a 
limited  group  .  .  .  than  be  mar¬ 
ginally  useful  to  a  mass  audience,” 
he  said. 

The  high  school  publication  will 
carry  a  limited  number  of  ads,  with 
the  hope  someday  it  will  be  self-sus¬ 
taining  and  even  profitable,  he  said, 
adding,  “We  don’t  expect  any  early 
or  significant  profits  from  this  ven¬ 
ture.” 


said  they  were  “quite  knowledge¬ 
able”  about,  those  two  topics  ranked 
first  and  second  among  those  they 
would  like  to  learn  more  about. 

In  addition,  few  had  any  idea  about 
the  meaning  of  basic  business  terms 
such  as  “bull  market”  or  “junk 
bonds,”  and  among  those  who  said 
they  had  a  fairly  good  idea  of  what 
the  Dow  Jones  Industrial  Average 
was,  only  one-third  properly  identi¬ 
fied  it  among  three  possible  descrip¬ 
tions. 

Included  with  the  Classroom  Edi¬ 
tion,  slated  to  begin  publishing  in  Sep¬ 
tember,  are  a  monthly  teachers’ 
guide,  a  video  featuring  clips  from  the 
Wall  Street  Journal  tv  show,  and 
other  educational  supplements. 

Working  teachers  will  make  up  a 
board  of  advisers  for  the  Classroom 
:  Edition  and  will  work  with  othsr 


Working  teachers  will  make  up  a  board  of  advisers 
for  the  Classroom  Edition  and  will  work  with  other 
teachers  around  the  country  on  the  teachers’  guides. 


Guiles,  who  noted  that  the  edition 
will  have  only  about  six  or  seven  total 
staffers,  said  she  did  not  have  a  great 
deal  of  money  to  do  this,  but  declined 
comment  on  the  budget  for  the  Class¬ 
room  Edition. 

Revenue  is  expected  to  come  from 
corporate  advertising,  such  as 
that  already  contracted  by  the  Drey¬ 
fus  Corporation,  and  from  circula¬ 
tion. 

Accompanying  the  launch 
announcement  were  the  results  of  a 
poll  conducted  by  the  Roper  Organi¬ 
zation,  which  showed  that,  while 
business  and  economics  ranked  last 
among  subjects  students  surveyed 


teachers  around  the  country  on  the 
teachers’  guides.  Spanish-language 
translations  of  selected  articles  will 
appear  in  the  guides,  which  also  will 
include  how  to  apply  the  paper  to 
business  and  economic  teaching  as 
well  as  other  disciplines,  such  as 
journalism,  social  studies  and  sci¬ 
ence. 

The  Wall  Street  Journal  Classroom 
Edition  —  which  expects  circulation 
to  average  70,000  students  and  2,400 
teachers  —  costs  $90  per  semester 
for  a  class  of  30,  or  about  S3  per  stu¬ 
dent,  with  discounts  offered  to 
classes  that  subscribe  for  the  full  nine- 
issue  school  year. 
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NIE  partnership 

Scripps  Howard  program  with  Cincinnati 
schooi  buiids  homegrown  journaiists 


By  Mark  Fitzgerald 

This  week  students  at  the  High 
School  for  the  Communication  Pro¬ 
fessions  were  expected  to  publish  the 
first  issue  of  Cincinnati  Youth  Times. 

Getting  out  this  first  paper,  which 
will  circulate  to  all  Cincinnati  public 
high  schools,  was  a  struggle  for  the 
neophyte  journalists  at  the  alternative 
school,  which  is  better  known  simply 
as  “Hughes,”  for  the  rambling  turn- 
of-the-century  Hughes  Center  that 
houses  it. 

Cincinnati  Youth  Times  evolved, 
painfully  at  times,  from  an  idea  that 
was  tried  on  focus  groups  of  high 
schoolers  to  the  harder  work  of 
assembling  quality  reporting  and 
graphics  to  the  very  much  harder  task 
of  coping  with  a  balky  desktop  pub¬ 


Foundation  president  and  chief 
executive  officer  Albert  J.  Schottel- 
kotte.  For  several  years,  Scripps  has 
sponsored  a  training  program  for  col¬ 
lege  journalism  teachers.  The  faculty 
members  study  and  work  at  Scripps 
Howard  newspapers  during  their 
summer  breaks. 

While  the  program  was  worth¬ 
while,  Schottelkotte  began  to  feel 
more  was  needed  to  produce  a  new 
generation  of  journalists. 

“We  wanted  to  get  to  the  kids 
directly,”  he  recalled  during  an  inter¬ 
view  last  winter  as  foundation  trus¬ 
tees  toured  the  Hughes  facilities. 

Schottelkotte  was  also  as  frustrated 
as  other  news  executives  by  the  gla¬ 
cial  progress  in  adding  minorities  to 
newsrooms. 


“One  fact  stood  out:  A  high  percentage  of  people 
who  made  it  in  this  business  started  at  the  high 
school  level.  They  started  on  the  school  paper  or 
yearbook  and  liked  it” 


lishing  system  cobbled  together  from 
incompatible  components. 

In  the  end,  the  layout  was  done  the 
old  fashioned,  cut-and-paste,  way. 

Model  for  the  future 

The  debut  of  Cincinnati  Youth 
Times  represents  more  than  the 
triumph  of  student  journalists  over 
the  vagaries  of  newspaper  produc¬ 
tion. 

It  also  amounts  to  the  coming-out 
party  of  the  High  School  for  the  Com¬ 
munications  Professions  at  Hughes 
Center,  which,  in  just  its  two  years, 
has  emerged  as  a  possible  model  for 
future  partnerships  between  public 
schools  and  media  companies. 

Hughes  was  begun  largely  with  a 
$581 ,000  grant  from  the  Scripps  How¬ 
ard  Foundation.  Scripps  and  other 
Cincinnati  news  organizations  help 
sustain  the  school  with  contributions 
of  expertise,  personnel,  time  and 
money.  The  foundation,  for  instance, 
has  also  pledged  a  $250,000  matching 
“challenge”  grant  to  encourage  other 
media  contributions. 

Hughes  can  be  traced  to  the  inspira¬ 
tion  of  one  man:  Scripps  Howard 


“ASNE  [American  Society  of 
Newspaper  Editors]  has  their  year 
2000  plan  but,  at  the  rate  it’s  going,  as 
somebody  said,  they’ll  have  to 
rename  it  the  ‘year  3000’  plan,”  he 
said. 

Still,  Schottelkotte  was  heartened 
by  one  discovery  as  he  reviewed  the 
often  distressing  research  on  attract¬ 
ing  minority  journalists. 

“One  fact  stood  out:  A  high  percen¬ 
tage  of  people  who  made  it  in  this 
business  started  at  the  high  school 
level.  They  started  on  the  school 
paper  or  yearbook  and  liked  it.” 

Opportunity  knocks 

As  it  happened,  just  at  that  time  the 
Cincinnati  Board  of  Education  was 
mulling  what  to  do  with  Hughes  High 
School,  which  had  an  enrollment  that 
was  about  90%  black  —  and  was 
under  a  court  desegregation  order. 

One  option  was  to  turn  Hughes 
High  School  into  Hughes  Center, 
with  several  “magnet”  schools  that 
would  attract  a  diverse  enrollment. 

Schottelkotte  approached  the 
assistant  schools  superintendent  with 
the  idea  of  starting  an  alternative 


school  concentrating  on  communica¬ 
tions. 

The  idea  was  enthusiastically 
received. 

“I  started  outlining  the  idea  and, 
within  10  minutes,  he’s  dictating  a 
memo  to  the  superintendent.  I  said, 
‘Hey,  wait  a  minute.  I  haven’t  done 
my  pitch  yet.’  ” 

To  get  the  school  started,  however, 
the  foundation  enlisted  the  help  of 
faculty  at  the  E.W.  Scripps  School  of 
Journalism  at  Ohio  University. 

For  Cincinnati  native  Schottel¬ 
kotte,  the  selection  of  Hughes  as  the 
site  of  the  communications  high 
school  had  a  sentimental  side. 

“My  father  went  to  high  school 
here,”  he  said.  “It’s  the  oldest  build¬ 
ing  in  the  school  system,”  but  Hughes 
also  had  surprisingly  good  facilities 
for  a  communications  high  school. 

While  the  main  building  itself 
clearly  shows  its  age  —  one  wall  by 
the  entrance  is  inscribed  with  the 
names  of  graduates  who  died  in  World 
War  I  —  an  entire  new  wing  had  been 
built  in  1978  when  Ohio  education 
capital  budgets  were  bulging  and 
“media  rooms”  were  all  the  rage. 

The  building  includes  a  tv  studio 
with  a  control  room,  catwalks  for 
overhead  shots,  still  photography 
darkrooms,  and  makeup  facilities  in 
rest  rooms. 

“There’s  enough  power  coming 
into  the  second  floor  to  light  the  city 
of  Cincinnati,”  Schottelkotte  joked  to 
the  touring  trustees. 

Unfortunately,  though,  very  little 
equipment  was  left. 

Throughout  the  entire  building, 
halls  are  carpeted  and  walls  painted  in 
tasteful,  muted  colors  that  suggest  a 
new  hotel  rather  than  an  old  city  high 
school. 

Scripps  Howard  Foundation  grants 
and  other  corporate  contributions 
paid  for  the  leasing  of  extensive 
equipment. 

Print  journalism  students  compose 
on  AST  personal  computers  running 
Xy write  word  processing  software. 
Broadcast  students  operate  profes¬ 
sional-quality  video  cameras,  and  stu¬ 
dio  cameras  are  on  order. 

The  facilities  were  sufficient  to 
inspire  a  measure  of  envy  in  Cincin¬ 
nati  Post  photographer  Mel  Grier 
earlier  in  the  school  year. 
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COLORMAX  CIC  at 
Reading  Eagle  Company,  Reading,  Pa. 


Available  Now! 
A  5-color  flexo  unit  that  fits 
your  needs,  your  pressline,  and  your  budget! 

COL©[SMAX"SS@ 


Color...Powerful  &  Profitable 

The  single  most  important  and  revolutionary  change  in  the  newspa¬ 
per  industry  is  color  printing.  It’s  important  because  it  captures  your 
readers’  attention  and  makes  you  more  competitive  at  the  news¬ 
stand.  It’s  important  to  you  because  it  helps  increase  readership  and 
attract  advertisers.  And,  bottom  line,  it’s  important  to  you  because 
it  can  help  increase  your  profitability.  Plus,  it’s  Available  Now! 

COLORMAX  CIC...Your  Pressline  Solution 

Colormax  CIC  (Common  Impression  Cylinder)  is  the  immediate 
solution  to  adding  process  color  with  these  important  benefits: 

•  Bright,  colorful  no-rub  flexo  printing 

•  Process  colors  plus  black  from  one  unit  position 

•  Low  profile  design  slips  into  any  unit  position 

•  Increases  page  capacity  while  adding  process  color 

•  No  costly  disruption  of  superstructure 

•  Plus,  it’s  Available  Now! 


COLORMAX  CIC...Quallty  &  Affordability 

Colormax  is  the  only  5-color,  flexo,  slip-in  unit  that’s  proven  and  in- 
place  printing  daily  newspapers:  The  Louisville  Courier  Journal 
since  August  1990;  The  Reading  Eagle-Times  since  November 
1990!  And  when  our  customers  say,  “We’ve  ordered  an  additional 
three  Colormax  units,”  and,  “We’re  now  printing  on  our  second 
Colormax,”.. .we  know  it  is  performing  in  the  field. 

You  don’t  have  to  wait  for  the  economy  to  recover  to  improve  the 
quality  of  your  newspaper.  Add  bright,  no-rub 
4  process  color  to  each  of  your  __________ — 

section  fronts  (or  wherever  you  _ 

need  it  most)  NOW-with  our  low 
cost,  timely  “turnkey  installation.” 

With  Colormax  CIC  you  get  \  J 

affordable,  quality  color  printing  )  7 

equipment  made  in  the  U.S. A. _ 

And,  it’s  Available  Now!  7^  -i — 1 


visit  US  at  ANPA/TEC  '91  -  Booth  663. 
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P.O.  Box  1562,  York,  Pennsylvania  17405  •  Phone  (717)  755-1071 


Planning  for  ANPA’s 
1991  Technical  Exposition 
and  Conference 


TEC  returns  to  Vegas 

Next  month,  Las  Vegas  will  host  a  return  engagement  of  the 
American  Newspaper  Publishers  Association  Technical  Exposition 
and  Conference,  the  63rd  such  event  for  the  newspaper  industry. 

Exhibits  and  conferences  running  June  8-12  will  be  in  the  Las 
Vegas  Convention  Center,  which  has  been  considerably  enlarged 
since  last  summer.  And  in  spite  of  the  economic  downturn,  a  pre¬ 
liminary  count  of  booth  registrations  (which  exceeded  350  last  year) 
indicates  exhibitors  will  number  well  over  300.  As  in  other  years, 
ANPA/TEC  91  will  include  some  first-time  exhibitors  and  others  new 
to  the  industry. 

Newer,  faster,  more  productive  systems  and  services  will  be  fea¬ 
tured  at  the  single-largest  industrywide  showcase,  where  attendees 
will  be  able  to  view  demonstrations,  try  out  hardware  and  software, 
and  arrange  for  in-depth  discussions  with  vendors. 

Solutions  touch  every  part  of  newspapering.  From  front  ends  to 
folders,  data  entry  to  delivery  trucks,  workers’  ergonomics  to  read¬ 
ers’  tax  tips,  this  is  the  one  place  to  shop  and  compare.  Find  out  first 
hand  if  systems  for  ad  taking  and  page  making  are  really  that  smart; 
look  for  better  production  and  packaging  methods;  discover  alterna¬ 
tives  to  conventional  designs. 

On  the  floor  will  be  systems  newspapers  of  the  ’90s  are  using  to 
realize  the  long-sought  dreams  of  the  ’70s  and  ’80s.  Large  and  small 
newspapers  are  paginating;  practical  direct-to-plate  output  seems 
finally  to  have  arrived,  and  several  vendors  offer  direct  plate  imaging 
systems;  keyless  offset  is  printing  color  daily;  photographers’  trans¬ 
mitters  will  soon  be  digital  and  digital  wire  service  photos  are  begin¬ 
ning  to  arrive  by  satellite,  as  picture  desks  replace  analog  receiver- 
printers;  image  archiving  products  are  emerging  that  exploit  the 
speed  of  compression  and  the  capacity  of  optical  media. 

As  always,  the  show  is  a  time  to  measure  progress.  Have  pro¬ 
totypes  turned  into  products?  Are  beta  versions  in  general  release?  Is 
that  first  sale  now  installed  and  running?  Just  as  inevitably,  new  faces 
appear  with  new  products,  and  familiar  faces,  absent  for  some  time, 
reappear  at  TEC. 

Demonstrations  often  show  equipment  from  more  than  one  vendor 
working  together,  creating,  moving,  processing  and  outputting  files, 
or  printing,  conveying  and  counting  papers. 

Complementing  the  exhibits  are  conferences  and  workshops  that 
explore  issues  relating  to  exhibitors’  wares  and  the  newspaper  func¬ 
tions  they  address.  In  addition  to  information  available  on  the  show 
floor  and  in  meeting  rooms,  the  show  affords  opportunities  to  com¬ 
pare  notes  informally  and  share  ideas  and  experiences. 

Other  meetings  are  ordinarily  scheduled  along  with  TEC.  They 
include  the  ANPA’s  annual  “Connections”  telecommunications  con¬ 
ference,  which  updates  attendees  on  issues  and  technologies  relating 
to  all  aspects  of  electronic  communications  affecting  newspapers. 
User  groups  also  meet  here,  and  so  will  other  special-interest  groups. 

Last  year’s  Intelligent  Newspaper  exhibit  area  featured  non- 
traditional  ways  for  newspapers  to  reach  advertisers,  readers  and 
non-readers,  while  improving  revenues,  visibility  and  promotion. 
The  emphasis  was  on  voice  systems  and  services,  and  vendors  in 
these  areas,  including  some  new  ones,  will  be  at  ANPA;TEC  91. 
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Agenda  for  AN  PA/TEC  91 

In  spite  of  tough  times,  an  expanded  Las  Vegas  Convention  Center 
wiil  accommodate  almost  as  many  vendors  as  the  350  on  hand  last  year 


By  Jim  Rosenberg 

In  spite  of  tough  times,  an 
expanded  Las  Vegas  Convention 
Center  will  likely  accommodate 
almost  as  many  vendors  as  the  350  or 
so  on  hand  at  last  year’s  ANPA/TEC. 

In  some  manner,  most  will  prob¬ 
ably  address  concerns  neatly  stated 
by  the  conference  theme,  “Managing 
in  Tough  Times.”  Sessions  and  work¬ 
shops  will  aim  to  approach  the  indus¬ 
try  from  this  angle. 

The  annual  American  Newspaper 
Publishers  Association  technology 
show  is  the  largest  of  its  kind  in  the 
world.  If  attendance  at  the  63rd 
annual  event  diminishes,  as  some  pre¬ 
dict,  the  show  will  nevertheless  retain 
its  biggest  and  newest  status. 

Exhibits  and  meetings  will  have 
something  for  everyone:  saving,  sell¬ 
ing  and  marketing;  production  and 
packaging;  high-end  and  low-end  sys¬ 
tems;  zoning  and  tailoring;  recycling 
and  regulation,  voice  systems  and 
newspapers  of  the  future. 

In  fact,  registrations  swelled  so  in 
recent  years  that  even  a  sizable  drop 
in  traffic  would  only  return  the  num¬ 
bers  to  the  levels  of  but  a  few  years 
ago. 

Many  can  be  expected  to  attend 
precisely  because  of  the  times  and  the 
need  to  achieve  greater  productivity 
and  efficiencies.  The  show  attracts 
many  visitors  from  many  countries, 
and  sizable  contingents  can  usually  be 
expected  from  Latin  America  and 
Asia. 

Twelve  hotels  are  working  with  the 
ANPA,  and,  with  the  exceptions  of 
the  Las  Vegas  Hilton  and  the  Chap- 
paral,  both  adjacent  to  the  Conven¬ 
tion  Center,  the  hotels  will  be  served 
by  shuttle  buses  between  10  a.m.  and 
6  p.m.  Saturday-Sunday,  8  a.m.  to  6 
p.m.  Monday-Tuesday,  and  Wednes¬ 
day  8  to  5.  Ask  at  hotel  desks  for 
locations  of  designated  waiting  areas. 

The  show  floor  opens  Saturday 
morning,  June  8;  exhibits  run  through 
Wednesday  afternoon,  June  12.  The 
three-day  conference  program  com¬ 
mences  Monday  morning,  with  little 
overlap  between  the  conclusion  of 
workshops  and  the  opening  of  the 
exhibits,  allowing  plenty  of  time  to 
shop  the  show  floor  to  see  systems 


firsthand,  meet  people  personally  and 
check  out  equipment  and  processes 
talked  about  by  panelists  and  other 
ANPA/TEC  attendees. 

(Preregistration  ended  a  few  days 
ago,  but  attendees  may  register  on¬ 
site  for  $120,  beginning  at  10  a.m. 
Saturday.  Those  preregistered  must 
also  stop  first  at  the  registration  area 
in  the  Convention  Center’s  East 
Meeting  Rooms.) 

Beginning  before  the  show,  Friday 
and  Saturday,  June  7-8,  the  ANPA 
will  hold  its  sixth  annual  Connections 
telecommunications  conference. 
Titled  “Turning  Change  into  Oppor¬ 
tunity,”  199rs  workshop,  held  at  the 
Hilton,  will  explore  “possible  sce¬ 
narios  for  the  next  10  years  in  the 
newspaper  business,”  database  mar¬ 
keting,  creating  and  managing  data¬ 
bases,  using  U.S.  Census  data,  elec¬ 
tronic  data  interchange  in  business 
transactions,  alternative  delivery  and 
voice  and  on-line  services. 


Separate  Connections  VI  prere¬ 
gistration  is  open  by  telephone  (703/ 
648-1138)  until  May  15  at  a  savings 
over  on-site  registration.  Either  way. 
Connections  attendees  are  automati¬ 
cally  registered  free  for  ANPA/TEC 
’91. 

Other  meetings  scheduled  to  run 
with  the  TEC  show  are  the  College 
Newspaper  Symposium  for  students 
interested  in  newspaper  production, 
Sunday  at  10  a.m.  in  the  East  Meeting 
Room  Complex  (call  703/648-1209), 
and  the  Inter  American  Press  Associ¬ 
ation  Technical  Center’s  annual  semi¬ 
nar,  also  on  Sunday,  at  9  a.m.  in  room 
R-2  of  the  same  complex.  Several 
technical  experts  from  the  ANPA  will 
speak  on  different  areas  of  production 
and  Mario  Garcia  of  the  Poynter  Insti¬ 
tute  will  present  information  on  news¬ 
paper  design  and  reader  perception. 
Most  of  the  seminar  is  presented  in 
English.  Attendees  should  also  check 


with  colleagues  and  suppliers  for  spe¬ 
cial-interest  meetings  held  in  conjunc¬ 
tion  with  ANPA/TEC. 

The  Las  Vegas  Review-Journal  will 
conduct  tours  of  its  facility  Monday- 
Wednesday,  2-4  p.m.  Interested  par¬ 
ties  are  advised  to  call  the  paper 
before  their  arrival  (702/383-0437). 

Spouses  and  guests  can  register  at  a 
special  hospitality  suite  in  Room  N 1 
on  the  second  level  of  the  East  Meet¬ 
ing  Room  Complex,  where  they  can 
make  use  of  the  amenities  provided 
and  sign  up  for  tours,  which  will 
include  visits  to  Old  Nevada  and 
horseback  riding  at  Mt.  Charleston. 

The  real  show  in  the  TEC  show  is 
the  large  exposition,  where  again  well 
over  300  vendors  will  show,  demon¬ 
strate  and  promote  their  products  and 
services.  Hours  for  the  equipment 
exposition  are  11  a.m.  to  5:30  p.m. 
Saturday  and  Sunday,  noon  to  5:30 
Monday  and  Tuesday  and  10-4  on 
Wednesday. 


There  are  more  printing,  graphic 
arts  and  computer  shows  than  most 
would  care  to  count,  but  ANPA/TEC 
is  the  single  biggest  exposition 
devoted  exclusively  to  newspapering. 
It  is  an  opportunity  for  new  vendors 
to  make  their  debut  and  for  longtime 
exhibitors  to  introduce  new  products 
and  improvements  to  those  seen  last 
year. 

Attendees  can  get  a  start  on  making 
sense  of  fast-changing  technologies 
and  markets.  There  are  new  picture 
desk  vendors;  new  output  devices  to 
handle  the  PostScript  language — 
even  a  new.  Level  2  PostScript  on  the 
way,  new  offerings  in  waste  recovery, 
recycling  and  reduction  and  in  work¬ 
place  ergonomics,  additions  to  front- 
end  lineups  and  back-end  processing 
and  new  connections  between  circu¬ 
lation  and  post-press  systems. 

ANPA/TEC  brings  it  all  together  in 
(Continued  on  page  68E) 


Many  can  be  expected  to  attend  precisely  because 
of  the  times  and  the  need  to  achieve  greater 
productivity  and  efficiencies. 
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Precision.  Fidelity.  Vivid  reality. 
Absolute  simplicity.  Breathtaking  detail 
—  just  some  of  the  thousand  words 
any  LS-3500  scan  is  worth.  But  how 
can  words  suffice  when  Nikon  is,  once 
again,  defining  a  standard? 

Exhibit  A:  The  Shot  Rick  Muller's 
masterpiece  to  the  right.  We  call  it  ^ 
'Color  Separating. '  Captured  by  Nikkor  m 
optics,  it  was  scanned  on  the  LS-3500.  B 
Exhibit  B:  The  Reviews. 

[The  LS-3500j  wins  overall  for  flexibil-  St 
ity  in  resolution  and  for  the  wide  range 
of  controls  it  offers,  ’  said  MacUser.  *  i 
To  quote  a  MacWEEK  comparison,  “The 
Nikon  scanner's  self-calibration  and 
auto-focusing  set  a  new  standard  in 
ease  of  use  for  slide  scanners.  It's  also  ■ 
noticeably  faster  ..."** 


The  LS-3500 
Scanner  provides 
the  same  results  |  « 
on  a  Macintosh^  1  \ 
IBM*  MS-DOS  or  1  Z. 
UNIX*  system.  1  ^ 
Exhibit  C:  The  Real  a  a 
Upshot  Concerned  that  \  S 
our  35mm  format  might  \  * 
be  limiting?  Please  note:  \ 
Exhibit  A  began  life  as  an  ^ 

8x10  transparency.  Also  note 
that  the  LS-3500  performs  equally  well 
with  negatives  and  monochromes.  So, 
ultimately,  the  format  of  your  source 
material  is  largely  immaterial. 

For  more  information,  write  or  call: 
Nikon  Electronic  Imaging,  Dept.  B2,  , 
101  Cleveland  Avenue,  Bayshore, 

NY  11706,  (516)  547-4355.  Or  call 
1-800-NIKON-US  for  the  nearest  dealer. 


THE  NIKON  IS-3500. 


/ 


See  us  at 
ANPA/TEC 
Booth  #3345 


Ikon 


ELECTROMK IMAOIMG 


e-  a 


‘Reprinled  with  permission  from  MacUser  September  1990.  Copyright  iSi1990Zitl  Corrmnicsions  Company 
"Reprinted  with  permission  from  MacWeekJaiuary 30, 1990  Copyright  ®  1990  Coastal  Associates  Publishing  LP. 


91991  Nikon.  Inc 

Nikon,  Kodachrome,  Macintosh,  I8M  and  UNIX  are  trademarks  rd  their  respective  companies. 


CEILIN6  HEIGHT 

«ISLC$  lOO-tSOO  SS'  CL£M 
AISLCS  >»00  -  ItOO;  11  CLEAH 
AISLES  EtM  •  9700  tT  CLEAN 

fN  •  INOICATES  LOCATION  Of  f  INE  HOSE  NNICN  CANNOT  NE  SLOCIEO 
fE  •  INDICATES  LOCATION  Of  fINE  EITINSUISNER  NNICN CANNO'  IE 
•LOOtCD 
FLOOR  LOAD: 

UNLIMITED  EICEDT  EACN  SIDE  Of  AlSU  2700  NNKN  IS  290  LM. 
fEN  SOUANE  TOOT. 


ELECTRIC 
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Exhibitor  Booth  Directory 
Production  Management  Conference 


EXHIBITOR. 


BOOTH  NO.  EXHIBITOR . BOOTH  NO. 


Aaro  Roller  Corp . 1081 

Accu-Weather  Inc . 3141 

Advanced  Graphic  Systems . 2287 

Advanced  Technical  Solutions  Inc . 2315 

Agence  France-Presse  (AFP) . 2275 

Agfa  Compugraphic  Div . 3283 

Albar  Labs  &  Industrial  Supplies . 1369 

Alias  Full  Color . 3379 

Allen-Bradley  Co . 981 

Allpress  Equipment  Inc . 571 

American  Litho  Inc . 255 

American  Newspaper  Publishers  Association . 1043 

American  Soybean  Assn . 1218 

AM  Graphics . . . 309 

Anchor/QC . 1353 

Anitec . 2611 

Apple  Computer  Inc . 3245 

Applied  Learning  Corp . 1720 

Arco  Engineering  Inc . 2137 

Arrowhead  Mechanical  Services  Inc . 2137 

Ascoa  Fire  Systems . 1222 

Associated  Press,  The . 1963 

Atex  Inc . 3045 

Austin  Company,  The . 1719 

Auto-Grafica . 2918 

Autologic  Inc . 2867 

Baldor  Electric  Co . 1075 

Baldwin  Technology  Corp . 1459 

Baseview  Products . 1425 

Bellatrix  Systems  Inc . 2135 

Bell  Camp  Inc . 1675 

Belting  Industries  Co.  Inc . 1123 

Beta  ^reen  Corp . 609 

Bidco  Manufacturing  Corp . 3179 

Birmy  Graphics  Corp . 2923 

Birtcher  Construction . 1472 

Bob  Ray  Associates  Inc . 465 

Brite  Voice  Systems  Inc . 425 

Brodie  System  Inc . 347 

BT  Systems . 2349 

Bulbtronics  Inc . 2236 

Busch  Inc . 375 

Butler  Automatic  Inc . 2021 

Camex . 625 

Canadian  Pacific  Forest  Products . 1145 

Canadian  Web  Consultants . 1592 

Cannon-Cross  Inc . 14-53 

Cannon  Equipment . 1011 

Capital  Track  Co . 3341 

CE  Engineering . 3083 

Cerutti,  North  America . 689 

Chas.  T.  Main  Inc . 1525 

Cheshire/A  Videojet  Co . 1019 

Chesley  F.  Carlson  Co . 1511 

Coddbarrett  Associates  Inc . 3357 

Cole  Manufacturing . 547 

CompuServe/Collier-Jackson  Inc . 2845 

Computerease  Software  Inc . 2315 

CompuText  Inc . 919 

Corporate  Consulting  Group  Inc . 3078 

Crabtree  Vickers  Inc . 371 

Craig  Cold  Type  Supply . 2922 

Crosfield . 625 

CText  Inc . 2231 

Cybergraphic  Systems . 2827 

Dampening  Systems  Inc . 548 

Data  Sciences  Inc . 1825 

DataTimes  Corp . 2845 

David  King  &  Associates  Inc . 2721 

Denex . 261 

DEV  Industries  Inc . 1181 

Dewar  Information  Systems  Corp . 1875 

Diadem . 3123 

Diamond  Roller  Corp . 1355 

Digital  Equipment  Corp . 2845 

Digital  Technology  International . 18,19 

Domino  An\jet . 2230 


Douthitt  Corp . 2270 

D  &  R  Engineering . 2287 

Dragon  Systems  Inc . 3258 

Drazan  &  Associates . 2137 

Duarte  Register  Systems . 2941 

Du  Pont  Imaging  Systems . 625 

Dynalith  Inc . 1725 

Dynaric  Inc . 1611 

DYC  Supply  Co . 1611 

EAM-MOSCA  Corp . 2879 

Eastman  Kodak  Co . 3045 

Ebway  Inc . 1275 

Eclectic  Co . 674 

ECRM . 3029 

Editor  &  Publisher  Co.,  The . 1625 

EGS  Americas  Inc . 2651 

Elasco  Inc . 1121 

Electronic  Processing . 3243 

Encyclopaedia  Brittanica  USA . 3343 

Enkel  Corp . 1459 

Environmental  Newspaper,  The . 721 

Ewert  America  Electronics  Ltd . 143 

Felins  Inc . 1365 

Ferag  Inc . 680 

Fincor  Electronics . 781 

Flint  Ink  Corp . 1731 

FMC  Corp . 1931 

Focoltone  USA  Inc . 3432 

Fox  Bay  Industries  Inc . 2960 

F.P.  Rosback  Co . 1468 

Gaemmerler  (U.S)  Corp . 243 

General  Printing  Ink  (GPI) . 275 

Geographics-Spegram  Inc . 2703 

George  R.  Hall  Contracting . 2163 

Graphic  Arts  Monthly . 1119 

Graphic  Enterprises  of  Ohio  Inc . 3129 

Graphic  Management  Associates  Inc . 1431 

Graphic  Publishing  Systems  Inc . 2721 

Graph-X . 2761 

Gretag  Color  Control . 3362 

Gulf  Coast  Sptem  Design . 3327 

Hall  Processing  Systems . 2255 

Hamilton  Circulation  Supplies . 1753 

Harland  Simon  Automation . 2375 

Harper  Corp.  of  America . 354 

Harris  Corp . 3189 

Harris  Graphics . 1943 

Victor  Hasselblad  Inc . 2171 

Hercules  Inc . 911 

Howtek  Inc . 2665 

Hurletron  Inc . 448 

Hyphen  Inc . 2625 

IBM . 1211 

ICOM  Group,  The . 2324 

IDAB  Inc . 1131 

Ideal  Equipment  of  America  Inc . 601 

Imige  Ink  Jet  Printing  Corp . 2641 

Independent  Network  Systems  Inc . 1919 

Industrial  Noise  Control  Inc . 325 

Information  Engineering  Associates  Inc . 2929 

Information  International  Inc . 353 

Ingenuity  Inc . 1025 

Ink  Company,  The . 1175 

Inland  Newspaper  Machinery  Corp . 1481 

Integrated  Newspaper  Systems  International . 3267 

Internal  Revenue  ^rvice . 3430 

International  Metal  Finishing  Service . 1453 

Jardis  Insustries  Inc . 1275 

Kansa  Corp . 1459 

Kaspar  Wire  Works  Inc . 3043 

KBA-Motter . 663 

Keene  Technology  Inc.  (KTI) . 1581 

K  &  F  Printing  Systems  International . 1831 

King  Press  Corp . 663 

Kirk-Rudy  Inc . 1739 

K-Jack  Engineering  Co.  Inc . 3424 

Koenig  &  Bauer  AG . 663 

Konica  Imaging  USA . 811 
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EXHIBITOR. 


BOOTH  NO.  EXHIBITOR, 


BOOTH  NO. 


Kreonite  Inc . 1653 

Lamb-Grays  Harbor  Co . 1859 

Lendrum  Associates  Inc . 1153 

Lennane  Advanced  Devices . 2945 

Levien  Instrument  Co . 2169 

Linotype-Hell  Co . 2983 

Lockwood  Greene  Engineers  Inc . 2621 

LogEtronics  Corp . 3079 

Machine  Design  Service  Inc . 165 

Maclean  Hunter  Publishing . 2238 

M^or  Controls  Inc . 159 

Managing  Editor  Software . 1220 

.MAN  Roland  Inc . 331 

Mantis  Computer  Parts  Inc . 3284 

Martin  Automatic  Inc . 201 

Masthead  International  Inc . 1577 

.Maxwell  AD/SAT . 1919 

McCain  Manufacturing  Corp . 243 

McClier  Corp . 2249 

MCI  Telecommunications  Corp . 3449 

Meadows  Co . 1011 

Media  Imaging  Technologies,  Div.  of  Artisan  Electronics  ..1475 

Media  Marketing  Materials  Inc . 3359 

Media  Serivces  Group  Ltd . 3189 

M.E.G.  (U.S.)  Inc . 231 

MGI  International  Inc . 525 

Microcrafts  Inc . 2919 

Micro  Systems  Specialists  Inc . 2957 

Micro  Voice  Applications  Inc . 2125 

Miracle  Industries  Inc . 1253 

Mitsubishi  Heavy  Industries  Ltd . 1975 

Monotype  Inc . 1811 

Motorola  C&E  Inc . 2127 

Muller  Martini  Corp . 931 

Multi-Ad  Services  Inc . 3135 

Mycro-Tek  Inc . 2901 

NAPP  Systems  Inc . 131 

National  Digital  Corp . 3183 

National  Machine  Co . 1924 

National  Newspaper  Association . 1754 

National  Utility  Service  Inc . 709 

Neasi-Weber  International . 1211 

NENSCO . 269 

Newsinc . 3020 

Newspaper  Mailroom  Supplies . 1753 

Newspapers  &  Technology . 2131 

New  York  Times  News  Service . 1919 

Nikka  Corp . 125 

Nikon  Electronic  Imaging . 3345 

Nolan  Products  Inc . 26^ 

North  Atlantic  Publishing  Systems . 2929 

NuArc  Co.  Inc . 1925 

Nu-Graphics  Equipment . 1948 

Octel  Communications  Corp . 2326 

Offset  Technology  Inc . 149 

ONE  Corp . 1944 

Ovalstrapping  Inc . 1859 

Overgaard  Industries . 672 

Oxy-Dry  Corp . 225 

Pacific  Press  Services  Inc . 1453 

Pako  Graphic  Products . 3435 

Pamarco  Inc . 788 

Perma  Plate  Corp . 1359 

Perretta  Graphics  Corp . 175 

Photo  Club  Inc . 2234 

P.  Ink  America . 1225 

Piper  Casepro . 1676 

Plumtree  Co . 1470 

Poolside  Lithographic  Supply  Inc . 447 

Power  Strap  Inc . 681 

Presslink  Inc . 2979 

Printers  Hot  Line . 3361 

Printing  Impressions  magazine . 2268 

Printing  Press  Services  Inc . 615 

Printware  Inc . 3241 

Promo  Star  Systems  Group . 3461 

Publishers  Equipment  Corp . 663 

Publishing  Business  Systems  Inc . 925 

Pulse  Research . 3482 

Quad/Tech  International . 875 

Quark  Inc . 1225 

Quipp  Systems  Inc . 2011 

Radius  Inc . 3257 

Reuters  Information  Services  Inc . 1167 

Ricoh  Corp . 3063 


Robertson  Machinery  Co.  Inc . 775 

Rochester  Institute  of  Technology . 2823 

Rockwell  Graphic  Systems . 955 

Routing  Technology  Software  Inc . 1675 

R.T.P.  Technical  Specialists . 2137 

Ryco  Graphic  Manufacturing  Inc . 943 

Ry coline  Products  Inc . 1911 

Safety-Kleen  Corp . 450 

Santa  Fe  Machine  Works  Inc . 2133 

Scitex  America  Corp . 2111 

SEG . 3041 

Semler  Industries . 360 

Seybold  Publications  Inc . 1619 

Signode . 1553 

Sitma  U.S.A . 1245 

Sixty-Eight  Thousand . 2821 

Smith  RPM  Corp . 713 

Software  Consulting  Services . 3067 

Software  Development  Group . 3282 

Solna  Web  Inc . 663 

Sony  Corp.  of  America . 1419 

Stacker  Machine  Co.  Inc . 875 

Standlee  and  Associates  Inc . 2137 

Stauffer  Media  Systems . 2425 

Stepper  Inc . 1745 

STI  Inc . 1843 

Stoesser  Register  Systems . 474 

Sun  Chemical  Corp.  (General  Printing  Ink) . 275 

Support  Products . 1575 

Synaptic  Micro  Solutions . 2645 

System  Integrators  Inc . 18 

Tasop4 . 2415 

Tech-Energy  Co . 501 

Techni  Dry . 381 

Tecnavia  S.A . 2645 

Ternes  Register  Systems . 1464 

Three  Sigma  Corp . 3286 

Tingue,  Brown  &  Co . 377 

TKS  (USA)  Inc . 109 

T/One  Inc . 3361 

Total  Image  Corp . 1371 

Tribune  Media  Services . 1849 

Tribune  Publishing  Co . 3260 

Truvel,  Div.  of  Vidar  Systems  Corp . 2321 

TV  Data  Inc . 2325 

TV  Listing  Inc . 2025 

TypeWorld . 3426 

Ultra  Corp . 2929 

Ultre* . 2741 

Union  Carbide  Coatings  Service  Corp . 675 

Union  City  Body  Co.  Inc . 546 

U.S.  Postal  Service . 575 

Varityper  Inc . 3113 

Villarello  Graphis . 301 

Vision  Data  Equipment . 3017 

Voice  Marketing  Group . 2917 

Warner  MDS  Color  Corp . 2661 

WeatherData  Inc . 3187 

Jervis  B.  Webb  Co . 2929 

Web  Press  Corp . 881 

Web  Printing  Controls  Co.  Inc . 2287 

Webquip  Corp . 975 

Webtech  inc . 2287 

Welch  Brothers  Inc . 1011 

Western  Automation . 3389 

Western  Lithotech . 2263 

Western  Roller  Corp . 349 

Westwood  Litho  Supply . 1125 

W.P.C.  Machinery  Corp . 2287 

W.R.  Grace  &  Co . 1159 

Xeta  Inc . 1411 

Xitron  Inc . 1111 

X-Rite  Inc . 2603 


EDITOR’S  NOTE:  The  information  in  this  spe¬ 
cial  section  on  AN  PA/TEC  91  is  as  current  as 
production  schedules  allow.  It  incorporates  sever¬ 
al  late  revisions  and  additions.  Last-minute 
changes  affecting  booth  numbers  and  locations, 
however,  might  have  been  made  since  we  went  to 
press. 
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West  Sahara  Ave. 


^  /  n  / 

■  M  Las^Vegas 

M  M  Xeivd.  North 

'*/  A 

M  MU  East  Sahara  Ave. 


Las  Vegas  Hotel  Key 

1 .  Las  Vegas  Hilton  - 
Headquarters  Hotel 

2.  Alexis  Park 

3.  Bally's 

4.  Caesars  Palace 

5.  Chapparal 

6.  Desert  Inn 

7.  Emerald  Springs  Inn 

8.  Flamingo  Hilton 

9.  Mirage 

10.  Riviera 

11.  Sahara 

12.  Tropicana 


INDEX  TO  ADVERTISERS 


Associated  Press . 34E,35E 

Brite  Voice  Systems . 27E 

Corporate  Consulting  Group,  Inc . 44E 

Cybergraphic  Systems . 41 E 

DataTimes  Corp . 53E 

Dynaric,  Inc . 63E 

Ferag  Inc . Cover  3E 

Fincor  Electronics  Div . 33E 

Graphic  Management 

Associates  Inc . 28E,29E 

Hall  Processing  Systems . Cover  4E 

Harland  Simon  Automation 

Systems  Inc . 16E,17E 

J.M.  Huber  Corporation . 61 E 

Industrial  Noise  Control,  Inc . 49E 

Inland  Newspaper  Machinery  Corp . 67E 

KBA-Motter  Corp . Cover  2E 


Lennane  Advanced  Devices . 59E 

Chas.  T.  Main,  Inc . 43E 

MAN  Roland  Inc . 20E,21E 

Micro  Systems  Specialists,  Inc . 65E 

Mitsubishi  Heavy  Duty 

Industries  Ltd . 38E,39E 

Multi- Ad  Services  Inc . 9E 

Nikon,  Inc . 3E 

P.  INK  America . 50E 

Rockwell  International-Goss . 12E,13E 

Stepper,  Inc . 57E 

System  Integrators,  Inc . 25E 

TV  Listing  Inc . 47E 

Telesystems  Source . 55E 

Total  Image  Corporation . 60E 

Truvel . 45  E 

Western  Lithotech . 5 IE 
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ttAlf  Bactwiric 
Mwork  crntBd  In 
ranMi  tonfusi^i 


¥ 


Wb  started  with  artwork— Mir 
of  it.  Sixty  pages  el  idgiHiusIty^ 
professtanaSy  rendered  artwork 
makes  Ad-BuMer*  Generai  the  most 
comprehensive  general  art  service 
avalalile.  SCAN"  Bectronic  answers 
al  your  ciassified  advertising  needs. 
And  the  KwBme*  Hustration  System 
is  the  unheatahie  source  for 
product  art 

Al  artwork  is  stored  on  convenient 
compact  discs  and  is  easly  accessed 
by  a  rekabie  IIEC  f»HI0M  reader. 

Mufti-Ad  Search"  was  speclicaly 
designed  to  catalog  and  retrieve 
eiectronic  images.  So  al  those  great 
Mustratkms  are  piglit  at  your 
fingertips,  right  when  you  need  them. 


Put  it  al  together  kiMuM-Ad 
Creator"— the  oniy  page-iayoiit 


it  began  with  a  sknple  idea. 

Give  our  customers  everything  they 
need  to  quickly  create  outstandbig 
advertising— af  If  one  packagn- 


nBlllUB-/UB$elnaleArtBepaptmeiit. 


One  Decision 


NEWS/TECH 


WHO’S  SHOWING  WHAT  WHERE . . . 


Booth:  3141 

ACCU-WEATHER  INC. 

Staffed  by:  Dr.  Joel  Myers,  Josie 
Franzetta,  J.  Burke,  Sheldon  Levine, 
James  Burke. 

Introducing:  WeatherPhone  900- 
number  access  provides  everything, 
including  2,000  local  city  forecasts. 
FeatureFone  system  allows  newspa¬ 
pers  to  make  information  and  features 
available  by  round-the-clock  tele¬ 
phone  access.  Accu-Weather  sup¬ 
plies  15  types  of  information  for 
FeatureFone  or  other  systems,  in¬ 
cluding  local  weather  forecasts,  lot¬ 
tery  results,  sports  scores,  stock 
prices,  news,  entertainment,  horo¬ 
scopes  and  soap  opera  summaries. 
Exhibiting:  Dial-Up,  then  Paste-Up, 
used  by  over  150  newspapers,  pro¬ 
vides  attractive,  easily  accessed, 
customized  camera-ready  color  or 
black-and-white  weather  pages,  in¬ 
cluding  maps,  text,  graphics,  statis¬ 
tics  and  features. 


Booth:  2287 

ADVANCED  GRAPHIC  SYSTEMS 

Staffed  by:  Earl  T.  Price,  president; 
Wayne  Kaim,  sales  representative. 
Exhibiting:  Reel  tension  paster  con¬ 
trol  systems  and  components;  com¬ 
puter-controlled  automatic  paster 
control  systems;  roll  position  and  roll 
surface  sensors. 


Booth:  2315 

ADVANCED  TECHNICAL 
SOLUTIONS  INC. 

Staffed  by:  Ray  Toothaker,  pres¬ 
ident;  Bill  Maslin,  project  manager; 
Lauren  Howell-Shafif,  marketing 
manager. 

Introducing:  Osiris  Network  (former¬ 
ly  ATS  Prodigy  Gateway  Network)  is 
a  DOS-based  networked  front-end 
system  that  serves  as  a  standalone 
editorial  system  or  as  a  Fourth  Wave 
node  to  an  existing  Atex  publishing 
system.,  the  look,  feel  and  function  of 
which  it  closely  emulates.  The  net¬ 
work  communicates  with  the  Atex 
system  via  the  Osiris  Gateway  Card, 
the  system’s  only  proprietary  hard¬ 


ware,  which  enables  the  gateway  ser¬ 
ver  to  link  to  the  Atex  MPB/CMP  and 
thus  look  and  respond  like  another  J 1 1 
processor.  Hardware  consists  of  a  486 
fileserver,  386S.X  workstations  and, 
when  integrated  with  an  Atex  system, 
a  486  gateway  server.  Software  in¬ 
cludes  the  Osiris  Editor,  Composer, 
Gateway  Server  software  and 
Novell’s  Advanced  NetWare  3.11. 
Will  give  a  preliminary  view  of  a  pop¬ 
up  window  into  the  Atex  system  from 
a  networked  Macintosh. 

ATS  Keyboard  Converter  enables 
standard  Atex  keyboards  to  function 
with  PCs,  allowing  Atex  users  to  use 
their  familiar  keyboards  when  switch¬ 
ing  to  PCs.  The  small  two-part  box 
plugs  into  the  PC  keyboard  port. 

ATS  Wire  Librarian  is  a  PC-based 
wire  service  manager  that  uses  OS/2 
multitasking,  capturing  wire  input, 
organizing  stories  via  an  SQL  data¬ 
base  and  maintaining  more  than  a 
year’s  worth  of  stories  in  an  on-line 
archival  fashion. 

ATS  MacStation  III  is  a  companion 
program  for  the  ATS  Workstation  III 
that  enables  a  Macintosh  to  function 
as  a  full-featured  Atex  terminal.  The 
program  enables  a  Mac  to  link  to  an 
Atex  system  through  the  Worksta¬ 
tion  III  board. 

Exhibiting:  ATS  Workstation  III, 
which  allows  PCs  to  function  as  re¬ 
mote  or  local  Atex  terminals,  is  a  four- 
port  board  that  plugs  into  an  Atex  sys¬ 
tem’s  SPC  slot,  communicating  with 
the  Atex  system  via  the  DEC  unibus. 
Up  to  four  PCs/Macs  at  a  time  can 
function  as  terminals.  The  Import/Ex¬ 
port  program  allows  the  Workstation 
III  to  retrieve  into  a  DOS  editor  and 
return  Atex  files.  Atex-ASClI  trans¬ 
lation  takes  place  within  the  PC. 


Booth:  2275 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Jacques  Thomet,  regional 
sales  manager;  Karen  Larson,  sales 
manager;  Hugh  Moir,  technical  man¬ 
ager. 

Introducing:  Fully  digital  Internation¬ 
al  Newspicture  service;  AFP  Span- 
ish-language  Macintosh-based 
graphics;  equipment  and  technology 


designed  to  receive  the  services; 
availability  of  AFP’s  text  wires  on 
major  U.S.  databases. 


Booth:  1369 

ALBAR  LABS  &  INDUSTRIAL 
SUPPLIES 

Staffed  by:  Alan  Barsky,  president; 
Steven  Slaughter,  production  man¬ 
ager. 

Introducing:  Water-soluble  and 
biodegradable.  Action  blanket  wash 
concentrate  lowers  VOCs,  improves 
air  quality  and  will  rejuvenate  rubber 
on  blankets  and  rollers. 

Exhibiting:  Meaner  Green,  a  water- 
soluble,  biodegradable,  concentrated 
industrial  cleaner  is  nontoxic,  non¬ 
flammable  and  U.S.D. A. -approved 
for  use  in  all  areas  in  daily  printing 
operations.  It  clean  floors,  walls  and 
equipment  and  may  be  used  in  floor 
scrubber,  mop  and  bucket  and  press¬ 
ure  washers. 


Booth:  3379 

ALIAS  FULL  COLOR  DIV., 

Alias  Research  Inc. 

Staffed  by:  Not  available. 

Introducing:  Enhancements  in  ver¬ 
sion  3.0  of  Full  Color  Publisher  in¬ 
clude  a  fast  preview  mode  to  quickly 
see  image-enhancement  and  special 
effects  results  on  a  scaled-down  pro¬ 
xy,  viewing  of  cyan,  magenta  ,  yellow 
and  black  separations  during  re¬ 
touching,  improved  color  correction 
and  gradation  controls  (interactive  or 
numeric  parameter  setting)  and  Com¬ 
pose  Application  page  layout  and  im¬ 
age  compositing  modified  to  provide 
alignment  and  editing  tools. 

New  applications  in  version  3.0  are 
the  High  Resolution  Image  Cropper, 
to  view  a  high-resolution  image  as  a 
scaled-down  proxy  that  will  fit  on  the 
screen.  A  user  interactively  positions 
a  cropping  box  on  a  portion  of  the 
image  to  be  cropped;  selection  can  be 
stored  to  disk  for  later  use.  Also, 
Batch  Renderer  allows  background 
image  and  page  processing. 
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Booth:  981 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  industry 
specialist;  Randy  Nesbit,  product 
marketing  manager;  Mike  Faase, 
marketing  communications  spe¬ 
cialist. 

Introducing:  Bulletin  1895  fully  digital 
DC  drive. 

Exhibiting:  Communication  and  auto¬ 
mation  products  for  the  printing  in¬ 
dustry,  featuring  AC  and  DC  indust¬ 
rial  drives. 


Booth:  571 

ALLPRESS  EQUIPMENT  INC. 

Staffed  by:  Jennie  M.  Schofield,  pres¬ 
ident. 

Introducing:  Electronic  counter. 
Exhibiting:  Replacement  parts  for 
Goss  single-width  presses. 


Booth:  255 

AMERICAN  LITHO  INC. 

Staffed  by:  Lynne  Chaffee,  sales 
manager. 

Exhibiting:  Additive  offset  printing 
plates  and  chemistry.  Product  and  ap¬ 
plications  consultation. 


Booth:  1218 

AMERICAN  SOYBEAN 
ASSOCIATION 

Staffed  by:  Stu  Ellis,  domestic 
marketing  director. 

Exhibiting:  Promotion  of  the  use  of 
soy  inks  and  the  Soy  Seal  trademark. 
Newspapers  printing  with  soy  ink 
may  use  the  soy  ink  logo  to  proclaim 
their  use  of  an  ink  that  is  friendlier  to 
the  environment  than  petroleum- 
based  inks. 


Booth:  309 

AM  GRAPHICS 


Staffed  by:  Melinda  Myers,  advertis¬ 
ing  manager;  Jeff  Elmore,  AM  Sher¬ 
idan  general  manager;  Roger  Miller, 
marketing  services  director. 
Introducing:  NP630  newspaper  inser¬ 
ter  can  expand  as  insert  requirements 
increase.  Standard  on  the  machine 
are  ICON  for  automatic  repair,  zone 


control  and  performance  monitoring, 
and  the  delivery  gripper  conveyor  for 
efficient,  secure  movement  of  in¬ 
serted  products  to  the  stacker.  Also, 
previews  of  other  product  develop¬ 
ments  for  a  total  mailroom  system. 


Booth:  261 1 

ANITEC 

Staffed  by:  Anthony  P.  Crupi,  sr.  vice 
president;  Mark  Callaghan,  market¬ 
ing  director;  R.  Bush,  general  sales 
manager. 

Introducing:  Complete  line  of  pre¬ 
press  products  for  newspapers  in¬ 
cludes  phototypesetting  and  im¬ 
agesetting  films  and  papers  for  in¬ 
frared  diode  and  helium-neon  laser 
equipment.  Also  displaying  a  full  line 
of  camera  films  for  lith  and  rapid  ac¬ 
cess  processing,  Newsdot  products 
for  hybrid  systems,  contacting  and 
duplicating  film  and  paper,  new 
Topaz  scanner  films,  S26  one-step 
subtractive  plate  processor  with  port¬ 
able  plate  stacking  unit  to  process 
single-sided  subtractive  plates  up  to 
26"  widths  and  Newsworthy  225 
aqueous  subtractive  newspaper 
plates  for  high-quality  reproduction 
of  225,000 -I-  impressions. 

Exhibiting:  Automatic  negative  sub¬ 
tractive  plate  processors  featuring 
aqueous-based  chemistry. 


Booth:  1720 

APPLIED  LEARNING 
CORP. 

Staffed  by:  Not  available. 

Exhibiting:  Magic  Health  holistic, 
self-paced  program  is  designed  to  pro¬ 
tect  against  carpal  tunnel  syndrome 
and  other  repetitive  strain  injuries  in 
news,  classified,  production  and  cir¬ 
culation  departments.  Magic  Health 
training  and  education  helps  profes¬ 
sionals  modify  their  behavior  at  the 
keyboard  in  order  to  avoid  stress  and 
strain  that  can  lead  to  disabling  in¬ 
juries.  Also,  ergonomic  chairs  fitted 
with  elbow  supports  and  the  duo-back 
“Hugger.” 


Booth:  2137 

ARCO  ENGINEERING— 
Newspaper  Div. 

Staffed  by:  Steve  Watson,  president. 
Introducing:  Page  Pack  conversions 
from  double  action  to  single  action 
and  no- wait  exchange  program;  Page 
pack  gear  box  repair/exchange;  pas¬ 
ter  carriage  knife  and  brush  cams;  rol¬ 
ler  sockets  for  Mark  II,  V  and  Metro; 
3:2  folder  parts.  Also  wall  brackets,  Y 
columns,  drive  motors  and  gear 
boxes,  hard-to-find  Mark  I  parts,  in¬ 
cluding  test  tubes. 


Booth:  1222 

ASCOA  FIRE  SYSTEMS 

Staffed  by;  Ray  Downey,  Bemie  Bis- 
choff.  Bob  Urquhart,  John  Dunham. 
Introducing:  Cardox  bulk  storage 
low-pressure  CO2  extinguishing  sys¬ 
tems  for  immediate,  effective  and 
non-disruptive  fire  protection  for 
press  lines  and  ink  storage  rooms. 
Used  where  large  quantities  of  CO2  are 
required  for  multiple  hazard  protec¬ 
tion. 

Exhibiting:  Cardox  high-pressure 
CO2  extinguishing  for  use  where 
smaller  quantities  of  CO2  are  re¬ 
quired. 


Booth:  1963 

ASSOCIATED  PRESS,  THE 


Staffed  by:  Wendell  Wood  Collins, 
corporate  communications  director; 
Hal  Buell,  assistant  to  the  president 
for  electronic  darkrooms  and  Photo- 
Stream;  Marty  Cammarata,  com¬ 
munications  marketing  director;  John 
Reid,  vice  president  and  communica¬ 
tions  and  technology  director;  Vin 
Alabiso,  executive  photo  editor; 
Wick  Temple,  vice  president  and 
membership  director;  Michael  Bass, 
corporate  communications  deputy 
director  Jim  Lagier,  membership; 
Dave  Tomlin,  communications;  John 
Monahan,  assistant  managing  editor, 
graphics;  Steve  Graham,  computer 
technology  director;  Mike  Bauer, 
photos  and  graphic  systems  director. 
Introducing:  AP  Leafnet/Macintosh 
Module  allows  a  Macintosh  to  func¬ 
tion  as  an  AP  Leaf  workstation;  AP 
Leafax  III  is  the  newest  version  of 
AP’s  negative  transmitter;  Leafscan- 
35,  a  desktop  version  of  the  Leafscan- 
45  high-resolution  film  scanner; 
BusinessWatch,  AP’s  newest  finan¬ 
cial  markets  service,  tracks  market 
action;  AP  SelectNews/AP  Alert, 
new  software  that  allows  creation  of 
categories  of  coverage. 

Exhibiting;  PhotoStream,  AP’s  new 
digital  photo  network;  AP  Leaf  Pic¬ 
ture  Desk,  the  new  electronic  dark¬ 
room  and  photo  receiver  for  AP  pic¬ 
tures;  AP  Leaf  Compander,  which 
allows  digital,  compressed  image 
transmissions;  AP  Leafspooler, 
which  automates  photo  transmission 
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using  an  AP  Leafax  35;  AP  Leafscan- 
45  film  scanner;  SelectStocks  custo¬ 
mized  financial  markets  service;  AP 
Audiotex  family  of  news  services 
available  via  readers’  telephones; 
GraphicsNet  satellite-delivered, 
Macintosh-created  graphics  service. 


Booth:  3045 

ATEX  INC. 

Staffed  by:  Brian  Lacey,  president 
and  CEO;  Harland  LaVigne,  North 
American  subsidiary  vice  president; 
Max  Coebergh,  International  Opera¬ 
tions  vice  president. 

Introducing:  Modular,  integrated  pro¬ 
ducts  to  automate  newspaper  pre¬ 
press  operations.  Atex  EdPage  Soft¬ 
ware  allows  news  page  assembly  at  an 
IBM  RS6000  workstation  in 
WYSIWYG  fashion  with  complete 
control  over  page  design,  style  and 
content;  full  page  output  brings 
together  Atex  news  layout,  classified 
pagination,  ad  dummying  and  imaging 
functions  to  deliver  full  page  layout, 
with  all  products  operating  on  the 
IBM  RS6000;  Atex  Publishing  Sys¬ 
tem  3000,  designed  for  medium-sized 
newspapers,  is  an  editorial  and  adver¬ 
tising  front-end  system,  complete 
with  pagination,  that  runs  on  standard 
IBM  hardware;  also  new  storage  and 
back-up  devices  that  include  digital 
audio  tape,  optical  disk  drives  and 
SCSI  farms,  as  well  as  major  enhance¬ 
ments  to  the  Atex  PC  Preference  ter¬ 
minal. 

Exhibiting:  PC  News  Layout  Soft¬ 
ware  offers  page  design,  composition 
and  page  assembly  functions  on  an 
IBM  PC  platform. 


Booth:  1719 

AUSTIN  COMPANY,  THE 

Staffed  by:  Leonard  E.  Elliott,  news¬ 
paper  facilities  planning  director; 
Steven  S.  Barber,  Bill  V.  Brister, 
Nate  Hemenway,  Duane  M.  Lofdahl, 
Curtis  D.  Miller,  Grant  L.  Moyer, 
Jack  J.  Nettis,  associate  planning 
directors. 

Exhibiting:  Photographic  display  of 
current  and  recently  completed  North 
American  newspaper  facility  design, 
engineering  and  construction  pro¬ 
jects,  ranging  from  small-town  dailies 
to  large  metros,  and  representing  in¬ 
dependent  and  group  operations  with 
circulations  ranging  from  10,000  to 
1 ,000,000.  Exhibit  will  highlight  capa¬ 
bilities  for  innovative  planning  and 
implementation  of  new  facilities,  as 
well  as  expansion,  renovation  and 
historical  preservation  of  existing 
buildings.  Production  plants,  news¬ 
print  storage,  mailrooms  and  editorial 
and  administrative  offices  will  be  fea¬ 
tured.  Emphasis  is  on  The  Austin 
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Method,  a  single-source/single- 
contract  system  offering  a  compre¬ 
hensive  portfolio  of  facility  services 
applicable  from  concept  through 
completion,  including  systems  in¬ 
tegration  and  installation  of  produc¬ 
tion  equipment. 

Booth:  2918 

AUTO-GRAFICA  CORP. 

Staffed  by:  George  Hall,  president; 
H.  Russell  Bachman,  vice  president 
and  general  manager. 

Introducing:  SelectSet  5000  and  Pro- 
Set  9800  Agfa  Compugraphic  photo¬ 
typesetters;  Macintosh  integrated 
newspaper  publishing  system  SPA- 
890. 

Exhibiting:  35mm,  4"x5"  scanners; 
color  and  black-and-white  laser  prin¬ 
ters. 


Booth:  2867 
AUTOLOGIC  INC. 

Staffed  by:  A1  Brunner,  Jim  Harper, 
Tom  LeJeune. 

Introducing:  Three  new  imaging  de¬ 
vices  supported  by  new  and  installed 
systems:  APS-Broadsheet  Laser 
Printer,  an  18"x24"  plain-paper  proof- 
er  imaging  at  1016  dpi;  APS- 
Platemaster,  a  direct-output 
platemaking  system  developed  jointly 
with  Gerber  Scientific  Inc.  and 
Hoechst  AG;  APS-Colormaster,  a 
high-resolution  recorder  designed  for 
color  image  production. 

Enhancements  to  the  APS-6  Page 
Image  Processor  (PIP)  and  Autologic 
Graphic  Integrator  (AGI),  including 
improved  display  ad  support,  color 
image  processing  extensions, 
graphics  manipulation,  logo  handling 
capabilities,  Ethernet  input,  direct 
TIFF  processing  by  the  PIP  and  AGI- 
to-AGI  remote  transmission  of  jobs. 

PostScript  systems  will  be  ex¬ 
tended  through  increased  perform¬ 
ance  and  functionality — faster  RIP 
processing  speeds  and  system  exten¬ 
sions  that  include  parallel  processing 
of  PostScript  jobs  and  an  OPl  server. 

Also,  486  CPU  support  and  ex¬ 
panded  image  memory  capabilities 
will  be  available.  Ethernet  interfaces 
for  EtherTalk,  Unix  TCP/IP/FTP  and 
SII  Type  55  protocols  will  be  demon¬ 
strated,  as  will  spooled  operation 
of  multiple  protocols. 

Booth:  1075 

BALDOR  ELECTRIC  CO. 

Staffed  by:  Not  available 
Exhibiting:  Large-frame  15-to400-hp 
DC  motors  ideal  for  single-  and  dou¬ 
ble-width  presses.  Standard  features 
include  heavy-duty  cast  iron  end 
plates,  heat-treated  rolled  steel 
frames  for  improved  magnetic  prop- 


Exhibitor’ a 
Peraohal  ~ 
MEMO 


Mike  Kienzle 

General  Manager 
Goss  Newspaper  Products 


I  invite  everyone  attending  ANPA/ 
TEC  '91  to  visit  the  Rockwell  Graphic 
Systems  exhibit.  The  new  Goss  dou¬ 
ble-width  presses  on  display  will  pro¬ 
vide  a  wealth  of  information  for  any¬ 
one  planning  a  new  pressroom  or 
considering  additional  equipment. 

The  double-width  MetroColor  pro¬ 
totype — being  shown  for  the  first  time 
at  ANPA/TEC  '91 — is  designed  to 
bring  many  of  the  color  placement, 
paging  and  print  quality  capabilities 
of  the  Goss  Colorliner  to  newspapers 
with  existing  Goss  Headliner  Offset, 
Metroliner,  and  Metro-Offset  presses. 

This  press  and  its  control  system 
give  ANPA/TEC  visitors  a  first-hand 
look  at  the  state-of-the-art  in  news¬ 
paper  production  systems. 

Our  single-width  equipment  on 
display  will  include  the  new  Urbanite 
four-high  stacked  arrangement — also 
being  shown  for  the  first  time. 

Both  the  MetroColor  and  the  Urba¬ 
nite  four-high  feature  vertical  web 
lead  arrangements,  the  most  effective 
system  for  printing  high  quality  color 
newspapers. 

Along  with  our  presses,  we  are 
also  demonstratiang  the  kind  of  full- 
service  support  Goss  customers  re¬ 
ceive.  At  this  year's  show  we  are  in¬ 
troducing  our  new  equipment 
maintenance  and  computer  diagnos¬ 
tics  programs  and  our  new  mainte¬ 
nance  catalog  in  compact  disk  format. 

Visit  us  at  booth  955  and  see  the 
affordable  new  presses  that  can  help 
you  meet  the  needs  of  your  advertis¬ 
ers  and  readers  with  a  colorful,  high- 
quality  product. 

See  you  in  Las  Vegas! 
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Goss*  MetroColor 
couples  put  process  color 
where  you  want  it. 

All  the  process  color  you've  always  wanted,  wherever  you  want 
it,  whenever  you  want  it.  Each  modular  MetroColor  four-high 
stack  fits  ri ght  into  your  Goss  Metroliner,®  Headliner  Offset*  and 
Metro-Offset*  press  to  add  up  to  16  pages  of  advertising  and 
editorial  color— even  on  consecutive  pages. 

MetroColor  stacks  eliminate  complicated  web  leads,  inter¬ 
vening  compensators,  and  reversing  common-impression- 
cylinder  units  for  improved  print  quality  and  productivity.  And 
MetroColor  control  systems  are  compatible  with  Goss  double¬ 
width  presses  for  easy  operation. 

With  the  MetroColor  modular  design,  you  can  add  couples 
at  any  time  you  want  to  increase  your  color  capabilities. 

You're  not  dreaming.  It's  easier  than  ever  to  put  color  to  work 
^  in  your  newspaper  with  MetroColor  couples  or  complete 
presses.  For  more  information,  call  Goss  Newspaper  Products, 
Rockwell  Graphic  Systems,  at  708/850-5600. 


Rockwell 

International 


...where  science  gets  down  to  business 


ANPA  TEC  BOOTH  #955 


Booth;  1425 

BASEVIEW  PRODUCTS 

Staffed  by:  Jim  Meyer,  president; 
Dave  Luther,  vice  president;  Al 
Geist,  sales  director;  Mark  Best,  Joe 
Mielke,  customer  support;  Bob  Ben¬ 
der,  The  Publishing  Group  sales  rep¬ 
resentative;  representatives  from 
CYAN,  Monterrey,  Mexico. 
Introducing:  Macintosh-based  pro¬ 
ducts  for  small  and  medium-sized 
dailies,  weeklies  and  magazines. 
ClassManager/Plus  offers  real-time 
WYSIWYG  classified  ad  composi¬ 
tion  with  original  ClassManager  fea¬ 
tures,  including  single  or  multi-user 
operation,  virtually  unlimited  number 
of  customers,  ads,  publications  or 
rates,  and  powerful  accounts  receiv¬ 
able  module. 


erties  and  dimensional  stability.  Class 
H  insulation  for  longer  life,  deep 
groove  anti-friction  ball  bearings  (pre¬ 
lubricated  or  regreasable,  as  needed) 
and  aluminum  fans  designed  for  high 
efficiency,  low  inertia  and  low  noise. 

Also  showing  Baldor  c-face  three- 
phase  brake  motors  for  machine  tool 
conveyors,  door  openers  and  speed 
reducers;  a  new  line  of  adjustable- 
speed  AC  and  DC  drives;  servo 
motors  with  rugged  steel  mounting 
flange  and  TENV  construction;  high- 
efficiency  Super-E  motors;  brushless 
DC  motors  and  drives;  vector  motors 
and  drives. 


Booth:  1459 

BALDWIN  TECHNOLOGY  CORP. 

Staffed  by:  Not  available. 
Introducing:  Baldwin  Graphic  Pro¬ 
ducts’  new  line  of  web  cleaners  are 
suitable  for  all  web  presses  and  de¬ 
signed  for  maximum  collection  effi¬ 
ciency.  Model  3030  Web  Cleaner  is  a 
non-contact  system  that  uses  an  air 
knife  to  dislodge  contaminating  parti¬ 
cles,  static  bars  to  neutralize  elec¬ 
trostatic  forces  and  a  vacuum  system 
to  collect  dust  and  debris — a  com¬ 
bination  especially  effective  on  news¬ 
print  with  any  recycled  fiber  content. 

Also,  a  complete  line  of  static 
measurement  and  static  control  pro¬ 
ducts  for  the  pressroom  and  prepress 
area. 

Baldwin  Graphic  Products’  Pipe 
Roll  Cleaning  System  for  print  quality 
improvement  automatically  applies  a 
cleaning  medium  to  the  moving  web. 
As  the  wetted  portion  of  the  web  pass¬ 
es  by  each  pipe  roller,  a  brake  retards 
the  roller  speed,  creating  a  differential 
surface  speed  between  web  and  roller 
so  that  debris  on  a  roller  can  be  trans¬ 
ferred  to  the  web. 

In  conjunction  with  the  automatic 
pipe  roll  cleaner,  the  company  will 
also  show  the  Model  1330  Rotary  Dry 
Brush  Blanket  Cleaner  for  newspaper 
and  non-heatset  presses,  combining  a 
self-driven  rotary  brush  with  a  supe¬ 
rior  vacuum  system.  Driven  only  by 
contact  with  the  blanket,  the  Model 
1 330  can  easily  be  set  up  for  automatic 
page  segmentation. 

The  RSM20  Roller  Setting  Meter 
provides  direct  digital  readout  of  the 
stripe  dimension  between  two  rollers. 


The  completely  electronic  instrument 
gives  an  instantaneous  stripe 
measurement  as  settings  are  changed. 
It  standardizes  the  measurement, 
doing  it  in  a  fraction  of  the  time 
taken  by  other  methods. 

Baldwin  Dampening  Systems’  Ac- 
cupure  reverse  osmosis  water  treat¬ 
ment  system  is  tailored  to  the  require¬ 
ments  of  the  graphic  arts  industry,  en¬ 
hancing  print  quality  and  consistency 
by  removing  the  variable  of  changing 
water  quality.  Features  low-pressure 
cut-off  on  reverse  osmosis  pump,  pro¬ 
duct  and  reject  flow  meter,  raw  water 
bypass  kit  and  flow  meter,  recycling 
feature  on  water  softener  and  duplex 
prefiltering  for  chlorine  and  solids  re¬ 
moval. 

Among  its  series  of  stackers  and 
counter-stackers,  Baldwin  Stobb  will 
show  its  new  Model  167  Compensat¬ 
ing  Overstacker  that  can  handle  press 
speeds  up  to  80,000  pph  at  a  2"  shingle. 

Baldwin  Web  Controls’  Model  2600 
Image  Inspector  incorporates  a  real¬ 
time  web  or  sheetfed  viewer,  color 
analysis  and  trending  device  and  col- 
or-to-color  register  system.  The  view¬ 
er  uses  an  RGB-color  CCD  camera 
with  a  768x493-pixel  resolution, 
motorized  zoom  lens  with  diopters  for 
about  18X  magnification,  xenon 
strobe  illumination.  Brightness,  zoom 
and  focus  controls  are  on  the  operator 
panel;  video  images  and  information 
are  displayed  on  a  13"  high-resolution 
color  monitor.  Statistical  process 
control  CMYK  color  information  is 
displayed,  with  constant  comparison 
of  real-time  images  to  an  established 
key  reference.  The  operator  can 
select  a  1-50%  variation  acceptance 
range,  with  the  device  messaging  out- 
of-range  results.  Open-loop  color  reg¬ 
isters  analyzes  a  very  small  register 
mark,  displaying  lateral  and  circum¬ 
ferential  errors  as  they  relate  to  the 
Key  Color.  The  company  plans  to 
close  the  loop  for  total  automatic  col¬ 
or  register  control. 

(Work  is  under  way  with  sister 
company  Misomex  North  America 
Inc.  to  have  the  Misomex  System  pro¬ 
vide  camera  stop  positions.  The  inter¬ 
face  will  use  a  3.5"  disc  drive  and 
software.  When  complete,  a  Mis¬ 
omex  operator  will  be  able  to  give  a 
disc  to  a  press  operator,  who  can  load 
it  into  the  Image  Inspector,  providing 
preloaded  camera  stop  positions 
based  on  the  center  of  each  halftone 
image.  A  press  operator  will  be  able  to 
add  or  delete  stop  positions.) 
Exhibiting:  Accu  Spray  Dampener 
for  single-  and  double-wide  newspa¬ 
pers;  fountain  solution  control  sys¬ 
tems;  Model  375  low  profile  ink  level 
system;  Sonic  Guardian  web  break 
detector;  press  protection  systems. 


New  DisplayManager  product 
works  in  conjunction  with  Class- 
Manager,  allowing  users  to  schedule 
and  bill  display  ads  and  create  run 
sheets  on  demand.  Can  work  with 
ClassManager  to  create  a  unified 
advertising  and  accounting  database. 

QEdit,  a  QuarkXPress  text  editor, 
uses  a  Quark  XTension  to  place  con¬ 
tents  from  a  selected  text  block  in  a 
word  processing  window.  Rather 
than  edit  text  from  within  a  text  block, 
made  difficult  by  frequent  screen  re¬ 
draws  and  column  jumps,  users  can 
edit  in  a  continuous  wordprocessing 
window.  When  finished,  QEdit  auto¬ 
matically  replaces  edited  text  in  the 
block  with  all  formatting  intact.  Copy 
can  also  be  saved  as  a  text  file. 

With  latest  version  of  Baseview 
Editorial  XTension,  linking  News- 
Edit  to  QuarkXPress  and  QSpool,  us¬ 
ers  can  easily  move  formatted  text 
between  the  two  applications.  Copy- 
management  features  are  similar  to 
those  in  NewEdit.  Among  new  func¬ 
tions  are  text  overflow  box,  command 
to  fit  a  Quark  text  block  to  available 
text  and  command  to  automatically  fit 
headlines. 

Exhibiting:  NewsEdit  text  editing  and 
copy  management  software  includes 
audit  trails,  spell  checker  and  the¬ 
saurus,  smart  keys,  auto-tiling  and  in¬ 
teractive  inch  count.  WireManager 
supports  capture  of  domestic  and 
most  foreign  wire  services  and  in¬ 
cludes  auto  purging,  priority  director¬ 
ies  and  keyword  searching.  Comm- 
Link  and  CommLink/Plus  com¬ 
munications  programs  offer  un¬ 
attended  reception  or  transmission  of 
text  files  from  remote  sites  or  other 
systems.  CommLink/Plus  user- 
defined  tables  convert  mark-up  lan¬ 
guage  from  old  front  ends  to  Quark¬ 
XPress  tags.  QSpool  multi-user  print 
spooler  lets  users  typeset  galleys, 
complete  with  headlines,  from  News- 
Edit.  TransTags  allows  creation  of  a 
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conversion  table  to  translate  typeset¬ 
ting  codes  from  other  systems  to 
those  recognized  by  QuarkXPress. 


Booth:  2135 

BELLATRIX  SYSTEMS  INC. 


Staffed  by:  Bill  Hemingway,  pres¬ 
ident;  Steve  Morris,  sales  and 
marketing  vice  president. 
Introducing:  Single-Trak  data  ac¬ 
quisition  and  management  system  for 
single-copy  sales,  operating  at  over  30 
U.S.  newspapers,  features  continued 
refinements  to  its  Autodraw  automa¬ 
tic  draw  projection  software  and  has 
electronic  totalizer  coin  mechanisms 
for  additional  models  of  popular 
newsracks.  Single-Trak  provides 
newspapers  with  the  ability  to  track 
sales  and  reduce  returns  while  helping 
eliminate  costly  manual  data  entry. 
Multiple-tier  pricing  for  single-copy 
product  sales  is  also  featured. 

Booth:  1123 

BELTING  INDUSTRIES  CO.  INC. 

Staffed  by:  W.  Scott  Cooper,  pres¬ 
ident;  Gene  Hobson,  sales  manager; 
Carl  Franz,  market  development 
manager. 

Introducing:  Complete  line  of  web¬ 
handling  belts  includes  photographies 
processing,  woven  endless  flat,  round 
braided  endless,  supported  and  un¬ 
supported  stretch,  timing  belts  with 
covered  timing  and  covered  flat  belts. 
Cover  materials  include  natural  rub¬ 
ber,  neoprene  and  polyurethane  elas¬ 
tomer  closed-cell  foams  and  sponge. 

Booth:  1472 

BIRTCHER  CONSTRUCTION 
LTD. 

Staffed  by:  John  Spree,  sales  and 
marketing  director;  Mike  Ferro, 
marketing  associate. 

Introducing:  Expertise  in  the  con¬ 
struction  of  newspaper  facilities,  in¬ 
cluding  coordinating  press  installa¬ 
tion  and  maintaining  construction 
schedules.  Recent  project  was  Daily 
News  of  Los  Angeles  printing  plant. 


Booth:  465 

BOB  RAY  &  ASSOCIATES  INC. 

Staffed  by:  Bob  Ray,  president;  John 
Steker,  general  manager;  Joe  Baran, 
sales  vice  president. 

Introducing:  Installation  and  rigging 
equipment  and  engineering. 

Booth:  425 

BRITE  VOICE  SYSTEMS  INC. 

Staffed  by:  R.D.  “Bud”  Calvert,  City¬ 
line  national  director;  Dan  Weath¬ 
erford,  senior  product  manager;  Kyle 
Rogg,  assistant  product  manager. 
Introducing:  ClassAd  Mailboxes, 
voice  mailboxes  that  complement 
printed  classified  ads,  allow  in¬ 
terested  individuals  to  respond  to  ads, 
hear  additional  advertiser  informa¬ 
tion  and  leave  voice  messages  that 
can  be  retrieved  by  advertisers  at 
their  convenience.  Talking  resumes, 
talking  personals  and  real  estate  are 
other  applications. 

BriteFAX  allows  callers  to  access 
and  retrieve  hard  copies  of  prestored 
information.  Newspapers  can  use  the 
product  to  distribute  advertiser  in¬ 
formation,  maps,  coupons  and  infre¬ 
quently  read  financial  data  that  is  ex¬ 
pensive  to  print  and  difficult  to  com¬ 
municate  orally. 

PIN  Plus  is  a  database  marketing 
tool  that  provides  increased  tracking 
of  callers  accessing  the  system,  not¬ 
ing  every  category  they  access  and 
every  advertisement  they  hear,  in¬ 
forming  advertisers  of  the  number  of 
times  ads  were  heard  and  who  the 
listeners  were. 

BriteMAlL,  a  voice  messaging  sys¬ 
tem  operating  on  the  same  platform 
as  other  Brite  products,  features  a 
user-friendly  format  to  facilitate  effi¬ 
cient  exchange  of  information  by  pro¬ 
viding  for  the  creation,  distribution 
and  retrieval  of  voice  messages  on  a 
24-hour  basis. 

Booth:  347 

BRODIE  SYSTEM  INC. 

Staffed  by:  Thomas  W.  Nielsen,  pres¬ 
ident;  Ken  Krawcheck,  Jim  Vatalaro. 
Exhibiting:  Specialization  in 
emergency  repairs  and  reconditioning 
of  all  makes  of  printing  cylinders,  rolls 
and  bearing  housings.  Web  and 
sheetfed  cylinders  reconditioned,  re¬ 
built  and  precision  ground  to  demand¬ 
ing  tolerances  by  numerically  con¬ 
trolled  grinders  and  CNC  grinders. 
Stainless  steel,  copper  and  ceramic 
recoating.  Also  reconditioning  of  ink 
fountains  and  other  press-related 
parts. 

Booth:  2349 
BT  SYSTEMS  INC. 

Staffed  by;  Howard  Hammer,  paper 


industry  manager;  Chuck  Rouse, 
sales  and  marketing  vice  president. 
Introducing:  F-40  Sideload  Fork 
automatic  guided  vehicle  is  a  bi¬ 
directional,  narrow-aisle  AGV  for 
vertically  storing  paper  rolls,  trans¬ 
porting  them  to  presses  and  for  hand¬ 
ling  mailroom  loads.  It  can  transport 
loads  up  to  3,000  lbs.,  delivering  them 
to  a  height  of  187"  (4,000-lb.  loads  can 
be  delivered  up  to  65").  The  F-40 
accommodates  aisles  as  narrow  as 
74.5". 


Booth:  2236 
BULBTRONICS  INC. 

Staffed  by:  Diana  Jacobson,  market¬ 
ing  vice  president;  Elayne  Gray,  sales 
vice  president. 

Exhibiting:  Technical  light  sources 
and  bulbs  for  platemakers,  cameras, 
light  tables,  U  V  curing  and  other  spe¬ 
cial  applications. 


Booth;  375 

BUSCH  INC. 


Staffed  by:  Dave  Brittain,  product 
marketing  manager;  Don  Lee,  Bob 
Wilschek.  regional  managers. 
Introducing:  Central  vacuum  systems 
designed  for  easy  modular  expansion 
to  increase  vacuum  capacity  as  needs 
increase.  The  vertical  duplex  system, 
which  uses  a  common  skid  for  mount¬ 
ing  vacuum  pumps,  electrical  con¬ 
trols  and  a  vertical  receiver,  can  be 
expanded  to  a  triplex  or  a  quadplex 
system.  Systems  range  in  sizes  from  a 
few  CFM  to  more  than  3,300  CFM 
and  come  in  a  variety  of  vertical  and 
horizontal  configurations.  Consoli¬ 
dating  individual  pumps  into  a  re¬ 
motely  located  central  vacuum  sys¬ 
tem  reduces  operating  and  mainte¬ 
nance  costs,  noise  and  heat  levels 
near  the  operator.  Easy  access  is  pro¬ 
vided  for  servicing. 

Exhibiting:  Oil-less  vacuum  pumps, 
oil-sealed  vacuum  pumps  and  duplex 
central  vacuum  system. 
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Booth:  2021 

BUTLER  AUTOMATIC  INC. 


Staffed  by:  Carl  E.  Miller,  sales  and 
marketing  vice  president. 

Introducing:  LTD  Series  of  splicers 
(pasters),  designed  to  meet  high- 
performance  requirements  on  the 
range  of  paper  stocks  used  by  the  mid- 
to  low-speed  printer.  Model  L4()BD. 
on  display,  can  splice  45’'-diameter 
rolls  at  speeds  over  .^5.(K)()  iph.  Other 
models  can  accommodate  50"- 
diameter  rolls  and  offer  splicing 
speeds  of  up  to  50 .(KH)  iph.  A  number 
of  Butler's  standard  features  are  un¬ 
available  or  offered  as  options  else¬ 
where. 

Also,  a  video  will  show  the  new  MZ 
Series  of  splicers  for  w  ide,  high-speed 
presses. 

Booth:  625 

CAMEX 

See  Du  Pont  Imaging  Systems 

Booth:  1145 
CANADIAN  PAaFIC 
FOREST  PRODUCTS  INC. 

Staffed  by:  W.D.  Frost.  Newsprint 
Marketing  Div.  president;  various 
account  and  technical  representa¬ 
tives. 

Exhibiting:  Recycled  newsprint. 


Booth:  1592 
CANADIAN  WEB 
CONSULTANTS  LTD. 

Staffed  by:  Stephen  Tweddle.  pres¬ 
ident;  Michael  Belanger,  vice  pres¬ 
ident;  Linda  Clark,  office  manager. 
Exhibiting;  Available  services  include 
in-house,  hands-on  training,  em¬ 
ployee  enrichment  programs,  training 
and  maintenance  programs,  person¬ 
nel  and  equipment  evaluations,  press 
installation  and  repair,  waste  control, 
managerial  counseling,  plant  layout 


and  planning,  seminars  and  contract 
negotiations. 

Booth;  1453 

CANNON-CROSS  INC. 

Staffed  by:  Charles  C.  Knudson. 
president;  Jerry  Critchfield.  vice 
president;  Karl  Christopher,  produc¬ 
tion  manager. 

Introducing;  Core  Plus  production 
maintenance  software  for  custom  de¬ 
signed  installation  of  historical 
maintenance  databases  for  all  produc¬ 
tion  equipment;  Core  Track  custom 
designed  plate  and  product  tracking 
system;  newsprint  management  sys¬ 
tems. 

Booth:  3341 

CAPITAL  TRACK  CO. 

Staffed  by;  Richard  Vrenna.  presi¬ 
dent. 

Exhibiting:  Newsprint  roll  handling 
equipment. 

Booth:  3083 
CE  ENGINEERING 

Staffed  by:  Debra  D.  Turner.  CFO; 
Chris  Ellsworth.  CEO;  Robert  Water- 
house.  president. 

Introducing;  CE  Century  front-end 
computer  publishing  system  answers 
needs  of  publications  with  one  to  100 
users. 

Exhibiting:  Demonstrations  of  CE 
1010  workstation,  built  on  an  IBM 
platform  with  14"  flat,  compact,  high- 
contrast  screen  and  detached 
keyboard. 

Booth:  689 

CERUTTI,  North  America 

Staffed  by;  Paul  Cappa.  executive 
vice  president;  Bob  Mrak.  vice  presi¬ 
dent. 

Exhibiting;  Nova  40.000-iph  single¬ 
width  flexographic  press;  Supernova 
60.000-iph  double-width  tlexo  press; 
Maxinova  70.000-iph  double-width 
flexo  press. 

Booth;  1525 
CHAS.  T.  MAIN  INC. 

Staffed  by;  G.F.  Grogan,  vice  pres¬ 
ident;  R.S.  Rowse.  manager — print¬ 
ing  process  engineering;  D.L.  Ro¬ 
gers.  printing  process  engineer. 


Exhibitor’s 

Personal 

MEMO 


Ed  Sumpter 

President 
Harland  Simon 
Automation  Systems,  Inc. 

This  year  at  ANPA/TEC  we  will  in¬ 
troduce  the  concept  of  "automating 
the  newspaper  factory"  as  a  total 
solution  approach  to  materials  hand¬ 
ling  activities,  from  the  time  a  reel 
arrives  at  the  dock,  through  pre-press 
and  on-press  procedures,  until  news¬ 
papers  are  loaded  for  customer  deliv¬ 
ery.  We  call  it  the  "truck  to  truck" 
approach.  It  is  based  on  our  work  at 
The  Toronto  Star. 

Included  in  the  "factory",  and  our 
Booth  #2375,  are  automated  guided 
vehicles  capable  of  carrying  reels  for 
the  pressroom,  as  well  as  pallets  for 
the  mailroom;  PRIMA  control  desk 
for  easy  operation;  press  drives  and 
ancilliary  controls  for  on-press  per¬ 
formance  and  accuracy. 

We  are  also  exhibiting  Parascan 
film  and  plate  scanners;  automatic 
register  control  and  web  inspection 
for  accurate  color  and  cut-off  reg¬ 
istration;  Pageman  for  flexible  im- 
positioning,  and  picture  archiving 
systems.  The  plant-wide  process  is 
administered  by  management  sys¬ 
tems,  and  can  include  EDI  links  to 
suppliers  and  customers. 

The  modern,  integrated  newspaper 
"factory"  will  be  able  to  reduce  labor 
costs,  improve  production  reliability, 
reduce  waste,  take  advantage  of  new 
revenue  sources  in  the  mailroom, 
and  be  more  responsive  to  rapidly 
changing  production  demands. 

I  welcome  you  to  come  visit  us  in 
Las  Vegas  at  Booth  #2375  to  see 
how  we  can  help  with  your  plant¬ 
wide  automation  needs. 


See  you  there! 
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Automating  the  Newspaper  Factory 


FRIMA 

PRINTING  INDUSTRY  MANAGEMENT  AND  AUTOMATION 


Complete 

Reelroom  Management 
with  AGV's 
EDI  links  to  suppliers 


Complete  Materials  Handling 
from  Truck  to  Truck 


Press  Registration 
Color  Management 
Plate  Scanning 


Press  Management 
Press  Controls 
Automatic  Presetting 
Innovative  Operator's  Desk 
Press  Drives 


Complete 

Mailroom  Management 
with  AGV's 
^EDI  links  to  suppliers 
and  customers 


Visit  Harland  Simon 
Booth  #  2375 

ANPAA'EC  '91  in  Las  Vegas, 
June  8-12  to  discuss  how  we 
can  help  you  reduce  costs. 


At  the  TORONTO  STAR 
Harland  Simon  is  supplying  a 
plantwide  Automation  system 
that  will: 


Reduce  Costs 
Increase  Revenue 


Harland  Simon 
Automation  Systems  Inc. 

4030  Lake  Washington  Blvd.,  N.E. 

Suite  301 
Kirkland 
WA  98033 

Telephone:  (206)  822-5339 
Fax;  (206)  822-6977 

A  member  of  the  Harland  Simon  Group 


Harland  Simon 

TECHNOLOGY  FOR  PRINT 


Exhibiting:  Full  range  of  in-house 
architectural/engineering  services, 
including,  consulting  and  conceptual 
planning,  preliminary  design,  speci¬ 
fication  development,  engineering 
and  final  design,  automated  news¬ 
print  handling,  warehousing  and  mail- 
room  systems  layout,  compressed 
ink,  air,  vacuum  and  press  ancillary 
piping  systems  layout,  front-end  sys¬ 
tems,  equipment  installation,  project 
management  and  procurement  and 
construction  of  newspaper  and  com¬ 
mercial  printing  facilities. 

Drawings  and  photographs  show 
current  and  recently  completed  pro¬ 
jects.  Featured  will  be  a  CAD  design 
program  on  video  tape  depicting  steps 
taken  by  the  A/E  in  programming  and 
designing  the  building  and  production 
systems  for  an  actual  project. 


Booth:  1019 

CHESHIRE/A  Videojet  Co. 


Staffed  by:  Norm  Stern,  graphic  sales 
manager;  Mike  White,  In-line  Sys¬ 
tems  product  manager;  Julie  Tobias- 
Wagner,  Jetstream  product  manager; 
David  Mirkovich,  regional  sales  man¬ 
ager. 

Introducing:  Cheshire  SR  (Superior 
Resolution)  Series  includes  the  SR2.5 
and  SR50  systems  that  feature  supe¬ 
rior  print  resolution  of  200  dpi  and 
capability  of  printing  perpendicular  to 
spine  and  parallel  to  masthead.  Im¬ 
ages  over  an  area  up  to  2"  wide  at 
speeds  of  up  to  1,200  feet/min. 
Exhibiting:  VMS  (Variable  Mailing 
System)  596  Labelling  System,  Excel 
and  Maxum.  Imaging  and  addressing 
systems  offering  personalization 
capability  and  postal  bar  coding.  In¬ 
dustry-standard  labellers  offer  pro¬ 
duction  speeds  up  to  30,000  pieces  per 
hour,  with  optional  accessories  that 
identify  Zip  code  groups  and  create 
sort  breaks  in  line. 


Booth:  1511 

CHESLEY  F.  CARLSON  CO. 

Staffed  by:  Chesley  F.  Carlson,  pres¬ 
ident;  Nancy  D.  Carlson,  marketing 
vice  president;  Don  Baron,  sales; 
Mike  Bixby,  Mark  Palmer. 
Introducing:  Complete  system  of  reg¬ 
ister  control  products,  featuring  Carl¬ 


son  Automated  Plate  Benders  with 
accompanying  register  control  sys¬ 
tems;  newspaper  photographic  proof¬ 
ing  system. 

Booth:  3357 

CODDBARRETT  ASSOCIATES 
INC. 

Staffed  by:  Victor  Barrett,  president; 
Paul  Diette,  vice  president;  Kelly 
Grinter,  market  support  representa¬ 
tive. 

Exhibiting:  TintPrep  System  PC- 
based  system  for  color  cutting  and  ap¬ 
plication  of  mechanical  color  to 
black-and-white  line  art  offers  trap¬ 
ping  controls — item  and  color  speci¬ 
fic,  custom  clip  art  tools,  AutoTrace 
intelligent  line  art  tracing,  smooth 
blends,  vignettes  and  airbrushes,  line 
art  coloring,  user-definable  color 
palettes,  YMCK  separations  and  use 
of  special  printers,  full  zoom,  pan  and 
rotate,  grids  and  rulers,  page  imposi¬ 
tion  stripping,  electronic  masking, 
PostScript  and  TIFF  compatibility, 
interfaces  to  major  prepress  systems, 
support  for  optical  disks. 


Booth:  547 

COLE  MFC.,  Div.  of 
Oklahoma  Machine  Works  Inc. 


Staffed  by:  William  F.  Booth,  sales 
manager;  Deborah  K.  Stark,  show 
coordinator. 

Introducing:  Cole  Model  CG-945,  a 
high-speed,  three-knife  rotary  trim¬ 
mer  that  rolls  up  to  the  end  of  quarter¬ 
fold  delivery.  A  power-driven  infeed 
conveyor  transfers  the  press-glued 
product,  shingled-stream,  folded  end 
first,  into  the  first  trim  station.  Pro¬ 
duct  is  trimmed  on  the  side  opposite 
the  spine.  A  bump  turn  directs  the 
product  into  the  next  trim  station 
where  the  product  is  trimmed  on  each 
end  —  square,  top  to  bottom.  The 
product  delivers  onto  an  existing 
stacker,  conveyor,  etc.  and  trims  one 
to  six  webs  at  speeds  to  25,000  cph.  A 
turn-key  installation  includes  trim- 
removal  system. 


Exhibiting:  Cole  Model  CG-1000 
quarterfolder. 


Booth:  2845 

COMPUSERVE/COLLIER- 
JACKSON  INC. 

Staffed  by:  Dick  Kitzmiller,  national 
sales  manager;  Dick  Fox,  area  sales 
manager;  Jerry  Martinez,  sales  repre¬ 
sentative;  Bob  McCullion,  regional 
sales  manager;  Molly  Crews,  project 
manager;  Mike  Shuman,  senior  con¬ 
sultant;  Nina  Wolfsort,  product 
marketing  manager;  Gary  Vigneau, 
sales  and  marketing  vice  president; 
Warren  Fletcher,  general  manager. 
Introducing:  Live  interactive  Ether¬ 
net  interface  between  Collier- 
Jackson’s  World  Class  Series  Cir¬ 
culation  Information  System  (CIS) 
and  GMA’s  Package  Monitoring  Sys¬ 
tem  (PMS)  narrows  processing  win¬ 
dow  by  eliminating  keyboard  entry 
and  data  entry  errors  in  PMS  and 
affords  a  greater  degree  of  last-min¬ 
ute  changes,  with  PMS  returning  con¬ 
firmation  to  CIS.  Circulation  system 
information  can  be  used  to  drive  mul¬ 
tiple  inserting  machines. 

Exhibiting:  Demonstrations  of  World 
Class  Series  Advertising,  Circulation, 
Newsprint,  Layout,  Ad  Tracking, 
Bad  Debt  Tracking,  Accounting  and 
Human  Resource  systems. 

Booth:  2315 
COMPUTEREASE 
SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  president; 
Carol  Berg,  vice  president;  George 
Pereira,  sr.  programmer. 

Introducing:  Network  version  of  Mac 
Send/Fetch  for  Atex-to-Mac  network 
gateway.  Latest  Mac  Send/Fetch  en¬ 
hancements  include  message  sup¬ 
port,  improved  directories  and  con¬ 
versions  for  QuarkXPress. 

Pagecontrol/AL  for  the  Mac,  a 
Macintosh  version  of  Com- 
puterease’s  ad  layout/stacking  prog¬ 
ram,  includes  graphic  dummies  on  the 
LaserWriter  and  interfaces  to  other 
Mac  software.  All  versions  include 
new  incremental  auto-dummying 
technique,  which  maximizes  operator 
control  without  loss  of  speed.  Also, 
the  latest  version  of  Smartdummy,  by 
Lee  Simms  Associates,  a  dBase  ad 
entry  system  for  use  with  Pagecon¬ 
trol/AL. 

Network  updates  to  Word  Mover 
DOS-based  editing  system,  including 
the  ATS  Prodigy  editor  version. 

Booth:  919 
COMPUTEXT  INC. 

Staffed  by:  Jim  Connell,  president; 
Suzette  Connell,  vice  president; 
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Sohail  Parekh,  systems  manager; 
Linda  Spencer,  office  manager;  Jerry 
Stretch,  sales  coordinator;  Glenn 
Jones,  software  engineer;  Ted  Dejan, 
documentation/training  manager; 
John  Dees  III,  training  specialist; 
Scott  Harger,  software  engineer. 
Introducing:  Ethernet  PostScript  RIP 
and  UNIX  fileserver  enhances  CAT 
display  ad  software.  The  server  auto¬ 
matically  tracks  graphics  and  ads, 
purges  unnecessary  items  and  coor¬ 
dinates  all  activities  of  a  typesetter’s 
graphic  system  in  order  to  typeset 
camera-ready  display  ads.  The  Post¬ 
Script  RIP  converts  PostScript  jobs 
into  native  mode  typeset  format  and 
stages  those  jobs  onto  the  display  ad 
server  software. 

Exhibiting:  CompuClass  classified  ad 
system,  showing  new  user-definable 
reports  and  ad-cost  adjustments,  inte¬ 
grates  directly  into  CAT  for  schedul¬ 
ing,  pricing  and  producing  all  news¬ 
paper  ads. 


Booth:  3078 

CORPORATE  CONSULTING 
GROUP  INC. 

Staffed  by:  Alan  Novis,  Jim  Bufalini, 
principals. 

Introducing:  Computer  Assisted 
Tracking  System  (CATS),  an  easy-to- 
use  barcode  tracking  system  de¬ 
veloped  for  a  major  metro  daily,  uses 
microcomputer  technology  and 
stand-alone  barcode  readers  to  track 
retail  and  classified  display  ad  pro¬ 
duction.  It  is  designed  to  accept  ad 
header  and  other  pertinent  informa¬ 
tion  that  is  serially  downloaded  via 
standard  printer  ports  on  front-end  or 
other  computerized  production  sys¬ 
tems.  CATS  can  also  be  connected 
into  Novell  networks  and  has  the  flex¬ 
ibility  to  utilize  other  customized  con¬ 
nectivity  options. 

As  header  information  is  down¬ 
loaded,  CATS  automatically  calcu¬ 
lates  proofs-due  and  materials-due 
dates  according  to  a  paper’s  produc¬ 
tion  schedules,  accurately  handling 
such  concerns  as  holidays,  zones, 
editions,  early  runs  and  special  runs. 
It  generates  a  customized  color- 
coded  ad  jacket  cover  sheet  (job  tick¬ 
et)  containing  key  ad  information 
usually  found  on  an  ad  insertion  order 
form,  as  well  as  a  barcode  identifying 
the  ad. 

CATS  also  creates  “barcode 
menus’’  with  any  type  of  comment  or 
ad  status  information  printed  along¬ 
side  an  associated  barcode.  Menus 
are  placed  with  barcode  readers  at 
appropriate  work  locations.  As  an  ad 
jacket  moves  through  production, 
employees  can  record  ad  status  and 
their  observations  by  scanning  the 
barcode  on  the  jacket  and  one  choice 


from  the  menu. 

Peel-off  barcode  labels  can  be 
printed  for  attachment  to  ad  mate¬ 
rials,  forms  and  proofs  traveling  inde¬ 
pendently  of  the  primary  ad  jacket. 
CATS  time/date  stamps  all  down¬ 
loaded  and  scanned  information  into 
reverse  chronological  activity  lists. 
Supervisors  can  immediately  gener¬ 
ate  on-screen  and  hard-copy  reports 
on  the  location  and  status  of  any  ad 
and  related  materials.  Other  user- 
definable  tracking  reports  are  avail¬ 
able. 

CATS  runs  on  two  IBM  or  compati¬ 
ble  386  or  486  microcomputers  (net¬ 
worked  duplicates)  and  other  off-the- 
shelf  components.  Ad  information  is 
saved  to  both  machines  concurrently. 
The  system  is  designed  so  that  either 
computer  can  function  alone,  should 
one  fail,  or  in  concert  with  the  other. 
A  multi-tasking  DOS  allows  CATS  to 
exploit  much  standard  hardware  and 
software  options  and  drive  multiple 
printers,  terminals  (local  and  remote) 
and  other  devices. 

Not  an  ad  data  entry  system  and  not 
recommended  for  such  use,  CATS  is 
primarily  for  viewing  or  printing  ad 
and  ad  status  reports.  Barcoding  eli¬ 
minates  keyboarding  errors,  speeds 
and  simplifies  input  and  standardizes 
commenting  and  tracking.  Newspa¬ 
per  personnel  can  define  or  alter  on 
site  most  software  structures,  includ¬ 
ing  formats,  schedules,  colors,  zones, 
editions,  sections,  quantities,  barcod¬ 
ing  locations  and  menus. 


Booth:  371 

CRABTREE  VICKERS  INC. 

Staffed  by:  Bill  Ratcliffe,  sales  direc¬ 
tor;  Dave  Murley,  president. 
Exhibiting:  Civilox  offset  keyless  ink¬ 
ing  system  for  web  offset  presses. 
Manufacture  and  retrofit  of  keyless 
ink  systems  for  newspaper  presses. 
Discussion  of  the  application  of  the 
latest  keyless  inking  technology  for 
use  with  black  and  color  ink  in  an 
offset  environment.  Process  color 
samples  will  be  available. 

Booth:  2922 

CRAIG  COLD  TYPE 
SUPPLY  INC. 

Staffed  by:  Harold  Craig,  president; 
John  Craig,  Joe  Craig,  vice  presi¬ 
dents. 

Exhibiting:  Prepress  supplies,  includ¬ 
ing  polyester,  amber,  ruby,  vinyls, 
border  tapes,  wax  and  waxers,  light 
tables,  trimmers,  X-acto  products. 

Booth:  2231 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  president; 


Darryl  Tjaden,  CEO;  Jimmie  Garner, 
sales  vice  president. 

Exhibiting:  Comprehensive  line  of  in¬ 
tegrated  PC-based  editorial,  classi¬ 
fied  advertising,  display  ad  and  edito¬ 
rial  and  classified  pagination  systems. 
Demonstrations  will  be  given  on  DOS 
and  OS/2  platforms.  Operating  under 
OS/2,  the  Dateline  Editorial  System 
offers  WYSIWYG  display,  dynamic 
directory  updating  and  support  for 
library  services;  AdVision  classified 
ad  system  features  support  for  multi¬ 
ple  zones  and  publications,  built-in 
spreadsheet  for  flexible  rate  struc¬ 
tures,  revenue-enhancement  tools 
and  layout/pagination.  On  a  DOS 
platform,  CText  will  demonstrate 
Advanced  and  Standard  File  Manage¬ 
ment  Editorial  Systems,  editorial  lay¬ 
out  and  pagination  workstations, 
classified  advertising  system  with  lay¬ 
out/pagination,  ADept  display  ad  and 
Graphic  Arts  systems. 


Booth:  2827 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president; 
Kathy  Schaefer,  Jack  Crush,  Steve 
Ettelson,  Ed  Chapman,  sales. 
Exhibiting  Completely  integrated 
front-end  systems  built  on  standard 
hardware  and  operating  systems.  All 
workstations  run  the  Unix  operating 
system  and  are  connected  to  a  pair  of 
DEC  VAX  servers.  The  system  pro¬ 
vides  complete  pagination.  Classified 
pagination  will  sort  and  paginate  lin¬ 
ers  and  classified  display  ads  and  out¬ 
put  full  pages,  including  logos  and  im¬ 
ages. 

The  system  integrates  classified, 
editorial  and  display  advertising  into 
full  pagination  with  the  News  Layout 
product  and  Layout  8000  interface.  It 
accepts  images  from  most  Macintosh- 
based  products.  Cybergraphic  offers 
interfaces  to  Multi-Ad  Creator  and  to 
DataTimes  and  other  library  systems. 
Every  system  also  includes  a  business 
system  interface  to  function  with  Col- 
lier-Jackson,  Neasi-Weber  and  cus¬ 
tom-written  products.  Drivers  for  all 
modern  typesetters  are  available. 


Booth:  548 

DAMPENING  SYSTEMS  INC. 

Staffed  by:  Joseph  Moroz,  president; 
Walter  Valunas,  technical  consultant; 
Jack  Merancy,  marketing  manager; 
Sam  Kopcha,  sales. 

Introducing:  Web  offset  dampening 
system  that  incorporates  precise  solu¬ 
tion  quantity  and  placement  through 
simple  adjustments  provides  signifi¬ 
cant  savings  in  water,  ink  and  start-up 
paper  waste.  Cleaning  labor  is  greatly 
reduced.  No  socks  or  spiral  brushes 
are  used.  Solution  picked  up  by  a  spe- 
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cially  knurled  fountain  roll  is 
transferred  to  the  bristles  of  a  full 
nylon  brush.  Adjustable  flicker 
blades  contact  the  bristles,  and  a  fine, 
even  mist  results  when  the  brush 
turns  past  the  blades.  Each  page  has 
its  own  blade,  allowing  "half" 
dampening  for  single-widths  or  sup¬ 
plements.  Retrofits  easily  on  older 
presses;  available  in  all  web  widths. 


Booth:  1825 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw.  president: 
David  Lipsey.  national  sales  man¬ 
ager;  Sally  Shahbazian.  vice  pres¬ 
ident;  Martin  Mohl.  sales  manager. 
Exhibiting:  Papertrak  family  of  busi¬ 
ness  systems  is  designed  specifically 
for  the  newspaper  industry  .  Installa¬ 
tion.  support  and  training  on  DSl  soft¬ 
ware  products,  which  include  circula¬ 
tion  management,  total  market  cover¬ 
age.  display  advertising  receivables, 
accounts  payable,  payroll,  cash  regis¬ 
ter,  classified  transient  management 
and  a  fully  integrated  general  ledger. 
Papertrak  is  available  on  several  Unix 
platforms.  DSl  recently  released  its 
Papertrak  2000  product,  oriented  spe¬ 
cifically  for  major  metropolitan 
dailies. 


Booth:  2845 

DATATIMES  CORP. 


Staffed  by:  Allen  W.  Paschal,  pres¬ 
ident;  Ed  Roach,  marketing  manager; 
Tim  Bradbury,  business  develop¬ 
ment. 

Introducing:  A  range  of  computerized 
newspaper  archiving  systems,  from 
PC-based  to  desktop  and  data  center 
models.  The  newest  entry,  PC  Data- 


Times,  operates  under  Microsoft 
Windows  3.0  and  may  be  used  stand¬ 
alone,  networked  or  gatewayed  to  PC- 
based  editorial  systems. 

Exhibiting:  On-line  information  dis¬ 
tribution  opportunities  for  newspaper 
via  the  combined  efforts  of  Data- 
Times  and  Dow  Jones  News/Re¬ 
trieval. 


Booth;  261 
DENEX  SYSTEMS 
TECHNOLOGY,  Div.  of  GME 

Staffed  by;  Gary  J.  Carroll,  national 
sales  manager;  Bjorn  Karlstrom. 
GME  president;  Christer  Olsson,  De- 
nex  president. 

Introducing:  The  microprocessor- 
based  Denex  LCC60  Laser 
CopySensor  is  a  newspaper  copy 
counting  device  using  laser  technolo¬ 
gy.  It  is  designed  with  a  smaller  sens¬ 
ing  head  to  fit  in  today’s  smaller  stack¬ 
ers.  Refined  software  delivers  accu¬ 
rate  counts  in  an  irregular  stream  with 
inserted  products.  Once  installed,  it 
requires  no  adjustments  for  varying 
paper  sizes. 

Denex  CopyTrack  production 
monitoring  and  control  system  will  be 
demonstrated.  It  enables  newspaper 
production  departments  to  deliver  the 
right  number  of  copies  every  time  and 
receive  accurate  production  reports. 


Booth;  1181 

DEV  INDUSTRIES  INC. 

Staffed  by:  Randy  Coakley.  domestic 
sales  vice  president;  Mike  Schwartz, 
international  sales  vice  president; 
Mike  Reid.  Western  regional  sales 
manager;  Jim  Feldhacker.  Midwest 
regional  sales  manager;  Rick  Boate. 
Eastern  regional  sales  manager:  John 
Hays,  international  sales  director; 
Tosh  Yamagata.  president;  Doyle 
Sutherland,  field  service  vice  pres¬ 
ident;  Dan  Kosrow  .  engineering  man¬ 
ager;  John  Bonk,  field  service/parts 
coordinator;  Bob  Hillman,  controller. 
Introducing:  Four-high  semi- 
cylindrical  2400  Series  press  tower. 
50.000-iph  jaw  folder.  .‘'O.(KK)  product 
hour  quarterfolder  and  segmented  ink 
fountain  design.  The  24(K)  Series  is  a 
single-width,  semi-cylindrical,  vertic¬ 
al-feed  offset  press  rated  at  50.(KK)  iph 
available  in  configurations  of  single 
mono  units  or  stacked  as  two-highs, 
three-highs  or.  for  the  first  time,  as  a 
four-high  tower.  Web  width  capabil¬ 
ity  up  to  41'/:";  21".  21'/:".  22".  22^'. 
6(X)cm  and  630cm  cutoffs. 

Exhibiting:  1400  Series  is  a  single¬ 
width.  tubular,  vertical-feed  offset 
press  rated  at  30.000  iph  available  in 
configurations  of  single  mono  units  or 
stacked  two,  three  and  four  high.  Web 
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Edward  R.  Padilla 

Chief  Executive  Officer, 
Newspaper  Press  Division 
MAN  Roland,  Inc. 

It  is  my  pleasure  to  personally  in¬ 
vite  everyone  attending  this  year's 
ANPA/TEC  show  to  come  and  see  us 
at  our  booth.  This  year  you  will  see 
an  exciting  multi-media  presentation 
featuring  our  full  range  of  newspaper 
presses. 

FLEXOMAN  "M": 

We  will  update  you  on  our  suc¬ 
cessful  testing  program  conducted  on 
our  new  Flexoman  "M*  5-color  tower 
at  our  Middlesex  facility.  With  the 
support  of  key  vendors,  this  program 
has  achieved  remarkable  results  in 
advancing  the  flexo  process  for  the 
newspaper  industry.  This  tower  unit 
is  part  of  the  world's  largest  new  fle¬ 
xo  press  installation  at  the  Fresno  Bee 
in  Fresno,  California. 

MEDIAMAN: 

The  first  Mediaman  press  in  North 
America  is  slated  for  start-up  later 
this  summer  at  the  Poughkeepsie 
journal,  New  York.  Come  and  see 
why  Mediaman  is  the  fastest  selling 
double  width  press  in  the  world 
offering  the  highest  color  flexibility 
and  paging  capabilities  at  a  price/per¬ 
formance  ratio  that  will  impress  even 
the  most  demanding  newspapers. 

Take  a  few  minutes  and  stop  by 
our  booth  #331 .  This  year,  as  in  past 
years,  we  will  have  a  cafeteria  with 
food  and  beverages  so  that  you  can 
sit  down  and  rest  your  feet.  Come 
and  talk  to  us  and  some  of  the  indus¬ 
try's  movers  arnl  shakers  who  will 
undoubtedly  be  with  us. 


See  you  in  Las  Vegas! 
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Y)url^ders  and  Advertisers 
will  be  amazed  vdien 

nrintedon 


they  see  your  paper  pr 
this  flexo  press 


MAN  Roland's  5-Color  Tower  Flexoman  "M"  Test  Press. 


And  we’ll  prove  it  toyou! 


Quality  Color  Means  Business  Success. 

Research  proves  that  quality  color  can  improve  your 
newspaper’s  market  share. 

Which  is  exactly  why  you  should  take  advantage  of 
MAN  Roland’s  unique  test  program.  Discover  first  hand 
why  our  new  Flexoman  “M”  flexographic  press  delivers 
superior  spot  and  process  color  more  consistently  than  any 
other  flexographic  press. 

Here’s  How  the  MAN  Roland  Test 
Program  Works. 

We’ll  arrange  for  you  to  visit  our  newly  installed  test 
facility  in  Middlesex,  New  Jersey.  Just  supply  us  with  your 
existing  negatives  or  original  artwork.  And  we’ll  do  the 
rest.  For  complete  details,  contact  your  sales  representative 
or  MAN  Roland  directly. 

First,  we’ll  print  sample  pages  of  your  newspaper. 
Take  these  samples  and  show  them  to  your  readers  and 
advertisers  and  find  out  what  your  market  thinks  about  your 


future  product. 

Then,  we’ll  provide  you  with  a  computerized  eco¬ 
nomic  model  specifically  designed  for  your  newspaper. 

More  Newspapers  Prefer  MAN  Roland 
Flexo  Presses. 

You’ll  discover  why  more  newspapers,  like  the 
Fresno  Bee,  prefer  MAN  Roland  Flexoman  “M”  Presses. 

Flexoman  “M”  has  the  most  advanced  self-adjusting 
inker  with  the  simplest  color  changeover  system  of  any 
flexo  press  in  the  world.  You  can  even  print  up  to  six  colors 
on  our  new  tower. 

With  the  ever-expanding  challenges  of  electronic 
media,  you  need  to  keep  your  paper  bright,  colorful  and 
more  inviting  than  ever.  MAN  Roland  will  provide  you 
with  the  tools  and  know-how  to  make  your  paper  more 
competitive  today  and  tomorrow. 

For  complete  details  on  the  Test  Program,  call 
1-800-626-4420. 


Helping  you  make  the  right  decision. 


f  MAN  1 
iROLANDl 

Every  Dimension  in  Print’ 

Newspaper  Press  Division  333  Cedar  Avenue  Middlesex,  New  Jersey  08846 
908469-6600  Fax:908  469-8946 
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widths  up  to  4OV2";  21 '/i",  22",  22y4", 
600cm  and  630cm  cutoffs.  To  be 
shown  as  floor  unit,  floor  unit  with 
rollstand,  stacked  units,  and  four- 
high  configuration.  Also,  2400  Series 
floor  unit,  Ternes  plate  bender  and 
standard  electric  console. 


Booth:  1875 

DEWAR  INFORMATION 
SYSTEMS  CORP.  (DISC) 

Staffed  by:  Steuart  Dewar,  president; 
Ed  Houcek,  sales  and  marketing  vice 
president;  Steve  Samer,  sales  direc¬ 
tor;  Thaine  Shetter,  marketing  man¬ 
ager;  Richard  Secrest,  operations 
vice  president. 

Exhibiting:  DISC  will  showcase  its 
PC-based  editorial  and  classified  ad 
networks,  as  well  as  its  integrated  PC 
systems  for  ad  dummying,  news  and 
classified  ad  pagination,  display  ad 
makeup  and  graphics. 


Booth:  3123 

DIADEM  INC. 

Staffed  by:  Jean  Luc  Scalabre,  pres¬ 
ident;  Bill  Ryan,  technical  operations 
manager;  Daniel  Richter,  regional 
manager;  Ralph  Kennedy,  marketing 
and  sales  director. 

Introducing:  Carat  Start  full-function, 
entry-level  color  electronic  prepress 
system  for  page  assembly  and  image 
retouching;  Scan  Link  bi-direction 
on-line  interface  for  transferring  im¬ 
ages  between  drum  scanner  and 
Macintosh  computer  combines  quali¬ 
ty  of  high-resolution  drum  scanning 
with  Macintosh  user  friendliness; 
3101  high-resolution  rotary  drum 
scanner  outputs  CMYK  or  RGB  sig¬ 
nal  for  input  to  high-end  or  desktop 
workstation;  Carat  500  CEP;  Carat 
Link  desktop  publishing  system;  Di¬ 
adem  220s  LED  color  scanner;  Di¬ 
adem  420R  film  recorder  28x42. 


Booth:  2845 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Bob  Farquhar,  Media 
Business  Unit  vice  president;  Rich 
Rahko,  newspaper  segment  manager; 
Jim  Bovay  newspaper  marketing 
manager. 

Introducing:  Primary  focus  is  promo¬ 
tion  of  Digital’s  vision  for  the  “Intelli¬ 
gent  Newspaper.”  A  full  range  of  new 
integrated  voice  applications  utilize 
DECvoice  to  provide  new  forms  of 
advertising  revenue,  build  reader  in¬ 
formation  databases  and  increase 
reader  loyalty.  New  third-party  soft¬ 
ware  solutions  from  AUDlOtechs, 
NPRI,  VOICEsoft  and  Collier- 
Jackson  will  be  integrated  on  the  new 
VAX  4000,  Model  300. 


Exhibiting:  Ann  Arbor  Computer  as 
Digital’s  computer-integrated  news¬ 
paper  production  partner;  DataTimes 
electronic  library  solutions;  Collier- 
Jackson  advertising,  circulation  and 
business  management  solutions. 


Booth:  18,  19 

DIGITAL  TECHNOLOGY 
INTERNATIONAL 

Staffed  by:  Don  Oldham,  CEO, 
chairman;  JoAnn  Froelich,  president; 
Tom  Nelson,  customer  support  man¬ 
ager;  Stephanie  Killpack,  project 
manager;  Gary  Arnold,  hardware 
manager;  training  staffers;  sales  rep¬ 
resentatives. 

Exhibiting:  Macintosh-based  soft¬ 
ware  products  and  bundled  hardware. 
Black-and-white  and  color  versions 
of  AdSpeed  display  ad  makeup  sys¬ 
tems.  Color  version  handles  full  pro¬ 
cess  color  stripping,  ink  trapping  with 
chokes  and  spreads,  masking,  over¬ 
lay  cutting,  screen  tints  and  editable 
full-color  copy,  even  with  rotated 
text. 

Graphics  Library  includes  a  wide 
range  of  commonly  used  ad  art.  With 
optional  bar  code  retrieval,  a  user  pas¬ 
ses  a  reader  wand  over  bar  code  iden¬ 
tifying  a  graphic,  which  then  appears 
in  “Graphic  Retriever”  dialog  box  for 
preview  prior  to  placement. 

SpeedNet  allows  Macs  to  quickly 
access  a  common  hard  disk  storing 
scanned  graphics.  SpeedDriver  com¬ 
bines  features  of  a  printer  queue  and 
output  device  driver  to  reduce  net¬ 
work  traffic  and  time  needed  to  gener¬ 
ate  and  print  PostScript  files.  Speed- 
Net  and  SpeedDriver  relieve  local 
area  networks  of  large  graphics 
whenever  they  are  part  of  a  file. 

PageSpeed  has  all  AdSpeed  color 
and  graphics  features,  with  fast,  in¬ 
teractive  pagination  from  code-free 
text  that  can  be  edited  and  flowed  into 
columns  and  jumped  to  other  pages 
with  Auto  copy  fit  to  turn  “a  close  fit 
into  a  perfect  fit  without  editing.”  Ful¬ 
ly  supports  text,  graphics,  halftones 
and  process  color.  Can  import  Speed- 
Planner  templates  and  export  made- 
up  stories  complete  with  all  elements 
(headlines,  captions,  etc.). 

SpeedPlanner  2.0  includes  smart 
templates  and  other  new  features,  as 
well  as  faster  ad  dummying  and  edito¬ 
rial  space  reservations  according  to 
user-defined  story  styles.  Page  tem¬ 
plates  are  created  for  use  in  Page- 
Speed  for  interactive  page  layout.  As 
completed,  stories  and  ads  are  auto¬ 
matically  tracked  and  placed  on  cor¬ 
rect  pages.  SpeedPlanner  links  to 
AccountSpeed  to  receive  a  display  ad 
list.  It  imports  ASCII  text  files  for 
editorial  makeup,  prints  page  headers 
automatically  and  is  compatible  with 


most  Mac  layout  programs. 

SpeedWriter  code-free  Mac  edito¬ 
rial  input  station  allows  journalists  to 
focus  entirely  on  writing,  with  fea¬ 
tures  that  include  up  to  32  open  text 
windows  and  an  on-line  spelling  dic¬ 
tionary  with  context-sensitive  the¬ 
saurus.  Supports  keyboard,  function- 
key  and  mouse-based  editing.  User- 
definable  keys  can  be  loaded  to  speed 
any  editing  task. 

AdPlanner  computer-assisted  page 
dummying  plans  and  reserves  ad  space 
on  up  to  9^  pages  per  press  run  fol¬ 
lowing  ad-stacking  rules  and  showing 
reserved  space  with  all  pertinent  ad 
information.  Shows  page,  section  or 
entire  press  run  at  once.  Allows  plan¬ 
ning  for  proper  placement  of  coupons 
and  color.  Its  dummy  template  files 
can  be  imported  by  any  Mac  page  lay¬ 
out  program.  Hardcopy  templates 
can  be  printed  on  a  LaserWriter. 

ClassSpeed  Pagination  imports 
classified  list  from  ClassSpeed  com¬ 
plete  classified  ad  management  sys¬ 
tem,  which  keeps  complete  informa¬ 
tion  on  customers,  tracks  prospects 
and  assists  telemarketers.  Quickly 
flows  ads  to  a  page  according  to  user’s 
parameters,  including  around  display 
ads,  keeping  classifications  together. 
Automatically  inserts  class  headers 
and  allows  for  insertion  of  house  ads. 
Looks  ahead  to  find  a  perfect  fit  when 
limited  column  space  is  left. 


Staffed  by:  John  Cook,  business  man¬ 
ager;  Barbary  Percy,  sales  represen¬ 
tative;  Joe  Belingon,  systems  sales 
specialist. 

Introducing:  JetArray  ink  jet  printer 
is  a  single-headed  array  printer  cap¬ 
able  of  printing  eight  lines  in  the  single 
line  mode.  Features  include  one- 
button  start-up,  downloadable  char¬ 
acter  sets  and  logos,  modular  design 
and  remote  diagnostics.  Used  for 
addressing,  personalizing,  numbering 
and  barcoding  applications.  Speeds  of 
up  to  700  fpm  single  line  and  300  fpm 
in  twin-line  mode. 

Exhibiting:  JetAddress  9  system, 
which  includes  a  JetArray  printer  and 
a  Codebox  2  printer  driven  by  an  Edi- 


Booth:  2230 

DOMINO  AMJET  INC. 
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tor  I  controller.  Capable  of  eight  lines 
of  print  and  Postnet  barcoding. 


Booth:  2270 
DOUTHITT  CORP. 

Staffed  by:  John  G.  Diehl,  Robert  B. 
Conway,  James  E.  Haggerty. 
Introducing:  Gemini  twin-frame 
platemaker  increases  prepress  pro¬ 
duction  by  allowing  simultaneous 
loading  and  exposure  of  plates,  films 
and  proofing  materials.  The  twin  Op¬ 
tion  “X”  vacuum  frames  provide  fast 
vacuum  contact  with  perfect  registra¬ 
tion.  Gemini  includes  all  heavy-gauge 
welded  steel  construction  with  the 
latest  microprocessor  technology. 
The  adjustable  high-wattage  tri-level 
printing  lamp  and  Magic  83  light 
integrator  provide  efficient  and 
accurate  exposures  on  a  wide  variety 
of  materials. 

Exhibiting:  Option  “X”  vacuum  sys¬ 
tem,  which  starts  contact  in  the  center 
of  the  frame  and  spreads  outward,  eli¬ 
minating  trapped  air  to  provide  fast 
vacuum  contact  and  maintain  reg¬ 
istration.  It  is  available  on  Douthitt’s 
entire  line  of  platemakers,  vacuum 
frames,  proofers  and  contact  printers. 


Booth:  3258 

DRAGON  SYSTEMS  INC. 

Staffed  by:  Ellen  Dorian,  marketing 
coordinator;  Andrew  Meshulem,  re¬ 
gional  sales  manager;  Richard 
Abdoo,  Abdex;  Andy  McLean,  DCR. 
Introducing:  DragonDictate  general- 
purpose  speech  recognizer  is  a 
30,000-word  speech-recognition  sys¬ 
tem  that  replaces  the  need  for  a  com¬ 
puter  keyboard.  The  user  speaks  into 
a  microphone  and  text  and  commands 
are  recognized  by  the  computer.  The 
system  integrates  with  most  DOS- 
based  software  programs.  Dragon- 
Dictate  is  appropriate  for  anyone  who 
needs  large-vocabulary  documenta¬ 
tion  capability  and  is  ideally  suited  for 
use  with  executive  information  sys¬ 
tems,  medical,  legal  and  financial  re¬ 
porting,  general  writing,  journalism 
and  computer  programming.  System 
requires  an  80386-based  IBM  PC  or 
compatible  running  MS-DOS  and 
eight  MB  RAM. 


Booth:  2137 

DRAZAN  AND  ASSOCIATES 

Staffed  by:  Frank  Drazan,  president 
Introducing:  “The  Profit  Primer,”  a 
new  book  for  top  management  at 
newspapers,  concludes  a  trilogy  on 
pressrooms.  Others  in  the  series  are 
“The  Textbook  of  Pressman  Train¬ 
ing”  and  “The  Pressroom  Managers 
Guidebook.” 


Exhibiting:  Sheetfed  pressroom  man¬ 
agers  guide,  waste  reduction  book, 
formal  press  crew  training  program, 
consulting  services. 


Booth:  2941 

DUARTE  REGISTER  SYSTEMS 


Staffed  by:  Lawrence  M.  Duarte,  vice 
president;  Karilyn  R.  Duarte;  Martin 
Peters,  president;  Kevin  Klass, 
general  manager. 

Introducing:  Semi-automatic  double- 
ended  plate  bender  has  upper  and 
lower  bending  anvils  and  register  pins 
that  are  hardened  and  ground  to  in¬ 
sure  squareness  of  bend  within 
0.001".  Bender  has  solid-state  se¬ 
quencer,  requires  no  internal  mainte¬ 
nance  and  will  easily  accommodate  a 
pin  registration  system.  Plates  are 
held  in  by  vacuum. 

Exhibiting:  Complete  punch  and  pin 
registration  systems  for  newspaper 
and  commercial  web  markets,  full  im¬ 
age  and  color  control  from  paste-up  to 
press  for  single-  and  double-wide 
presses.  English  and  Spanish  videos 
show  equipment  in  use  at  several 
newspaper  facilities. 


Booth:  625 

DU  PONT  IMAGING  SYSTEMS/ 
CAMEX/CROSFIELD/IMPERIAL 

Staffed  by:  Not  available. 
Introducing:  New  Camex  ad  produc¬ 
tion  system  provides  seemless  in¬ 
tegration  of  Macintosh  and  RISC- 
based  Unix  workstations  with  RISC 
database  servers,  with  ad  production 
applications  on  different  worksta¬ 
tions  sharing  a  common  user  inter¬ 
face.  Servers  are  equipped  with 
Sybase  and  Camex’s  new  Object 
Database  software  for  full  relational 
data  management  and  expandability, 
with  new  tools  in  the  Unix  environ¬ 
ment  for  load  balancing,  automatic 
failover  and  easy  growth  through  mul¬ 
tiple  pairs  of  coordinated  servers. 

Close-up  look  at  the  architecture 
and  fundamental  components  of 
Camex’s  next-generation  Whirlwind 
Editorial,  Advertising  and  Pagination 
applications — integrated  software 
packages  running  under  the  same 
operating  system  and  window  man¬ 


agement  software  and  capable  of  in¬ 
tegrating  digital  image  handling,  ad¬ 
vanced  networking  and  client/server 
architectures  with  advanced  text¬ 
handling  functionality. 

Updated  SuperSetter  imaging  sys¬ 
tem  will  feature  the  new,  standard- 
platform-based  StarCaster  raster  im¬ 
age  processor  for  high-speed  ad  and 
page  imaging,  and  the  BitPrinter  HI 
800-dpi  plain-paper  imagesetter. 

The  Camex  prepress  system  will  re¬ 
ceive  PostScript  from  other  systems, 
output  display  ads  to  PostScript  de¬ 
vices  and  output  to  color  systems  that 
accept  PostScript,  such  as  the  Cros- 
field  Studio  9500  color  assembly 
system. 

Exhibiting:  The  9500  and  StudioLink, 
with  its  ability  to  accept  PostScript 
files,  will  be  shown  with  the  latest 
Crosfield  color  scanners  and  the 
Crosfield  Lightspeed  design  system. 
Also,  the  DuPont  HighLight  1850 full- 
page  scanner  and  PowerStation  image 
editing  workstation.  Wydnet  electro¬ 
nic  communications  switching  tool 
will  be  interfaced  to  PageFax  page 
facsimile  system. 

Camex  add-on  pagination  products 
include  classified  pagination  with  dis¬ 
play  ads,  ROP  ad  stack  pagination  and 
news  pagination  with  photos  and 
editorial  art.  The  add-on  products 
offer  time-  and  cost-saving  advan¬ 
tages  of  pagination  without  requiring 
the  abandonment  of  currently  in¬ 
stalled  systems. 


Booth:  1611 
DYC  SUPPLY  CO. 

Staffed  by:  Dave  Kennedy,  sales  vice 
president;  Frank  Renda,  operations 
manager;  Ron  Crawford,  sales  repre¬ 
sentative. 

Introducing:  SX-10  offset  printing 
blanket  will  be  demonstrated  with 
new  backing  material  that  is  resistant 
to  liquid  absorption  for  longer  blanket 
life. 

Exhibiting:  Complete  line  of  offset 
printing  blankets  for  virtually  every 
press  requirement. 


Booth:  1725 

DYNALITH  INC. 

Staffed  by:  Lila  Simmons,  sales  man¬ 
ager;  E.  Klepacki,  technical  repre¬ 
sentative. 

Introducing:  Self-contained,  environ¬ 
mentally  safe  Terminator  plate  pro¬ 
cessor  sludge  removal  unit;  subtrac¬ 
tive  plate  processor;  subtractive 
plates;  environmental  plate  chem¬ 
istry;  platemaking  question-and- 
answer  technical  pamphlet. 
Exhibiting;  Additive  plate  proces¬ 
sors;  silver  recovery  units. 
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Booth:  1611 

DYNARIC  INC. 


I 


Staffed  by:  Mike  Moss,  sales  vice 
president;  Len  Brown,  power  equip¬ 
ment  manager — east;  Bob  Frey,  pow¬ 
er  equipment  manager — west. 
Introducing:  Newspaper  mailroom 
strapping  equipment,  including  the 
high-speed  NP-2,  which  incorporates 
strapping  speed  of  40  bundles  per  min¬ 
ute,  programmable  logic  controller 
with  diagnostic  capabilities,  automa¬ 
tic  strap  feeding,  soft  clamp  system, 
bundle-squaring  device,  warning  light 
system  and  single-  or  double-tie  op¬ 
tions.  Also  displayed  will  be  the  new 
NP-1500  Series  machine. 

Exhibiting:  MJB-2  arch  type  off-line 
strapper,  recently  modified  to  accept 
Va  strapping,  fills  the  niche  of  an  eco¬ 
nomical  off-line  newspaper  strapper. 
The  high-speed  AM-83FF  strapper 
applies  approximately  40  straps  per 
minute,  also  in  off-line  application. 

Booth:  2879 

EAM  MOSCA  CORP. 

Staffed  by:  Not  available. 
Introducing:  Model  RO-TR2  fully 
automatic  strapping  newspaper  bun¬ 
dle  machine;  Model  RO-TRX  cross¬ 
strapping  system  for  inserted  news¬ 
paper  bundles,  equipped  with  Va," 
wrap  and  inkjet  labeling  attachment. 

Booth:  1275 

EBWAY  INDUSTRIES  INC. 

See  Jardis  Industries  Inc. 

Booth:  674 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  pres¬ 
ident;  Judd  McCreary,  sales  en¬ 
gineer. 

Introducing:  For  pressroom  dust  con¬ 
trol  at  the  folder  and  slitter  groups,  the 
new  Reverse-Jet  DLM  dust  control 
unit  is  capable  of  filtering  paper  dust 
burdens  at  a  high  filtration  velocity 
and  constant  level  of  resistance.  It  has 
a  collection  efficiency  that  often  ex¬ 
ceeds  99.99%  and  functions  with  all 
makes  and  models  of  press. 


Exhibiting:  The  450  Eclectic  Dust 
Control  Unit;  noise  abatement  sys¬ 
tems.  Also,  the  Eclectic  Waste  Ink 
Reclaimer  for  color  and  black  cold 
web  offset,  heatset  and  letterpress 
inks  runs  unattended  on  compressed 
air. 


Booth:  3029 

ECRM  INC. 

Staffed  by:  Paul  Markham,  product 
marketing  vice  president;  Vince 
Cooper,  domestic  sales  director; 
Meredith  Michaelis,  dealer  sales 
manager;  Tom  Ireland,  product 
marketing  manager;  Bob  Hanselman, 
Autokon  product  manager. 
Introducing:  PC-based  Electronic 
Stripping  and  Pagination  System 
(ESP)  accepts  electronic  media  and 
scanned  camera-ready  mechanicals, 
with  all  line  work,  graphics  and  con¬ 
tinuous  tone  prints,  into  a  worksta¬ 
tion  and  outputs  fully  stripped  pages, 
including  films  for  spot  color  and  four- 
color  process  printing. 

The  recommended  newspaper 
package  includes  TintPrep  software 
with  ECRM’s  18"-wide  Autokon  2045 
laser  input  scanner  and  PelBox  1245 
18"  output  recorder.  TintPrep’ s  major 
features  include  component  and  im¬ 
position  stripping,  complete  trapping 
controls  for  chokes  and  spreads,  in¬ 
telligent  line  art  tracing,  smooth 
blends,  vignettes  and  airbrushes,  line 
art  colorizing  and  user-definable  col¬ 
or  palettes.  Newspapers  can  use  ESP 
to  strip  pages,  create  ads,  electroni¬ 
cally  add  color  to  graphics. 

The  Autokon  2045  is  a  wide  input 
scanner  handling  images  up  to  18"x25" 
on  boards  as  large  as  The 

2045  provides  all  the  functions  of  the 
Autokon  2030,  including  full  image 
sizing,  tonal  manipulation  of  256  grey 
levels,  image  manipulation  and  va¬ 
rious  special  effects.  It  also  provides 
rescreening,  digital  sharpness  and 
other  digital  enhancement  features. 
Can  be  connected  to  PelBox  1245S,  a 
fast,  18"-wide  film  or  paper  output  de¬ 
vice. 

Exhibiting:  Autokon  News  Recorder 
uses  standard  Autokon  interface  for 
wirephoto  systems,  providing  screen¬ 
ing  and  high  resolution  of  the  Autokon 
scanner.  Can  function  as  a  dedicated 
wirephoto  halftoning  system  and  as 
an  output  device  for  a  Mac  via 
ECRM’s  buffered  SCSI,  allowing 
TIFF  output,  or,  if  desired,  complete 
pages  using  an  ECRM  RIP. 


Booth:  1625 

EDITOR  &  PUBLISHER  CO..  THE 

Staffed  by:  Steven  Townsley,  adver¬ 
tising  manager;  Robert  Mathes, 
Robert  Classman,  Richard  Henrichs, 


Janell  Teubner,  Roger  Power,  adver¬ 
tising  representatives. 

Exhibiting:  Current  week’s  issue  of 
Editor  &  Publisher,  the  weekly  news¬ 
magazine  of  and  for  the  newspaper 
industry.  Editor  &  Publisher  Co.  also 
publishes  the  annual  International 
Year  Book,  the  annual  Market  Guide 
and  the  bi-annual  Media  History 
Digest. 


Booth:  3243 

ELECTRONIC  PROCESSING 

Staffed  by:  Marc  Stevens,  John 
Stevens,  district  managers;  Ed 
Hopey,  Gil  Wolsky,  software  de¬ 
velopers. 

Introducing:  EdgCapture  fully  inte¬ 
grated  solution  for  Atex  users  cap¬ 
tures  all  major  credit  cards  “for  the 
balance  of  the  publishing  industry.’’ 
EDC  Server  and  Link  Up  provide  to¬ 
tal  credit  card  solution  with  full  in¬ 
tegration  potential.  Products  de¬ 
signed  to  improve  cash  flow,  reduce 
billing  and  collection  costs  and  in¬ 
crease  classified  ad  revenues  by  re¬ 
ducing  associated  labor  costs. 


Booth:  3343 

ENCYCLOPAEDIA  BRITANNICA 
USA 

Staffed  by:  Not  available. 

Exhibiting:  The  new  Encyclopaedia 
Britannica,  Great  Books  of  the  West¬ 
ern  World,  Compton’s  Encyclopedia, 
Annals  of  America,  Britannica  Dis¬ 
covery  Library,  Young  Children’s 
Encyclopedia,  Britannica  Deluxe 
Bookcase,  Britannica  World  Atlas, 
Britannica  Science  and  the  Future 
Library,  Webster’s  Third  Internation¬ 
al  Dictionary  and  the  Holy  Bible. 


Booth:  1459 

ENKEL  CORP., 

A  Baldwin  Technology  Co. 


Staffed  by:  Raymond  Cornell,  sales 
and  service  vice  president;  Charles 
Kaiser,  market  manager — newspa¬ 
pers;  Fred  Hertz,  international  sales 
vice  president. 

Introducing:  Single-width  substruc- 
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James  K.  Easley  III, 
Classified  Ad  Managa* 

He  wants  linage. 

□ 

He  wants  easier  telephone  sales  of  display  ads. 

□ 

He  hates  lost  calls. 


He  wants  great  looking  ads. 

□ 

And  what  he  wants,  he  gets. 


o^name  • 

this  card  in  v 


possession,  at , 


His  System:  Sir 


System  Integrators,  Inc.® 

Real  Issues.  Solid  Answers. 


Registered  Trademarks  of  System  Integratcn^,  Inc  P.O.  Box  13626,  Sacramento  CA  9S8S3 


tured  RTP  for  single-width  newspa¬ 
pers  seeking  alternatives  in  press  lay¬ 
out  and  design;  BAT  Slip-in,  for  dou¬ 
ble-width  newspapers  seeking  the 
latest  constant-tension  running  belt 
RTP,  is  engineered  to  slip  in  between 
existing  Y  or  1  columns. 

Exhibiting:  Stackable  Autoweb,  a 
high-speed  (up  to  2,000  fpm)  flying 
paster  designed  for  single-width 
newspaper  applications,  can  be  stacked 
up  to  four  high.  Zero-speed  Auto¬ 
matic  Splicer  offers  simple  and  de¬ 
pendable  method  of  providing  con¬ 
tinuous  web  flow  and  is  designed  for 
low-speed,  single-width  newspaper 
applications  requiring  speeds  up  to 
1,8(X)  fpm. 


Booth:  143 
EWERT  AMERICA 
ELECTRONICS  LTD. 

Staffed  by:  Richard  Ewert,  president; 
Chris  Eckhoff,  executive  vice  pres¬ 
ident;  Kathy  DiFazio,  secretary. 
Introducing:  Control  system  for  reel 
tension  paster  can  be  used  in  new  in¬ 
stallations  or  will  adapt  to  existing 
RTFs.  Belt  drive  system  makes  the 
unit  independent  from  a  mechanical 
interlock  to  the  press.  System  offers 
fully  automatic  paster  cycle  control. 
Interfaces  to  AGV  systems  and  press 
controls  are  available. 

Exhibiting:  Control  console  for 
offset,  flexo  and  keyless  offset  print¬ 
ing  presses. 


Booth:  1365 

FELINS  INC. 

Staffed  by:  Jim  Chisholm,  president; 
Tim  Wainscott,  vice  president;  Mark 
Meyer,  sales  representative. 
Introducing:  Pak-Tyer  Series  2000 
“direct-drive”  tying  machine  bundles 
newspapers  for  adult  carriers  or  dis¬ 
tribution  centers.  Direct  drive  elimi¬ 
nates  typical  wear  points.  Unlike  con¬ 
ventional  tyers  it  is  electronically 
controlled  rather  than  driven  by  belts 
and  a  gear  reduction  system.  The 
Series  2(X)0  is  water  resistant  and  im¬ 
pervious  to  dirt  and  other  contamina¬ 
tion.  It  can  use  any  kind  of  string  or 
twine,  including  rubber  banding,  elsa- 
tomer,  polytape,  elastic,  twisted  co¬ 
poly,  etc.  without  requiring  special 
attachments  or  adjustments. 
Exhibiting:  Felins’  Loop  Plus  table- 
top  strapping  machine  utilizes  special 
!4"  plastic  strapping. 


Booth:  680 

FERAG  INC. 

Staffed  by:  Barry  Evans,  systems  en¬ 
gineering  manager,  Herman  A. 
Hazen,  senior  vice  president — 
marketing. 
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Introducing:  Mini-Inserting  Drum, 
based  on  Ferag  rotary  concept,  is  de¬ 
signed  for  smaller-circulation  news¬ 
papers  or  those  with  low  insert 
volume.  The  three-section  drum 
(main jacket,  one  infeed,  end  product) 
provides  on-line  inserting  at  speeds 
up  to  40,000  cph. 

Vario-Minidiscs  allow  commercial 
printers  to  produce  and  wind  inserts 
onto  lightweight,  patented  cores  that 
can  be  conveniently  transported  to 
newspapers  for  unwinding  into  insert¬ 
ers  of  any  make,  virtually  eliminating 
manual  processing.  Modular  design 
makes  it  adaptable  to  any  plant  re¬ 
quirements. 

Also,  20-into-l  inserting  concept. 
Exhibiting:  Single  Copy  Conveyor, 
Variodisc  winding/storage  system. 
Multicell  Stacking  System,  tyline 
equipment,  bundle  distribution  sys¬ 
tem  (Plate  Conveyor),  mailroom  man¬ 
agement  (Zoning)  system  and  on-line 
inkjet  application. 


Booth:  781 

FINCOR  ELECTRONICS  DIV., 

Imo  Industries  Inc. 

Staffed  by:  James  Young,  sales  man¬ 
ager;  Richard  Wilson,  marketing 
communications  manager. 
Introducing:  Double-  and  single¬ 
width  press  drive  systems;  drive  sys¬ 
tems  designed  for  repowering  single- 
and  double-width  presses. 


Booth:  1731 
FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint,  executive  vice 
president;  D.R.  Phillips,  publication 
flexo  manager;  R.J.  Miller,  vice  presi¬ 
dent  and  regional  manager;  D.D. 
Chan,  corporate  news  ink  manager; 
R.T.  Beagle,  L.A.  Walle,  M.J.  Dodd, 
regional  managers;  G.M.  Lawson, 


group  vice  president. 

Exhibiting:  Arrowlith  soy  rub-free 
black  ink  used  by  the  St.  Petersburg 
Times,  Flint  Ink  research  Center, 
Flint’s  technical  service  capabilities 
and  statistical  process  control  and 
statistical  quality  control  to  assure 
quality. 


Booth:  1931 

FMC  CORP. 

Staffed  by:  John  Harper,  sales  mana¬ 
ger,  newsprint  publishing  industry; 
Henry  Strawn,  industry  manager, 
newsprint  publishing  industry. 
Introducing:  Dynamic  presentation  of 
FMC’s  Automatic  Press  Loading 
Vehicle,  designed  to  transport  news¬ 
print  from  the  roll  stripping  or  prepa¬ 
ration  area  directly  to  the  press  reel 
arms.  Vehicle  features  four-direction 
drive  capability,  low  profile  for  reel 
arm  interface  and  a  side  shifting  lift/ 
lower  mechanism  for  roll  positioning/ 
loading. 

Exhibiting:  Automated  guided  vehi¬ 
cle  expert  maintenance  system, 
AGVS  simulation  and  FMC’s  control 
management  system. 


Booth;  2960 

FOX  BAY  INDUSTRIES  INC. 


Staffed  by:  Grant  A.  Walker,  vice 
president;  Teresa  L.  Yuskoff, 
secretary. 

Introducing:  CarpalRest  is  designed 
to  provide  support  to  the  wrists, 
hands  and  upper  body  of  computer 
keyboard  operators  to  reduce  repeti¬ 
tive  strain  and  fatigue.  It  has  a  curved 
and  padded  rest  surface  for  user  com¬ 
fort  and  a  nonskid  base  to  hold  the  rest 
and  the  keyboard  stable  as  a  unit.  De¬ 
signs  are  available  to  adapt  to  any 
workstation  and  fit  any  keyboard. 
Custom  designs  are  available. 


Booth:  1468 

F.P.  ROSBACK  CO. 

Staffed  by:  Don  Maloney,  Harry  Fen- 
imore,  marketing  services;  Larry 
Bowman,  president;  Ron  Bowman, 
sales  vice  president. 

Introducing:  Rosback  991  NewsBin- 
der  turns  standard  broadsheet  or  tab- 
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or  pay  per  call  basis.  An  additional 
module  adds  the  power  of  voice  to  your 
real  estate  classifieds  in  addition  to 
qualifying  potential  home  buyers. 

You  could  build  on  with  BriteFAX  pro¬ 
viding  callers  storage  and  retrieval  of 
hard  copies  of  information  and  audio 
messages.  Additional  advertiser  infor¬ 
mation,  editorial  content  or  narrowly 
used  data  can  be  accessed  on  demand 
or  broadcast  to  a  list  of  subscribers. 

BriteMAIL  is  a  strong  beginning  or  a 
satisfying  finish.  It  combines  the  power 
of  voice  messaging  with  a  superior 
user  friendly  format.  It  can  facilitate  the 
efficient  exchange  of  information  by 
providing  for  the  creation,  distribution 
and  retrieval  of  internal  and  external 
voice  messages  24  hours  a  day. 

Brite  Voice  Systems  can  help  you  fill  in 
the  blanks  of  your  growing  needs.  Call 
today  for  more  clues  to  solving  your 
audiotex  puzzle.  Contact:  R.  D.  (Bud) 
Calvert  at  (31 6)  652-6500. 


loid  sections  into  quality  saddle- 
stitched  and  trimmed  booklets.  For 
television,  real  estate,  food,  auto¬ 
mobile  and  other  special  inserts. 
Exhibiting:  Videos  showing  Rosback 
saddle  stitching  systems  and  perfect 
binders. 

Booth:  243 

GAEMMERLER  (U.S.)  CORP. 

See  McCain  Manufacturing  Corp. 

Booth:  275 

GENERAL  PRINTING  INK  (GPI) 

See  Sun  Chemical. 


Booth:  2703 

GEO  GRAPHICS-SPEGRAM  INC. 

Staffed  by:  Erik  H.  Ljungberg,  pres¬ 
ident;  Jens  E.  Ljungberg,  vice  pres¬ 
ident;  Maurice  G.  Blanchet,  technical 
manager;  Joe  Geer,  sales  manager; 
Luis  Pavageau,  Mexico  sales  man¬ 
ager;  Jens  Schubert,  Brazil  sales  man¬ 
ager. 

Introducing:  Barstrom  Double  Tab 
Sealer  places  tabs  on  products  to  meet 
postal  regulation  for  automation  dis¬ 
count;  Barstrom  TMC  in-line  labeller 
with  Zip  code  sorter;  heavy-duty  re¬ 
placement  quarter  folder  for  web 
press  folders;  rebuilt  Harris  JF-25 
folder;  Barstrom  in-line  Roll-Up 
Labeller  for  promotions  and  mail 
labels;  Newstack  stacker. 

Exhibiting:  Printing  blankets,  stitch¬ 
ing  wire  and  stackers. 


Booth:  2163 

GEORGE  R.  HALL 
CONTRACTING 

Staffed  by:  Graham  Hall,  president; 
Richard  A.  Taylor,  vice  president  and 
general  manager;  Pat  Jarrell,  installa¬ 
tion  manager. 

Exhibiting:  Representation  of  press 
and  mailroom  installations,  press  re¬ 
furbishing  and  web  width  reductions. 


Booth:  1119 

GRAPHIC  ARTS  MONTHLY 

Staffed  by:  Ronald  Andriani,  vice 
president  and  publisher. 

Exhibiting:  Copies  of  Graphic  Arts 
Monthly  and  ANPA  show  daily. 


Booth:  3129 

GRAPHIC  ENTERPRISES 
OF  OHIO  INC. 

Staffed  by:  Don  Frank,  Les  Beyeler, 
Tom  Frank,  Sam  LaBarba  Sr. 
Introducing:  One  of  several  Page 
Scan  3  18''x24"  plain-paper  laser  prin¬ 
ters  will  feature  a  SCSI  interface 


direct  from  a  Macintosh  llfx.  Also  a 
version  of  typesetter  emulation  will 
be  shown. 

Booth:  1431 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC.  (GMA) 

Staffed  by:  John  F.  Connors  Jr.,  pres¬ 
ident;  Richard  Connor,  sales  and 
marketing  vice  president;  Randy  R. 
Seidel,  manufacturing  and  R&D  vice 
president;  Walter  Hatt,  executive 
vice  president — marketing  and  tech¬ 
nical  support. 

Introducing:  Group  Management 
System,  a  combination  of  several  sys¬ 
tem  components,  controls  multiple 
inserting  systems  and  downstream 
mailroom  equipment.  GMS  itself  is  a 
VAX-based  system  with  Ethernet  in¬ 
terfacing  to  all  mailroom  equipment, 
including  Package  Monitoring  Sys¬ 
tem  (PMS),  and  the  customer's  main¬ 
frame  computer,  typically  that  of  the 
circulation  department.  GMS  can 
provide  for  several  interactive  ter¬ 
minals  with  support  for  hard  copy 
printout.  GMS  software  control  pro¬ 
vides  for  monitoring,  control,  data 
gathering  and  data  transfer  functions. 
Exhibiting:  Integrated  Inserting  Sys¬ 
tem  using  two  SLS-1000  Inserters  on 
line  with  GMA's  exclusive  press-to- 
pocket  system  accepting  newspapers 
at  press  speeds  from  GMA’s  News- 
Grip  Single  Gripper  Conveyor.  The 
inserting  system  will  be  under  the  tot¬ 
al  control  of  the  PMS.  Also  demon¬ 
strating  GMA  hopper  loaders  for 
feeding  inserts  to  two  SLS-1000  inser¬ 
ters  and  two  TS900  stackers.  Also,  a 
video  presentation  of  the  Line  Stor¬ 
age  System,  which  provides  both 
overflow  and  insert  storage  capabil¬ 
ity. 

Booth:  2761 

GRAPH-X 

Staffed  by:  Douglas  Turner,  pres¬ 
ident;  James  Pfeiffer,  systems  vice 
president;  Chuck  Ritchie,  sales  vice 
president;  Jennifer  Dieter,  education 
director;  Martha  Turner,  contracts 
administrator;  Robin  Turner,  sales 
coordinator;  Scott  Mattes,  systems 
engineer. 

Exhibiting:  Newspaper  software 
solutions,  featuring  AdTaker  classi¬ 
fied  ad  system,  AdPlacer  display  ad 
tracking  and  billing  and  SmartDum- 
my  page  dummying  output  to  Post¬ 
Script,  Quark  and  other  composition 
systems.  All  programs  are  PC- 
platformed  and  are  designed  for  both 
single  users  and  networks. 

Booth:  3362 

GRETAG  COLOR  CONTROL 

Staffed  by:  Paul  Borkowski,  market- 


FROM  GMA  TO 
ANPA/TEC 


GMA  is  proud  of  our  relationship 
with  ANPA/TEC  which  started 
when  our  company  was  founded 
in  1976.  As  a  result  of  our  par¬ 
ticipation  in  ANPA/TEC  through¬ 
out  the  past  years,  we  have  been 
able  to  respond  to  the  needs  of 
the  newspaper  industry  and  to 
develop  our  company. 

The  growth  of  our  company  has 
paralleled  the  significant  develop¬ 
ment  of  inserting  and  mailroom 
system  requirements  for  the 
newspaper  industry.  The  strong 
demand  from  newspaper  adver¬ 
tisers  resulting  in  larger  daily  and 
Sunday  packages,  zoning,  and 
total  market  coverage  will  result 
in  the  announcement  of  new 
hardware  and  software  control 
technology  at  ANPA/TEC  to 
satisfy  these  industry  demands. 

GMA  is  looking  forward  to  a  con¬ 
tinuing  relationship  with  ANPA 
and  to  a  further  contribution  to 
the  inserting  and  distribution 
needs  of  the  newspaper  industry. 
Our  company  objectives  are  to 
listen,  to  learn,  and  to  be  respon¬ 
sive  to  your  requirements. 

Best  wishes  for  a  successful 
ANPA/TEC  and  for  continuing 
success  in  the  growth  of  our 
industry. 


BOOTH  1431 
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NEEDS  PRODUCTION  EQUIPMENT 
THAT  CAN  GROW 


GMA,  the  leader  in  Integrated  Inserting  Systems,  pro¬ 
vides  the  latest  technology  and  total  system  solution  to 
today's  nev^spoper  distribution  requirements.  From  the 
press  folder  to  the  dock  area,  GMA  con  design  o 
customized  system  resulting  in  increased  capability  for 
both  doily  and  Sunday  inserting,  oil  under  the  control  of 
GMA's  PACKAGE  MONITORING  SYSTEM  (PMS),  and 
MISSED  INSERT  REPAIR  SYSTEM  (MIRS)  the  most  advanced 
and  proven  computer-controlled  inserting  management 
systems,  guaranteeing  up  to  1000  zones  and  100% 
product  integrity. 

Starting  at  the  press,  GMA's  NEWS-GRIP™  Single 
Gripper  Conveyor  delivers  products  up  to  160  pages 
directly  to  the  pocket  of  the  High  Speed  SLS-1000®  and 
SLS-40®  Inserting  Systems,  utilizing  GMA's  exclusive  On- 
Line  PRESS-TO-POCKET™  (FTP)  inserting  feature — at  press 
speeds. 

The  GMA  LINE  STORAGE  SYSTEM,  AF-100  HOPPER 
LOADER,  TS-900  COUNTER  STACKER,  and  BUNDLE 


LABELING  SYSTEM  further  extend  the  capabilities  of  the 
most  advanced  technology  available  to  satisfy  the  growing 
inserting  demands  of  the  newspaper  industry. 


Whether  you  are  a  small  daily  or  a  large  metropolitan 
newspaper,  GMA's  inserting  family  allows  you  to  grow 
as  your  production  needs  increase. 

GMA  High  Speed  SLS-1000®  and  SLS-40®  Inserting 
Systems  have  been  installed  in  over  350  newspapers  in 
the  United  States,  Canada,  Europe  and  Australia. 

For  more  information: 

CORPORATE  HEADQUARTERS  MANUFACTURING 


AND  SALES 

11  Main  Street 
Sauthborough,  MA  01772 
Tel  508-481-8562 
FAX  508-485-2060 


AND  ENGINEERING 

2980  Avenue  B 
Bethlehem,  PA  18017 
Tel.  215-694-9494 
FAX  215-694-0776 


^iVl 


lYSTI 


ing  manager;  Greg  Imhoff,  sr.  sales 
manager. 

Exhibiting:  Full  line  of  color  control 
products  for  all  applications,  includ¬ 
ing  spectrophotometers  and  densito¬ 
meters,  color  bars  and  plate  control 
wedges. 


Booth:  3327 

GULF  COAST  SYSTEM 
DESIGN  CO. 

Staffed  by:  Not  available. 

Exhibiting:  TNMS/Circulation  soft¬ 
ware  system  that  manages  database 
marketing,  customer  service,  dis¬ 
tribution  and  billing. 


Booth:  2255 

HALL  PROCESSING  SYSTEMS 

Staffed  by:  Frank  Chancio,  president; 
Pete  Butikis,  sales  director;  Mike 
McGeady,  group  sales  director. 
Introducing:  Full  range  of  products  to 
meet  handling  and  distribution  needs 
from  press  to  loading  dock  will  feature 
AccuGrip  Single  Copy  Conveyor 
Pick-Up  Station  and  associated 
equipment  and  the  Monitor  HT  II 
counter  stacker  with  Ranger  non- 
contact  count  sensor  with  stacker 
programming. 

Exhibiting:  Complete  line  of  belt, 
wire  and  roller  top  conveyors,  bottom 
wraps  and  bundle  distribution  equip¬ 
ment. 


Booth:  1753 

HAMILTON  CIRCULATION 
SUPPLIES 

See  Newspaper  Mailroom  Supplies. 


Booth:  2375 

HARLAND  SIMON 
AUTOMATION 


Staffed  by:  Ed  Sumpter,  president  of 
Harland  Simon  Automation  Systems; 
Tony  White,  group  marketing 
director. 

Introducing:  Concept  of  integrated 
newspaper  “factory”  as  a  total  solu¬ 
tion  approach  to  automating  materials 
handling  activities,  from  the  arrival  of 
reels  at  the  receiving  dock,  through 


prepress  and  on-press  procedures  un¬ 
til  papers  are  loaded  for  delivery.  Us¬ 
ing  the  truck-to-truck  approach,  the 
newspaper  factory  can  reduce  labor 
costs  and  waste,  improve  production 
reliability  and  responsiveness  to 
rapidly  changing  production  demands 
and  take  advantage  of  new  revenue 
sources  in  the  mailroom. 

Exhibiting:  Automatic  guided  vehicle 
capable  of  carrying  reels  for  the  press¬ 
room  and  pallets  for  the  mailroom; 
management  systems  and  AG  Vs  for 
materials  handling;  press  drives  and 
ancillary  controls  for  on-press  per¬ 
formance  and  accuracy;  Parascan 
film  and  plate  scanners  for  precise 
presetting;  Pageman,  a  quick,  flexible 
imposition  tool;  Prima  desk  press 
control  desk;  Picturedesk  and  Opal 
Picturestor  for  building  a  cuttings  lib¬ 
rary;  EDI  and  inventory  management 
systems. 


Booth:  354 

HARPER  CORP.  OF  AMERICA 

Staffed  by:  Chuck  Heurich,  special 
projects  manager;  Richard  White, 
sales  vice  president;  Chris  Harper, 
technical  research  director;  Tom 
Shaney,  sales  manager;  Takka  Har¬ 
bin,  customer  service  manager;  Doug 
MacLane,  marketing  consultant;  Jim 
Harper,  vice  president  and  general 
manager. 

Introducing:  Precision  new  and  re¬ 
conditioned  Echocel  Spectrum  60  las¬ 
er-engraved  ceramic  anilox  rolls. 
Exhibiting:  Mechanically  engraved 
Ceramic  Plus  anilox  rolls;  Rubber- 
coat  rubber  wiper  rolls;  flexo  special¬ 
ty  supply  products  for  quality  mainte¬ 
nance  needs.  Also,  personalized  in- 
house  training  seminars  and  consult¬ 
ing  services. 


Booth:  3189 
HARRIS  CORP. 

Controls  &  Composition  Div. 

Staffed  by:  Tony  Peri,  sales  and 
marketing  vice  president;  Bill  Coates, 
North  American  sales  director;  Tom 
Carnohan,  product  marketing  man¬ 
ager. 

Introducing:  Release  2.0  software  for 
the  IMAGES  electronic  darkroom 
(picture  desk,  graphics  management 
and  database  system),  with  color 
calibration  and  24-bit  color;  Harris 
Mac  Server,  which  provides  a  com¬ 
mon  fileserver  for  Apple  Macin¬ 
toshes;  PostScript  input  program 
handling  input  of  PostScript  files  to 
the  Harris  pagination  system;  Release 
7.0  software  on  the  Harris  8300  and 
8900  pagination  system,  including 
color  layering  and  manipulation;  Re¬ 
lease  2.0  software  on  classified 


pagination,  which  adds  television  list¬ 
ings  and  stocks  pagination;  Release 
2.0  on  the  PEN  editorial  system,  with 
page  geometry  pass-back  from 
pagination  system;  Release  3.5  on 
classified  ad  system  and  additional 
WYSIWYG  display. 


Booth:  1943 

HARRIS  GRAPHICS  CORP. 


Staffed  by:  Technical  and  field  sales 
personnel;  company  officers. 
Introducing:  Mercury  Press,  a  single¬ 
width,  four-page  offset  system  aimed 
at  the  small  daily,  weekly  and  insert 
markets,  features  a  22^4"  circumfer¬ 
ence,  36"  maximum  web  width  and 
30,000-pph  top  production  speed. 
Web  leads  are  run  vertically  through 
common  stackable  printing  units, 
which  can  be  arranged  in  multiple 
combinations  of  half  and  full  units  up 
to  a  four-high  tower  configuration. 
Other  features  include  a  cassette- 
based  paper-loading  system  that  per¬ 
mits  simple  and  accurate  one-man  roll 
loading  from  the  operator  side,  a  nar¬ 
row  slot  plate  cylinder  that  eliminates 
the  traditional  reel  rod  lock-up  and  a 
JF-25C  combination  folder  that  hand¬ 
les  eight  webs  over  its  lower  former 
and  can  produce  broadsheet,  tabloid, 
magazine  and  digest-size  signatures. 

The  HN-8()0,  a  single-width,  eight- 
page  offset  press  that  produces  up  to 
50,000  pph,  features  either  a  22.05"  or 
22.776"  cutoff  and  a  36"  web  width. 
Modular  design  allows  each  printing 
unit  to  be  configured  with  either  two 
or  three  inkers  for  excellent  color 
capabilities  and  provision  for  future 
press  expansion.  Plate  and  blanket 
cylinders  ride  on  hardened  steel  bear¬ 
ers  for  optimum  print  quality.  JFC-8 
and  RBC-3A  folders  maintain  high 
performance  throughout  the  entire 
speed  range  of  the  press. 

Exhibiting:  HN-1600  double-width, 
16-page  press  is  available  in  22.05" 
and  22.776"  cutoffs  and  54"  and  66" 
web  widths.  It  produces  at  up  to 
60,000  pph.  Modular  design  allows 
configuration  of  each  unit  with  two, 
three  or  four  inkers.  A  four-color 
planetary  unit  is  also  available. 


Booth:  2171 

VICTOR  HASSELBLAD  INC. 

Staffed  by:  Rudy  Guttosch,  Electro¬ 
nic  Imaging  manager;  Charles  Gutier- 
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rez,  national  market  development 
manager. 

Introducing:  D.I.T.  Port,  a  SCSI  in¬ 
terface  device  for  the  Macintosh, 
which  receives  and  decompresses  im¬ 
ages  transmitted  by  the  Dixel  2000 
and  creates  TIFF  image  files  for  use  in 
image-editing  programs;  Macsie 
scanner,  a  35mm  scanner  for  black- 
and-white  or  color  positive  or  nega¬ 
tive  images,  comes  with  driver  soft¬ 
ware  for  either  Macs  or  PCs  and  is 
connected  via  GPIB  interface. 
Exhibiting:  Dixel  2000  portable  scan¬ 
ner  transmitter;  Image  Basket  store 
and  forward  system  for  electronic  pic¬ 
ture  desk;  Image  Tuner  color  work¬ 
station  for  editing  color  images  and 
output  to  a  wide  variety  of  devices, 
including  Autokon  scanners,  Linotro- 
nic  imagesetters  and  Scitex  prepress 
systems. 


Booth:  2665 

HOWTEK  INC. 


Staffed  by:  Rob  McNamee,  customer 
support  director;  Christine  Reid,  sr. 
applications  engineer;  Jean  Vosler, 
marketing  manager. 

Exhibiting:  Colorscan  is  a  four-color, 
electronic  prepress  system  designed 
for  the  newspaper  and  commercial 
user  who  requires  fully  assembled, 
high-volume  paginated  output  at  a 
fraction  of  the  cost  of  high-end  sys¬ 
tems.  New  Colorscan  options  will  in¬ 
clude:  486  PC,  live  wire  service  inter¬ 
face,  Linotype  530  film  recorder. 


high-speed  Composer  RIP,  1200-dpi 
Scanmaster  3  + ,  Sony  digital  camera 
interface,  networking  capabilities  and 
interfaces  to  standard  front-end  sys¬ 
tems. 

Among  the  software  enhancements 
are  OPI  additions  for  Quark  3.1, 
Quark  extensions,  compression  for 
bitmapped  files,  Colorscan  color  fill. 


Booth:  448 
HURLETRON  INC. 

Staffed  by:  Jean  O.  Andre,  national 
sales  manager;  Russel  N.  Fox, 
marketing  director. 

Introducing:  Model  1500R.O.P.  color 
register  control,  for  installation  on 
both  letterpress  and  offset  newspaper 
presses,  controls  color  register  be¬ 
tween  adjacent  printing  units  and  half 
decks;  Model  1578  unit  and  cut-off 
compensator  preset  precisely  presets 
position  of  unit  and  cut-off  compensa¬ 
tors  to  up  to  99  web  leads  into  the 
folder  in  proper  cut-off  position  and 
can  be  utilized  in  conjunction  with 
automatic  cut-off  controls  to  reduce 
start-up  waste;  Model  1412  press 
drive  is  a  replacement  press  drive 
motor  control  for  newspaper  presses; 
Model  724  viscosity  control  for  flexo 
newspaper  presses. 


Booth:  2625 

HYPHEN  INC. 

Steiffed  by:  Malcolm  McGrory,  pres¬ 
ident;  Bill  Hayes  Jr.,  national  sales 
manager. 

Introducing:  The  68040  hardware  ras¬ 
ter  image  processor,  a  faster  version 
of  Hyphen’s  PostScript  RIP;  direct- 
interface  SparcRIP;  PC  interfaces  for 
both  the  Copal  plain-paper  printer 
and  the  Linotype  recorders; 
Hyphen’s  ArtLink  OPI  software;  as 
yet  unreleased  Color  Recorder  inter¬ 
faces. 

Exhibiting:  Various  fast  PostScript 
interfaces. 


Booth:  1211 

IBM 

Staffed  by:  John  Altson,  program 
manager. 

Introducing:  Solutions  that  empha¬ 
size  newspaper  revenue  enhance¬ 
ments  and  cost  reductions;  applica¬ 
tion  interoperability  between  IBM 
and  non-IBM  platforms;  announce¬ 
ments  by  IBM  business  partners  with 
application  software  on  IBM  RISC 
POWERstations,  POWERservers 
and  mid-range  processors. 
Exhibiting:  Artificial  intelligence, 
speech  recognition,  digital  photo¬ 
graphy. 


Booth:  1131 

IDAB  INC. 


Staffed  by:  Pat  Lynch,  sales  and 
marketing  vice  president;  Fred  Wolf, 
marketing  manager;  Carin  Cowell, 
trade  show  coordinator;  Pete  Medina, 
national  sales  manager. 

Introducing:  Fiber  optics  display 
panel  depicts  integrated  systems 
technology.  Newspaper  management 
systems  represented  include  material 
handling  systems,  mailroom  systems 
and  bundle  distribution  systems. 

Improved  two-chain  heavy-duty 
stacker  provides  better  stack  quality, 
higher  production  rate  and  smoother 
operation,  and  includes  new  turntable 
design  with  ejector  guides  that  can  be 
adjusted  to  product  dimensions. 

Compact  Model  6113  bottomwrap- 
per  for  close-coupled  stacker  opera¬ 
tion  or  for  downstream  placement  in 
process  lines  accepts  kraft  rolls  up  to 
17"  wide  and  24"  in  diameter,  has  re¬ 
versible  roll  loading  for  left-  or  right- 
hand  feed,  throughput  of  up  to  60  bun- 
dles/min.  (variable-speed  drive 
matches  ejector  or  conveyor  speeds) 
and  controls  on  both  sides.  CJptions 
include  automatic  three-sided  bundle¬ 
wrapping  attachment  with  breakaway 
gripper  arm  to  feed  paper,  vertical  rol¬ 
ler  side  walls  to  support  inserted  bun¬ 
dles,  ink  jet  attachment  for  labelling 
and  length  extensions  to  interchange 
with  existing  equipment. 

Stream  Splitter  works  with  IDAB 
Beltveyor  lapped  stream  conveyor  to 
split  newspaper  stream  between  two 
conveyors  to  accommodate  press 
speeds  faster  than  post-press  opera¬ 
tions,  permit  odd-count  bundle  pro¬ 
duction,  act  as  a  gapping  mechanism 
in  stacker-to-stacker  backup  and  on¬ 
line  inserting. 

Press  Delivery  Vehicle  (PDV)  pro¬ 
vides  completely  automatic  chucking 
without  added  equipment  or  manual 
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intervention.  Battery  powered  Stor¬ 
age  and  Retrieval  Forklift  Vehicle 
(FLV)  permits  floor-level  or  multi¬ 
level  pick-up  and  delivery  of  rolls  or 
pallets.  It  has  a  narrow  profile  and 
small  turning  radius  and  operates  at 
various  speeds.  Vehicles’  safety  fea¬ 
tures  include  automatic  stopping 
when  an  obstruction  is  sensed  within 
the  collapse  range  of  the  PDV  bum¬ 
pers,  easily  accessible  emergency- 
stop  buttons,  flashing  lights  and/or 
audible  alarm  actuated  when  vehicle 
is  in  motion  and  fork  tip  proximity 
sensors  that  stop  the  FLV  when  ob¬ 
jects  are  detected  in  the  path  of  the 
forks. 

Gobble  and  Chop  chops  newsprint 
kraft  paper  and  white  waste  into  man¬ 
ageable-sized  strips  that  fall  neatly 
into  a  waste  bin,  which  an  AGV  can 
transport  to  a  storage  area. 

Separate  kiosk  introduces  world¬ 
wide  network  of  subsidiaries  that 
form  IDAB  International  Inc. 


Booth:  601 

IDEAL  EQUIPMENT 
(OF  AMERICA)  INC. 

Staffed  by:  Alan  Pollock,  sales  vice 
president;  Eli  Schloss,  Barry  Wenter, 
sales. 

Introducing:  Model  505-40N-SS  auto¬ 
matic  bundle  wrapping  system  com¬ 
pletely  encloses  newspaper  bundles 
in  100%  waterproof  plastic  wrap. 
Speeds  of  32  bundles/min.  on  bulk  of 
odd-count  bundles,  tabloid  or  broad¬ 
sheet  are  possible.  Protects  from  rain, 
snow,  dirt  and  tearing  at  low  cost. 
Exhibiting:  Model  505-30N  newspa¬ 
per  bundle  wrapper  wraps  all  bundle 
sizes  in  plastic  film  for  foul-weather 
protection  without  recourse  to  driver 
bagging.  Fully  automatic,  with  possi¬ 
ble  speeds  of  30  bundles/min.  for  tab¬ 
loid  or  broadsheet. 


Booth:  2641 
IMAJE  INK  JET 
PRINTING  CORP. 

Staffed  by:  Bill  Brunone,  Fred  Noll. 
Introducing:  Imaje  Ink  Jet  Address¬ 
ing  System  for  in-line  or  off-press 
addressing  and  personalizing  of  indi¬ 
vidual  newspapers  can  control  stack¬ 
ers  and  other  equipment  to  achieve 
postal  bag  and  bundle  separation  and 
provide  maximum  portability  and 
flexibility.  Equipment  will  be  on  a 
mailing  table. 


Booth:  1919 

INDEPENDENT  NETWORK 
SYSTEMS  INC. 

Staffed  by:  David  B.  Fischer,  general 
manager;  Linda  R.  Fischler,  custom¬ 


er  services  manager. 

Introducing:  New  digital  imaging 
capabilities  for  graphics  and  display 
ads.  Digital  photo  transmissions  in 
under  a  minute. 


Booth:  325 

INDUSTRIAL  NOISE 
CONTROL  INC. 


Staffed  by:  Mark  A.  Rubino,  system 
sales  vice  president;  Kathleen  Bauer, 
marketing  director;  Mark  R.  Simnick, 
regional  sales  manager. 

Introducing:  Details  of  INC  custom- 
designed,  high-performance,  turnkey 
noise  control  systems  installed  at  va¬ 
rious  facilities,  including  the  Los 
Angeles  Times  and  a  case  history  of 
the  INC-designed  fabricated  and  in¬ 
stalled  retrofit  sound  wall  for  the  San 
Jose  Mercury  News  Goss  Metroliner. 
Also,  information  on  projects  in  prog¬ 
ress  in  Philadelphia  and  Phoenix. 

INC  Panl-Wall,  the  building  block 
of  the  INC  quiet  room  and  sound  wall, 
will  be  displayed  along  with  photos  of 
numerous  INC  pressroom  installa¬ 
tions.  Information  on  products  and 
systems  for  noise  control  in  other 
facility  areas  will  also  be  available. 


Booth:  353 

INFORMATION  INTERNATIONAL 
INC. 


Staffed  by:  Steve  A’Hearn,  market¬ 
ing  vice  president;  A1  Fenaughty, 
president;  Gordon  Zeller,  regional 
manager. 


Introducing:  Page  Makeup/2  for 
editorial  page  makeup,  including  text, 
line  art,  halftones,  display  ads  and 
process  color,  uses  high-performance 
RISC  technology.  With  its  Open 
Look  user  interface  and  three-button 
cursor  users  electronically  select  and 
place  components  on  a  page.  Com¬ 
pleted  pages  are  sent  to  a  typesetting 
queue  for  imaging.  As  an  interactive 
tool  to  create  the  look  of  a  paper.  Page 
Makeup/2’s  automatic  features  en¬ 
able  designers  to  select  type  and 
fonts,  create  page  “white  space;,’’  ver¬ 
tically  justify  copy,  rescale  and  re¬ 
crop  halftones  and  graphics,  and 
handle  all  aspects  of  cut-and-paste 
page  design. 

RISC  technology  also  speeds  Mac¬ 
generated  PostScript  file  throughput 
in  Triple-I’s  Red  Book-compatible 
PostScript  Interpreter,  which  pro¬ 
cesses  PostScript  images  and  outputs 
text  and  graphics  in  triple-I’s  com¬ 
pressed  binary  form.  PostScript  im¬ 
ages  can  be  rescaled,  positioned, 
tinted,  patterned,  flopped  and  cropped. 
Supports  halftones  and  screen 
tints  to  133  mesh  and  full  color.  Model 
4500/2  Ad  Makeup  Station  (AMS)  and 
AMS/2-Color  workstation  exploit 
RISC  processing  power. 

VideoPrint  300/C,  a  300-dpi, 

1  l"xl7"  CMYK  color  thermal  transfer 
printer  connected  to  a  RISC-based 
workstation  running  a  software  RIP 
provides  proofs  of  completed  edito¬ 
rial  pages  and  display  ads  prior  to  final 
typesetting.  Editorial  Index  enables  a 
larger  newsroom  operation  to  manage 
and  locate  editorial  files  while  retain¬ 
ing  file  redundancy  and  performance 
benefits  of  the  distributed  editorial 
database. 

PC-based  Classified  Pagination 
supplements  current  classified  and 
display  ad  system  capabilities  with 
the  ability  to  position  classified  dis¬ 
play  ads  and  liners  and  automatically 
generate  classified  page  elements. 

AdWorks/2,  triple-I’s  Mac -based 
display  ad  composition  program  de¬ 
veloped  by  Concept  Publishing  Sys¬ 
tems  for  mid-sized  papers,  is  designed 
to  assure  that  layout,  graphics  and 
copy  from  creative  ad  services  are 
accurately  passed  to  ad  production. 
AdWorks/2  Integrator,  a  gateway 
from  AdWorks/2  to  the  rest  of  triple- 
I’s  production  system,  symbolically 
converts  ads  into  triple-I  display  ad 
makeup  format,  affording  full  editing 
capability  and  triple-I  output. 
AdWorks/2  Integrator  combined  with 
an  AdWorks/2  fileserver  creates  a 
heterogeneous  Mac-Sun  ad  produc¬ 
tion  network. 

Exhibiting:  InfoFax  facsimile  scan¬ 
ning  and  pagination  system  (triple-I 
scanners  and  3800  Series  Pagesetters 
with  interfaces  to  Ricoh  Telepress 
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When  your  old  press  drives 
arenft  fit  to  print 
all  the  news  that  is. 


caabeftiB^ 


■m 


■  *  = 


tion,  or  cutting  down  on  the  ^  of  the 
p^r  and  costing  you  plenty  in  circula¬ 
tion,  revenues  and  aggravation. 

And  the  fact  is,  even  the  best 
drives-^ike  Fmcor's— don’t  last  forever. 
Generally  the  older  the  equipment, 
the  more  frequent  and  lengthy  the 
breakdowns,  the  tougher  it  is  to  get 
parts,  and  the  more  costly  the  delays. 

This  is  why  repowering  with 
today’s  digital  technology  for  maximum 
reliability  makes  economic  sense— 
the  Fmcor  Digitrol  drives  and  Fmcor 
Interrogator  Information  System. 

Replace  Flncor  witii  Flncor 


Fmcor  has  more  drives  at  work 
in  the  printing  industry  today  flian  all 
other  manufacturers  combined.  And 
they’ve  done  a  great  job.  So  when  you 
replace  Fmcor  with  Fmcor  you  get 
drives  designed  to  quickly  and 
effectively  interface  with  your  presses. 


now  but 


arepIsinmgfDr  anewpress  in  say 
fliree,  four  or  five  years,  Fmcor  can 
{fforide  a  drive  system  to  meet  the 
needs  of  today  and  possibly  tomorrow 
as  welL  Talk  with  us  early  in  your 
planning  stages  and  we  may  be  able 
to  help  you  save  some  money  on  your 
future  drive 


Tmcor  will  handfeyraffeofire 


drive  ^rstem  need  fimn  start  to  finish. 
And  that  means  everydiing.  Well  study 
your  existing  do  the  aigineering 
studies,  fMwide  a  detailed  {H’oposal, 
and  do  all  the  work.  And  best  of  aD, 
weH  schedule  tiie  changeovers  to  work 
around  your  inintBig  schedule  so  you 
can  keep  on  doing  your  job— putting 
out  the  newspaper. 

Need  new  drives  in  your  life? 

If  you  are  planning  to  repower 
or  rebuild,  call  Jim  Young,  our  printing 
industry  product  manager,  and  find  out 
how  easily  Fmcor  can  get  your  presses 
rolling.  1-717-7514249. 


Imo  Industries  Inc. 

Flncor  Electronics  Division 

3750  East  Market  Street 
York,  Pa  17402 
FAX:  717-751-4372 
TLX;  840432 


SEE  US  AT  BOOTH  #781 


[JLOGY  Developed  In  Working 


Wth  the  AP  Leafnet  Macintosh  Interface,  advanced  Macs  can 
perform  the  functions  of  a  Mac  and  an  AP  Leaf  Picture  Desk. 


Like  Yours. ‘jst  A  Partnership 


Your  Operation-News,  Photos, 


lAUSE  Every  Day,  We  Work  With 

I  ■  fc  "  ”11  The  AP  Leaf  Picture  Desk  continues  to  revolutionize  photo  technology  in  the  news  industry— 

■  I  II  while  saving  users  valuable  time  and  thousands  of  dollars  in  LaserPhoto  paper  costs. 


I  Including,  In  All  Like- 

I 

TOUSANDS  Of  Papers  Around  The 


)ates  Back  143  Years.  And  Extends 


AP  SelectNews  is  a  software  program  that  makes  it 
faster  and  easier  for  your  editors  to  sort  news. 


Page  To  Your  Back  Shop. 

Associated  Press 

For  more  people  and  more  newspapers  around  the  world,  AP  is  the  source. 


network  control  system)  automates 
merging  of  text  and  graphics,  with  ras¬ 
ter  output  for  transmission  to  remote 
sites,  as  well  as  facsimile  scanning  of 
camera-ready  pages  for  direct  trans¬ 
mission. 

Also:  Retail  Order  Entry,  using  ad 
order,  scheduling,  text  entry  and 
database  management  capabilities  of 
triple-I’s  TECS/2  ad  software;  Pub¬ 
lication  Archive  on-line  full-text  re¬ 
trieval  software  for  editorial  front 
ends;  Editor’s  Page  Planner/TECS/2 
Connection  couples  the  real-time  PC- 
based  page  design  system  with  the 
PC-based  editorial  front  end;  TECS/2 
classified;  TECS/2  Composition  Pre¬ 
view,  giving  TECS/2  editorial/classi- 
fied  users  a  representative,  on-screen 
graphic  preview  of  body  copy  as  it  will 
appear  when  typeset  using  the  type¬ 
setter’s  setwidths  (allows  views  of 
form  and  content  via  zoom  modes); 
Grafix  Connection  brings  process  col¬ 
or  pictures  into  the  triple-I  publishing 
environment  by  converting  TIFF  and 
DDES  image  data  to  triple-I’s  com¬ 
pressed  InfoColor  halftone  form; 
Grafix  Editor  option  to  AMS/2  and 
triple-I  scanners  permits  high- 
resolution  pixel  editing  of  black-and- 
white  and  color  images;  CCD  Info- 
Scanner  scans  line  art  up  to  I2(K)  Ipi 
and  photographs  with  output  screen¬ 
ing  to  100  mesh;  Ad  Manager  pro¬ 
vides  a  means  of  maintaining  full  con¬ 
trol  over  display  ad  production. 

Booth;  1025 

INGENUITY  INC. 


Staffed  by:  Dale  Roush,  CEl;  Bennie 
Garcia,  general  manager;  Curtis  Hall, 
service  manager;  Larry  Preddy, 
marketing  director. 

Introducing:  Film  Miser  platemaking 
system  for  low-cost,  high-quality 
platemaking  in  under  a  minute  from 
paste-up  to  plate  works  without  sil¬ 
ver-based  film  or  toxic  chemicals. 
Daylight  system  requires  no  dark¬ 
room  or  plumbing  and  recycles  its 
film  automatically  within  the  camera. 


Exhibiting:  Recycling  service  for  3M 
Pyrofax/Deadliner  platemaking  sys¬ 
tems;  parts  and  service  for  3M  Pyro¬ 
fax/Deadliner  and  Ingenuity  Film 
Miser  systems. 


Booth:  1175 

INK  COMPANY,  THE 

Staffed  by:  Bob  Throckmorton, 
corporate  services  director. 
Introducing:  Advances  in  soybean 
news  ink,  low-rub  ink  and  flexo  tech¬ 
nology;  MRS  (Mobile  Reclamation 
System)  for  managing  waste  ink. 


Booth:  1481 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  Beau  Campbell,  pres¬ 
ident;  Jim  Allison,  sales  manager;  Jim 
Arensberg,  sales  representative. 
Introducing:  Information,  photo¬ 
graphs  and  up-to-date  listings  of  avail¬ 
able  pre-owned  web  offset  equip¬ 
ment. 


Booth:  3267 

INTEGRATED  NEWSPAPER 
SYSTEMS  INTERNATIONAL 

Staffed  by:  David  Parker,  general 
manager. 

Introducing:  Comprehensive  credit 
management  system  is  an  add-on 
module  to  the  ad  management  sys¬ 
tem,  with  on-line  processing  of  delin¬ 
quent  accounts  as  they  are  handled  by 
both  in-house  and  outside  agency  col¬ 
lection  efforts.  On-line  note  pad  re¬ 
cords  collection  activity  and  gener¬ 
ates  user-defined  credit  letters.  Full 
tracking  of  accounts  through  the  col¬ 
lection  effort  with  automatic  write-off 
of  bad-debt  accounts. 

Exhibiting:  Comprehensive  business 
application  software  includes  ad  man¬ 
agement,  classified  transient  receiv¬ 
ables  management,  circulation  man¬ 
agement,  financial  management  and 
payroll  management  systems. 


Booth:  3430 

INTERNAL  REVENUE  SERVICE 

Staffed  by:  Not  available. 
Introducing;  Print  products  informing 
newspaper  readers  of  tax  law 
changes,  calling  attention  to  deduc¬ 
tions  and  credits  taxpayers  are  enti¬ 
tled  to  and  highlighting  IRS  services 
and  publications  available  to  help  tax¬ 
payers. 


Booth;  1453 

INTERNATIONAL  METAL 
FINISHING  SERVICE 

Staffed  by:  A.  Titterton. 


Introducing:  Information  about  on¬ 
site  repair  of  damaged  flexo  and  offset 
cylinders  without  removal,  on-site 
anilox  roll  cleaning  and  repair  without 
removal;  adhesive  remover  to  clean 
glue  off  cylinders;  any  additional  field 
service  and  machining  needed. 


Staffed  by:  A1  Jardis,  president;  Gary 
Klawinski,  sales  director. 
Introducing:  HS35000  zero  speed 
splicer  for  single-width  presses  fea¬ 
tures  minimum  operator  adjustment. 
Auto  Web  Acceleration,  easy-to-prep 
splice  head,  air-loaded  festoon  ten¬ 
sion  system  riding  low  until  splicing, 
air-cooled  brakes,  built-in  diagnos¬ 
tics,  one-button  full  or  partial  roll 
change. 

FP4540  flying  paster  accepts  45"- 
diameter,  40"-wide  roll  and  is  stack- 
able  to  five  high.  Patented  speed 
match  system  insures  smooth  splicing 
up  to  2,500  fpm.  Standard  features  are 
motorized  sidelay,  built-in  automatic 
infeed  and  unique  web  feed/rewind 
system  to  aid  in  press  webbing. 

Quantum  Web  Guide  is  a  high- 
precision  device  with  advanced  auto¬ 
matic  make  ready  features  and  web 
scanner  bar  that  will  automatically 
guide  either  edge  of  center  line  with¬ 
out  operator-assisted  set-up.  Remote 
automatic  set-up  uses  a  single  full- 
width  eye  that  can  electronically 
accommodate  web  width  or  guiding 
mode  changes.  Outputs  are  provided 
to  drive  a  web-break  detection  system 
and  roll  sidelay  devices  if  the  guide 
must  steer  beyond  its  preset  limits. 
Exhibiting:  Pneumatic  throw-offs, 
linear  compensators,  finishing  line 
equipment,  motorized  register  con¬ 
trols,  fan-out  rollers  and  constant  ten¬ 
sion  infeeds. 


Booth;  1459 

KANSA  CORP. 

Staffed  by:  Jerry  Waddell,  president; 
Ron  Swint,  John  Mast,  vice  presi¬ 
dents;  Steve  Spencer,  national  sales 
manager;  Kale  Bonebrake,  Troy 
Estes,  marketing  representatives; 
Ron  Boettcher,  marketing  coordi¬ 
nator. 


Booth:  1275 

JARDIS  INDUSTRIES  INC./ 
EBWAY  INDUSTRIES  INC. 
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Introducing;  Kansa  760  Inserter  fea¬ 
tures  improved  production  speed, 
automatic  lubrication,  improved  de¬ 
livery  and  other  features;  Kansa 
Compensating  Counter  Stacker  (up  to 
60  batches  per  minute)  and  complete 
conveyor  systems. 

Exhibiting:  Kansa  480  and  320  inser¬ 
ters;  Kansa  650  and  500  feeder  bases; 
pressure-sensitive  and  cut-and-glue 
labelling;  Kansa  Quarter  Folder  and 
Quadracarts. 


Booth:  3043 

KASPAR  WIRE  WORKS  INC. 


Staffed  by:  Douglas  Kaspar,  en¬ 
gineering  vice  president;  Janette  Ber- 
kovsky,  systems  analyst. 
Introducing:  TK-Electronic  single¬ 
copy  control  and  forecasting  system 
includes  the  TK-Electronic  coin 
mechanism,  which  retrofits  all  TK- 
Newspaper  racks  and  includes  all  fea¬ 
tures  of  the  TK-Mech,  along  with  ad¬ 
vanced  electronic  coin  acceptance  sys¬ 
tem.  System  includes  the  easy-to-use 
Sho-Rack  scanner,  with  useful  func- 
tions  and  vast  memory.  TK- 
Advantage  software  processes  scan¬ 
ner-collected  data  and  puts  it  in  report 
form  to  show  sell-out  locations  and 
times  and  high-loss  locations. 
Exhibiting:  Newspaper  vending 
machine  capable  of  accepting  $1  bill 
and  returning  change  runs  on  llOV 
AC. 


Booth:  663 

KBA— MOTTER  CORP. 

Staffed  by:  Evans  Kostas,  CEO, 
EDITOR  &  PUBLISHER  for  May  11,  1991 


president;  George  Derby,  sales  and 
marketing  vice  president;  Gary 
Owen,  sales  director;  Ed  Motter,  cus¬ 
tomer  satisfaction  vice  president. 
Introducing:  Display  of  static  Col- 
ormax  CIC,  five-color  flexo  unit. 
Eight  large  photos  of  company’s 
latest  flexo  and  offset  installations: 
Paddock  Publications,  Arlington 
Heights,  Ill. — KBA  Commander 
offset  press  from  Koenig  &  Bauer 
AG;  Herald  Express,  Bloomington, 
Ind. — KBA  Express  offset  press  from 
K&B;  complete  flexo  presses  at 
Macon  (Ga.)  Telegraph,  Evansville 
(Ind.)  Courier,  Union  Leader,  Man¬ 
chester,  N.H.,  and  the  San  Francisco 
Newspaper  Agency;  Colormax  slip- 
ins  at  the  Louisville  Courier-Journal 
and  Reading  (Pa.)  Eagle  Co. 
Exhibiting:  Graphic  displays, 
schematics,  photographs,  videos  and 
detailed  equipment  brochures  on  the 
complete  line  of  Koenig  &  Bauer  dou¬ 
ble-width  newspaper  presses,  includ¬ 
ing  offset  and  anilox  offset  KBA  Com¬ 
mander  and  Express  presses,  and 
KBA  Flexo-Courier  and  Anilox- 
Courier  presses. 

Separate  sections  will  focus  on 
quality  assurance  and  customer  satis¬ 
faction,  including  parts  and  service, 
as  well  as  press  conversions,  RTP  and 
drive  upgrades  and  press  controls. 


Booth:  1581 

KEENE  TECHNOLOGY  INC. 
(KTI) 


Staffed  by:  John  Keene,  president; 
Darrel  Spors,  sales  manager;  Pete 
Gilbert,  customer  service  manager; 
Jim  Peebles,  regional  sales  manager. 
Introducing:  Standard  features  on  the 
LS3642  and  LS3645-B  zero  speed 
splicers  include  automatic  brake  en¬ 
gage/disengage,  automatic  web  accel¬ 
eration,  automatic  press  stop — no 
prep,  automatic  press  stop — web 
break,  automatic  carriage  lock  for 
web  up,  heavy-duty  electric  dual¬ 


chain  hoist  and  lifetime  warranty  on 
control  board. 


Booth:  1831 

K  &  F  PRINTING  SYSTEMS 
INTERNATIONAL 


Staffed  by:  Joseph  Bella,  marketing 
vice  president;  Terry  Kelly,  interna¬ 
tional  marketing  director;  Alex  Koc- 
sis,  president;  Bob  Infalt,  Southeast 
regional  sales  manager;  Jim  Choyins- 
ki.  Northeast  regional  sales  manager; 
Art  Giffin,  Western  regional  sales 
manager. 

Introducing:  Plate  Express  twin-line, 
twin-drawer  exposure  units;  XPA, 
XPS  additive,  subtractive  plate  pro¬ 
cessors;  AB-5-L  Auro  in-line  plate 
benders;  video  register  punch;  veri¬ 
fier  for  plates  and  film  register  and 
punching;  single-  and  double-wide 
press  register  systems. 

Exhibiting:  Saddles,  shims,  locks,  fle¬ 
xo  lock-ups,  register  systems. 


Booth:  663 

KING  PRESS  CORP. 


Staffed  by:  Geoff  Symanek,  national 
sales  manager;  John  Peck,  Western 
region  vice  president;  Julius  Rose- 
wicz,  customer  service  manager. 
Introducing:  Combination  Color  King 
20(X)/News  King  press,  with  versatile, 
dependable  KJ8  folder,  permits  high¬ 
est  quality  four-color  pages  from  the 
Color  King  to  be  combined  with  black 
or  spot  color  pages  from  the  News 
King  units. 


Booth:  3424 

K-JACK  ENGINEERING  CO.  INC. 

Staffed  by:  Jack  Chalabian,  pres¬ 
ident;  Allan  Del  Re,  national  sales 
manager;  Rick  Simon,  technical  man¬ 
ager. 

Introducing:  Paint  system  featuring 
Plasti-Grip,  color  and  plastic  ground 
to  a  powder  and  applied  with  specially 
manufactured  equipment,  holds  up 
under  extreme  weather  conditions — 
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up  to  three  times  longer  than  other 
available  finishes. 

Exhibiting;  Complete  electronic 
newsstand  and  data-acquisition  sys¬ 
tem  consisting  of  Comp-U-Mech 
newsstand  electronic  package, 
Comp-U-Reader  hand-held  computer 
and  Reporter  information  manage¬ 
ment  software.  Comp-U-Mech  retro¬ 
fits  all  40  K-Jack  newsstand  models 
and  can  adapt  to  fit  TK  and  K-80  mod¬ 
els.  Accepts  all  U.S.  coins  and  rejects 
most  foreign  coins  and  tokens.  Edi¬ 
tion  prices  can  be  programmed  in  10 
increments  using  the  Comp-U- 
Reader  or  newsstand  key  switch. 
Times  of  paper  sales,  accumulated 
cash  total,  number  of  sales  per  edi¬ 
tion,  newsstand  location,  battery 
health  and  access  security  are  among 
Comp-U-Mech  features.  Replaceable 
battery  pack  gives  up  to  four  years  of 


service.  Memory  back-up  can  main¬ 
tain  data  for  up  to  six  months  without 
the  primary  battery.  Password- 
protected  Comp-U-Reader  gathers 
newsstand,  counter  sales  and  home 
delivery  information.  Its  data  can  be 
downloaded  to  the  main  computer  by 
phone  or  by  direct  optical  connection 
using  the  Comp-U-Shuttle.  The  Re¬ 
porter  stores  information  in  a  custom 
database  for  generating  reports  or 
passing  data  to  other  standard  data¬ 
bases  or  spreadsheets.  It  can  also 
automatically  configure  Comp-U- 
Reader  functions. 

Booth:  663 

KOENIG  &  BAUER  AG 

Staffed  by:  Dr.  Hans  Bolza- 
Schiinemann,  president;  Reinhart 
Siewert,  executive  vice  president. 
Introducing:  Koenig  &  Bauer  AG 
manufacturing  facility  in  Wurzburg, 
Germany,  will  be  photographically 
featured  and  supported  by  corporate 
organizational  and  equipment  dis¬ 
plays.  Videos  show  K&B  offset  and 
flexo  press  technologies;  information 
on  KBA  Commander,  Express,  Jour¬ 
nal  and  Flexo-Courier  presses; 
photos  of  North  American  K&B 
press  installations. 


Booth:  81 1 

KONICA  IMAGING  U.S.A.  INC. 

Staffed  by:  H.  Iwama,  president;  S. 
Schuster,  sr.  vice  president,  sales; 
R.H.  Feldberg,  marketing  director. 
Introducing:  Konica  Konsensus  II 
color  proofing  system  provides  nine 
proofs  per  hour  in  a  daylight  en¬ 
vironment;  ECRM  News  Recorder 
outputs  screened  halftone  prints  and 
color  separations  ready  for  stripping; 
“next-generation”  ECRM  2045  (18") 
input  scanner  low-cost  facsimile 
system;  Konica  Replica  film  system 
for  high-quality  negatives. 

Exhibiting:  A.G.E.  software  for  grey 
scale  editing  on  a  Macintosh  with  out¬ 
put  to  an  Autokon;  E.P.S.  software 
for  adding  spot  color  and  colorizing 
black-and-white  images. 


Booth:  1653 

KREONITE  INC. 

Staffed  by:  Bob  Irving,  director;  Jack 
Wilson,  training  director;  Tom 
Meade,  regional  manager. 
Introducing:  Proof  Plus  Exposure 
System  for  producing  prepress  posi¬ 
tion  proofs  reduces  high  production 
costs  associated  with  conventional 
proofing  systems.  It  consists  of  a 


Kreonite  Exposure  Light  Source  with 
on-line  densitometer,  Kreonite 
vacuum  frame  and  pin  register  and 
Kreonite  Color  Proof  Processor. 
Computerized  light  source  produces  a 
programmed  sequential  exposure  that 
reproduces  the  desired  color  for  the 
separation  negative  of  the  proof.  By 
timing  the  sequence  of  red,  green  and 
blue  light,  a  single  quartz  lamp  allows 
an  infinite  number  of  colors  to  be  cre¬ 
ated  in  the  proofing  paper.  An  inter¬ 
face  allows  standard  densitometer 


calculations  to  be  fed  to  the  light 
source  from  the  on-line  densitometer. 
Exhibiting:  Rotary  darkroom  door, 
31"  film  dispenser,  table-top  photo¬ 
typesetting  processor. 


Booth:  1859 

LAMB-GRAYS  HARBOR  CO. 

Staffed  by:  Frank  Lamb,  president; 
Joe  Wilbanks,  sales  manager;  Bill 
Mehaffy,  sr.  vice  president;  Nick 
Walsh,  AGV  systems  sales;  John 
Curry,  vacuum  handling  sales. 
Introducing:  Top-carry  automatic  roll 
carrying  guided  vehicle  and  fork-type 
automatic  guided  roll  carrier.  Topvac 
vacuum  truck  is  designed  to  transport 
rolls  on  end  to  reduce  roll  damage  and 
allows  rolls  to  be  stacked  five  high  in 
warehouse.  Can  carry  two  rolls  at  a 
time.  Sidevac  vacuum  truck  carries 
paper  rolls  from  their  side  and  allows 
for  easy  truck  or  rail  car  unloading. 


Booth:  1153 

LENDRUM  ASSOCIATES 
ARCHITECTURE  -b  PLANNING 
INC. 

Staffed  by:  Peter  A.  Lendrum,  pres¬ 


ident;  Michael  A.  Jackson,  Norman 
Herd  Jr.,  vice  presidents. 
Introducing:  Specialization  in  news¬ 
paper  facilities  programming  and  de¬ 
sign  using  problem-seeking/  problem¬ 
solving  process  to  address  unique 
issues  associated  with  new  construc¬ 
tion  programs  and  newspaper  expan¬ 
sion.  Exhibit  graphically  displays 
some  common  problems  encountered 
in  facility  design  and  demonstrates 
the  value  of  participating  in  the  prob¬ 
lem-seeking  process. 


Booth:  2945 

LENNANE  ADVANCED  DEVICES 
INC. 

Staffed  by:  James  P.  Lennane,  pres¬ 
ident;  Eric  Lennane,  sales  vice  pres¬ 
ident;  Jim  Brown,  marketing  vice 
president;  Don  Rich,  sales  director; 
Dale  Petros,  Dave  Keys,  sr.  program¬ 
mers/analysts;  Scott  Wild,  engineer; 
Howard  Suutala,  technician. 
Introducing:  The  Alpha  B/B,  a  high- 
performance  ,  PostScript-compatible 
RIP  based  on  the  Sun  Microsystems 
Sparcstation  IPC,  comes  standard 
with  the  Bauer  PDL,  a  32MB  Digital 
Mirror  (RAM),  the  standard  35  fonts 
and  25MHz  of  RISC  PostScript  pro¬ 
cessing  power  at  a  lower  price  than 


Mitsubishi  Maximizes. 

Capabilities  Beyond  the  Rest! 


When  Richmond  Newspapers,  Inc.,  a  Media 
General  company,  began  looking  for  new 
presses,  they  searched  for  presses  that 
would  maximize  their  capabilities.  They 
found  Mitsubishi...  they  bought  three  presses. 


Maximum  Flexibility 

The  new  presses  will  allow  the  Richmond 
Times-Dispatch  and  the  Richmond  News 
Leader  to  increase  the  papers'  flexibility  in 
serving  their  customers'  needs. 


Maximum  Color 

Each  press,  incorporating  36  print  couples 
and  1 0  webs,  will  run  32  pages  of  full  color, 
with  the  inherent  capability  of  running  64 
pages  of  full  color. 

Maximum  Efficiency 

Printing  at  speeds  up  to  75,000  impressions 
per  hour,  each  press  can  print  a  paper  of 
1 60  pages  in  up  to  12  sections. 


Maximum  Productivity 

The  use  of  Mitsubishi's  exclusive  IPMS 
(Integrated  Production  Management  Sys¬ 
tem)  gives  an  unprecedented  degree  of 
control  over  press  operation  for  maximum 
productivity. 

To  see  how  you  can  maximize  your  capa¬ 
bilities  with  Mitsubishi  presses,  stop  by  booth 
no.  1975  atANPA/TEC  '91. 


A 


MITSUBISHI 

HEAVY  INDUSTRIES,  LTD. 


Tokyo,  Japan 


most  PC-based  RIPS.  The  Super  B/B 
combines  the  flexibility  and  dependa¬ 
bility  of  the  Sparcstation  environment 
coupled  with  Microsoft’s  Bauer  PDL 
interpreter.  Among  the  fastest  im¬ 
agesetters  available,  it  uses  the 
40MHz,  28.5  MIPS  Sparcstation  2 
and  incorporates  Digital  Mirror  tech¬ 
nology,  which  allows  an  entire  page  to 
be  RIPped  to  memory  prior  to  being 
recorded  to  insure  uninterrupted  re¬ 
corder  operation. 

ESP-DT  is  a  software  enhancement 
available  on  the  MetroScriptor  and 
Super  B/B  that  increases  the  through¬ 
put  of  processing  complex  PostScript 
files  and  has  been  specially  designed 
for  the  Macintosh/QuarkXPress  pro¬ 
duction  environment.  It  utilizes 
XPress  with  the  PIL  extension  for  lay¬ 
out  and  allows  the  user  to  download 
complex  elements  as  they  become 
ready.  These  elements  can  be  prepro¬ 
cessed  and  stored  on  disk  in  bitmap 
format — which  can  be  rendered  im¬ 
mediately  without  further  RIPping. 
When  the  complete  page  is  due,  only 
the  remaining  elements,  usually  text, 
need  to  be  processed,  dramatically 
speeding  the  imaging  of  complex 
PostScript  pages  at  deadline.  A  more 
sophisticated  version,  ESP-TS,  is 
available  on  the  Super  B/B  and  Met¬ 
roScriptor  to  integrate  PostScript  ele¬ 
ments  that  orginate  from  diverse  tra¬ 
ditional  front-end  systems,  merging 
them  and  outputting  complete  com¬ 
plex  pages  at  the  maximum  speed  of 
the  recording  engine.  It  includes  the 
abilities  to  control  page  flow,  view 
elements  and  pages,  store  permanent 
graphics  and  provide  status  displays 
for  the  production  manager. 
Exhibiting:  MetroScriptor  Post¬ 
Script-compatible  imagesetter 
addresses  performance  demands  dur¬ 
ing  peak  production  periods.  Po¬ 
wered  by  the  Sun  Sparcstation  330,  it 
can  RIP  entire  broadsheets  of  text, 
graphics  and  halftones  to  the  128MB 
Digital  Mirror  for  simultaneous  page 
processing  and  recording  to  achieve 
maximum  recording  speeds.  Ultre, 
ECRM  and  Pagescan  recorders  are 
available. 


Booth:  2169 

LEVIEN  INSTRUMENT  CO. 

Staffed  by:  Raph  Levien,  president; 
Jack  Levien,  marketing  manager; 
Angelika  Levien,  business  manager. 
Exhibiting:  Byso  Screen  color  pre¬ 
press  system  performs  scanning,  edit¬ 
ing,  color  separation  and  electronic 
stripping  of  local  and  wire  color.  In¬ 
cludes  OnScreen  densitometer  for 
color  correction  and  patented  dot  pat¬ 
terns. 


Booth:  2621 

LOCKWOOD  GREENE 
ENGINEERS 

Staffed  by:  Owen  Olson,  corporate 
business  development  director;  Mike 
Luciano,  Newspaper  Division  sr. 
project  manager. 

Exhibiting:  Illustration  of  the  firm’s 
capability  in  applying  leading-edge 
technology  to  the  planning,  design 
and  construction  management  of 
newspaper  facilities,  including  new 
plant  design,  renovation  and  mod¬ 
ernization  of  existing  plants,  automa¬ 
tion  and  control  systems,  engineering 
and  environmental  engineering. 


Booth:  3079 

LOGETRONICS  CORP. 


Staffed  by:  Ray  Luca,  president;  Ro¬ 
ger  Taylor,  dealer  sales  director; 
Frank  Kensek,  OEM  and  national 
accounts  director;  Michael  Bugge, 
marketing  support  manager;  Maria 
Alvarez,  international  sales  manager. 
Introducing:  LS-2600  on-line  pro¬ 
cessing  system  for  Autologic,  Camex, 
ECRM,  Hyphen,  triple-I,  Linotype 
and  Monotype  imagesetters;  LS- 
2600R  on-line  processing  system  for 
Agfa  Compugraphic,  Autologic, 
Camex,  ECRM,  Hyphen,  Linotype, 
Optronics,  Ultre,  Varityper  and 
Xenotron  imagesetters;  LS-2100R 
on-line  processing  system  for  the 
Scitex  Dolev  imagesetter;  LogEline 
2100/2800  rapid-access  processing 
systems. 

Exhibiting:  ChemAire  processor  che¬ 
mical  fume  filtration  system;  Algarid 
non-chemical  bio-slime  and  algae 
growth  control  system  for  processor 
wash  tanks  and  press  fountain  solu¬ 
tion  systems;  SR-lOOO/SR-2000  silver 
recovery  systems. 


Booth:  165 

MACHINE  DESIGN  SERVICES 
INC./CARNEGIE  MELLON 
RESEARCH  INSTITUTE 

Staffed  by:  Peter  Nemeth,  president; 
Greg  Greenan,  sales;  Ron  Krutz, 
CMRI  director;  Bob  Ramey. 
Introducing:  New  line  of  MDSI  tilt 
tray  sortation  devices  includes  bundle 
loading  system.  CMRI  tray  control 
system  shows  different  operator  dis¬ 
plays  and  allows  viewers  to  enter 


commands  and  create  and  modify  a 
typical  delivery  manifest.  CMRI’s  re¬ 
mote  dial-in  capability  on  a  tray  con¬ 
trol  system  will  be  demonstrated, 
with  views  of  working  systems  at  va¬ 
rious  installations.  MDSI  Wrapper 
Chopper  provides  fast,  efficient  pro¬ 
cessing  of  newsprint  wrappers. 
Exhibiting:  CMRI  newspaper  totaliz¬ 
ing  system  allows  user  to  see  operator 
displays,  assign  product  and  crew  to  a 
press  and  view  counts  from  multiple 
points  in  the  press  stream. 


Staffed  by:  Seth  Dorfler,  district  man¬ 
ager;  Leonard  Kastell,  associate  pub¬ 
lisher. 

Introducing:  Prepress  Links  sup¬ 
plement;  Global  Graphics  network  of 
magazines;  Print  91  show  guide. 
Exhibiting:  American  Printer  maga¬ 
zines;  graphic  arts  product  news. 


Booth:  159 

MAJOR  CONTROLS  INC. 

Staffed  by:  Glenn  A.  Wright,  pres¬ 
ident;  Larry  E.  Hill,  vice  president 
and  general  manager;  William  H. 
Humppi,  vice  president  and  sales 
manager;  Tracy  Wright,  sales. 
Introducing:  Ink  tank  liquid  level 
monitor/transmitter  Model  685E.  Re¬ 
mote  and  on-site  liquid  level  indica¬ 
tion  plus  high/low  level  control  in  an 
economical  4-20mA  DC  output  elec¬ 
tromechanical  instrument.  Complete 
line  of  Series  685  hydrostatic  level  in¬ 
dication  and  control  devices  for  ink 
tank  monitoring,  along  with  float 
switches  and  single-point  control 
equipment. 


Booth:  1220 
MANAGING  EDITOR 
SOFTWARE  INC. 

Staffed  by:  Dennis  McGuire,  sales 
and  marketing  vice  president;  Ralph 
Ferro,  national  sales  manager. 
Introducing:  Page  Director  publica¬ 
tion  layout  and  assembly  program  is  a 
publication  management  tool  that  fo¬ 
cuses  on  layout  and  assembly  of  ele¬ 
ments  as  a  stand-alone  program  on  the 
Macintosh  with  an  Xtension  to 
QuarkXPress.  It  keeps  track  of  all 
page  elements,  including  color,  ads, 
graphics  and  stories  while  speeding 
the  layout  process  by  using  accurate 
geometry.  When  completed,  all  ele¬ 
ments  flow  into  XPress  automati¬ 
cally. 

Also,  a  preview  of  Ad  Director,  a 
low-cost,  automated  ad  dummying 
extension  to  Page  Director. 


Booth:  2238 

MACLEAN  HUNTER 
PUBLISHING 
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CYBERGRAPHIC  SYSTEMS,  INC.  CYBERGRAPHIC  SYSTEMS,  PTY.  LTD. 

401  Edgewater  Place,  Suite  660;  Wakefield,  MA  01880  Atrium  2,  290  Burwood  Road,  Hawttx)rn,  Victoria,  Australia 
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Please  see  us  at  Booth  2827 


Booth:  331 

MAN-ROLAND  INC., 

Newspaper  Press  Div. 

Staffed  by:  Edward  R.  Padilla,  chief 
executive  officer;  Leif  F.  Reslow,  en¬ 
gineering  vice  president;  John  A.  Pas- 
carella,  sales  director;  Vincent  H. 
Lapinski,  product  marketing  direc¬ 
tor;  Christian  Knapp,  marketing  man¬ 
ager;  Harry  L.  Newton,  Robert 
Buongiorno,  Alan  Oppenheim,  Paul 
Amelung,  regional  sales  managers. 
Introducing:  Full  range  of  web-fed 
presses  for  the  North  American  news¬ 
paper,  market,  with  emphasis  on 
newly  developed  Flexoman  M  flexo¬ 
graphic  printing  press,  as  well  as  the 
Mediaman  double-width  offset  news¬ 
paper  press.  Also,  the  three-arm 
HUR  50  automatic  reel  splicer  and  an 
update  on  the  company’s  keyless 
inking  technology. 

Exhibiting:  Print  quality  comparison 
among  MAN-Roland  users. 

Booth:  3284 

MANTIS  COMPUTER 
PARTS  INC. 

Staffed  by:  John  P.  Marshall,  vice 
president;  Kent  M.  Kicza,  sales. 
Introducing:  Hydra  One  from  Hydra 
Systems  provides  Macintosh  soft¬ 
ware  compatibility  for  IBM  PCs  and 
compatibles.  It  includes  a  full-length 
PC  add-in  board,  proprietary  soft¬ 
ware  and  custom  PC-to-Mac  interface 
connections.  PCs  with  Hydra  One  in¬ 
stalled  can  operate  all  Macintosh  soft¬ 
ware  that  runs  on  the  Classic,  Plus  or 
SE,  and  run  the  programs  twice  as  fast 
as  the  Classic. 

Exhibiting:  An  alternative  source  for 
peripheral  equipment  used  in  the 
news  publishing  industry.  Mantis 
supports  Harris,  Atex,  Crosfield, 
Hastech  and  other  manufacturers. 
Large  inventory  of  CDC  and  Seagate 
drives  and  spares. 

Booth:  201 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  Wright,  vice  pres¬ 
ident;  Al  Burmeister,  regional  sales 
manager;  Steve  Burris,  Southwestern 
regional  sales  manager;  Sam  Dyer, 
Central  regional  sales  manager;  Bob 
Dewar,  Western  regional  sales  man¬ 
ager. 

Exhibiting;  Martin  zero-speed  splicer 
(EC  or  EC  Plus)  aids  with  continuous 
feed  to  web-fed  processes.  Speeds  to 
2,200  fpm  and  web  widths  to  65". 
Speeds  and  web  widths  vary  with 
model. 

Booth:  1577 

MASTHEAD  INTERNATIONAL 
INC. 

Staffed  by:  H.L.  Andersen,  vice  pres¬ 


ident;  Jack  Baker,  operations  man¬ 
ager;  H.  Shawver,  electronics  turn¬ 
key  manager;  F.  Casillas,  press  drive 
engineer. 

Introducing:  Newest  data  on  upgrad¬ 
ing  drive  control  cabinets  and  con¬ 
soles. 

Exhibiting:  Photos  of  Goss  Colorliner 
installations  in  Los  Angeles,  Win¬ 
nipeg  and  Phoenix  and  flexo  installa¬ 
tion  at  Worcester,  Mass.  Telegram  & 
Gazette. 


Booth:  1919 

MAXWELL  AD/SAT  INC. 

Staffed  by:  Richard  Atkins,  pres¬ 
ident;  David  B.  Fisher,  general  man¬ 
ager;  Gene  Rooney,  sales  and  market¬ 
ing  director. 

Introducing:  Digital  imaging  for  dis¬ 
play  ads,  photos  and  graphics.  Ads 
From  Anywhere  service  is  a  dial-up 
digital  collection  system  for  full-page 
ads  designed  to  increase  ad  volume  on 
the  AD/SAT  network  for  affiliated 
newspapers.  Also  focusing  on  a  new 
digital  delivery  system  for  full-page 
ads  direct  to  newspapers. 


Booth:  243 

McCAIN  MANUFACTURING 
CORP. 

Staffed  by:  M.  Legac,  Mailroom  Sys¬ 
tems  and  Gaemmerler  equipment  pro¬ 
duct  manager;  L.  McCain,  marketing; 
J.  Veliz,  service  representative;  K. 
Kujawa,  Gaemmerler  national  sales 
manager. 

Introducing:  In  collaboration  with 
Gaemmerler  (US)  Corp.,  McCain  will 
show  on-line  mailroom  solutions. 
Product  is  transported  by  overhead 
conveyor  from  press  area  to  mail- 
room  inserting  stations.  Automatic 
loading  of  newspaper  inserts  demons¬ 
trates  cost  and  labor  savings.  In¬ 
serted  product  is  transported  by  con¬ 
veyor  to  a  stacking  unit  for  auto¬ 
mated  count  and  pile. 

Exhibiting:  Gaemmerler  rotary  trim¬ 
mer  shows  possibilities  for  insert 
finishing,  in-line  with  the  press,  on 
one  to  four  sides.  McCain  Publication 
Binder  saddle  stitch  system  produces 
a  quarter-folded,  stitched  magazine, 
such  as  a  tv  programming  supple¬ 
ment. 


Booth:  1475 
MEDIA  IMAGING 
TECHNOLOGIES,  DIv.  of 
Artisan  Electronics  Corp. 

Staffed  by:  B.J.  Kelly,  D.L.  Burks, 
I.H.  Smith,  vice  presidents. 
Introducing:  Snapshot  color  editing 
and  picture  terminal,  analog  and/or 
digital,  conforms  to  AP,  UPI,  CCITT 
standards;  AF20()0  picture  transmit¬ 


ter;  AFIOO  digital  color  image  re¬ 
corder;  latest  data  compression  and 
snapshot  terminal  networking  capabi¬ 
lities. 


Booth:  3359 
MEDIA  MARKETING 
MATERIALS  INC. 

Staffed  by:  Charles  Mauldin,  pres¬ 
ident;  Chris  Browne,  marketing  vice 
president. 

Exhibiting:  Ad  Director  Macintosh- 
based  software  system  generates 
complete  customized  newspaper 
advertising  sales  presentations  and 
proposals  in  10-15  minutes  each. 

Market  Research  module  produces 
market  and  media  data  to  show  adver¬ 
tisers  a  newspaper’s  penetration,  the 
market  value  of  its  readers  for 
their  product  categories  and  more.  It 
stores  thousands  of  pages  and  offers 
intelligent  selection  based  on  selling 
strategy,  advertiser  type,  competitive 
media,  specific  objectives  (e.g.,  col¬ 
or,  frequency)  and  other  considera¬ 
tions. 

Map  Director  produces  laser- 
quality  maps  of  an  area  to  support 
ROP  and  preprint  proposals  and  can 
handle  any  geography — product  com¬ 
binations,  full  run,  zones,  zips,  etc. 
Geographic  map  units  “know”  cir¬ 
culation,  households  and  demo¬ 
graphics. 

Monthly  Proposal  Generator  mod¬ 
ule  produces  proposals  to  close  a  sale. 
Monthly  calendar  pages  show  ad 
schedules  and  list  all  ads  or  preprints, 
ad  sizes,  rates,  discounts,  prices  and 
totals.  Optional  GRP  or  CPM  figures 
show  competitive  clout.  Also  gener¬ 
ates  cover  letters  automatically. 

Annual  Budget  Planner  module  is 
designed  to  move  advertisers  onto 
contracts,  graphing  12-month  plans, 
industry  budget  patterns  (including 
Dept,  of  Commerce  data),  advertis¬ 
er’s  previous-year  linage  and  com¬ 
petitive  linage. 

Ad  Director  integrates  page  mak¬ 
ing,  spreadsheeting  and  charting  so 
support  staff  can  create  new  pages. 
Media  Marketing  does  all  customiza¬ 
tion,  creates  maps  and  pages,  offers 
implementation  planning  and  pro¬ 
vides  installation  and  on-site  training. 


Booth:  3189 

THE  MEDIA  SERVICES 
GROUP  LTD. 

Staffed  by:  Terry  Nathan,  president; 
Eli  Rousso,  executive  vice  president. 
Introducing:  Ad-Star  Display  will 
allow  for  transmission  of  display 
advertising,  along  with  corresponding 
business  information,  over  dial-up 
phone  lines  into  newspapers’  compu¬ 
ter  systems. 
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S/ENGINEERS/CONSTRUCTORS 

E  NEWSPAPER  INDUSTRY 


s  I  i  f  I  c  e  t 

■  ARCHITECTURE 

■ BNOINEBRINO 

■ RRINTINO  EROCESS 

■  FEASIBILITY  STUDIES 

■  ACOUSTICAL  DESIGN 

■  INTERIOR  DESIGN 

■  CONSTRUCTION 

MANAGEMENT 

■  CAD  SERVICES 

FACILITIES 

■  TOTAL  NEWSPAPER 

FACILITIES 

■  SATELLITE  FACILITIES 

■  PRODUCTION  AND 

DISTRIBUTION  CENTERS 

■  EXPANSION  AND 
RENOVATIO^^B 


EXPERIENCE*QUALITY*PERFORMANCE 

YOUR  LEADER  FOR  THE  90’S 

(AlAHVl  CHAS.  T.  AlAIIV,  IIMC. 

1803“^ 

PRUDENTIAL  CENTER.  BOSTON,  MASSACHUSETTS  02199 
TELEPHONE  6  1  7  262-3200  *FAX  6  1  7  859-257  3 


Be  sure  to  visit  us  at  Booth  1525 


Exhibiting:  Ad-Star  allows  advertis¬ 
ers  to  create,  specify  and  transmit 
classified  ads  directly  into  a  newspa¬ 
per’s  front-end  system  for  full  pro¬ 
duction  and  processing. 


Booth:  231 
M.E.G.  (U.S.)  INC. 

Staffed  by:  Donald  Dionne,  vice  pres- 
ident;  Ralph  Casale,  sales  and 
marketing  director;  A.J.  Gribowicz, 
Northeast  regional  sales  manager; 
Rusty  Allen,  regional  sales  manager; 
Sam  Ramlogun,  national  service  man¬ 
ager;  Joanne  Caporaso,  sales  and 
marketing  coordinator. 

Exhibiting:  Video  presentations. 


Booth:  525 

MGI  INTERNATIONAL  INC. 

Staffed  by:  Arthur  H.  Hamlin,  pres¬ 
ident;  John  J.  Gramates,  sales,  ser¬ 
vice  and  operations  manager. 
Introducing:  A-PAR  Mark  IV  Dust 
Collecting  Noise  Control  System  fea¬ 
tures  wet  scrubbing  technology  to  re¬ 
duce  the  risk  of  dry  dust  collector 
fires.  Also,  the  A-PAR  Mark  I  Air 
Washer  for  ink  mist  suppression  and 
the  E-VAC  air-operated  vacuum  for 
post-run  pressroom  and  mailroom 
clean-up  using  no  moving  parts  or 
electrical  motors. 


Booth:  2957 
MICRO  SYSTEMS 
SPECIALISTS  INC. 

Staffed  by:  Catherine  Culkin,  presi¬ 
dent. 

Exhibiting:  The  Newspaper  Manager, 
a  complete  line  of  advertising, 
accounting,  circulation  and  inventory 
software,  runs  on  stand-alone  or  net¬ 
worked  IBM  PCs  and  PS/2  computers 
and  compatibles.  Applications  in¬ 
clude  circulation,  ad  manifest,  ad  bill¬ 
ing,  newsprint  inventory,  accounts 
payable,  payroll  and  general  ledger. 


Booth:  2125 
MICRO  VOICE 
APPLICATIONS  INC. 

Staffed  by:  Wayne  Miller,  president; 
Michael  James,  sales  manager;  Al 
Quale,  Rich  Berg,  Mary  Loonan, 
sales  representatives. 

Introducing:  Design  and  development 
of  customized  voice  applications  for 
the  publishing  industry.  All  systems 
allow  advertisers,  readers/subscri¬ 
bers  to  interact  over  the  telephone  via 
900,  800  or  local  telephone  lines 
through  the  use  of  interactive  voice 
applications.  Systems  displayed  will 
include  audio  personal  classifieds,  au¬ 
dio  employment  and  resume  systems, 
real  estate  and  rental  systems  and 
talking  ad  lines.  MVA  utilizes  its 
national  service  bureau  to  allow  pub¬ 
lications  to  test  applications  at  no  up¬ 
front  cost,  then  transitions  clients  into 
system  ownership,  at  which  point 
they  may  break  away  from  the  service 
bureau  environment. 

Exhibiting:  Audio  circulation  sys¬ 
tems;  automated  classified  ad  order 
entry  systems;  reader  response  (poll¬ 
ing)  systems. 


Booth:  1253 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  John  Chabot,  Steve 
Brown,  Spencer  Joseph,  Gary  Rowe, 
Ted  O’Toole,  sales. 

Exhibiting:  Harris,  Goss  and  Hant- 
scho  web  presses  remanufactured  to 
factory  specs;  modifications  and  in¬ 
stallations;  complete  cylinder  and  rol¬ 
ler  exchange  program  with  same-day 
shipping;  full  complement  of  parts  for 
Harris  web  presses;  fully  remanufac¬ 
tured  units  available  for  exchange. 


Booth:  1975 
MITSUBISHI  HEAVY 
INDUSTRIES  LTD. 

Staffed  by:  Paul  E.  Dickinson,  sales 


Computer  Aided 
Tracking  System 

for  Display  Ad  Tracking 
SLASH  PRODUCTION  COSTS  WITH  CATS 

•  New  PC-based  Bar  Code  &  Trigger  Technology 

•  Up-to-the-Minute  User-Definable  Reports 

•  Tie-Ins  to  most  Electronic  Production  Systems 

•  Minimal  Data  Entry  •  Rapid  Investment  Return 

•  Fast  &  Efficient  •  Easy  to  Use 

Corporate  Consulting  Group,  Inc.  For  more  information,  call 

733  Bishop  St.,  Suite  1555  (808)526-4047 

Honolulu,  HI  96813 


manager-newspaper  presses,  MLP 
U.S. A.  INC.;  Mike  Shafer,  press 
sales  manager,  S.  Oishi,  coordination 
supervisor,  for  Mitsubishi  Newspap¬ 
er  Products  at  Sumitomo  Corp.  of 
America. 


Introducing:  Integrated  Press  Man¬ 
agement  System  includes  presetting 
ink,  compensators,  dampeners  and 
folder  adjustments.  IPMS  has  imposi- 
tioning  capabilities,  press  layout 
assistance  with  memory  for  past  press 
runs,  maintenance  considerations 
and  status  and  diagnostic  capabilities. 

In  operation  will  be  the  Splice  Pre¬ 
paration  Robot,  which  completes  the 
automation  of  the  reel  room.  It  in¬ 
spects  the  outside  web  (of  the  roll) 
until  there  are  no  defects,  applies  dou¬ 
ble-backed  tape  and  paster  tab  and 
cuts  the  pattern  for  the  paster.  The 
roll  is  then  rewound  and  replaced  on 
the  dolly  or  AGV  for  transfer  to  the 
reels  area. 

Exhibiting:  MHI  half  deck-equipped 
perfecting  unit  is  equipped  with  ink 
injectors  and  spray  bar  dampeners. 
Non-contacting  bearers  allow  adjust¬ 
able  impression.  Controls  for  the  unit 
include  PLC  and  a  superimposed  fi¬ 
ber  optics  circuitry.  Also,  the  MHI 
3:2  folder,  which  includes  running 
lap,  running  pin  cam  and  running  ex¬ 
pansion  band  adjustments,  and  is  de¬ 
signed  and  guaranteed  for  160  pages 
collect  and  80  pages  straight  at  75,000 
iph. 

Booth:  1811 
MONOTYPE  INC. 

Staffed  by:  Dennis  Nierman,  pres¬ 
ident;  John  Lally,  sales  and  marketing 
vice  president;  Keith  Roeske,  tech¬ 
nical  sales  support;  entire  sales  and 
technical  support  staffs. 

Introducing:  Total  color  Postscript 
graphic  presentations  feature  PS6000 
software  RIP  running  on  an  IBM  RS- 
6000  RISC-based  tower,  PS2000  soft¬ 
ware  RIP  running  on  a  68000  Dash 
30fx,  PS4000  Emerald  RIP  utilizing 
Adobe  Systems’  Accurate  Screening 
algorithm  and  the  Ricoh  TP-25  for  re¬ 
mote  transmission  of  full  broadsheet 
pages.  Demonstrations  of  the  pro¬ 
ducts  will  use  new  color  processing 
packages  developed  in  conjunction 
with  Pre-Press  Technologies. 

Duplication  of  the  production  of  a 
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small  Midwestern  newspaper  done 
completely  in  PostScript  and  output 
to  Monotype  imagesetters. 
Exhibiting:  Demonstrations  of  a  com¬ 
plete  line  of  PostScript-compatible 
plain-paper  imagers  for  tabloid  and 
broadsheet  formats  and  imaging  of 
classified  broadsheet  pages  at  2 
pages/min. 


CAN  YOUR  SCANNER 

(or  your  camera) 

DO  THIS? 


Booth:  2127 

MOTOROLA  COMMUNICATIONS 
&  ELECTRONICS  INC. 

Staffed  by:  Not  available. 
Exhibiting:  Two-way  communica¬ 
tions  equipment  ranging  from  display 
paging  receivers  to  portable  hand¬ 
held  two-way  radios  to  mobile  units 
for  vehicles. 


Booth:  931 

MULLER  MARTINI  CORP. 

Staffed  by:  Robert  L.  Knott,  news¬ 
paper  equipment  and  commercial  sys¬ 
tems  manager. 

Exhibiting:  Biliner  Model  308  24,000/ 
hour  inserting  machine  with  two  main 
jacket  feeders  and  four  tandem  feed¬ 
ers  provides  eight-into-one  capabil¬ 
ity.  Completely  inserted  products  will 
be  stacked  by  a  Model  CS-20  compen¬ 
sating  counter  stacker.  Stacks  will  be 
conveyed  by  a  Muller  Martini/KJ  Rol¬ 
ler  Chain  Conveyor  through  a  pacing 
device  to  a  kraft  paper  underwrapper 
and  a  tying  machine. 

The  Model  227-S  inserting  machine 
with  one  main  jacket  feeder  and  three 
tandem  feeders  brings  smaller  news¬ 
papers  the  convenience  of  automa¬ 
tion. 

Model  335-TV  Program  Stitcher 
will  be  equipped  with  one  folder- 
feeder  and  a  three-knife  trimer.  It  will 
also  have  two  automatic  signature 
feeders  for  commercial  work.  The  ful¬ 
ly  automatic,  heavy-duty  saddle 
stitcher  folds,  stitches,  trims  and  de¬ 
livers  booklets  ready  for  inserting  at 
speeds  up  to  12,000/hour  and  can  be 
used  for  comic  books,  mall  tabs,  tour¬ 
ist  and  shopping  guides,  recipe,  real 
estate,  diet  or  other  special-interest 
booklets.  TV  programs  stitched  on 
the  Model  335-TV  will  be  inserted  into 
jackets  on  the  Biliner. 


Booth:  3135 

MULTI-AD  SERVICES  INC. 

Staffed  by:  Perry  Rice,  media  market¬ 
ing  manager;  Denny  Mullen,  media 
sales  manager;  Doug  Gregory,  Mike 
Marconi,  sales  representatives;  Kath¬ 
leen  Seligmann,  media  art  director; 
Doug  Clapp,  Creator  director;  Rob 
Jennings,  software  development 
manager. 


Reprcxluce  subtle 
detail  in  highlight 
and  shadow  areas? 


Scan  at  up  to  900  dpi  without 
interpolation  or  cloning? 


Scan  images 
directly  to  disk? 


Position  dcKTiments  face 
up  for  easy  compKjsition 
and  alignment? 


Recognize  the  finest  lines 
in  complex  line  art  with 
Truvel’s  Zebra  option? 


Scan  3D  objects 
up  to  2"  in  height? 


Handle  oversize 
documents  up  to 
12"  X  17"? 


If  your  answer  is  “no”... 


. .  .then  maybe  you’re  ready  to 
step  up  to  a  professional  caliber 
scanner. 

Of  course,  not  every  scanner  or 
camera  can  handle  everything  you 
throw  at  it.  But  then,  not  every 
scanner  is  a  Truvel.  With  our  unique 
overhead  design,  3D  objects  can  be 
scanned  directly  from  the  scan  bed. 
The  highest  optical  resolution  on  the 
market,  line  art,  grayscale,  and  an 
optional  Zebra  board  for  enhanced 
line  art  scans  combine  to  make  the 
Truvel  the  scanner  for  working 
professionals. 

The  staff  of  MacUser  labs 
agreed.  In  their  September  ’90  issue, 
they  concluded  that  “the  Truvel  TZ-3 
is  a  clear  choice  for  high-end  users.” 


The  TZ-3  was  also  voted  “best 
halftone  scanner  ”  for  consistently 
delivering  the  highest  quality 
halftones  of  all  scanners  tested. 

So  think  about  it. 

If  your  scanner  (or  your  camera) 
can’t  do  all  this,  maybe  you’d  better 
call  us.  (Dealer  calls  welcome,  too.) 

=TRUVEL^= 

Division  of  Vidar  Systems  Corporation 

8943  Fullbright  Ave. 

Chatsworth,  CA  91311 
TEL:  (818)407-1031 
FAX:  (818)407-0189 

Truvel  is  a  trademark  of  Vidar  Systems 
Corporation.  TruScan  is  a  registered  trademark  of 
Vidar  Systems  Corporation. 
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Exhibiting:  Multi-Ad  Creator,  Multi- 
Ad  Search,  Ad-Builder  General, 
SCAN  Electronic,  ProArt  Profes¬ 
sional  Art  Library. 

Booth:  2901 
MYCRO-TEK  INC. 

Staffed  by:  Not  available. 
Introducing:  Products  from  the  My- 
cro-Comp  Freedom  Series  9000  lines 
will  be  announced  and  demonstrated. 
The  series  is  built  around  Oracle’s 
client-server  architecture,  which 
operates  on  a  variety  of  computer 
platforms,  including  IBM,  Macin¬ 
tosh,  NCR  and  others,  using  the  Unix 
operating  system.  Featured  will  be 
display  ad  makeup,  editorial  and  clas¬ 
sified  programs,  as  well  as  page  layout 
and  pagination  and  picture  desk  com¬ 
ponents. 

Booth:  131 

NAPP  SYSTEMS  INC. 

Staffed  by:  Not  available. 
Introducing:  NAPPlate  VI  direct 
photopolymer  newspaper  printing 
plate,  distinguishable  by  higher  pro¬ 
cessing  speed;  NAPPflex  II  ready-to- 
use,  soft  water-processable  photopo¬ 
lymer  flexographic  newspaper  print¬ 
ing  plate. 


Booth:  3183 

NATIONAL  DIGITAL  CORP. 

Staffed  by:  Frank  J.  Roche  Jr.,  pres¬ 
ident;  Renee  Grossman,  account  ex¬ 
ecutive;  Allan  Papkin,  sales  consul¬ 
tant. 

Introducing:  NewsEvent  open- 
architecture  electronic  picture  desk 
gives  news  photo  users  the  ability  to 
have  up  to  four  I/O  ports  for  analog  or 
digital  signals.  Based  on  modular  soft¬ 
ware  design,  it  allows  the  purchase  of 
only  the  software  needed  for  a  speci¬ 
fic  picture  desk  configuration.  Multi¬ 
tasking  permits  simultaneous  running 
of  every  system  operation,  including 
local  image  scanning,  and  most  other 
commercially  available  software 
packages  for  page  layout  and  image 
enhancement.  NewsEvent  can  coex¬ 
ist  as  a  network  node  along  with  other 
PC  or  Macintosh  platforms  (images 
can  be  viewed  on  either  device).  Re¬ 
quires  only  standard  coaxial  net¬ 
working. 

Exhibiting:  Completely  portable,  PC- 
based  Photo  Management  Worksta¬ 
tion  for  remote  scanning  and  digital 
transmission  of  multi-resolution  im¬ 
ages  to  an  electronic  picture  desk. 

Booth:  1924 

NATIONAL  MACHINE  CO. 

Staffed  by:  Robert  Buckler,  pres- 
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ident;  Marianni  Buckler,  office  man¬ 
ager;  Rod  Wake,  sales  manager. 
Introducing:  Heavy-duty,  stainless 
steel  National  Subtrak  automatic  sub¬ 
tractive  offset  plate  processors  are 
designed  for  newspapers  and  will  pro¬ 
cess  all  brands  of  aqueous  subtractive 
offset  plates.  Subtrak  processors 
handle  plates  up  to  26"x38". 
Exhibiting:  1991  National  Super  A- 
250  automatic  additive  offset  plate 
processor  handles  all  brands  of  wipe- 
on  and  precoated  additive  offset 
plates.  It  features  gear-drive  trans¬ 
port  for  processing  double-truck 
plates  for  all  newspaper  presses. 


Booth:  1754 

NATIONAL  NEWSPAPER 
ASSOCIATION 

Staffed  by:  Joan  Buckley,  member 
services  director;  Steve  Liverthorn, 
advertising  manager;  Sharon  McFar¬ 
land,  assistant  advertising  manager. 
Introducing:  Product/service  direc¬ 
tory  section  of  Publishers  Auxiliary. 
Exhibiting:  NNA  membership  and 
allied  membership  benefits;  Pub¬ 
lishers  Auxiliary. 

Booth:  709 

NATIONAL  UTILITY 
SERVICE  INC. 

Staffed  by:  Archer  Marx,  sales;  Peter 
Bedrosian,  public  relations  vice  presi¬ 
dent. 

Exhibiting:  Global  utility  and  tele¬ 
communications  analysis  service, 
specializing  in  rate  and  tariff  risk  man¬ 
agement. 


Booth:  1211 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  Michael  Brier,  sr.  vice 
president,  sales  and  marketing, 
others. 

Introducing:  Integrated  software 
solutions.  ADMARC  (Advertising 
Management  and  Accounts  Receiv¬ 
able  Control)  handles  the  ad  manage¬ 
ment  and  a/r  needs  of  classified,  dis¬ 
play  and  all  other  types  of  advertising, 
providing  on-line  operational  func¬ 
tions,  automatic  ad  pricing,  credit 
checking,  contract  fulfillment,  agen¬ 
cy  processing,  report  writing  and  re¬ 


venue  tracking. 

DISCUS  (Distribution  and  Cus¬ 
tomer  Service  system  for  newspaper 
circulation)  provides  total  market  cir¬ 
culation  and  distribution  management 
for  the  newspaper  industry,  including 
subscriber  and  non-subscriber  ser¬ 
vices,  customer  move  tracking,  distri¬ 
butor  billing,  carrier  communications 
and  single-copy  sales.  It  also  offers 
geodemographic  data  integration,  on¬ 
line  telemarketing  and  ABC  re¬ 
porting. 

ADSERT  (distribution  and  control 
system  for  managing  preprinted 
advertising)  is  an  advertising  insert 
distribution  control  system  designed 
to  track  newspaper  preprints,  both  in¬ 
serts  and  TMC.  It  features  flexible 
multi-level  distribution  abilities, 
accurate  control  over  all  aspects  of 
order  and  inventory  and  the  informa¬ 
tion  needed  to  optimize  scheduling  of 
packaging  machines. 


Booth:  269 

NENSCO 

Staffed  by:  Brad  Beaton,  president; 
Larry  Erwin,  exec,  vice  president; 
David  Vito,  prepress  product  man¬ 
ager;  Bob  Rooney,  pressroom  pro¬ 
duct  manager;  Tom  Spooner,  post¬ 
press  product  manager;  Sid  Bigby, 
Fletcher  Carter,  Jim  Jumpe,  Mike 
McCarty,  Bud  Miles,  Ed  Rose,  sales 
representatives;  Bill  Graves,  NENS¬ 
CO  International  president;  Gabriella 
Roa,  export  manager. 

Introducing:  DT  1200  Press  Wash  is  a 
water-based  replacement  for  solvent 
press  washes  that  is  designed  for  use 
as  a  wash-up  in  cold  set  offset  and 
letterpress  operations  in  web  news¬ 
print  plants.  It  contains  no  citrus  sol¬ 
vents  and  does  not  emit  vapors  into 
the  pressroom  during  use  or  storage  in 
open  containers. 

Ultra  Plus  ES  Plate  Developer  is 
odor  free,  long  running,  non-toxic, 
non-polluting  and  biodegradable.  At 
the  same  price  as  ordinary  develop¬ 
ers,  it  is  sufficiently  concentrated  to 
process  almost  twice  as  many  plates 
per  gallon  as  conventional  de¬ 
velopers. 

NENSCO’s  blanket  gauge  pro¬ 
vides  high  stability,  easy  viewing  and 
accuracy  to  within  0.()()05''. 

Graphic  Micrometric  Printing  Rol¬ 
ler  is  a  uniquely  designed  ink-feed  rol¬ 
ler  for  users  of  Goss  and  Harris 
presses.  Its  surface  allows  greater  ink 
affinity  to  improve  ink-water  control 
by  reducing  the  amount  of  water  in 
the  ink  fountain.  Abrasive  inks  and 
acids  will  not  damage  the  surface.  The 
fountain  ball  roller  will  not  be 
damaged  if  it  comes  in  contact  with 
the  Micrometric  roller. 
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Recently  added  are  mailroom  and 
circulation  department  supplies,  in¬ 
cluding  recycled  kraft  bottom  wrap, 
strapping,  poly  bags,  bundle  bags, 
stretch  film  and  suckers. 

Exhibiting:  Full  line  of  prepress, 
pressroom  and  post-press  products. 

Booth:  3020 

NEWSINC. 

Staffed  by:  Jack  Berkowitz,  pub¬ 
lisher;  Gary  Hoenig,  editor;  Jim 
Rudolf,  ad  director. 

Exhibiting:  Newslnc.  magazine; 
“Spec  Sheet”;  Newslnc.  Buyers 
Guide. 


Booth:  1753 

NEWSPAPER  MAILROOM 
SUPPLIES 


Staffed  by:  Michael  Hamilton,  Joseph 
Beaudry. 

Introducing:  Lightweight  plastic  pal¬ 
lets  designed  for  easier  employee 
handling  in  distribution  centers.  Full 
line  of  material-handling  equipment 
for  distribution  centers. 

Exhibiting:  Heavy-duty  plastic  pal¬ 
lets  for  mailroom;  jogger  tables  and 
stands;  kraft  paper  in  jumbo  rolls  for 
insert  jackets  or  bottom  wrap;  kraft 
sheets  with  color  coding  for  zoning; 
Quadra  Carts  for  insert  handling  and 
general  mailroom  use;  collapsible 
plastic  pallet/container;  basket  carts; 
Pillomat  and  anti-fatigue  floor  mat¬ 
ting;  Wing  Mailers  for  regular  paper 
or  pressure-sensitive  labels;  fan- 
folded  labels  for  Wing  Mailers;  glue 
and  paste  for  mailing  machines; 
twine;  plastic  bundle  covers;  aprons; 
crayons;  bundle  bands  and  64  postal 
bands;  rolls  of  polyethylene  film  for 
automatic  bundle  wrapping  equip¬ 
ment. 


Booth:  2131 

NEWSPAPERS  &  TECHNOLOGY 

Staffed  by:  Mary  L.  Van  Meter,  pub¬ 
lisher;  Tom  Rees,  editor;  Jim 
McSurely,  Colleen  Feely,  regional 
managers. 


Exhibiting:  Monthly  publication 
aimed  at  department  managers  in¬ 
volved  in  applying  and  integrating 
technology.  Provides  news  and  in¬ 
formation  on  the  latest  technology,  as 
well  as  where  and  how  it  is  being  used 
within  the  newspaper  marketplace. 


Booth:  1919 

NEW  YORK  TIMES 
NEWS  SERVICE 

Staffed  by:  Peggy  Walsh,  executive 
editor;  Peter  Trigg,  graphics  director; 
Charlie  Competello,  communications 
manager. 

Introducing:  Demonstrations  of  ex¬ 
panded  graphics  service  and  digital 
photo  delivery. 


Booth:  125 

NIKKA  CORP. 

Staffed  by:  H.  Hugh  Takase,  presi¬ 
dent. 

Introducing:  Newspaper  web  offset 
Model  ABS  automatic  blanket 
washer  cleans  blanket  without  sol¬ 
vent,  quickly  and  safely  removing  dirt 
particles,  excess  ink  and  paper  fiber 
for  higher  print  quality 
Exhibiting:  Nikka  Automatic  Guide 
Roller  Washing  System  for  newspap- 


Isn’t  there  an  easier  way 
to  produce  a  TV  section? 

YES!  With  TVInterLink 

With  TV  Listing  Inc.’s  TVInterLink  System,  creating  a  quality  TV  section  just  got  easier. 
TVInterLink  is  an  XTension  to  QuarkXPress,  one  of  the  most  popular  desktop  publishing 
systems  for  the  Macintosh.  This  system  allows  you  to  create  your  own  unique  TV  section 
using  TVL's  extensive  family  of  listing  products  including  grids,  rolling  logs  and  breakouts. 

Or,  let  TVL  do  the  work  for  you!  With  the  TVInterLink  Electronic  Production  Services,  you 
simply  tell  us  what  you  need  and  when  you  need  it.  We  produce  completed  television  pages 
for  you— ail  you  do  is  extract  the  information  from  our  system,  place  your  ads  in  the  reserved 
space,  add  color  separations  and  halftones  and  your  pages  are  complete! 


TELEVISION  LISTINGS  OF  TOMORROW  AT  YOUR  FINGERTIPS  TODAYI 


TV  LISTING  INC. 


Call  your  TVL  sales  consultant  NOW  to  schedule  your  personal  demonstration 
of  TVInterLink  at  the  ANPA  show  in  Las  VegasI  (800)  877-4TVL 

TVNrttrUnk  is  •  tratfernsrli  M  TV  Litllst  hie.  Olhsr  brand  ssmts  art  Vidsiiiirts  tl  Hitir  ratpicWw  htMsrs. 
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er  web  offset  presses  is  a  compact, 
energy-saving  system  that  uses  the 
webs  as  washing  paper.  Machine  can 
be  used  with  Nikka  blanket  wa'^ber 
Model  ABS-A  now  on  the  ma.  ket. 
Together,  the  machines  completely 
wash  blankets  and  rollers  during  the 
time  needed  to  change  plates. 


Booth:  3345 

NIKON  ELECTRONIC  IMAGING 


Staffed  by:  Douglas  Howe,  general 
manager;  John  Harcourt,  technical 
marketing  manager;  Bob  Jones, 
national  sales  manager;  Dick  Clark, 
Victor  Goldsztejn,  Deanne  Van 
Nooten,  Peter  Pletteris,  Tony  Hara, 
Theresa  Ciccarelli,  Roy  Edenson, 
Karen  Whatley,  Frank  Szuchs. 
Introducing:  Analog  version  of  the 
Nikon  35mm  Color  Direct  Telephoto 
Transmitter,  which  will  ship  in  late 
summer,  is  a  22-lb.,  fully  automated 
unit  designed  specifically  for  field 
use.  Features  include  on-board  in¬ 
telligence,  zero  warm-up  time,  full- 
color  LCD  display,  hand  scanner  with 
full  keyboard  and  full  compatibility 
with  all  major  receivers  in  use  world¬ 
wide.  A  digitally  capable  unit  will 
soon  follow  release  of  the  analog  ver¬ 
sion. 

Exhibiting:  Nikon’s  Image  Manage¬ 
ment  System,  including  Nikon  Pic- 
tureDesk  software,  Nikon’s  Digital 
Shorthand  compression,  Nikon 
Wideband  Multichannel  receiver, 
LS-3500  film  scanner,  CP-3000  full- 
color  printer  and  Nikon  HQ-1500C 
high-definition  still  camera  (with  FS- 
1500  frame  store). 


Booth:  2633 

NOLAN  PRODUCTS  INC. 

Staffed  by:  Ralph  H.  Nolan,  COB; 
Mark  S.  Nolan,  president;  Harry  L. 
Winberg,  exec,  vice  president; 
Robert  S.  Hershman,  sr.  vice  pres¬ 
ident;  Robert  E.  Desroches,  Tom 
Penny,  regional  sales  managers;  Carl¬ 
ton  P.  Russell,  Ronald  Thomas,  en¬ 
gineers. 

Introducing:  Roll  handling  and  mail- 
room  equipment  developments.  The 
SmartCart  II,  with  added  capability  of 
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roll  release  to  either  left  or  right 
laydown  lanes.  SmartCart  will  be  in¬ 
tegrated  with  Nolan’s  line  of  AGVs  to 
provide  maximum  flexibility.  Belted 
lapstream  vertical  twist  and  a  revised 
EZ-1  stacker  for  mailroom. 
Exhibiting:  Complete  lines  of  roll 
handling  equipment,  including  track 
and  dolly  systems  and  Under  The 
Floor  track  system,  and  mailroom 
equipment. 


Booth:  2929 
NORTH  ATLANTIC 
PUBLISHING  SYSTEMS  INC. 

Staffed  by:  Peter  Baumgartner, 
Michael  O’Brien. 

Introducing:  QuarkXPress  Xtensions 
developer  for  group  publishing  en¬ 
vironments  offe  s  software  for  maga¬ 
zine,  newspaper,  catalog  and  book 
publishers  to  increase  productivity 
and  assist  in  production  coordination. 
NAPS  software  provides  automated 
page  assembly  for  QuarkXPress,  con¬ 
nectivity  to  editorial  systems  and  pro¬ 
duction  reporting. 

Editorial  Copy  Management  Sys¬ 
tem  (ECMS)  is  a  full-featured  copy 
management  front  end  for  XyWrite- 
based  editorial  systems.  Publication 
Administrator  is  a  full  document¬ 
tracking  system  that  coordinates  acti¬ 
vities  of  independent  components  of 
the  publishing  system — page 
makeup,  editorial  and  art — through 
messaging  to  and  from  a  database 
module. 

Exhibiting:  CopyFlow,  CopyBridge 
and  CopyFlow  Geometry  newspaper 
products  integrate  off-the-shelf  edito¬ 
rial  and  page  layout  systems  into 
QuarkXPress  3.0. 


Booth:  1925 
NUARC  CO.  INC. 

Staffed  by:  Don  Cims,  exec,  vice 
president  and  sales  director;  Dennis 
Dobranski,  Western  Division  sales 
manager. 

Intn^ducing:  Demonstrations  of  latest 
prepress  equipment  will  include  hori¬ 
zontal  and  vertical  cameras,  Flip/Top 
platemakers,  contact  printing  lamps, 
vacuum  frames,  light  tables  and  tim¬ 
ers/integrators.  The  nuVac  Instant 
Vacuum  System  provides  positive 
contact  and  perfect  registration  in 
seconds. 


Booth:  1948 
NU-GRAPHICS 
EQUIPMENT  INC. 

Staffed  by:  Ed  Barnett,  president; 
Alex  MacLennan,  vice  president;  Jim 
Corelli,  asst,  to  president. 
Introducing:  Tone  Gone  3000  is  an 
in-line  or  off-line  solution  to  eliminate 


scumming,  toning  and  tinting  from  Di- 
azo  residue  remaining  on  the  back¬ 
ground  of  the  plate.  Machine  features 
variable  speed  and  height  adjust¬ 
ments  to  accommodate  any  system  on 
the  market.  Shielded  high-intensity 
black  lights  serve  to  enhance  the  im¬ 
ages  on  the  plate.  Plates  are  made 
wetter  for  faster  street-ready  copies 
and  less  waste. 

Exhibiting:  In-line  plate  bender, 
semi-auto  plate  bender,  plate  punch, 
lighted  film  punch,  Accu-Lite  plate 
register,  Coto-plater,  various  saddles 
and  locks  for  complete  registration 
systems. 

Booth:  2326 

OCTEL  COMMUNICATIONS 
CORP. 

Staffed  by:  Laura  Macias,  Michael 
Broyles,  market  development. 
Exhibiting:  The  Voice  Information 
Processing  Server  gives  callers  ac¬ 
cess  to  integrated  voice,  data  and  im¬ 
age  information  any  time,  anywhere 
in  the  world  from  a  single  touch-tone 
telephone  call.  The  separate  informa¬ 
tion  sources  are  brought  together  by 
Octel’s  PowerCall  session  capability. 
Users  can  interact  with  stored  data, 
use  of  voice  messaging  and  other 
voice  processing  applications,  hear 
notification  of  text  messages  on  a  con¬ 
nected  E-mail  system,  retrieve  pages 
from  electronic  document  libraries 
via  fax  and  stay  informed  with  au- 
diotex  news  reports. 

The  server  was  brought  out  with 
four  new  applications  packages: 
Trans  Act  interactive  voice  response, 
FaxCall  automatic  fax  requesting 
from  the  telephone  keypad,  Infotex  to 
hear  the  latest  in  several  categories  of 
news  and  InterMail  for  two-way  mes¬ 
sage  notification.  The  Octel  CSA  is  a 
system  management  tool  that  allows 
multiple  system  managers  to  work 
simultaneously  on  one  or  several 
Octel  systems.  Software  Release  1.0 
integrates  the  voice,  data  and  image 
technologies. 

Octel’s  new  500D  Data  Module  pro¬ 
vides  expandable  connectivity  to  mul¬ 
tiple  host  computers  and  peripherals 
required  by  new  voice  information 
processing  capabilities. 
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Booth:  149 

OFFSET  TECHNOLOGY  INC. 

Staffed  by:  Jack  Thomsen,  Terry  Tur¬ 
pin,  sales. 

Introducing:  LC  line  of  fully  automa¬ 
tic,  low-cost  zero  speed  splicers; 
Model  3  “Stack  Rite"  drum-type 
stacker  for  use  by  small  daily  and 
weekly  newspapers  and  commercial 
printers;  ink  leveller;  R.O.  water 
treatment  unit. 

Exhibiting:  Model  100  conductivity 
control  mixer  and  refrigerated  circu¬ 
lator. 


Booth:  672 

OVERGAARD  INDUSTRIES 

Staffed  by:  Steffen  L.  Overgaard, 
president;  Ole  M.  Overgaard,  vice 
president. 

Exhibiting:  Noise  and  dust  control 
systems  featuring  cost-efficient  and 
esthetically  designed  Atrium  Quiet 
Rooms  for  Goss  Colorliner  presses; 
paper  trim  and  dust  collection  equip¬ 
ment,  with  advanced  design  and 
guaranteed  to  be  95-99%  efficient; 
line  of  folder  enclosures,  quiet  rooms, 
in-house  sound-proof  offices  and  reel 
room  acoustical  applications. 


Booth:  225 
OXY-DRY  CORP. 

Staffed  by:  Bill  Schevers,  sheetfed 
product  manager;  Bruce  Niedzwiedz, 
director  of  marketing  and  production 
management;  Rick  Hausfeld,  Mid¬ 
west  regional  sales  manager;  Steve 
James,  Eastern  regional  sales  man¬ 
ager;  Tom  Ball,  district  manager;  Ter¬ 
ri  Dalke,  marketing  coordinator. 
Introducing:  Ultrasonic  non-contact, 
non-optical  web  break  detection 
package  that  eliminates  maintenance 
and  operator  assistance  associated 
with  electromechanical  systems  uses 


pres 
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Staffed  by:  Not  available. 
Introducing:  Stand-alone  bottom 
wrap  with  automatic  wrap  with 
single-width  belt  and  dual  controls; 
415AN  automatic  strapping  machine 
for  small  and  medium-size  newspa¬ 
pers,  with  soft  top  compactor,  automa¬ 
tic  self  threading  and  feeding  and  self¬ 
diagnostics;  41  SNA  small  arch  for 
shoppers  and  direct  mail  facilities, 
with  a  13"-high  x  13"-wide  arch,  45 
straps  per  minute,  automatic  self 
threading,  foot  pedal  or  table-top  start 
switch  and  self-diagnostics. 
Exhibiting:  JP-40NS  automatic  strap¬ 
ping  machine  used  at  medium  and 
large  newspapers,  with  soft  top  com¬ 
pactor,  automatic  self  threading,  side 
compactors  and  new  bundle-ejection 
conveyor  system. 


Booth:  1944 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 
Van  Morgan,  vice  president;  A1  Ta¬ 
ber,  sales  and  marketing  vice  pres¬ 
ident;  Angela  Culpepper,  sales 
associate. 

Exhibiting:  Used  and  remanufactured 
web  offset  presses  and  custom  press 
engineering  services  available  to 
newspapers  worldwide;  new  equip¬ 
ment  such  as  upper  formers,  quarter 
folders,  ribbon  deck/angle  bar 
assemblies;  paper  roll  rewinders. 


Booth:  1859 

OVALSTRAPPING  INC. 


LOS  ANGELES 
AND  ACROSS  AMERICA- 
• '  \  •  Production  Directors  solve  critical  pressroom 

environment  problems  with  INC  Quiet  Room  and  Soundwall 
assemblies.  This  exclusive  photo  shows  an  INC  pressroom  as 

high-tech  as  presses  - 

installed  today  .  .  .  and  5^ 

planned  for  tomorrow.  ^  ^ 

INC  systems  cut  \ 
noise  well  below  OSHA  i  ■  :i 

standards.  Dust,  ink  [  jT'r.uyfi  f  ^ 
fumes  and  air-borne  [  M||M||r 

solvents  are  greatly  ~ 

reduced.  Temperature  |R||HI|||||  flH 
and  humidity  arc  con-  9  ^  ^ 

controlled. 

Acoustic  windows  pro- 

vide  complete  visibil-  Quiet  Room  installation  at  L.A.  Times  Olympic  Plan 

ity  to  all  operations. 

INC  designs,  manufactures,  installs  and  completely  turnkeys 
Quiet  Rooms  and  Soundwalls  for  new  pressrooms  and  for  retrofits. 

To  receive  case  history  and  product  information,  call 
INC  at  (708)  620-1998.  ANPA/TEC  ’91  #325 

■I  ®  Specialists  in  noise  control  products  and  services 

iidyslrial  Mist  ciilril.iic. 

1411  Jeffrey  Drive  •  Addison.  IL  60101  •  (708)  620-1998  •  FAX  (708)  620-4928 


INC  Quiet  Room  installation  at  L.A.  Times  Olympic  Plant 
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a  simple  approach  for  economically 
feasible  retrofits.  Compact  web  sev¬ 
erer  using  safely  recessed  knife  and 
brush  combination  is  available  for 
several  web  widths.  Centralized  and 
modular  configurations  of  the  award¬ 
winning  automatic  plate  and  blanket 
washer  system  with  solvent  reclama¬ 
tion. 

Exhibiting:  Automatic  ink  leveller  to 
maintain  color  quality  and  reduce  ink 
waste;  ink  metering  system  to  track 
ink  consumption  by  volume  and 
weight,  with  99%-plus  accuracy. 


Booth:  788 

PAMARCO  INC. 

Staffed  by:  Brian  Jacob,  Joseph  Trun- 
gale,  vice  presidents. 

Introducing:  Photographic  tour  of  the 
latest  laser  installation  at  the  com¬ 
pany’s  Batavia,  111.,  plant.  The  com¬ 
puter-controlled  machine  provides 


laser  engravings  that  are  consistent 
and  uniform  across  the  entire  roll 
face.  Computer  control  allows  du¬ 
plication  of  engravings  from  roll  to 
roll.  The  additional  laser  equipment 
and  improved  coating  techniques  pro¬ 
duce  the  most  uniform  cell  configura¬ 
tions. 

Also  introducing  an  anilox  roll 
cleaner  that  can  be  used  on  press. 
Exhibiting:  Laser-engraved  anilox 
rolls,  flexo  cleaners  and  cleaning  kits. 

Booth:  1359 

PERMA  PLATE  CORP. 

Staffed  by:  Paul  K.  Herbison,  others. 
Introducing:  Repair  of  washers, 
bolts,  wrenches,  rust  and  corrosion 
damage  on  Goss  Metro  and  Headliner 
cylinders.  Repairs  performed  in  place, 
between  press  runs,  per  printing  sche¬ 
dule  without  heat,  flame  or  down¬ 
time.  Also,  rust-inhibiting  blankets 
for  all  printing  applications. 


Booth:  175 

PERRETTA  GRAPHICS  CORP. 

Staffed  by:  Bruce  Quilliam,  national 
sales  manager;  Andrew  Kosky,  East¬ 
ern  regional  manager;  Denise  Marek, 
Western  regional  manager. 
Introducing:  P/2I00A  Series  ink  sys¬ 
tem  provides  computerized  remote 
ink  control  with  optional  automatic 
fountain  preset.  Preset  uses  VPS/2100 
Image  Area  Reader  that  scans  image 
density  of  lithographic  plate  for  dis¬ 
tinct  zones,  which  correspond  to  seg¬ 
mented  fountains  at  press.  Also,  the 
FS/2100,  which  stores  final  fountain 
settings  for  job  rerun  on  floppy  or 
hard  disk. 


Booth:  2234 
PHOTO  CLUB  INC. 

Staffed  by:  Sol  Fox,  sales  manager; 
George  Hurtado,  Dio  Rendon, 
account  executives. 

Introducing:  Molecular  Absorber,  a 
disposable  air  cleaner  for  removing 
fumes,  gases  and  odors  found  in  dark¬ 
room  areas,  meets  OSHA  standards 
and  comes  in  completely  self- 
contained  units  that  last  up  to  six 
months  before  replacement. 
Exhibiting:  Kodak,  Fuji,  Ilford  and 
Polaroid  professional  films  and  pap¬ 
ers;  Kodak  and  Duracell  batteries. 

Booth:  1225 
P.  INK  AMERICA 

Staffed  by:  Gerard  C.  Lelievre,  presi¬ 
dent. 

Introducing:  Editorial  and  advertising 
software  with  Xtensions  to  Quark¬ 
XPress  for  pagination. 


Booth:  1676 
PIPER  CASEPRO 

Staffed  by:  Jim  Baird,  general  man¬ 
ager;  John  Blok,  sales  manager. 
Introducing:  L  Rigid  and  nestable- 
design  distribution  carts  to  move 
newspaper  bundles  to  distribution 
centers  and  reduce  costs;  recycling 
bins  that  can  be  used  as  a  subscription 
promotion  to  supply  subscribers  with 
a  plastic  bin  for  easier  recycling. 


Booth:  1470 

PLUMTREE  CO. 


Staffed  by:  Tim  Cooper,  president. 
Introducing:  Newspaper  Count  Sys¬ 
tems,  software  and  system  to  control 
press  run  quantities  and  match  them 
in  real  time  to  the  needs  of  the  mail- 
room/distribution  facility,  minimizing 
waste  and  overruns  by  providing  the 
optimum  run  quantity  without  costly 
mistakes. 

Exhibiting:  Copy  Counter  II,  a  non- 
contact  infrared  sensor  to  count  over¬ 
lapped,  folded  paper  products  used  in 
stackers,  totalizers  and  ink  jet  label¬ 
lers. 

Booth:  447 

POOLSIDE  LITHOGRAPHIC 
SUPPLY  INC. 

Staffed  by:  Bob  Fusel,  president; 
EDITOR  &  PUBLISHER  for  May  11,  1991 


A.N.RA.  '91 


\K\^ 


■  AMERICA 

"The  REAL  voyage  of  discovery  consists 

NOT  IN  SEEKING  NEW  LANDS  BUT  IN  SEEING 
WITH  NEW  EYES."  -Marcel  Proust 

Discover  a  n_ew  publishing  concept  ■  Visit  PINK  at 
the  Quark  booth,  #1225  .■  Watch  for  Our  free  show 
seminars  on  micro-based,  high-end  publishing  ■ 

‘  P.INK  America  I2ZI  Sixth  Avenue  New  York,  N.Y:  10020  (212)'  522-PINK 


50E 


Howard  Britton,  vice  president;  Can¬ 
dace  Peters,  customer  service;  Jeff 
Karl,  salesman. 

Introducing:  Entro  MX  subtractive 
offset  plate  to  meet  the  specialized 
needs  of  newspaper  and  insert  prin¬ 
ters;  upgraded  line  of  Entro  additive 
offset  plates,  including  Pyro  Plus; 
Milart  model  subtractive  offset  plate 
processor  demonstrations;  film  or 
paper  processor  washwater  recycling 
system. 

Exhibiting:  Environmentally  friendly 
plate  and  pressroom  chemicals;  com¬ 
posing  room  supplies;  silver  recovery 
systems. 

Booth:  681 

POWER  STRAP  INC. 

Staffed  by:  Alan  Gerrard,  president; 
Wes  Greavu,  vice  president;  Larry 
Ryan,  regional  sales  manager;  Joe 
Lux,  salesman;  Carl  Hansen,  field 
service  manager. 

Exhibiting:  PSN  range  of  high-speed 
strapping  machines,  cross-tie  sys¬ 
tems,  high-speed  film-wrapping 
machine,  under  and  over  wrappers 
with  ink  jet  coding,  and  conveyors. 
Also,  special-purpose  newspaper 
equipment  and  plastic  strapping. 

PRE-PRESS 
TECHNOLOGIES  INC. 

See  Software  Consulting  Services. 


Booth:  2979 
PRESSLINK  INC. 

Staffed  by:  Michael  O’Bryon,  Tom 
Priddy,  Mary  Flanagan,  managers; 
Rick  Blair,  vice  president  and  general 
manager;  Trev  Flowers,  customer 
service;  Roger  Fidler,  president. 
Exhibiting:  On-line  delivery  of 
graphics,  photographs  and  text  files, 
as  well  as  numerous  electronic  bulle¬ 
tin  boards  and  databases  from  such 
syndicated  features  as  KRTN, 
Chronicle  Features,  New  York  Times 
News  Service,  Tribune  TV  Logs  and 
the  Los  Angeles  Times  Syndicate. 

Worldwide  computer-to-computer 
telecommunications  service  for 
Macintosh  and  MS-DOS  computers. 
In  most  cases  users  make  a  local  tele¬ 
phone  call  to  send  messages  and  data 
across  the  street  or  around  the  world. 
Supports  300,  1200,  2400  and  9600 
baud  access  via  regular  phone  lines. 


Booth:  3361 

PRINTERS  HOT  LINE 

Staffed  by:  Carmen  Fitzgerald, 
Danielle  Crandall,  account  execu¬ 
tives. 

Introducing:  Large  national  market¬ 
place  for  buying  and  selling  printing 
equipment,  supplies  and  services. 
Printers  Hot  Line  weekly  publication 


has  been  a  complete  buyers  resource 
for  over  14  years  and  is  read  by  more 
than  325,000  active  industry  buyers. 


Booth:  2268 

PRINTING  IMPRESSIONS 

Staffed  by:  John  Connor,  president; 
Sigrid  Schweitzer,  regional  manager. 
Exhibiting:  Publications  for  the 
graphic  arts  industry. 


Booth:  615 

PRINTING  PRESS  SERVICES 
INTERNATIONAL 

Staffed  by:  Joe  McManamon,  pres¬ 
ident;  Dave  McManamon,  engineer¬ 
ing  director;  Dave  Evans,  press  con¬ 
sultant;  Andre  Nueton,  European 
representative;  Keith  Saunder,  Au¬ 
stralian  representative. 

Introducing:  Hydro  System,  an  adv¬ 
anced,  two-color  dedicated  ink  sys¬ 
tem,  offers  full  remote  digital  step 
motor  control  with  presetting  capabi¬ 
lities.  Its  integrated  clean-up  system 
will  be  demonstrated.  Complete  con¬ 
trol  functions  will  be  operating. 
Exhibiting:  Reconditioned  and  up¬ 
dated  color  hump  (for  double-width 
Metro  press)  retrofitted  with  Hydro 
System. 


“No  task, 
rightly  done 
is 

truly  private. 

It  is  part 
of  the  worW’s 
work.” 


WOODROW  WILSON 

See  Us  at  ANPA/TEC®  '91,  Booth  No.  2263 


That  has  been  our  philosophy,  too,  for  over 
60  years. 

Working  with  our  customers,  the 
newspapers  of  America,  developing  new 
technologies  to  produce  better  color,  greater 
productivity  and  lower  costs. 

This  teamwork  has  made  the  automated 
plateroom  possible.  Western  Lithotech 
automated  plate  punching,  exposing, 
developing  and  landing.  Complete 
integrated  systems  of  equipment,  plates 
and  chemistry. 

We’d  like  to  thank  our  customers  for 
joining  us  in  contributing  to  the  technology 
that’s  making  headlines  all  around  the  world. 


WESTERN 

UTHOTECH® 


^  A  Mitsubishi  Kasei  CoiTipany 


3433  Tree  Court  Industrial  Blvd.  St.  Louis.  MO  63122 
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Booth:  3241 

PRINTWARE  INC. 


Staffed  by:  Not  available. 
Introducing;  1440  MP  Platesetter 
makes  OPC  aluminum  plates  or  zinc 
oxide-coated  paper  plates  directly 
from  the  computer-composed  page. 
Maximum  plate  size  is  16"x27''. 
Exhibiting:  720  IQ  Professional-II 
high-resolution  laser  imager  produces 
1200-dpi  plain-paper  output. 


Booth:  3461 

PROMO  STAR  SYSTEMS 
GROUP,  Div.  of  Lee 
Enterprises  Inc. 

Staffed  by:  Willie  D.  Barney,  market¬ 
ing  services  manager;  other  staffers. 
Introducing:  Easy-to-use  marketing 
and  sales  software  and  services  to  in¬ 
crease  revenues  and  develop  new 
business  uses  local  and  other  market 
information  to  produce  powerful 
charts  and  graphics,  custom-designed 
sales  sheets  and  professional  pre¬ 
sentations.  The  system  also  features 
logos,  media  arguments,  calendars 
and  selling  art.  It  provides  account 
executives  with  an  efficient  way  to 
produce  customized  presentations 
and  sell  with  numbers.  Services  in¬ 
clude  training,  continually  updated 
graphics,  phone  support  and  Star- 
Trends  users’  network. 


Booth:  663 

PUBLISHERS  EQUIPMENT 
CORP. 

Staffed  by:  Evans  Kostas,  chairman. 
Introducing:  Double-width  press  con¬ 
versions;  RTF  upgrades;  flexo  Col- 
ormax  CIC  slip-in  unit;  Also,  Solna 
Web’s  Distributor  2  -I- 1  and  combined 
Color  King  2000  and  News  King  with 
KJ8  folder  from  King  Press  Corp. 


Booth:  925 

PUBLISHING  BUSINESS 
SYSTEMS  INC. 

Staffed  by:  Stephen  R.  Smith,  pres¬ 
ident;  Jack  Etters,  Bob  Larson, 
Deane  Parkhurst,  regional  vice  presi¬ 


dents;  Mary  Olson,  client  services 
director. 

Introducing:  New  releases  of  busi¬ 
ness  management  software  written  in 
fourth-generation  Progress  database 
language  provides  user  access  to  sub¬ 
scriber  and  advertiser  information  for 
reporting  and  analysis,  allowing  ex¬ 
isting  staff  without  technical  back¬ 
grounds  to  produce  reports  in  any 
format. 

MediaPlus  Advertising  Manage¬ 
ment  is  a  powerful,  flexible  billing, 
reporting  and  analysis  system  with 
optional  interfaces  to  several  classi¬ 
fied  front-end  systems.  Newspaper 
groups  can  install  centralized  or  dis¬ 
tributed  environment,  while  indi¬ 
vidual  properties  may  easily  custo¬ 
mize  the  system  to  address  their  uni¬ 
que  business  practices. 

MediaPlus  Circulation  Management 
offers  improved  customer  service  and 
support  database  marketing.  More 
demographic  and  geographic  data  can 
be  captured  when  entering  a  new  sub¬ 
scriber.  User-defined  reason  and 
other  codes  can  track  effectiveness  of 
promotions  and  other  programs  to 
convert  non-subscribers. 

MediaPlus  General  Accounting  in¬ 
cludes  general  ledger,  accounts  pay¬ 
able  and  payroll.  Enhancements  to 
payroll  include  increased  flexibility  in 
distributing  flexible  401k  deductions 
across  several  funds,  accommodating 
Section  125  cafeteria  plan  deductions 
and  automatic  general  ledger 
accruals. 


Booth:  3189 

PUBLISHING  TECHNOLOGIES 
INC. 

See  The  Media  Services  Group  Ltd. 


Booth:  3482 

PULSE  RESEARCH 

Staffed  by;  John  Marling,  president; 
Gretchen  Olson,  Tom  Stearns,  vice 
presidents. 

Exhibiting:  The  Ad  Seller  is  a  total  ad 
sales  program  that  includes  reader  re¬ 
search,  sales  recommendations, 
promotion  materials,  sales  training 
and  a  presentation  to  advertisers  to 
help  reach  linage  goals  and  increase 
small  advertiser  ad  count. 


Booth:  875 

QUAD/TECH  INTERNATIONAL 

Staffed  by:  Jim  Hulman,  newspaper 
systems  product  manager;  George 
Czechowsli,  North  American  region¬ 
al  sales  and  marketing. 

Introducing:  Register  Guidance  Sys¬ 
tem  Series  N  provides  color-to-color 


register  control  for  newspaper  print¬ 
ing,  with  operator  keyboard  specifi¬ 
cally  designed  for  controlling  four- 
color  printing  on  multiple  webs.  Pro¬ 
grammable  to  operate  in  straight  or 
collect  printing  modes. 

Unit-to-Unit  Register  Control  for 
automatic  control  of  color  register 
from  one  print  unit  to  another,  relies 
on  high-resolution  pattern  recogni¬ 
tion  software  to  recognize  any  printed 
image  repeated  from  impression  to 
impression. 

Web  Guidance  System  3010  offers 
high-speed  margin  control  using  a 
CCD  scanner  to  detect  the  exact 
amount  of  margin  error.  Once  de¬ 
tected,  the  control  box  signals  the 
compensator  to  move  by  the  same 
amount.  The  system  can  be  interfaced 
with  any  web  compensator,  such  as 
the  press  rollstand  carriage  or  folder 
angle  bar. 

Exhibiting:  Ink  leveling  system,  web 
detection  system,  web  severers, 
motorization  package. 


Booth:  1225 
QUARK  INC. 

Information  not  available. 
See  P.  Ink  America. 


Booth:  2011 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Angel  Arrabal,  national 
sales  manager;  Fred  Foster,  Albert 
Allen,  Larry  Perryman,  regional  sales 
managers. 

Introducing:  Quipp  Cobra  bottom- 
wrap  machine,  which  includes  ¥4- 
wrap  capability  and  ink  jet  printing, 
offers  a  fast  and  advanced  means  of 
applying  economical  kraft  paper  pro¬ 
tection  to  newspaper  stacker  prior  to 
tying. 

Exhibiting:  Quipp  Series  300  news¬ 
paper  stacker. 


Booth:  1167 

REUTERS  INFORMATION 
SERVICES  INC. 

Staffed  by:  James  J.  Hohman,  sales 
manager;  Jeff  Field,  technical  man¬ 
ager;  Mitch  Koppelman,  picture  sales 
manager. 

Exhibiting;  Reuter  WorldQuote 
customized  financial  tables  service; 
Reuter  News  Pictures  Service  on  a 
new  digital  network;  Reuter  News 
Pictures  Terminal  with  color  display 
and  Macintosh  II  interface;  Reuter 
NewsFile  and  RTNT  software  prog¬ 
rams  that  read  the  wire. 

Reuter  services  include  general  and 
business  news  wires,  the  Washington 
reports  and  exclusive  third-party  in¬ 
formation  services. 
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Booth:  2823 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

Staffed  by:  John  M.  Marciniak,  tech¬ 
nical  service  coordinator;  Robert 
Hacker,  W.  Frederick  Craig,  profes¬ 
sors;  George  Hamilton,  Center  for 
Newspaper  Operations  director. 
Exhibiting:  The  RIT  School  of  Print¬ 
ing  Management  and  Sciences  offers 
undergraduate  and  graduate  degree 
programs  leading  to  management  and 
other  professional  positions  in  all 
areas  of  the  graphic  arts  industry. 
Undergraduate  degrees  are  News¬ 
paper  Operations  Management, 
Printing,  Printing  Systems  and  Ap¬ 
plied  Computer  Science.  Graduate 
options  include  Printing  Systems, 
Publishing  Arts  and  Printing  Technol¬ 
ogy.  Also,  many  non-credit  seminars 
are  offered. 

Materials  that  describe  all  the  de¬ 
gree  and  seminar  offerings  will  be 
available,  as  will  staff  and  faculty 
from  the  Newspaper  Operations 
Management  program  to  answer 
questions  about  the  curriculum  and 
admission  to  the  program. 


liner  Offset,  Metroliner  or  Metro- 
Offset  presses.  It  is  also  available  as  a 
complete  press. 

Goss  Urbanite  four-high  arrange¬ 
ment,  a  single-width  newspaper  press 
with  vertical  web  lead  arrangement 
for  quality  process  color  printing,  is 
available  to  add  color  to  existing  sing¬ 
le-width  press  lines  and  for  use  in  new 
presses. 

Support  system  for  Goss  presses 
comprises  Goss  Equipment  Mainte¬ 
nance  Program  (GEM),  Computer 
Controlled  Diagnostics  (CCD)  and 
Computerized  Pressman’s  Mainte¬ 
nance  catalog. 

Exhibiting:  Production  Information 


and  Control  System  (PICS);  Interac¬ 
tive  Video  Disk  Training  for  folders 
and  RTPs;  Parts-Link  on-line  com¬ 
puterized  parts  order-entry  system. 


Booth;  1675 

ROUTING  TECHNOLOGY 
SOFTWARE  INC. 

Staffed  by:  Susan  Barry,  trade  show 
coordinator;  Dick  Fosbrook,  West¬ 
ern  regional  manager;  Tom  Stroud, 
South  Central  regional  manager. 
Exhibiting:  Roadshow  is  a  PC-based 
vehicle  routing  and  scheduling  sys¬ 
tem  in  use  at  newspapers  and  other 
industries.  Routes  are  displayed  on 


Booth;  955 

ROCKWELL  GRAPHIC 
SYSTEMS 


JL  f  you’ve  got  a  question  about  your  newspaper  library  system,  you 
probably  don’t  have  the  time  to  find  the  answer  on  your  own.  That’s  the 
function  of  the  people  who  sold  you  that  system.  Unfortunately,  some 
companies  don’t  see  it  that  way. 


At  DataTimes,  we  see  it  that  way.  We  want  to  answer  any  question  you 
may  have  or  help  with  any  challenge  you  may  face.  We  listen  to  our 
customers  and  then  we  give  them  the  answers  they  need. 

It’s  simple  really.  Full  service  to  all 

our  customers.  An  old  idea  in  0tm 


a  new  industry.  If  you  have  a 
question,  even  if  you’re  not 
a  DataTimes  customer,  ^ 


Staffed  by:  P.M.  Kienzie,  general 
manager,  Goss  Newspaper  Products; 
D.B.  Romberg,  general  manager, 
Goss  Commercial  Products. 
Introducing:  Goss  MetroColor  dou¬ 
ble-width  newspaper  press  with  press 
control  console  will  be  displayed  in 
four-high  arrangement  featuring 
stackable  modular  design  with  verti¬ 
cal  web  lead  arrangement  and  blanket- 
to-blanket  printing.  MetroColor  is  de¬ 
signed  to  bring  many  of  the  color 
placement,  paging  and  print  quality 
capabilities  of  the  Goss  Colorliner  to 
newspapers  with  existing  Goss  Head- 
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staff  is  standing  by. 
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full-color  street  map  images.  A 
second  screen  displays  the  route 
schedules  and  costs.  Changes  to  a 
route  are  made  directly  on  the  map 
screen.  Roadshow  recalculates  the 
results  and  displays  them  on  the 
second  screen,  making  last-minute 
changes  and  “what-if ’  trial  scenarios 
easy  to  handle. 

Roadshow  is  used  by  newspapers  in 
California,  Pennsylvania,  Texas, 
New  Jersey,  Washington,  D.C.,  and 
elsewhere  to  route  bulk  drops  and  dis¬ 
tribution  points,  as  well  as  single¬ 
copy  deliveries.  It  is  also  used  to  man¬ 
age  advertising  zones,  allowing  man¬ 
agement  to  determine  the  most  effec¬ 
tive  zones.  The  system  can  also  be 
used  to  locate  a  new  plant  site.  By 
using  what-if  capability  and  running 
routes  from  different  locations,  rou¬ 
ters  can  see  which  site  would  be  the 
most  cost  effective. 


Booth:  2137 

R.T.P.  TECHNICAL  SPECIALISTS 

Staffed  by:  William  Spells,  president. 
(Frank  Drazan,  Dick  Knutie,  Jim 
Standlee,  Steve  Watson,  Doug  Vogel 
and  Terry  Emlyn  will  also  appear  at 
the  booth.) 

Exhibiting:  Brochures,  fact  sheets, 
booklets;  RTP  upgrade  kits;  results  of 
questionnaire  involving  approximate¬ 
ly  500  newspaper  participants;  va¬ 
rious  questions  about  pressroom 
equipment  purchases  and  installa¬ 
tions;  “Did  You  Know?”  tips  and  in¬ 
formation  on  contracting  industry. 


Booth:  943 
RYCO  GRAPHIC 
MANUFACTURING  INC. 

Staffed  by:  A.J.  Magro,  chairman; 
Paul  Geralds,  Frank  J.  Simonetti,  re¬ 
gional  sales  managers;  Thomas  J. 
Carbery,  technical  services  director. 
Introducing:  Working  model  of  the 
Ryco  DBC  (Dry  Brush  Cleaning 
System). 

Exhibiting:  Latest  control  designs  for 
spray  dampening,  variable-width 
spray  bars,  single-width  dampeners 
and  a  complete  line  of  conductivity 
control  mixing  and  recirculating  units 
for  conventional  dampening  systems. 


Booth:  450 

SAFETY-KLEEN  CORP. 


Staffed  by:  John  Fitzgerald,  trade 
show  coordinator. 

Introducing:  Hazardous  waste  recov¬ 
ery  system  for  printers  protects  the 
environment,  cuts  rag  consumption 
by  up  to  30%  and  gives  printers  a  re¬ 
cord  of  how  much  waste  is  generated 
and  its  ultimate  disposition.  To  use 
the  program,  the  printer  dumps  the 
press  ink  washup  tray  into  a  55-gallon 
drum.  When  full,  Safety-Kleen  picks 
up  the  drum,  ensures  that  all  environ¬ 
mental  regulations  are  met  or  ex¬ 
ceeded,  including  manifesting,  and 
transports  the  drum  to  one  of  its  13 
recycling  centers  for  reclamation.  No 
waste  is  dumped  into  a  landfill.  Sol¬ 
vents  are  recycled  and  ink  is  blended 
into  fuels  for  cement  kilns. 

The  company’s  parts  cleaner  rinses 
and  cleans  in  place  of  rags.  Metal 
parts  are  washed  with  solvent  in  the 
parts  cleaner.  When  solvent  becomes 
dirty,  Safety-Kleen  picks  up  the  con¬ 
taminated  drum  of  solvent  for  recycl¬ 
ing,  cleans  the  machine  and  replaces 
its  solvent. 


Booth:  21 1 1 

SCITEX  AMERICA  CORP. 

Staffed  by:  Steve  McLean,  National 
Division  vice  president;  Jack 
McPhee,  National  Division  sales 
manager;  Paul  Thiel,  corporate  com¬ 
munications  vice  president. 
Introducing:  SmarTwo  PS  compact, 
high-speed  CCD  color  input  scanner 
for  35mm  and  I'A”  transparencies  per¬ 
mits  20- 1 ,700%  (35mm)  or  850%  (I'A") 
image  scaling.  Images  can  be  input  in 
standard  desktop  publishing  formats, 
providing  direct  CMYK  or  RGB  input 
to  the  Macintosh. 

Dolev  PS  (version  2)  internal-drum 
imagesetter  for  PostScript  files  plots 
color  linework  and  continuous  tone 
images  at  resolutions  up  to  3,556  Ipi  in 
sizes  to  14"x  19.68".  Scitex  screen- 
generation  hardware  and  proprietary 
algorithms  allow  ouput  of  continous 
tone  color  image  at  up  to  250-line 
screen  rulings. 


Scitex  APR  (automatic  picture  re¬ 
placement)  employs  SmarTwo  PS 
high-resolution  image  scanning  and 
archiving  on  removable  media.  A 
low-resolution  view  file  is  concur¬ 
rently  generated,  translated  to  PS  Im¬ 
age  (Scitex  Encapsulated  PostScript 
format)  and  passed  to  a  Mac  for  page 
makeup  positioning,  during  which 
time  the  high-resolution  file  is  read 
directly  to  the  Scitex  V.I.P./2  Post¬ 
Script  RIP.  When  a  page  layout  is 
complete,  a  PostScript  file  of  that 
page  is  created  and  sent  to  the  RIP, 
where,  during  interpretation,  the  low- 
resolution  version  is  swapped  with 
the  high-resolution  image  and  the 
Dolev  PS  outputs  a  complete  page. 

The  Sun  Sparc-based  Unda  Image 
Station  provides  pixel  retouching, 
automatic  and  manual  masking,  glob¬ 
al  and  local  color  retouching  and 
merging,  blending  and  ghosting  con¬ 
tinuous  tone  images. 

Iris  Smartjet  4012  inkjet  proofing 
system  uses  12"xl8"  paper  to  print 
digital  color  images  up  to  10.6"xl7.2". 
Through  the  SmartVIP,  PostScript 
files  created  on  a  Mac  can  be  directly 
output  on  a  Smartjet  for  direct  digital 
proofs.  The  4012  prints  in  one  pass, 
placing  from  zero  to  3 1  variably  sized 
microscopic  ink  droplets  to  create  a 
virtual  continuous  tone  image  with  an 
apparent  resolution  of  1200-1800 
dpi. 

Exhibiting:  Macintosh-based 
Visionary;  Raystar  II/s  large-format 
flatbed  color  imagesetter;  Assembler 
Plus  page  assembly  workstation; 
Rightouch  color  retouching  worksta¬ 
tion;  Scitex  Prisma  retouching/page 
assembly  workstation;  Smart  Scan¬ 
ner  CCD  color  input  unit. 


Booth:  3041 

SEG 

Staffed  by:  Andrew  J.  Agoos,  pres¬ 
ident;  Fernando  R.  Lopez,  CEO; 
George  E.  Stein,  consulting  engineer. 
Introducing:  HighwayView — Lab- 
View  drivers  for  Allen-Bradley  pro¬ 
grammable  logic  controllers  that  con¬ 
trol  or  monitor  Allen-Bradley  control 
systems  from  a  Macintosh.  Newspa¬ 
per  applications  for  pressrooms, 
mailrooms  and  general  industrial 
automation  systems. 

Story  Distribution  System  manages 
automated  story  delivery  to  database 
vendors. 

SEG  consulting  services  offer 
customized  software  for  OEMs  and 
newspapers.  Expertise  in  mailrooms, 
imaging,  VAX  and  Macintosh. 

Booth:  360 

SEMLER  INDUSTRIES  INC. 

Staffed  by:  William  E.  Schulz,  sales 
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director;  Robert  S.  Rhine,  marketing 
director;  Paul  Englram,  product  spe¬ 
cialist;  Harold  Snyder,  product  spe¬ 
cialist;  Larry  Kadlec,  regional  man¬ 
ager. 

Introducing:  Photo  Chem  Blender 
automatically  mixes  and  monitors  the 
supply  of  chemistry  for  as  many  as  six 
film  processors.  An  adjustable  blend¬ 
ing  system  provides  pinpoint  accura¬ 
cy  within  the  proportioning  range  of 
3:1  to  10:1.  The  unit’s  chemical  con¬ 
centration  monitoring  system  auto¬ 
matically  checks  chemistry  and 
warns  of  out-of-specification  material 
before  it  is  sent  to  processors.  In¬ 
creases  operations  efficiency,  lowers 
labor  costs  and  improves  print 
quality. 

Exhibiting:  Ink  and  solvent  recovery 
systems,  dampener  feed  systems,  wa¬ 
ter  purification  systems,  ink  transfer 
vacuums  and  pumping  systems  and 
flexo  wash  water  recovery  systems. 

Booth:  1619 

SEYBOLD  PUBLICATIONS 

Staffed  by:  Steve  Edwards,  editor; 
Bill  Solimeno,  Andy  Tribute,  consult¬ 
ing  editors;  Lillian  Matthews,  Martha 
Morrison,  circulation  managers. 
Exhibiting:  Free  copies  of  Seybold 
Report  on  Publishing  Systems  and 
Seybold  Report  on  Desktop  Pub¬ 
lishing,  as  well  as  information  about 
Seybold  consulting  and  Seybold’s 
annual  worldwide  conferences  and 
trade  shows. 

Booth:  1553 

SIGNODE  PACKAGING 
SYSTEMS 

Staffed  by:  C.  Larson,  industry  man¬ 
ager;  J.  Fallon,  communications 
director; 

Introducing:  High-speed  newspaper 
bundling  systems  for  inserts,  main 
sheets,  quarter  folds  and  broad¬ 
sheets;  stretch  film  and  application 
equipment  for  load  utilization  and 
protection. 


Exhibiting:  MAG  90-1  semi¬ 
automatic  plastic  strapping  system 
for  low-tension  off-line  bundling; 
MAG  90-11  automatic  plastic  strap¬ 
ping  system  for  cross-strapping  news¬ 
paper  bundles. 


Booth:  1245 
SITMA  U.S.A.  INC. 

Staffed  by:  Donald  Piontek,  manag¬ 
ing  director;  John  Boccher,  technical 
services  manager. 

Introducing:  The  960  Over-wrapper 
will  shrink  wrap  newspapers,  from  a 


single  copy  to  16"  stacks,  at  speeds  of 
up  to  30  bundles/minute.  Bundles  up 
to  4"  high  can  be  totally  enclosed  in  a 
poly-wrap  with  a  side  seal.  The  960 
can  be  incorporated  into  existing 
newspaper  delivery  lines  to  offer 
weather  and  handling  protection. 

The  740  LT  Over-wrapper  is  de¬ 
signed  to  shrink  wrap  bundles  from 
one  copy  to  14"-high  stacks  at  speeds 
up  to  15  bundles/minute.  It  can  also  be 
directly  connected  to  all  existing 
types  of  stackers  and  production 
lines.  Pressing  devices  on  Sitma 
Over-wrappers  use  a  patented  system 


MEMO 

To:  Circulation  Managers,  Editors  &  Publishers 
From:  Telesystems  Source 
Subject:  Predictive  Dialing 

Predictive  dialing  puts  computer  technology  to  work  for  you  by 
automating  the  mundane  and  time  consuming  telemarketing  tasks 
of  dialing,  listening  to  busy  signals,  answering  machines,  and  no 
answers.  TSR’s  spend  more  time  talking  to  customers. 

Double  Circulation  Sales 

Predictive  dialing  doubles,  even  triples  your  starts!  The  time  saved  by 
letting  the  system  do  the  work  translates  into  greater  effectiveness  of 
your  staff. 

Improve  Customer  Service  and  Retention  Rates 

Predictive  dialing  allows  you  to  contact  all  stops,  determine  their 
problems,  and  gives  you  the  opportunity  to  retain  customers. 
Management  reports  identify  those  problems  so  you  can  solve  them 
and  improve  retention  rates  even  more. 

Lower  Costs  Per  Start 

Doubling  your  starts  with  less  staff  automatically  reduces  operating 
costs. 

End  Telemarketing  Staff  Turnover 

Mark  Martin,  Telemarketing  Manager  of  Capital  Gazette  says,  "Our 
phone  sales  have  tripled  in  volume,  we’re  running  a  new  record  for  all 
time  highest  paid  commissions,  and  we  no  longer  have  a  problem 
keeping  personnel.” 

Increase  Advertising  Space  Sales 

Predictive  dialing  lets  you  contact  your  advertisers  before  deadline- 
you  don’t  have  to  hope  they  call  you. 

Why  Telesystems  Source  is  Right  for  You 

Mark  Martin’s  answer  is,  "Your  system  is  everything  you  said  it  would 
be  and  then  some.  We  credit  your  entire  staff  with  being  very  helpful 
and  understanding  towards  our  needs.” 

Make  the  call  to  Telesystems  today:  908-709-3400. 


65  Jackson  Drive,  Suite  2000,  Cranford,  NJ  07016 


EDITOR  &  PUBLISHER  for  May  11,  1991 


55E 


to  keep  the  pack  stable  during  wrap¬ 
ping. 

Exhibiting:  Video  presentation  of  the 
Sitma  C80/825  Newspaper  Poly- 
Wrapper,  which  can  collate  a  host  of 
paper  and  insert  sections,  quarter¬ 
fold  and  poly-wrap  them  at  speeds  up 
to  12,000  complete  newspapers/hour. 
Supplements  or  inserts  can  be 
onserted  onto  the  host  paper  and 
folded  with  it  or  inserted  into  the 
folded  host  paper.  The  system  can 
also  wrap  single  copies  and  offers  a 
total  mail  handling  and  distribution 
capability  by  either  labelling  or  inkjet 
printing  finished  packages  and  bund¬ 
ling  them  for  mailing.  Finished  bun¬ 
dles  can  be  cross  strapped  or  over¬ 
wrapped  with  a  Sitma  Over-wrapper. 


Booth:  713 
SMITH  RPM  CORP. 

Staffed  by:  Victoria  Smith,  president; 
Jim  Amer,  vice  president;  Ron 
Fricks,  plant  manager;  Jessica  Brunk, 
asst,  engineering  manager. 
Introducing:  PDS  is  an  airless  pulsat¬ 
ing  spray  dampener  with  modular 
digital  electronics.  The  system  fol¬ 
lows  the  press  speed  and  allows  com¬ 
plete  page  control.  Two  spray  nozzles 
are  used  per  page  for  even  water  con¬ 
trol.  The  system  shows  a  new  “Quick 
Change”  nozzle.  PDS  11  is  an  updated 
version  of  the  original  spray  dampen¬ 
er  that  allows  column  control  across 
the  plate  using  32  to  36  air-atomized 
spray  nozzles.  Modular  digital  elec¬ 
tronics  control  solenoid  pumping  sta¬ 
tion’s  solution  output. 

Booth:  3067 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  pres¬ 
ident;  Martha  Cichelli,  vice  pres¬ 
ident;  Daniel  Zito,  vice  president  and 
general  manager;  Jill  Proshuto, 
marketing  support  manager;  Robert 
Feldman,  Suzanne  Roseman,  region¬ 
al  sales  managers;  Mike  Skweir,  sys¬ 
tems  engineer;  Janice  Ealer,  quality 
assurance  manager;  Mickey  Kowitz, 
customer  support  specialist;  Denise 
Werner,  training  manager;  Scott  Wil¬ 
liams,  Andrea  Bowyer,  instructors; 
Lisa  Petrine,  project  leader;  Brian 


Branz,  applications  programmer; 
Laura  Schiffhauer,  Macintosh  sys¬ 
tems  manager;  Robert  Cole,  editorial 
project  manager;  Alan  Impink,  prog¬ 
rammer;  Frank  Warnke,  system  tech¬ 
nician;  William  Bader,  senior  analyst. 
Introducing:  A  prototype  of  the  Pub¬ 
lication  Pagination  Database  is  de¬ 
signed  to  track,  coordinate  and  man¬ 
age  the  many  page  elements  for  a 
paginated  newspaper  edition.  An  en¬ 
hanced  version  of  SCS’s  Ad  Tracking 
system  monitors  status  of  ad  makeup 
on  Macintosh  networks.  Class-Act 
classified  system  offers  users  the 
opportunity  to  design  not  only  the 
screens  but  the  way  the  system  works 
in  the  individual  newspaper. 
Exhibiting:  Layout-8()00  display  ad 
dummying  system  and  its  integrated 
network-based  system  for  newspaper 
applications.  SCS  uses  a  network  of 
Unix  486  servers  and  Macintoshes  to 
support  editorial,  classified,  circula¬ 
tion,  business  applications,  ad  man¬ 
agement  and  production,  and  news 
and  classified  pagination.  Software 
modules  allow  users  a  choice  of  Unix, 
PC  and  Mac  workstations  selected  to 
maximize  enterprise-wide  effective¬ 
ness. 

Pre-Press  Technologies  Inc.  will 
join  SCS  to  show  its  Mac-based  soft¬ 
ware  for  scanning,  retouching  and 
separating  color  images.  Low-cost, 
high-performance  PostScript  imagers 
and  RlPs,  in  both  full  and  tab  size 
formats,  will  output  paginated  news¬ 
paper  pages. 


Booth:  663 

SOLNA  WEB 


Staffed  by:  Richard  Kerns,  opera¬ 
tions  vice  president;  Ulf  Aggeryd, 
Western  Hemisphere  sales  manager; 
Roger  Bare,  technical  specialist. 
Introducing:  Solna  Distributor  2  -i- 1 
achieves  high  print  quality  through 


non-bearer  design,  staggered  cylin¬ 
ders  and  heavy-duty  design. 


Staffed  by:  Blair  D’Amico,  marketing 
manager;  Tim  Justice,  Cliff  Reeves, 
market  development  managers;  Sei- 
jiro  Tomita,  general  manager;  Debbie 
Connell,  marketing  support  adminis¬ 
trator. 

Introducing:  Sony  Electronic  Pub¬ 
lishing  Systems  (SEPS)  will  demons¬ 
trate  a  complete  electronic  solution 
for  news  editorial,  sports,  features, 
classified  advertising  and  newspaper 
inserts.  Media  Mover  Input  Module, 
DIH-2000  Series  to  Macintosh  Inter¬ 
face  Software  allows  DIH-2000  users 
to  input  images  directly  to  a  Mac  for 
processing  and  page  layout.  Images 
can  be  searched  by  keywords.  Im¬ 
proved  DIH-2000  quickly  sends  and 
receives  color  images  over  standard 
telephone  lines  using  JPEG  image 
compression  and  is  completely  com¬ 
patible  with  all  existing  Sony  trans¬ 
mission  systems.  True  Color  Monitor 
(19"),  color  calibrated  to  5000®K  for 
proper  color  balance,  uses  special 
tube  and  has  high  phosphor  range  for 
true  color  reprt^uction.  PVT-1 15  Hi- 
band,  battery-powered,  lightweight 
still  image  transceiver  quickly  con¬ 
verts  analog  signals  to  digital  format, 
incorporates  JPEG  compression  and 
comes  with  a  cellular  telephone  and 
player  in  a  small  attache  case.  FDL- 
X40  battery-powered  4"  color  LCD 
monitor  provides  clear,  vivid  pictures 
with  natural  color.  New  image  pro¬ 
cessing  and  color  separation  module 
handles  still  video  images. 

Digital  Studio  Camera  uses  a  three- 
chip  CCD  and  has  a  TOO-line  horizon¬ 
tal  resolution.  MVR  5300  and  5400 
still  video  Hi-band  players/recorders 
offer  500  lines  of  horizontal  tv  resolu¬ 
tion  and  provide  fast  review  and 
approval  to  meet  deadlines.  UPD- 
7000  color  video  digital  printer  can 
make  A4  reflective  and  transparent 
prints.  Improved  UP-5100  advanced 
A5  video  printer  gives  near  photo¬ 
graphic  quality  color  paper  or  trans¬ 
parency  prints  in  one  minute. 


Booth:  1419 

SONY  CORP.  OF  AMERICA 
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Exhibiting:  MVC-5000  still  video 
camera  using  two  sensor  chips  and 
Hi-band  format;  lightweight  MVP- 
660  still  video  player  with  improved 
resolution,  AC/DC  operation;  UY- 
T55  color  video  scanner  to  convert 
flat  art  into  video  images;  high-speed, 
600  MB  SMO-S501  magneto-optical 
disk  drive. 

Booth:  2703 
SPEGRAM  INC. 

See  Geographies — Spegram  Inc. 

Booth:  2137 
STANDLEE  AND 
ASSOCIATES  INC. 

Staffed  by:  James  L.  Standlee,  Tho¬ 
mas  Y.  Hatcher,  Robert  A.  Martin,  J. 
David  Holland,  Deborah  Standlee. 
Introducing:  Computer  simulation 
and  video  presentation  of  the  Express 
Belt  Delivery  System  recently  in¬ 
stalled  at  Gannett  Rochester  News¬ 
papers. 


Booth:  1843 

STI  INC. 

Staffed  by:  Hank  Leonard,  president; 
Andrew  LaBrada,  vice  president. 
Introducing:  Fully  automated  ink  and 
solvent  recycling  equipment  requires 
no  bags,  cartridges  or  manual  clean¬ 
ing  of  filtration.  Uses  low-temp¬ 
erature  heating  and  cooling  cir¬ 
cuits,  Allen-Bradley  controls,  includ¬ 
ing  programmable  logic  circuitry  for 
easy  maintenance,  diagnostics  and 
running. 


Booth:  474 

STOESSER  REGISTER 
SYSTEMS 

Staffed  by:  Tom  Stoesser,  manufac¬ 
turing  representative;  William  J. 
Stoesser,  president;  Peter  Dockree, 
systems  engineer. 

Introducing:  SR  Series  vacuum  frame 
features  new  concepts  in  frame  de¬ 
sign,  such  as  vertical  drawdown, 
which  pulls  the  glass  down  evenly  to  a 
flat  pin-registered  vacuum  platen  to 
keep  work  flat  and  in  register  during 
drawdown.  The  unit  also  features 
quick  change  inserts,  which  gives 
built-in  in-line,  triangular  or  custom 
register  control,  plus  optional  step¬ 
ping  capabilities. 

Exhibiting:  Stoesser-engineered  sys¬ 
tems  for  the  commercial  and  news¬ 
paper  web  markets  to  fully  integrate 
prepress  and  pressroom  include  pre¬ 
cision  punches,  stripping  supplies  and 
register  control  boards  to  deliver  reg¬ 
istered  work  to  the  pressroom,  new 
vacuum  frame  and  fully  automatic 


plate  bender  to  ensure  every  plate  is 
bent  in  register  for  total  image  control 
on  press. 


Booth;  2425 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  E.  Smith,  gener¬ 
al  manager;  Herbert  B.  Medlin  Jr., 
sales  director;  Kim  Sexton,  sales 
manager;  Rob  Williams,  PC  coordi¬ 
nator. 

Introducing:  Stauffer  Gold  Library 
System’s  photo  archive  feature 
allows  filing  and  retrieval  of  graphics 


and  photos  on  large-capacity  erasable 
optical  disk.  Images  are  scanned, 
stored  and  retrieved  in  seconds. 

Enhanced  IBM  and  Macintosh  ver¬ 
sions  of  the  library  system  offer  faster 
filing  and  retrieval  of  news  stories  on 
optical  disks.  Every  word  in  every 
story  and  headline  is  automatically  in¬ 
dexed  for  maximum  search  efficien¬ 
cy.  The  systems  are  interfaced  with 
most  popular  front-end  systems  so 
that  no  manual  entry  is  required. 
Exhibiting:  Enhanced,  multi-user 
business  system  packages  that  in¬ 
clude  circulation,  advertising, 
accounts  payable,  classified,  payroll 


1^:  the  simplest 
way  ^  to  stop  insert  leakage! 


•  Vending  machine  customers  get  a 
complete  newspaper. 

•  Readers  get  everything  they  were 
promised. 

•  Apartment  dwellers  get  no- mess 
delivery. 

•  Retailers  get  packages  which  won’t 
break  up  and  litter  the  store. 

•  Circulation  gets  returns  account¬ 
ability. 

•  Dealers  get  pre-press  units  which 
store  and  handle  without  losing 
inserts. 

•  Post  Office  gets  newspapers  which 
hold  together  in  the  mail. 

•  Advertisers  get  all  the  coverage 
they  paid  for. 

•  Publishers  get  satisfied  readers 
and  clients. 

One  short  piece,  of  quick-release, 

biodegradable  paper  tape,  applied 

to  the  open  edge  of  stuffed  sections 

or  completes  by  our  Paper  Taper,  can 


soi,^  i  lot  of  problems.  Securely 
taped  completes  are  much  more 
likely  to  reach  the  reader  intact. 

The  same  is  true  of  taped  pre -press 
sections  being  delivered  to  dealers 
for  Sunday  assembly. 

Taping  keeps  heavy  sections  and 
completes  from  falling  apart  under 
the  rigors  of  handling,  transporta¬ 
tion,  storage  and  retail  display.  The 
result  is  the  arrival  of  a  dependable 
package  which  builds  reader 
confidence  and  sales. 

Our  applicator  is  the  only  prac¬ 
tical  way  to  close  open  edges  with 
paper  tape.  It’s  automatic,  inexpen¬ 
sive,  dependable,  easy  to  operate 
and  it  fits  in  readily  with  almost 
any  existing  system. 

Please  call  or  write  for  free  details. 

Stepper,  Inc. 

RO.  Box  1126 
Olathe,  KS  66061-1126 
Tel.;  (913)782-2584 


-See  at  Booth  #1745  ANPA  June  8-12- 
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and  general  ledger  will  be  demons¬ 
trated  on  PC-based  AT&T  equip¬ 
ment. 


Booth:  1745 

STEPPER  INC. 


Staffed  by:  Warren  Hannon,  general 
manager;  Charles  Hannon,  vice  pres¬ 
ident;  Dave  Hannon,  marketing 
director;  Ray  Osborn,  sales  manager. 
Introducing:  Paper  Tape  Applicator 
applies  a  short  piece  of  biodegradable 
tape  to  the  feather  edge  of  pre¬ 
inserted  sections  and  single-copy 
completes.  Easy-release  tape  edge 
prevents  inserts  from  falling  out  and 
allows  for  accountability  to  the  con¬ 
sumer,  distributor,  single  copy  mail 
and  TMC  products  without  using 
plastic.  Inexpensive  applicator  can  be 
used  in  line  with  Stepper’s  Solo 
Assembling  system  and  other  sys¬ 
tems. 

Exhibiting:  Solo  Assembling  systems 
for  heavy,  insert-crammed  sections; 
Fold  ’n  Tyer  equipment  for  single¬ 
copy  carrier  distribution. 


Booth:  275 

SUN  CHEMICAL  CORP. 

Staffed  by:  Michael  W.  Mylett,  gener¬ 
al  manager;  News  Ink  regional  mana¬ 
gers. 

Exhibiting:  Newspaper  and  commer¬ 
cial  non-heatset  printing  inks;  low- 
rub,  soy  oil,  keyless,  flexo  and  low- 
VOC  prints  and  displays;  information 
on  waste  management. 

Booth:  1975 

SUMITOMO  CORP.  OF  AMERICA 

See  Mitsubishi  Heavy  Industries. 

Booth:  2645 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Howard  Segal,  national 
sales  manager;  Steve  Kuchuk,  East¬ 
ern  sales  manager;  Jim  O’Neill, 
Midwestern  sales  manager;  Bruce 
Kuechmann,  Western  sales  manager; 
others. 

Introducing:  AdLink  display  ad  and 
ad  management  system  is  an  exten¬ 


sion  of  QuarkXPress  that  allows  users 
to  create  and  track  ads  through  pro¬ 
duction  and  allows  those  in  charge  of 
layout  and  ad  design  to  determine 
what  each  ad  costs  to  put  together. 

Intelligent  Dummying  captures 
production  and  size  information  from 
Synaptic’s  Ad  Scheduling/Production 
Manifest  System.  It  then  allows  dum¬ 
mying  of  the  publication,  accounting 
for  pages,  sections,  zones  and  multi¬ 
ple  publications  factors. 

Exhibiting:  SunType  editorial,  News- 
Lib  library,  SunType  editorial  wire, 
SunType  classified  ad,  advanced 
accounts  receivable.  Ad  Scheduling/' 
Production  Manifest,  Subscription 
Manager,  Circulation  Manager, 
general  ledger,  accounts  payable, 
payroll.  Professional  Estimate,  Pro¬ 
fessional  Typographer  (copyfitting, 
cost  estimating  job  costing)  and 
TermSys  shop  floor  data  collection. 


Booth:  18,  19 

SYSTEM  INTEGRATORS  INC. 


Staffed  by:  A1  Edwards,  president; 
Bill  Aaronson,  exec,  vice  president/ 
worldwide  sales  and  marketing;  Steve 
Nilan,  marketing  vice  president;  Ro¬ 
ger  Peterson,  marketing  communica¬ 
tions  manager;  Lou  Fifer,  customer 
service  vice  president;  Eric  Gottfred- 
son,  customer  marketing  director; 
Tom  Shorten,  advanced  products 
marketing  manager;  Jim  Rentz,  busi¬ 
ness  development  marketing  man¬ 
ager. 

Introducing:  Macintosh-based  edito¬ 
rial  and  advertising  products;  PC 
workstations;  Tandem’s  new  CLX 
800  NonStop  system. 

SII  ColorHouse  imaging  package 
consists  of  an  AS-1  Array  Scanner 
that  captures  35mm  slides,  positive 
and  negative  film,  reflective  copy  up 
to  8"xl0"  and  three-dimensional  ob¬ 
jects,  a  Mac  Ilfx  with  accelerated  19" 
24-bit  color  monitor,  color  manipula¬ 
tion  and  color  separation  software 
and  installation  and  custom  site  con¬ 
figuration  with  on-site  training.  Op¬ 
tions  include  color  proofers  and/or 
imagesetters  and  tripod.  The  AS-1 
gives  fast  previews  and  final  scans. 
Exhibiting:  Solutions  for  editorial, 
advertising,  pagination,  imaging  and 
marketing  tied  to  a  common,  fault- 


tolerant  database.  Editorial  and 
Advertising  System/55  product 
family. 


Booth:  2415 

TASOPE  LTD. 

Staffed  by:  Charles  Hillhouse,  pres¬ 
ident;  Dave  Cross,  technical  service 
manager;  Ray  Perry,  customer  ser¬ 
vice  representative. 

Introducing:  Auto-printer  2000  auto¬ 
matic  exposure  unit  produces  two 
side-by-side  single  plates  or  doubles 
at  speeds  of  up  to  400/hour. 
Exhibiting:  Complete  in-line 
platemaking  system  consisting  of 
Auto-printer  exposure  unit,  plate  pro¬ 
cessor  and  plate  bender.  Tasope  auto¬ 
matic  punch  coater. 


Booth:  501 

TECH-ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  pres¬ 
ident;  David  Moeller,  Rachel  Bell, 
Louis  Benke,  sales. 

Introducing:  Two-piece  pin  post  for 
motter  folders  in  place  of  the  original 
one-piece  pin  post  and  collet;  nylon- 
coated  main  and  auxiliary  ink  drums 
that  replace  copper-coated  original 
rollers  on  single-  and  double-width 
presses. 

Exhibiting:  OEM  quality  replacement 
parts  for  Goss,  Harris,  Hoe,  Motter 
and  TKS  presses;  refurbished  Goss 
Community  printing  press,  complete 
with  latest  equipment  upgrades. 


Booth:  2645 

TECNAVIA  S.A. 

Staffed  by:  Donna  Vanoni,  product 
promoter. 

Introducing:  For  the  Picture  Store 
and  Forward  Modular  (PSF/Modular) 
electronic  picture  desk,  enhanced 
programs,  interfaces  to  Autokon 
News  Recorder  and  to  a  high-speed, 
high-resolution  digital  printer,  and 
transfer  of  rotated,  sized  and  cropped 
color  photos  to  the  Macintosh. 

PSF/Modular  handles  all  news  pic¬ 
tures  at  high  speed.  Easy-to-use  sys¬ 
tem  can  be  interfaced  to  graphic  arts 
and  pagination  systems  and  to  photo¬ 
typesetters  for  full  production  in¬ 
tegration.  It  can  concurrently  re¬ 
ceive  and  transmit  on  20  different 
lines  while  other  workstations  handle 
editing  of  stored  photos. 


Booth:  1464 

TERNES  REGISTER  SYSTEM 

Staffed  by:  Richard  S.  Anderson, 
national  accounts  manager;  David 
Martin,  sales  manager. 

Exhibiting:  Complete  line  of  register 
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control  products  from  prepress  to 
press  will  include  electronic  hy¬ 
draulic  plate  bender,  electronic/ 
pneumatic  plate  bender,  electronic/ 
pneumatic  plate  punch,  illuminated 
film  punch,  image  control  board  and 
semi-automatic  plate  bender. 


Booth:  3286 

THREE  SIGMA  CORP. 


Staffed  by:  Ann  Tisue,  president;  Gil 
Tisue,  chief  engineer. 

Introducing:  AMS-2000/RI  image  en¬ 
hancement  option  for  imagesetter  and 
facsimile  recorders  to  improve  quali¬ 
ty  for  both  black-and-white  halftones 
and  color  separations.  Using  AMS — 
Advanced  Moir6  Suppression,  image 
and  font  quality  can  be  improved  at 
lower  resolutions.  Available  from 
Ricoh  Corp.  in  Telepress  282  AMS 
Image  Enhancement  option  on  the 
Telepress  108  Image  Recorder.  Ap¬ 
plication  of  the  AMS-2000/R1  to  im¬ 
agesetters  is  under  way. 

Also,  custom  upgrade  programs 
that  incorporate  AMS.  Facsimile  net¬ 
works  can  use  the  upgrade  to  improve 
quality  and  increase  throughput  using 
lower  resolutions  while  protecting  in¬ 
vestment  in  existing  scanners  and  re¬ 
corders. 


Booth:  377 

TINGUE,  BROWN  &  CO. 

Staffed  by:  R.K.  Bird,  president; 
James  Hopkins,  sales  manager. 
Exhibiting:  Press  blankets,  including 
Polycell  No  Pack  offset.  Polystick  let¬ 
terpress,  Ball  Koat  glass  bead  draw 
sheets. 


Booth:  109 

TKS  (USA)  INC. 

Staffed  by:  Y.  Okamura,  president; 
John  E.  Hall,  sr.  vice  president  and 
CEO;  Jesse  Strong,  national  sales 
manager;  Susan  Eppler,  national 
sales  manager — monitoring  and  con¬ 
trol  systems. 

Introducing:  Live  demonstrations  of 
a  two-high  stacked  arrangement  of 
the  C21-75  keyless  unit  on  top  of  an 
M-75  conventional  offset  unit,  and  of 
the  TKS  Advanced  Newspaper  Pro¬ 


duction  Control  System  and  Produc¬ 
tion  Work  Center,  a  user-friendly  pro¬ 
duction  work  center  using  high-speed 
touch  screens  with  precise,  clear 
graphical  displays. 

Newspaper  Production  Totalizer 
System  is  a  management  and  control 
system  for  total  accountability  from 
the  press  to  the  truck.  Among  other 
features,  it  provides  automatic  press 
shutdown  to  reduce  overproduction, 
eliminates  need  for  re-orders,  identi¬ 
fies  and  quantifies  waste,  provides 
complete  production  reports.  Sys¬ 
tems  available  for  a  single  press  or  a 
multi-press/multi-plant  operation. 
Demonstration  of  new  advanced 
graphics  with  windowing  software. 

The  Inspector  printing  quality  in¬ 
spection  system  monitors  ink  density, 
tinting,  scumming,  etc.  Advanced 
high-speed  opto-electronic  scanning 
bar  mounted  on  the  press  performs 
continuous  visual  analysis  of  the  en¬ 
tire  web  width  to  reduce  waste 
through  fast  correction  of  printing 
problems. 

P.P.R.  Paster  Preparation  Robot, 
located  between  newsprint  storage 
and  the  reelroom,  automatically  lifts  a 


roll  from  the  dolly,  prepares  the  lead¬ 
ing  edge  to  accept  a  paster  pattern, 
applies  the  paster  pattern  using  dou¬ 
ble-faced  tape,  attaches  a  special  tab 
to  the  apex  to  prevent  unwinding  and 
returns  the  prepared  roll  to  the  dolly. 
Applies  paster  pattern  faster  and 
more  accurately  than  by  hand. 


Booth  3361 

T/ONE  INC. 

Staffed  by;  Dave  Tenenbaum,  Steve 
Ng. 

Introducing:  33-Mhz  portable 
Phoenix  high-resolution  picture 
transmitter  for  Crosfield,  AP-Leaf 
and  Macintosh  picture  desk  systems, 
including  direct-to-Mac  high-speed, 
high-resolution  JPEG  image  trans¬ 
missions.  Also,  a  low-cost  desktop 
version  of  the  Phoenix  system  for 
bureau  or  in-house  use,  allowing 
photographers  to  scan  images  on  a 
Nikon  LS-3500,  view,  correct  and 
caption  them,  then  digitally  upload 
the  photos  to  any  picture  desk  system 
now  in  use  at  U.S.  newspapers.  All 
Phoenix  systems  use  standard- 


Is  your  PostScript  RIP  down  40%  of  the  time? 


Chances  are  it  is-  in  the  form  of  inactivity.  Intact,  in  a  recent  study  we  found  that  most  PostScript 
RIPs  sit  idle  40%  of  the  actual  daily  production  time.  If  you  receive  elements  for  your  publication 
(such  as  photos  and  display  ads)  hours  and  even  days  before  deadline,  but  wait  until  deadline  to 
RIP  them  into  one  paginated  page,  then  you  too  probably  have  an  IDLE  RIP. 

Alas,  there  is  a  solution-  it's  our  Sun  Sparc-based  PostScript  RIPs  running  ESP  (Element 
Scheduling  and  Paste-up)  software.  As  shown  below,  ESP  pre-processes  photos,  display  ads,  and 
other  complex  graphics  as  they  are  made  available  storing  the  bitmap  away  for  deadline  retrieval. 
Once  the  text  is  flowed  in,  the  page  can  be  sent  to  our  RIP  where  ESP  recalls  the  bitmaps,  places 
them  in  their  appropriate  x,y  coordinates,  and  then  images  the  page  almost  instantaneously.  So 
what  would  have  taken  6  minutes  of  valuable  deadline  time,  now  takes  only  63  seconds. 


For  those  who  are  happy  RIPping  60%  of  the  time  but  would  like  more  performance,  our  "Black 
Box"  PostScript  RIPs  are  the  fastest  available  on  the  market.  They  feature: 


/ 100%  PostScript  compatibility. 

/  Highly  efficient  text  and  graphic  processing. 

/  Advanced  halftone  processing. 

/  Builds  the  entire  image  in  highspeed  RAM. 

/  Drives  ECRM,  Ultre,  PageScan,  Copal,  Canon. 


■SIILennane 

Advanced  Devices 
4045  North  Freeway  Boulevard 
Sacramento,  California  95834 
916/646-5150  FAX  923-3347 
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platform  PCs  running  Windows  3.0, 
with  modular  hardware,  remote  sup¬ 
port  and  upgrades  and  an  easy  user 
interface,  now  also  available  in 
Spanish. 


Booth:  1371 

TOTAL  IMAGE  CORP. 

Staffed  by:  Philip  To,  president; 
Harold  To,  hardware  engineer; 
Wayne  Werner,  software  engineer. 
Introducing:  Black  Magic  Wirephoto 
Transceiver  is  a  Macintosh-based 
wirephoto  processing  station.  Sys¬ 
tems  include  Black  Magic  Wirephoto 
Interface  for  handling  five  analog 
photofacsimile  channels  (three  in, 
two  out).  It  has  two-way  communica¬ 
tion  to  and  from  the  Mac.  User  can 
receive  and  send  wirephotos.  Also,  a 
high-speed  port  for  handling  digital 
photo  transmission.  Complete  photo 
management  Macintosh  software  can 
include  Adobe  Photoshop. 
Exhibiting:  TIC  Electronic  Picture 
System  is  a  multi-standard  picture  re¬ 
ceiving  and  transmission  system 
handling  six  analog  photofacsimile 
channels.  High-speed  PhotoScan 
digitally  interfaces  the  Leafax  to  the 
Macintosh. 


Booth:  3260 

TRIBUNE  PUBLISHING  CO. 

Staffed  by:  Wayne  Hollingshead, 
general  manager;  Barbara  Dugdale, 
product  development;  Glenn  Cruick- 
shank,  marketing. 

Introducing:  PhotoView  image 


archiving  software  is  a  PC-based 
wirephoto  archiving  package  running 
under  Microsoft  Windows  3.0,  offer¬ 
ing  high-speed  storage  and  retrieval  of 
both  wire  service  and  local  photos.  It 
runs  on  the  AP  System  Interface  De¬ 
vice,  single  PCs  and  on  PC  local  area 
networks,  including  PC -based  pro¬ 
duction  systems.  PhotoView  uses 
JPEG  compression  to  store  up  to 
4,0(K)  TIFF  images  on  each  optical 
platter.  Users  can  search  on  any  in¬ 
formation  in  the  cutline  the  wire  serve 
transmits,  and  view  or  retrieve  an  im¬ 
age  in  seconds.  The  software  also  has 
a  plain-paper  proof  print  feature. 
Exhibiting:  Compatible  with  Photo¬ 
View  is  the  year-old  NewsView  soft¬ 
ware,  a  PC-based  newspaper  library 
that  offers  text  compression  and  por¬ 
tability  and  allows  newspapers  a  run¬ 
time  search  program  so  they  can  dis¬ 


tribute  their  archives  to  the  general 
public. 


Booth:  2321 
TRUVEL,  Div.  of 
Vldar  Systems  Corp. 

Staffed  by:  Chuck  Coleman,  Carter 
Marantette,  regional  sales  managers; 
Dennis  Stevens,  product  manager; 
Sheila  Madsen,  marketing  com¬ 
munications  manager;  Richard  Hunt, 
general  manager. 

Introducing:  Scanners  demonstrated 
with  a  new  SCSI  unit  that  allows  im¬ 
ages  to  be  scanned  directly  to  disk. 
Exhibiting:  Demonstrations  of  a  com¬ 
plete  line  of  high-resolution  scanners 
with  greyscale  and  24-bit  capabilities. 
Input  media  can  be  reflective  art  such 
as  photos,  line  art,  books  and  3D  ob¬ 
jects  for  editorial,  display  and  classi¬ 
fied  ad  production.  Also,  demonstra¬ 
tions  of  the  capabilities  of  the  TZ-3 
black-and-white  scanners,  with  the 
optional  Zebra  line  art  enhancement 
board.  The  new  TZ-3  is  upgradable  to 
color  for  those  with  greyscale  applica¬ 
tions  now  who  anticipate  color  work 
in  the  near  future. 


Staffed  by:  Brad  Bushell,  newspaper 
marketing  and  sales  vice  president; 
Carol  Gannon,  sales  manager;  Kathy 
Wren,  general  manager. 

Introducing:  Demonstrations  of  the 
television  listing  service’s  TransEdit 
delivery  system  that  allows  newspa¬ 
pers  to  view,  edit  and  print  tv  pages 
using  a  Macintosh  computer. 
Exhibiting:  Slide  show,  catalog  and 
samples  of  a  wide  range  of  television 
listing  services  and  features  that  can 
be  delivered  via  Macintosh,  wire  or 
camera-ready. 


Booth:  2025 
TV  LISTING  INC. 

Staffed  by:  Bob  Newell,  COO;  Anna 
Addison,  operations  director;  Scott 
Phillips,  sales  supervisor;  Don  John¬ 
son,  Debbie  Curry,  Veronica  Hale, 
sales  consultants;  Liz  Hicks,  service 
manager;  Stacy  Blackwell,  marketing 
supervisor;  Mike  Myers,  Gary 
Kmetz,  data  processing. 

Introducing:  TVInterLink  System  is  a 
complete,  on-line,  hands-off  Macin¬ 
tosh-based  production  system  and 
process  that  enables  publications  to 
electronically  design  and  produce 
customized,  economical  television 
listings  sections  in  the  convenience  of 
the  office.  Sections  can  feature 
screened  grids,  rolling  logs  and  break¬ 
outs — up  to  closing — with  access  to 


Total  Image  Corporation,  Pioneers  of  the  Electronic  Picture  Desk 
Proudly  Introduce 

THE  BLACK  MAGIC  WIREPHOTO  TRANSCEIVER 


AP 


UPI 


AFP 


Reuters 


INS 


How  can  you  manage  all  your  wirephotos  with 
your  Macintosh? 

You  need  Magic.  Black  Magic! 

Inuoducing  the  BM-2000,  the  first  multi-port,  multi-format 
wirephoto  transceiver,  designed  to  provide  a  Total  Solution  for 
all  your  wirephoto  needs.  Finally  there  is  an  affordable  bridge 
between  the  wirephoto  services  and  your  Macintosh. 

For  more  information  write  today  or  call: 

Total  Image  Corporation 
I  Edgewater  Plaza,  Suite  202 
Staten  Island ,  New  York  1030S 
(718)720  -  9266 

Come  see  us  at  ANPA/rEC91  (Booth  *1371) 


Features  include: 

□  Full  photo  management  software  on  the  Macinto.sh 

□  Three  photofacsimile  input  channels 

□  Two  photofacsimile  output  channels 

□  Dynamic  wirephoto  format  conversion 

□  Monitor  and  control  individual  channels 

□  High  speed  digital  interface  to  the  Macintosh 

□  Full  color  photo  capability 


TIC\  Total  Image  Corporation 


Booth:  2325 

TV  DATA 
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TVL’s  extensive  database  of  program 
listings  and  descriptions. 

The  easy-to-use  TVInterLink  re¬ 
quires  no  in-office  training.  An  Xten- 
sion  to  QuarkXPress,  it  provides  a 
comprehensive  on-line  help  program 
through  the  HyperCard  stack,  plus  a 
step-by-step  users  manual  that  gives 
neophytes  the  ability  to  create  in¬ 
novative  page  designs. 

Exhibiting:  Electronic  and  camera- 
ready  television  listings  products,  in¬ 
cluding  a  complete  line  of  customized 
grids,  rolling  logs,  breakouts.  Gem- 
star  VCR  Plus  codes  and  editorial  fea¬ 
tures  packages  and  color  separations. 


Booth:  3426 

TYPEWORLD/COLOR 

PUBLISHING 

Staffed  by:  Bob  Holton,  publisher; 
Frank  Romano,  editor;  Hope  Mas- 
cott,  marketing  communications 
director;  Alan  Ventura,  sales  and 
marketing  manager. 

Introducing:  Twice-monthly  Type- 
World  is  designed  to  deliver  the  latest 
information  on  new  products  jmd  im¬ 
portant  developments  in  the  typo¬ 
graphic  and  electronic/computer 
publishing  markets. 

Exhibiting:  Color  Publishing,  serving 
color  systems  buyers,  delivers  a 
select  audience  of  professionals  who 
are  buyers  of  color  publishing  sys¬ 
tems  and  components. 

Booth:  2929 

ULTRA  CORP. 

Staffed  by:  Antonio  Pardo,  director; 
Nadja  Pardo,  publishing  systems  vice 
president. 

Introducing:  Publishing  systems  in¬ 
tegrator  specializing  in  Latin  Amer¬ 
ican  and  Caribbean  markets  offers  a 
complete  networked  editorial  system 
of  PCs  and  Macs  integrated  on 
Novell-based  networking  and  pagi¬ 
nating  with  QuarkXPress  3.0  in  Span¬ 
ish,  North  Atlantic  Publishing  Sys¬ 
tems’  CopyFlow/CopyBridge  Quark 
Xtension,  Information  Engineering 
Associates’  Editorial  News  layout, 
CopyFlow  geometry  Xtension  in 
Spanish  and  John  Juliano  Computer 
Services’  Atan  Express  Xtension  in 
Spanish. 

Text  processing  utilizes  UltraEdit 
XyWrite  III  Plus  in  Spanish  custo¬ 
mized  for  integration  with  the  pagina¬ 
tion  products.  Electronic  wire  cap¬ 
ture  software  is  also  in  Spanish.  There 
is  also  an  editor’s  tool  for  story  track¬ 
ing  and  copyfitting  information. 

Booth:  675 

UNION  CARBIDE  COATINGS 
SERVICE  CORP. 

Staffed  by:  Not  available. 
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Introducing:  Hydine  ceramic  roll  sur¬ 
face’s  hydrophilic  properties  give  it 
an  extremely  high  73-75  dynes/cm 
surface  tension.  With  a  72-dynes/cm 
surface  tension,  water  has  aO®  contact 
angle  when  applied  to  the  Hydine  sur¬ 
face,  so  water  naturally  spreads  out 
across  the  surface,  making  it  ideal  for 
transferring  water-based  inking  solu¬ 
tions.  In  tests  with  no  special  treat¬ 
ment,  the  surface  remained  hydrophi¬ 
lic  even  after  extended  exposures  to 
both  acidic  and  basic  media.  Its  ex¬ 
treme  hardness  (71Rc,  1150  Vickers) 
provides  longer  life  than  chrome  plat¬ 
ing  and  other  conventional  roll  sur¬ 
faces. 

Exhibiting:  Ucarlox  laser-engraved 
ceramic  anilox  rolls  offer  flexo¬ 
graphic  and  keyless  offset  printers  in¬ 
creased  operating  life,  reduced  down¬ 
time  and  better  ink  release  control, 
improving  ink  metering  quality  in 
both  printing  processes.  Duplication 
of  precision  in  various  screens  and  ink 
volume  ranges  is  possible  owing  to 
programmable  laser  engraving.  Roll 
coating  on  a  service  basis. 


Booth:  546 

UNION  CITY  BODY 
CO.  INC. 

Staffed  by:  L.C.  Wright,  general  sales 
manager;  Ron  Dickey,  shows  and  ex¬ 


hibits. 

Introducing:  Sole  manufacturer  of 
General  Motors  delivery-type  vehi¬ 
cles — Step- Van  and  Hi-Cube  mod¬ 
els — has  built  route  trucks  for  major 
U.S.  newspaper  companies  since 
1957.  Static  display  of  the  product 
line;  company  representatives. 


Booth:  3113 
VARITYPER  INC. 

Staffed  by:  Ron  Giancoli,  Jay 
Roberts,  national  accounts  managers; 
Pat  Juliano,  sales  vice  president;  John 
Cullen,  marketing  director. 

Introducing:  Broad  line  of  high- 
resolution  plain-paper  and  photo¬ 
media  imagesetting  systems,  includ¬ 
ing  the  5510  plain-paper  and  5500 
photo-media  broadsheet  imageset¬ 
ters,  both  capable  of  being  driven  by 
the  Varityper  Series  5000  Image  Con- 


Why  buy  just  a  low  rub  when  you  can  buy  a  Hi-Tech  for  the  price  of  a  standard  ink? 

What  is  “Hi-Tech?"  Quite  simply  it  means . . . 

•  Consistency  is  built-in  using  the  tools  of  SPC 
(Statistical  Process  Control) 

•  Quality  is  guaranteed ...  the  product  will  perform  to  expectations  or 
we  will  credit  you  for  the  return  and  replace  it  with  your  next  load  free 

•  Rub  Performance  to  satisfy  your  reader’s  expectations 

•  Jet  Black  Print  and  Improved  Mileage 

•  Hi-Tech  is  the  BEST  VALUE  Black  Offset  Newsink  on  the  market  today. 


Think  ink...  think  Huber 


J.  M.  Huber  Corporation,  333  Thomall  St.,  Edison,  NJ  08818 
Phone:  (908)  906-1760  •  Telex:  4754549  JMH  Ul  •  Fax:  (908)  321-1470 

TOTAL  QUALITY  MANAGEMENT  A  program  for  bringing  you  the  best  in  technology,  products  and  service. 
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troller  running  traditional  typesetter 
emulators  and  a  PostScript  interpre¬ 
ter  or  the  Series  4000  Image  Control¬ 
ler  featuring  the  Adobe  Systems 
Emerald  RIP  with  Accurate  Screens 
technology.  Also,  demonstrations  of 
the  VariColor  Publishing  System, 
featuring  color  scanning,  proofing 
and  imaging. 

Exhibiting:  Other  plain-paper  and 
photo-media  imagesetters,  including 
the  5100,  5300  and  5060W. 

Booth:  3017 
VISION  DATA 
EQUIPMENT  CORP. 

Staffed  by:  Thomas  A.  Dempsey, 
president;  Amy  Weaver,  Mark 
Morin,  David  Jakob,  salespersons. 
Introducing:  Software  solutions  in¬ 
clude  classified  ad  taking  and  billing 
system,  circulation  software  with  in¬ 
sertion,  telemarketing  and  autosack¬ 
ing  modules,  and  ad  billing  receiv¬ 
ables  software. 

Exhibiting:  Newsprint  inventory, 
accounts  payable  and  general  ledger, 
and  payroll  systems. 

Booth:  2917 

VOICE  MARKETING  GROUP 

Staffed  by:  Dan  A.  Jones,  chairman; 
Steven  J.  Coffman,  president  and 
CEO;  Joe  Donahue,  sales  vice  pres¬ 
ident;  Chris  McKee,  regional  man¬ 
ager. 

Introducing:  Service  bureau  provides 
newspapers  with  access  to  audiotext 
products  and  services  with  no  start¬ 
up  cost.  Its  24-hour  interactive  voice 
response  system  supports  voice  clas¬ 
sified  services,  to  which  multiple 
newspapers  may  subscribe.  Services 
demonstrated  will  be  Personaline 
talking  personals  and  Audio  Resume 
fully  automated  resume  service. 

Booth:  2661 

WARNER  MDS  COLOR  CORP. 

Staffed  by:  Glen  R.  Warner,  pres¬ 
ident;  Paul  G.  Warner,  vice  president, 
consultant;  Gordon  “Doc”  Warner, 
consultant. 

Introducing:  Demonstrations  of  War¬ 
ner  Therm-O-Graphic  process  show 
copy  to  press  in  under  a  minute.  A 
full-page  ad  or  other  camera-ready 
copy  is  transferred  to  a  lithographic 
plate  without  making  a  negative.  Uses 
no  light-sensitive  materials  or  liquid 
chemicals,  including  the  plate.  Safe- 
lights  are  not  needed.  Computer 
pagination,  including  color,  without 
liquid  chemistry,  eliminates  hazar¬ 
dous  waste  problem. 

Booth:  2929 

JERVIS  B.  WEBB  CO. 

Staffed  by:  A1  Kafka,  Jim  Hazen,  Earl 


Raynal,  Gerry  Stafford. 

Introducing:  Basis/NP  (Base  Auto¬ 
mation  Software  for  Integrated  Sys¬ 
tems/Newspaper  Publishing)  is  being 
developed  from  the  standard  Basis 
software  library  typically  provided  by 
Jervis  B.  Webb  Co./Ann  Arbor  Com¬ 
puter  Div.  for  material  handling  sys¬ 
tems  control.  It  is  responsible  for 
scheduling,  managing  and  controlling 
the  material  flow  through  the  news¬ 
paper  publishing  process  and  can 
interface  with  the  system  operators 
and  the  device  level  control  system  to 
facilitate  the  management  of  the  pro¬ 
cess.  A  database  supports  planning, 
management,  control  and  historical 
analysis  of  the  publishing  process. 

The  Basis  design  comprises  a  set  of 
functional  modules,  each  represent¬ 
ing  a  program  or  set  of  programs. 
Modules  execute  in  concert  in  a  real¬ 
time  environment  to  provide  the  man¬ 
agement  control  functions  needed  to 
support  the  newspaper  publishing 
process.  The  10  modules  are  Resource 
Scheduling  and  Management,  Alarm 
Handling  and  Management,  Cell  Man¬ 
agement  (specific  management  and 
equipment  direction  functions).  His¬ 
torical  Logging,  Prepress  System  In¬ 
terface,  Operator  Interface,  Device 
Level  Control  Interface,  Data  Ac¬ 
quisition  and  Tracking  Interface,  Out¬ 
put  Generation  and  Basis  Database. 
Exhibiting:  Custom-designed  Vario- 
disc  delivery  AGV,  as  supplied  to 
Newsday. 


Booth:  881 

WEB  PRESS  CORP. 


Staffed  by:  Chuck  Gath,  sales  vice 
president;  Bill  Aldrich,  Terry  Mor¬ 
ton,  Ron  Ehrhardt  Jr.,  Cliff  Bassett, 
Jim  Pankiewicz,  regional  sales  mana¬ 
gers;  Ron  Ehrhardt,  Web  Leader  In¬ 
ternational  Inc.  president. 

Exhibits:  Atlas  perfecting  units; 
Quadra-Color;  combination  2:1  half¬ 
quarter  folder.  Modular  design  of 
press  components  allows  for  max¬ 
imum  flexibility  in  color  placement 
and  product  mix. 

Booth:  2287 

WEB  PRINTING  CONTROLS 
CO.  INC. 

Staffed  by:  Herman  Gnuechtel,  pres¬ 


ident;  Gerry  Feron,  national  sales 
manager;  Jim  Tasch,  plant  manager. 
Introducing:  Microtrak  Margin  Mind¬ 
er,  a  system  to  automatically  control 
the  lateral  position  of  the  roll  to  pro¬ 
vide  accurate  margin  control.  Micro¬ 
trak  CCR  automatically  controls  col- 
or-to-color  registration  on  press — 
both  lateral  and  circumferential  plate 
cylinder  motors  are  controlled.  Mic¬ 
rotrak  ACC  automatically  controls 
color-to-color  registration  on  press — 
circumferential  only. 

Exhibiting:  Microtrak  9400  web  guide 
systems;  web  break  detector  sys¬ 
tems;  silicone  applicator  systems. 


Booth:  2287 

WEBTECH  INC. 

Staffed  by:  Wayne  Kaim,  Newspaper 
Division  manager;  Earl  Price,  AGS 
president;  Herman  Gnuechtel,  WPC 
Co.  president. 

Introducing:  Sonic  web  break  detec¬ 
tor  system;  automatic  color  compen¬ 
sator  registration  control;  web  plow 
folder;  web  sequential  numbering  un¬ 
it;  R-T-P  automatic  paster  reel  margin 
control;  R-T-P  electronic  tension  con¬ 
trol  conversion;  R-T-P  digital  paster 
panel  with  diagnostic  display;  auto¬ 
matic  insert  gluing  system. 
Exhibiting:  R-T-P  infrared  surface 
sensor  web  guides  (lateral  web 
steering);  laser-cut  segmented  ink 
fountain  blades;  R-T-P  transition  ten¬ 
sion-control  module;  electro-optic  R- 
T-P  commutators;  OEM  compatible 
digital  paster  panel  cards. 


Booth;  3389 

WESTERN  AUTOMATION 
LABORATORIES  INC. 


Staffed  by:  Nathan  C.  Thompson, 
chairman;  Lance  Wigton,  sales  man¬ 
ager;  John  Kranz,  marketing  director; 
Lee  West,  corporate  test  director. 
Introducing;  Interfile  RDS  removable 
disk  subsystem  for  Atex  and  DEC- 
based  publishing  systems  provides  re¬ 
liability  and  performance  of  S'A"  Win¬ 
chester  disk  drives  with  the  conveni¬ 
ence  and  data  security  of  removable 
media.  Interfile  RDS  includes  a  high- 
performance  controller,  rack- mount 
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chassis  and  two  300MB  drive  mod¬ 
ules,  and  offers  100,000-hour  MTBF 
reliability  (no  preventive  mainte¬ 
nance  required),  savings  on  storage 
and  computer  room  space. 

Exhibiting:  Eight-millimeter  tape 
backup  subsystem. 

Booth:  2263 

WESTERN  LITHOTECH, 

A  Mitsubishi  Kasei  Co. 


Staffed  by:  C.  Dan  Sells,  sr.  vice  pres¬ 
ident,  newspaper  and  international 
sales;  Ed  Eisenberg,  international 
sales  manager;  Keith  Walker,  news¬ 
paper  products  manager. 

Introducing:  Inspection  Station  for 
automatic  inspection  of  color  plates 
after  the  bending  process;  Post  Expo¬ 
sure  System  to  expose  processed 
plate  to  U  V  light  for  significant  reduc¬ 
tion  of  toning  on  press;  Litho  Light 
dual-drawer,  semi-automatic  expo¬ 
sure  system. 

Exhibiting:  Lith-X-Pozer  plate  expos¬ 
ers — Models  3,  5  and  10;  Lithoplater 
plate  processors — Models  30D,  38D 
and  38G;  Mitsubishi  Silver  Master 
direct-image  platemaker — Model  CP- 
800S;  film  punch;  color  plate  verifier; 
Eliminator  Environmental  System; 
Parascan  Model  400  plate  scanner; 
manual  plate  bender,  Lithobender — 
single-  and  double-plate  models;  Auto 
Punch. 


Booth:  349 

WESTERN  ROLLER  CORP. 

Staffed  by:  James  Anderson,  sales. 
Exhibiting:  High-performance 
polyurethane  parts  for  mail  and  press¬ 
rooms.  Mailroom  parts  include  out- 
feed  cams  and  belts,  cone  rollers, 
gripper  pads,  inserter  support  and 
side  thrust  wheels  (also  available  in 
replaceable  tire  system).  Pressroom 
parts  include  split  nip  rings,  cheek- 
woods,  cutting  anvils,  slitter  hubs, 
trolleys,  jaws  and  stationary  jaws. 


Booth:  2287 

W.P.C.  MACHINERY  CORP. 

Staffed  by:  Evan  Fitzgerald,  William 
Burke. 

Introducing:  Web  Sequential  Num¬ 


bering  Unit  places  sequential 
numbers  on  web;  Web  Aqueous  Koa- 
ter  applies  a  coating  (scratch-off,  rub- 
off,  glue,  etc.)  to  a  moving  web;  Web 
Prefolder — “unique  plow  folding  rib¬ 
bon  decks  for  ribbon  or  full  web  shift 
or  fold,  slitting  applications"  with  tot¬ 
al  rotary  plow. 

Exhibiting:  Laser-segmented  ink 
fountain  blades. 


Booth:  1159 

W.R.  GRACE  &  CO.— CONN. 

Staffed  by:  H.T.  Miller  Jr.,  general 
manager;  Kevin  J.  Roberts,  national 
sales  manager. 

Introducing:  Letterflex  Systems’ 
double  truck  capability;  focus  on  abil¬ 
ity  of  the  Letterflex  plate  to  deliver 
small  highlight  dots  with  a  wide  tonal 
range;  samples  of  printing  from  pin 
registration  of  Letterflex  plates. 


Booth:  1411 

XETA  INC. 

Staffed  by:  William  C.  West,  pres¬ 
ident;  Catherine  L.  West,  marketing 
and  sales  director;  Chris  Best,  direc¬ 
tor  of  product  development — PPS. 
Introducing:  Printer’s  Devil  Gateway 
communications  software  connects 


PC/Mac  networks  to  Atex  front-end 
systems  via  the  Programmable  Com¬ 
munications  Interface  at  up  to  38.4 
kilobaud.  It  supports  up  to  32  mode 
combinations  in  both  the  XyWrite 
and  WordPerfect  translators,  as  well 
as  redlining  in  XyWrite.  Also,  Dragon 
Systems’  Dragon  Dictate30k  voice 
recognition  system. 

Exhibiting:  Xeta-Data  PC+  stock 
table  composition  and  typesetting 
software  runs  on  standard  AT  plat¬ 
forms,  providing  user-customizable 
stock  pages  and  accepting  AP’s  9600 
baud  Digital  Stocks  1  and  Select- 
Stocks  1  and  Reuters’  WorldQuote 
wire  service  or  any  two  services 
simultaneously.  Also,  Atex-style  PC 
keyboards. 


Booth:  1111 

XITRON  INC. 

Staffed  by:  Thomas  Hamilton,  pres¬ 
ident;  Bruce  Davidson,  vice  pres¬ 
ident;  Steven  Phillips,  engineering 
vice  president. 

Introducing:  Laser  output  devices  in 
formats  from  1  T'xl?"  to  18"x24"  paper 
size  and  resolutions  from  600x600  to 
l,0(X)xl,000  dpi.  In  addition  to  a  full 
line  of  interfaces,  multiplexers  and 


With  the  Dynaric  NP-2  System. 

THE  NEW  GENERATION  IN  NEWSPAPER  STRAPPERS 


•  Superior  reliability— over  95%  of 
all  NP  type  equipment  aold  over 
the  last  9  years  are  still  in 
operation  today 

•  PLC  Diagnostics/Control 

•  Equipped  with  self-feeding  device 

•  Capable  of  45  ties  per  minute 

•  Ease  of  operation/nMintenance 


•  Featuring  the  most  unique  and 
comprehensive  customer  satisfac¬ 
tion  program  in  the  Industry  today. 


Fort  Lee,  New  Jersey  07024 


800-526-0827  201-224-9344 


VISIT  OUR  BOOTH  #1611  AT  ANPA  TEC  91 
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protocol  converters,  Xitron  will  de¬ 
but  its  Datamaster  interfacing  system 
that  can  handle  up  to  36  input  and 
output  channels  at  speeds  up  to  2  MB/ 
second. 


Booth:  2603 

X-RITE  INC. 


Staffed  by:  John  Sweeney,  graphic 
arts  product  manager. 

Introducing:  X-Rite  938  Spec- 
troDensitometer  portable  color 
measurement  instrument  combines 
the  functions  of  a  spectrophotometer, 
colorimeter  and  densitometer  for 
complete  information  to  monitor  and 
control  all  stages  of  color  reproduc¬ 
tion;  X-Scan  Densitometer  System  is 
a  scanning  densitometer  with  com¬ 
plete  hardware  and  software  and  a 
color  printer  for  affordable  press-side 
statistical  process  control;  X-Rite  600 
Series  of  manual  and  automatic  silver 
recovery  systems  for  black-and-white 
film-processing  applications. 
Exhibiting:  X-Rite  428  and  414  color 
reflection  densitometers,  designed 
specifically  for  non-heatset  color 
printing;  X-Rite  700  Series  shrink¬ 
packaging  systems. 


ADDENDUM  TO 
EXHIBITORS  USTING 

Booth:  2929 

INFORMATION  ENGINEERING 
ASSOCIATES  INC. 

Staffed  by:  Not  available. 

Exhibiting:  Full-page  layout,  text  pro¬ 
cessing,  composition  and  PC-to-Atex 
connectivity.  Products  include  new, 
“windows-like”  version  of  Editorial 
News  Layout  (ENL  2.0)  PC-based 
pagination  system  with  automatic 
story  fitting  and  production  tracking, 
TBase  XyWrite-based  text  processing 


system  with  customizable  headers  and 
story  tracking  using  a  relational  data¬ 
base  and  FDP/2  page  composition 
program  for  the  PC. 

Booth:  2721 

GRAPHIC  PUBLISHING 
SYSTEMS  INC. 

Staffed  by:  Not  available. 

Introducing:  “Affordable  alternative” 
imagesetter  using  Ultre  recorder  for 
output  resolutions  from  480  to  3,000 
dpi  images  on  phototypesetting  paper 
and  negative  film  from  both  PC  and 
Macintosh  front-end  systems.  Entry- 
level  Model  7230  provides  72-pica 
high-speed  imaging  using  a  RIP  based 
on  the  Motorola  68030  micro¬ 
processor.  The  interpreter,  developed 
by  Software  Construction  Co. ,  College 
Station,  Texas,  is  designed  to  work 
efficiently  without  relying  on  a  large 
amount  of  RAM  or  hard  disk  storage. 
The  RIP  uses  standard  PC  components 
and  the  68030  board  with  8  MB.  Para¬ 
llel  and  Appletalk  interfaces  are 
optional.  Jobs  can  be  previewed  on  its 
monitor  prioi  to  output.  The  RIP  can 
be  used  as  a  print  server  for  PCs  and 
Macs  or  as  a  stand-alone  desktop  pub¬ 
lishing  workstation. 

TECHNICAL 
BRIEFS _ 

AP  to  offer 
Calibrator  for 
picture  desks 

Originally  developed  as  the  Gizzmo 
colorimeter  and  analysis  system  by 
Sequel  Imaging  (E&P,  May  4,  P.  84), 
the  AP/Leaf  Picture  Desk  Calibrator 
will  be  offered  by  the  Associated 
Press  as  an  option  with  its  picture 
desk.  It  affords  easy,  reliable  calibra¬ 
tion  data  entry  and  consistency. 

Functioning  with  the  AP  Leafdesk 
and  AP/Leaf  Macintosh  Interface,  the 
mouselike,  multifunction  color  mea¬ 
suring  device  is  accessible  through 
the  AP  Leafdesk  menu.  About  the 
size  of  a  small  cigar  box,  the  compact 
device  uses  RS-232  or  ADB  inter¬ 
faces. 

The  picture  desk  generates  a  screen 
target  that  allows  the  user  to  interac¬ 
tively  adjust  contrast  and  brightness 
for  optimum  settings  for  individual 
viewing  conditions  without  clipping. 
For  monitor  calibration  and  network 
color,  the  white  point  of  a  master 
editing  station  is  stored  on  the  Leaf- 
server.  The  Calibrator  automatically 
collects  screen-generated  data  to  cali¬ 
brate  the  monitor  on  individual  pic¬ 


ture  desks  to  provide  uniform  appear¬ 
ance  on  multiple  picture  desks. 

To  calibrate  an  output  device,  the 
picture  desk  generates  a  target,  which 
is  printed  on  the  device  and  measured 
by  the  Calibrator.  Measurement  val¬ 
ues  are  automatically  entered  into  the 
device-dependent  lookup  table.  The 
user  is  prompted  through  each  mea¬ 
surement,  and  individual  measure¬ 
ments  can  be  edited  or  reacquired. 

To  achieve  total  system  calibra¬ 
tion,  the  Calibrator  can  also  be  used 
to  measure  a  picture  desk-generated 
target  printed  by  the  press. 

Through  a  window  on  the  picture 
desk,  the  Calibrator  functions  as  an 
independent  instrument  to  measure 
black-and-white  and  color  reflection 
or  transmission  density,  reflection 
percent  dot  for  CYMK  colors,  moni¬ 
tor  luminance,  color  temperature, 
monitor  white  point,  chromaticity 
coordinates,  luminance  and  illumi¬ 
nance. 

Autologic  develops 
TrueType  fonts 

Autologic  Inc.  announced  support 
of  TrueType  font  technology.  The 
fonts  will  work  with  Apple’s  upcom¬ 
ing  Macintosh  System  7  release  and 
future  Windows  products  from 
Microsoft.  The  technology  provides 
on-demand  scaling  of  screen  fronts 
while  supporting  high-resolution 
printers  and  typesetters  with  great 
consistency. 

Autologic  noted  TrueType's 
sophisticated  typographical  instruc¬ 
tions  that  enhance  reproduction  of 
Latin  and  non-Latin  type  in  a  wide 
variety  of  resolutions  and  sizes.  The 
company  will  release  typefaces  in  the 
TrueType  format  based  on  develop¬ 
ment  from  many  sources,  including 
its  own  library. 

Newport  News 
licenses  Admarc 

Neasi-Weber  International  an¬ 
nounced  that  the  Daily  News  of 
Newport  News,  Va.,  has  licensed 
Admarc,  NWl’s  Advertising  Manage¬ 
ment  and  Accounts  Receivable  Con¬ 
trol  System. 

The  paper  joins  other  Tribune  Co. 
publications  in  Chicago,  Ft.  Lauder¬ 
dale  and  Orlando  that  use  Admarc  to 
control  ad  management  and  accounts 
receivable.  In  addition  to  economies 
of  scale,  the  Daily  News  reported  that 
the  adoption  of  Admarc  standardized 
information  systems  among  group 
properties. 
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TECHNICAL  BRIEFS 


Detroit  picks  up 
DJ  Flick  Picks 

Dow  Jones  Voice  Information  Ser¬ 
vices  announced  its  Flick  Picks  will 
be  marketed  to  readers  of  the  Detroit 
Free  Press,  the  20th  daily  newspaper 
to  promote  the  service.  A  service  of 
the  Dow  Jones  Voice  Information 
Network,  Flick  Picks  is  distributed  by 
Tribune  Media  Services. 

Flick  Picks  provides  reviews  of 
movies  and  the  latest  video  releases 
to  touch-tone  telephone  callers.  A 
950/min.  900-number  service  oper¬ 
ated  by  Dow  Jones,  the  reviews  are 
provided  by  Jay  Brown  of  Cineman 
Syndicate.  Updated  weekly,  they  con¬ 
sist  of  one-word  ratings  followed  by  a 
brief  plot  summary  and  review. 

Dow  Jones  also  announced  that 
another  voice  service,  DowPhone,  is 
offering  real-time  quotes  on  options, 
commodities,  stock  indexes  and  vari¬ 
ous  market  statistics.  The  service, 
accessed  by  touch-tone  phone,  also 
allows  subscribers  to  access  real-time 
quotes  on  more  than  a  dozen  major 
indexes. 

Duarte  changes 
ownership 

Duarte  Register  Systems,  Moun¬ 
tain  View,  Calif.,  has  incorporated 
under  a  change  in  ownership.  Joining 
founders  Larry  and  Karilyn  Duarte 
are  Martin  Peters  as  president  and 
Kevin  Klass  as  general  manager. 

With  a  distribution  and  finance 
background,  Peters  is  responsible  for 
marketing  and  administration. 
Klass’  industrial  technology  experi¬ 
ence  includes  providing  printing 
registration  solutions. 

The  Duartes  remain  with  the  com¬ 
pany  in  sales  and  product  engineering 
capacities. 

Pa.  gets  waste 
newsprint  bill 

Legislation  imposing  a  “waste 
newsprint  disposal  fee”  was  intro¬ 
duced  by  Samuel  H.  Smith  and  38 
co-sponsors  in  the  Pennsylvania 
House  of  Representatives  last  month. 

H.B.  958,  since  referred  to  the 
House  Committee  on  Conservation, 
would  assess  200  per  ton  of  newsprint 
used  by  the  state’s  newspapers  and 
other  newsprint  users,  effective  July 
1,  1995.  The  proposed  law  allows  a 
400-per-ton  credit  against  the  fee  obli¬ 


EDITOR  &  PUBLISHER  for  May  11, 1991 


gation  for  each  ton  of  recycled  news¬ 
print  used  in  publication. 

The  fee,  payable  quarterly  to  the 
state  Department  of  Environmental 
Resources,  would  go  to  the  state’s 
Recycling  Fund,  administered  by  the 
department  to  help  local  governments 
operate  Pennsylvania’s  mandatory 
general  recycling  program. 


The  bill  also  provides  that  if,  on 
Jan.  1,  1998,  the  department  finds 
recycling  to  be  less  than  50%  of  the 
amount  of  newsprint  sold  in  the  state, 
the  per-ton  fee  will  increase  to  500  and 
the  per-ton  credit  for  recycled  news¬ 
print  use  will  rise  to  $1.  Such  credits, 
however,  are  not  to  exceed  the  fee 
obligation. 


lAPA  to  host  ANPA/TEC  seminar 


The  Inter  American  Press  Associa¬ 
tion  Technical  Center  will  hold  its 
customary  seminar  at  ANPA/TEC  91 
on  Sunday  morning,  June  9, 9- 1 2:30  in 
room  R-2  of  the  Las  Vegas  Conven¬ 
tion  Center’s  East  Meeting  Room 
Complex,  second  level. 

Primarily  an  orientation  program 
for  members,  the  lAPA  has  reported 
considerable  interest  on  the  part  of 
outside  participants.  Most  of  the 
seminar  is  presented  in  English  by 
experts  from  the  American  Newspa¬ 
per  Publishers  Association. 

This  year’s  program  includes  the 
following  ANPA  presentations:  press 
developments,  by  technical  research 


vice  president  H.  Wilson  Cunning¬ 
ham;  computer  systems,  by  advanced 
computer  science  director  John  lobst; 
color  prepress  systems,  by  prepress 
photographic  color  specialist  Patti 
LaCombe;  post-press,  by  chief  engi¬ 
neer  Harshad  Matalia. 

Also,  from  the  Poynter  Institute  of 
Media  Studies,  associate  director 
Mario  Garcia  will  address  the  issue  of 
reader  perception  in  modern  newspa¬ 
per  design. 

The  lAPA  will  have  a  fully  staffed 
booth  to  provide  information,  con¬ 
tacts  and  translations  for  its  Latin 
American  members.  It  will  be  in  the 
Convention  Center’s  main  lobby. 
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Ad-Star  update 

The  Media  Services  Group  Ltd.  has 
announced  a  new  lease-purchase 
arrangement,  new  product  and  new 
customers  for  its  Ad-Star  remote 
entry  classified  advertising  software. 
Remote  entry  for  display  ads  is  also 
ready  for  release. 

New  lease-based  pricing  for  Ad- 
Star,  based  on  circulation  size,  is, 
offered  to  minimize  up-front  costs  to 
newspapers,  particularly  those  with 
low  to  midrange  circulations. 

A  Macintosh  version  of  Ad-Star 
now  lets  advertisers  with  Macs  trans¬ 
mit  classified  advertising  to  newspa¬ 
pers.  The  new  version  exploits 
Macintosh  functionality  and  retains 
the  features  of  PC -based  Ad-Star. 
The  advertisers  incur  no  cost  because 
Ad-Star  newspapers  are  given  an 
unlimited  user  license. 

The  Mac  product,  developed  in 
response  to  the  interest  of  several 
metro  dailies,  is  the  first  phase  of  the 
display  ad  version  of  Ad-Star.  Media 
Services  said  it  intends  to  eventually 
offer  a  single  solution  in  which  adver¬ 
tisers  can  transmit  classified  and  dis¬ 
play  ads  to  publications. 

At  this  spring’s  America  East 
Newspaper  Operations  Conference, 
Media  Services  reported  successful 
testing  of  Display  Ad-Star  at  the  Chi¬ 
cago  Tribune.  It  expected  to  have  an 
advertiser  running  live  last  month, 
with  continued  beta  testing  else¬ 
where. 

According  to  Media  Services,  one 
of  the  papers  interested  in  Mac-based 
Ad-Star  was  the  Boston  Globe,  which 
is  among  the  company’s  newest  cus¬ 
tomers.  The  Denver  Post  became  the 
first  Western  Ad-Star  customer.  The 
San  Francisco  Examiner  and  Chroni¬ 
cle  and  the  Orange  County  Register 
have  also  signed  up  for  Ad-Star. 

In  Boston,  Ad-Star  interfaces  to  the 
Globe’s  Atex  system;  in  Denver  it  is 
linked  to  a  System  Integrators  front 
end.  More  than  40  newspapers  and 
more  than  800  advertisers  now  use  Ad- 
Star,  accounting  for  over  400,000 
classified  ad  lines  being  handled 
monthly. 

Sinclair  posts 
picture  desk  sales 

In  addition  to  equipment  orders 
from  the  San  Francisco  Examiner  and 
Michigan’s  Booth  Newspapers, 
Sinclair  Communications  Inc. 
received  a  picture  desk  order  from 
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The  Independent  and  Independent  on 
Sunday,  London,  England. 

The  system  is  based  on  Sinclair’s 
new  under-the-desk  Picture  Box 
tower  unit  unveiled  in  March  at  Brit¬ 
ain’s  Newstec  ’91  exhibition.  Sup¬ 
porting  two  color  editing  worksta¬ 
tions  and  seven  line  ports,  with  stor¬ 
age  for  more  than  600  images,  the 
picture  desk  also  outputs  digitally 
over  the  Independent’s  Ethernet  net¬ 
work  to  separate  monochrome  and 
color  servers,  in  both  TIFF  and 
Scitex  formats. 

The  improved  hardware  uses  Sin¬ 
clair’s  “advanced  turbo  software,’’ 
with  more  features,  such  as  a  greater 
degree  of  retouching.  The  upgraded 
Picture  Box  can  now  accommodate  as 
many  as  16  ports  or  digital  interfaces, 
any  Sinclair  workstation  options  and 
up  to  750  uncompressed  pictures.  It 
supports  input  from  wirephoto  ser¬ 
vices,  still  video,  video  frame  grab, 
digital  negative  transmitters  with 
compression,  and  flatbed  and  drum 
scanners.  (Sinclair  also  sells  a  “big 
sister’’  to  the  improved  Picture  Box, 
the  K2000  Picture  Post.) 

Sinclair  now  offers  a  Mac-based  tv 
frame  grabber,  which  it  has  already 
sold  to  Britain’s  Mirror  Group  News¬ 
papers  and  Associated  Newspaper 
Group  as  upgrades  to  existing  Sinclair 
Picture  Post  installations  and 
included  additional  color  printers. 

Sacramento  Bee 
uses  Crosfield  color 
proofing,  stripping 

Equipment  investment  for  accurate, 
cost-effective  color  page  proofs  at  the 
Sacramento  Bee  include  the  Crosfield 
Jetproof 800  and  the  Studio  9500  color 
stripping  system. 

Called  49er  Color,  the  Bee’s  new 
service  provides  retail  advertisers 
with  an  accurate  color  proof  of  a 
multicolor  ad  within  48  hours. 

The  Studio  9500  reduces  the  num¬ 
ber  of  pieces  of  film  used  to  produce 
conventional  proofs  from  16  to  four. 
The  Jetproof  ink  jet  printer  produces 
the  color  proof  for  customer  preview. 
The  system  has  significantly  reduced 
the  cost  of  supplying  proofs.  A  full- 
page  color  ad  that  before  cost  about 
$25  can  now  be  proofed  for  190. 

According  to  the  Bee,  the  proofs 
also  yield  a  more  accurate  representa¬ 
tion  of  the  printed  ads.  It  said  accep¬ 
tance  testing  began  in  December  and 
the  equipment  “is  performing  up  to 
expectations.’’ 


J-school  gets 
Canon  equipment 

Canon  U.S.A.  Inc.  has  donated 
$29,400  worth  of  its  camera  equip¬ 
ment  to  the  University  of  Alabama’s 
journalism  department  to  help  update 
its  photojournalism  sequence. 

Sequence  instructor  Chris  Harris 
had  sought  donations  that  would  be 
compatible  with  the  20-year-old 
equipment  used  by  more  than  200  stu¬ 
dents  each  year.  A  second  request  to 
Canon,  accompanied  by  samples  of 
his  students’  work,  brought  a  tele¬ 
phone  call  from  the  company,  fol¬ 
lowed  days  later  by  a  shipment  of  36 
lenses,  nine  strobes  and  1 1  camera 
bodies,  four  of  them  valued  at  $1 ,300 
apiece. 

“It  was  like  Christmas,”  said  Har¬ 
ris. 

Advanced  students  in  two  of  the 
program’s  four  courses  can  now 
check  out  a  full  range  of  professional 
equipment.  Dean  Ed  Mullins  of  the 
College  of  Communication  called  it 
“the  largest  donation  our  photojour¬ 
nalism  sequence  has  received.” 

Harland  Simon 
forms  EDI  unit 

Harland  Simon  Automation  Sys¬ 
tems  Inc.,  Kirkland,  Wash.,  has 
formed  the  new  EDI  Solutions  Divi¬ 
sion  to  support  development  of  prod- 
,  ucts  that  address  integration  of  elec¬ 
tronic  data  interchange  into  organi¬ 
zations’  business  logistics  systems. 

Calling  it  “an  integral  tool  for  all 
industries,”  the  company  said  EDI’s 
main  strengths  are  immediate  infor¬ 
mation  access,  competitive  advan¬ 
tage,  cost  savings  and  responsive  cus¬ 
tomer/supplier  relationships. 

The  new  division  will  be  developed 
by  Les  Cooper  and  Betty  Moody. 
Both  join  Harland  Simon  from  Paccar 
Inc.,  a  motor  truck  manufacturer. 
While  Harland  Simon  Automation 
Systems’  main  activity  is  developing 
AGV-based  materials  handling  sys¬ 
tems  for  the  printing  and  publishing 
industries,  it  said  the  EDI  division 
will  move  it  into  other  industries. 

The  newspaper  industry  itself  is 
investigating  electronic  data  inter¬ 
change  to  conduct  business  with 
advertisers.  The  American  Newspa¬ 
per  Publishers  Association  is  working 
to  promote  EDI  and  publish  docu¬ 
ments,  including  an  implementation 
guide  authored  by  representatives 
from  newspapers,  the  ANPA  and 
vendors. 
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AP  switches 
financial 
markets  system 

Last  month  the  Associated  Press 
switched  to  a  new  financial  markets 
system  after  testing  and  adjustments 
that  began  last  fall. 

In  development  for  several  years, 
the  new  system  is  designed  to  meet 
the  needs  of  a  wide  range  of  pagina¬ 
tion  and  typesetting  equipment  in  use 
by  members.  Before  the  switch  was 
made,  AP  member  newspapers 
received  numerous  test  tables  to  prac¬ 
tice  typesetting  and  paginating  the 
tables  in  their  own  formats  using  vari¬ 
ous  equipment. 

The  new  computers  are  capable  of 
keeping  pace  with  heavy  trading, 
extended  exchange  hours  and  new 
items.  The  “ability  to  deliver  tables 
consistently  on  time  will  improve  dra¬ 
matically,”  said  the  AP,  which  added 
that  it  is  now  better  able  to  spot  and 
correct  errors  in  the  exchanges’  raw 
data. 

Baldwin  to  make 
and  sell  Testone 
static  control  units 

Baldwin  Graphic  Products,  a  Bald¬ 
win  Technology  company,  Stamford, 
Conn.,  reached  a  worldwide  licensing 
agreement  with  Testone  Inc.  for  the 
manufacture  and  sale  of  static  control 
products  for  the  graphic  arts  industry. 
Ambler,  Pa.-based  Testone  develops 
static  control  devices  for  various 
industries. 

In  the  U.S.,  Baldwin  now  offers 
web  and  sheet  cleaners,  static  neutra- 
;  lizing  bars,  ionizing  air  blowers  and 
air  guns  and  static  measurement 
instruments  for  prepress,  on-press 
and  post-press  applications.  It 
intends  to  market  the  same  and  other 
products  worldwide. 

C-J  management 
systems  installed 

Newspapers  in  Kansas  and  Califor¬ 
nia  have  licensed  World  Class  Series 
Newspaper  Management  Systems 
from  Tampa-based  Collier-Jackson 
Inc.,  a  CompuServe  Inc.  subsidiary. 

The  Lawrence  (Kan.)  Daily  Jour¬ 
nal  expected  to  have  its  World  Class 
Series  circulation  system  up  and  run¬ 
ning  on  a  Hewlett-Packard  HP  3000 
922LX  platform  last  month,  with 
other  systems  to  follow. 

In  June,  Lesher  Newspapers, 


publisher  of  the  daily  Merced  Sun- 
Star  and  nine  Merced  County,  Calif., 
weeklies,  is  scheduled  to  install  the 
World  Class  Series  general  ledger  and 
accounts  payable,  also  on  HP  30(X)/ 
900  hardware,  with  other  software  to 
follow. 

Collier-Jackson’s  newspaper  busi¬ 
ness  software  includes  systems  for 
advertising,  circulation,  newsprint, 
accounting  and  human  resources. 

Two  more  papers 
carry  Weatherline 

St.  Louis-based  Weatherline  Inc. 
announced  that  the  Anchorage  Daily 
News  and  Rapid  City  (S.D.)  Journal 
were  the  latest  to  install  the  com¬ 
pany’s  audiotex  system. 

Also,  the  Knoxville  News  Sentinel 
and  the  Billings  Gazette  have  added 
time  and  temperature  to  the  Weather¬ 
line  forecasts  offered  to  callers  since 
the  1980s. 


Six  dailies  order 
Stauffer  Gold 
library  systems 

Stauffer  Media  Systems,  Joplin, 
Mo.,  which  also  sells  Unix-based 
newspaper  business  systems, 
announced  sales  of  Stauffer  Gold 
Library  Systems  to  Colorado’s  Long¬ 
mont  Daily  Times-Call  and  Pueblo 
Chieftain,  the  Belvidere  (Ill.)  Daily 


Republican,  Martinsville,  Ind.  Daily 
Reporter,  Dodge  City  (Kans.)  Daily 
Globe  and  Bremerton,  Wash.  Sun. 

The  library  system,  which  operates 
on  AppleShare,  Novell  and  3-Com 
networks,  has  been  interfaced  to  15 
editorial  front-end  systems.  It  allows 
automatic  transfer  of  stories  from 
front  ends  to  Macintosh  and  IBM  or 
compatible  personal  computers. 
Long-term  optical-disk  storage  is 
available,  as  are  scanners  capable  of 
converting  printed  text  into  archiv- 
able  files. 

Advocate-Messenger 
gets  PBS 
business  system 

The  Advocate-Messenger,  Dan¬ 
ville,  Ky.,  has  purchased  MediaPlus 
software  from  Publishing  Business 
Systems,  Des  Plaines,  111.,  as  well  as 
IBM  RS6000  hardware  for  display 
advertising  management  and  general 
accounting. 

In  its  selection,  the  paper  cited  the 
company’s  comprehensive  ad  man¬ 
agement  package,  its  suitable  hard¬ 
ware  solution  as  an  IBM  remarketer 
and  the  product’s  built-in  user-gener¬ 
ated  reporting. 

MediaPlus  integrates  advertising, 
circulation  and  accounting  functions 
for  dailies,  large  weeklies,  newspaper 
groups  and  specialty  papers.  It  is  writ¬ 
ten  in  Progress,  a  fourth-generation 
database  language  and  runs  under 
AIX  (IBM’s  implementation  of 
Unix). 
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one  place,  along  with  the  developers 
and  users  who  can  explain  it.  Many  of 
last  year’s  “Intelligent  Newspaper’’ 
exhibitors  and  some  new  on-line  sys¬ 
tems  and  telecommunications  prod¬ 
ucts  vendors  are  mainstreaming  into 
the  regular  exposition  hall — recog¬ 
nizing,  and  recognized  by,  newspa¬ 
pers  as  important  components  of  each 
other’s  business. 

Conference  sessions  begin  Monday 
morning  at  9  a.m.  with  a  welcome 
from  Las  Vegas  Sun  president  Brian 
L.  Greenspun  and  Las  Vegas  Review- 
Journal  publisher  David  A.  Osborn, 
followed  by  an  address  by  newly 
elected  ANPA  chairman  Robert  F. 
Erburu,  Times  Mirror  Co.  chairman 
and  chief  executive. 

Immediately  after,  the  first  general 
session  faces  the  “Tough  Times’’ 
theme  head-on  under  chairman  Eric 
Wolferman,  Gannett  Co.  Inc.  produc¬ 
tion  systems  director.  He  moderates  a 
panel  consisting  of  Thomson  News¬ 
papers  Corp.  vice  president  and 
Metro  Division  manager  Ralph  J. 
Martin,  Lee  Enterprises  vice  presi¬ 
dent/newspapers  Ronald  L.  Rickman 
and  Times  Mirror  Co.  group  vice 
president,  newspapers,  Richard  T. 
Schlosberg  III. 

Four  concurrent  workshops  follow 
shortly  after.  Tucson  Newspapers 
Inc.  operations  vice  president  Wayne 
G.  Bean  will  moderate  a  press  panel 
that  will  include  presentations  on  cost 
savings,  by  Chicago  Tribune  press/ 
plate  manager  Charles  Edwards,  mar¬ 
keting  opportunities,  by  consultant 
Ron  Montgomery,  and  waste  control, 
by  St.  Petersburg  Times  operations 
director  John  L.  Irvin. 

From  Sarasota,  Fla. ,  Apalachicola 
Times  vice  president  David  G.B. 
Lindsay  will  moderate  a  database 
marketing  workshop  and  talk  on  elec¬ 
tronic  data  interchange.  Joining  him 
will  be  Equifax  Marketing  Services 
senior  vice  president  John  T.  Rou- 
geou  on  “Selling  to  the  Consumer,’’ 
Mowry  Co.  chief  executive  Barbara 
Mowry  on  “Bypass”  and  ANPA 
Advanced  Computer  Sciences  direc¬ 
tor  John  lobst  on  “Project  Amcis” 
(Advertising,  Marketing  and  Circula¬ 
tion  Systems). 

Tom  Crowther,  president  and 
publisher  of  the  Fredericton,  New 
Brunswick  Daily  Gleaner  will  mod¬ 
erate  a  desktop  publishing  workshop 
featuring  contributions  from  St.  Paul 
Pioneer  Press  Dispatch  technology 
director  Ed  Lehr,  San  Jose  Mercury 
News  design  director  Bryan  Monroe, 


Parade  magazine  consultant  Esteban 
Haigler  and  Andre  Prefontaine,  assis¬ 
tant  publisher  and  managing  editor  at 
LeDroit,  Ottawa,  Ontario. 

Gannett’s  Wolferman  returns  to 
lead  a  discussion  on  high-  and  low- 
end  color  production,  with  panelists 
Tom  Cusack,  color  technology  man¬ 
ager  at  New  Jersey’s  Star-Ledger, 
Chris  Gulker,  San  Francisco  Exam¬ 
iner  picture  editor,  Tim  Gill,  Quark 
Inc.  senior  vice  president/research 
and  development,  and  Karl  Kuntz, 
Columbus  (Ohio)  Dispatch  assistant 
managing  editor. 

Tuesday’s  meetings  get  under  way 
after  the  Editor  &  Publisher  exhibi¬ 
tion  awards  are  presented  to  winning 
exhibitors  in  several  categories  by 
this  magazine’s  publisher,  Ferdinand 
C.  Teubner. 

Led  by  Larry  D.  Smith,  president 
and  general  manager  of  the  Alexan¬ 
dria  (La.)  Daily  Town  Talk,  the 
morning’s  general  session  considers 
“Positioning  for  the  Future.”  Jay  T. 
Harris,  Knight-Ridder  Inc.  opera¬ 
tions  vice  president  and  assistant  to 
the  president,  will  peer  into  the 
“Future  of  Newspapers,”  while 
“Protecting  the  Franchise”  will  be 
the  subject  of  South  Bend  (Ind.)  Tri¬ 
bune  sales  and  marketing  vice  presi¬ 
dent  Emery  L.  Hirschler’s  “New 
Ideas  to  Make  Money.”  Updates  will 
be  offered  on  recycling  by  ANPA 
Industry  Affairs  vice  president  Tonda 
Rush  and  on  the  AP  picture  desk  by 
Buffalo  News  managing  editor 
Edward  L.  Cuddihy. 

Richard  J.  Kaspar,  president  and 
publisher  of  Herald-Sun  Newspa¬ 
pers,  Durham,  N.C.,  will  moderate  a 
panel  devoted  to  environmental  com¬ 
pliance.  How  that  matter  will  affect 
production  directors  will  be  taken  up 
by  Syracuse  (N.Y.)  Newspapers  Inc. 
production  manager  Michael  Stern. 
Gannett  Co.’s  safety  and  loss  protec¬ 
tion  manager,  Thomas  E.  Holmes, 
will  address  the  affect  on  employees. 
Legal  liabilities  will  be  considered  by 
Washington  Post  environmental 
safety  and  health  manager  Dorothy 
K.  Wyatt.  ANPA  environmental 
assistance  manager  Donald  A.  Hensel 
will  tell  what  the  government  wants 
from  newspaper  companies. 

Digital  picture  desks  will  be  the 
subject  of  a  pane!  headed  by  James 
W.  Hopson,  publisher  of  The  Press  of 
Atlantic  City,  N.J.,  Norman  Roy, 
photo  editor  at  the  Union-News  and 
Sunday  Republican,  Springfield, 
Mass.,  will  talk  about  Crosfield’s 
products;  Houston  Chronicle  infor¬ 
mation  and  technology  resources 
director  Susan  Shows  will  discuss 
Harris  Corp.’s  picture  desk;  and  Wil¬ 
liam  E.  Toner,  director  of  the  Gannett 


Co.  Advanced  Systems  Lab,  will 
review  Leaf  Systems’  picture  desk. 
There  will  also  be  an  as-yet-unmamed 
panelist  representing  Macintosh- 
based  systems. 

Under  Wilson  (N.C.)  Daily  Times 
publisher  Morgan  P.  Dickerman  III, 
panelists  will  consider  “New  Prod¬ 
ucts  and  Money-making  Ideas.” 
Express  Line  general  manager 
Ambler  M.  Hatchett  Jr.  will  speak 
about  his  company’s  product;  Florida 
Today  president  and  publisher  Frank 
J.  Vega  will  describe  the  “Space 
Coast  Talking  Phone  Book”;  Alexan¬ 
dria  Daily  Town  Talk  Cityline  man¬ 
ager  Melvin  D.  Epps  will  look  at 
audiotex  as  “A  Flexible  Marketing 
Tool  for  Print  Media  and  its  Clients”; 
and  ANPA  Circulation  and  Reader- 
ship  Services  manager  Robert  J.  Ful¬ 
mer  will  outline  opportunities  for 
growth  with  “New  Product  Ideas, 
New  Technologies.” 

A  mailroom/distribution  workshop 
will  focus  on  tailored  newspapers, 
cost  reduction  with  distribution  cen¬ 
ters,  totalizing  systems  and  small- 
quantity  zoning.  Respective  speakers 
will  be:  John  J.  McGann  Jr.,  South 
Bend  Tribune  president,  publisher 
and  editor;  Curtis  Bok,  Minneapolis 
Star  Tribune  manufacturing  vice 
president;  Robert  L.  Kuptz,  Las 
Vegas  Review-Journal  circulation 
director;  Peter  Scheidler,  Providence 
(R.I.)  Journal  Co.  engineer;  Art 
LaGraffe,  Syracuse  Newspapers  Inc. 
assistant  production  manager. 

The  exposition  continues  through 
most  of  Wednesday  afternoon,  but 
the  conference  concludes  with  the 
third  general  session,  “A  Glimpse 
Into  the  Future  of  Newspaper  Tech¬ 
nology.”  Chaired  by  Bruce  Adomeit, 
Star  Tribune  news  technology  coordi¬ 
nator,  it  features  presentations  by 
John  Altson,  IBM  Corp.  program 
manager,  Leon  C.  Hart,  Du  Pont  Co. 
newspaper  markets  industry  relations 
manager,  Edward  R.  Padilla,  MAN 
Roland  Inc.  chief  executive  officer, 
and  George  R.  Cashau,  ANPA  senior 
vice  president. 

Western  Lithotech 
installs  platemakers 

St.  Louis-based  Western  Lithotech 
announced  purchases  of  platemaking 
systems  by  the  Austin  (Texas)  Ameri¬ 
can  Statesman  and  the  Orange 
County  (Calif.)  Register. 

The  Austin  order  consists  of  a 
Litho-X-Pozer  3  exposure  unit  and  a 
Lithoplater  38D  processor.  The 
Register,  Santa  Ana,  Calif.,  is  install¬ 
ing  a  Lith-X-Pozer  10  and  a  Lithopla¬ 
ter. 
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The  Paper  Boys 

You  could  tell  they  were  coming  a  block  away  by  the  rattle  of  the  Radio  Flyer 
wagons  they  pulled  behind  them  stacked  with  Sunday  editions.  The  paper  boys. 
Still  the  newspaper  industry's  most  dependable,  cost-effective  delivery  system 
for  moving  papers  from  the  delivery  truck  to  the  customer’s  door. 

But  some  other  paper  boys  are  still  the  newspaper  industry's  most  efficient, 
cost-effective  system  for  moving  papers  from  the  press  to  the  delivery 
trucks  —  Hall  Processing  Systems. 

Our  Paper  Route 

Of  course,  a  lot  has  changed  since  the  days 
when  paper  boys  wore  plus  fours  and 
“Pendleton”  hats.  Or  rode  through 
neighborhoods  twice  a  day  before  dawn 
and  dinner  (there  were  still  a  lot  of  two- 
edition  newspapers  then)  on  Ranger  bikes 
with  balloon  tires. 

Today,  paper  boys  are  called  “newspaper 
carriers”  and  are  Just  as  often  girls  — 
or  even  adults. 

And  today's  mailrooms,  our  paper  route, 
are  “newspaper  distribution  centers” 
a  football  field  long  filled  with  integrated  1_ 

Hall  systems,  computer-controlled  and  Monitor  HT II  Slackei 

operating  at  speeds  and  accuracies  “old 
timers”  could  never  imagine. 

But  then,  innovation  is  the  essence  of  our  company.  We're  not  just  moving 
newspapers;  we're  moving  the  newspaper  industry  into  the  next  century  by 
reinventing  the  “mailroom.” 


The  21st  Century  “Mailroom” 

Breakthrough  product  concepts  like  our  Onserter  which  revolutionizes  insert 
management  and  packaging,  our  AccuGrip  which  improves  count  accuracy  and 
delivery  flexibility  in  conveyors,  and  our  PASS  System  which  adds  speed  and 
accountability  at  the  loading  dock,  will  dramatically  streamline  mailroom 
operation  and  improve  newspaper  profitability.  And  they’ll  do  it  with 
legendary  Hall  reliablility. 

Because  our  mechanical  systems  are  simply  designed 
with  fewer  moving  parts  and  uncomplicated  motions 
for  simple  operation  and  long-term  uptime. 

Anyone  with  a  Monitor  HT  II  Stacker  knows  that. 

And  if  a  problem  ever  does  occur,  our  trouble¬ 
shooters  are  the  most  responsive  in  the  industry. 

The  fact  is,  in  the  last  quarter  century  we’ve 
improved  just  about  every  delivery  system 
the  newspaper  industry  has  except  one. 

“Hey,  mister,  how  'hout  a  paper?" 
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“This  [darkroom]  has  two  printers. 
There  are  two  printers  at  the  Post. 
Each  kid  in  the  journalism  class  has 
his  own  terminal.  We  don’t  have  that 
at  the  Post.” 

Full  industry  support 
Though  the  Scripps  Howard  Foun¬ 
dation  got  the  Hughes  school  going,  it 
has  been  careful  not  to  identify  the 
school  too  closely  with  itself. 

There  is  a  reason  the  school  is  not 
called  the  “Scripps  Howard  High 
School  for  the  Communication  Pro¬ 
fessions.” 

“From  the  start  we  said  this  can’t 
be  labeled  a  Scripps  Howard  proj¬ 
ect,”  Schottelkotte  said. 

“It  needs  the  support  and  help  of  all 
media  in  this  area.  It  really  has  to  be 
something  this  industry  adopts  as  a 
way  to  get  young  people  interested  in 
our  business,”  he  added. 

Schottelkotte,  who  until  a  few 
years  ago  was  a  commentator  on 
Scripps’  WCPO  Cincinnati  tv  station, 
noted  that  one  of  the  first  guest  speak¬ 
ers  at  the  school  was  Jerry  Springer, 
an  anchorman  on  a  competing  chan¬ 
nel.  Springer  has  also  contributed  to 
the  school. 

Hughes  opened  last  school  year 
with  just  the  freshman  and  sopho¬ 
more  classes,  a  total  of  about  150 
students,  about  60%  of  them  minority 
members. 

“This  first  bunch  of  kids  were 
reacting  to  a  vision,”  the  Hughes 
Center  dean,  Jene  Galvin,  said  of  his 
recruiting  efforts. 

The  communication  center  has  its 
own  vision,  one  that  will  be  familiar  to 
those  who  have  followed  debates 
about  journalism  education  at  the 
college  level. 

“Our  philosophy  is  that  we’re  not 
training  specialists,”  Galvin  said. 
“They’re  too  young  to  be  deciding 
what  they  should  be.” 

In  fact,  Galvin  added,  the  students 
will  not  have  the  option  to  take 
courses  that  are  not  in  the  college 
prep  sequence. 

“We  are  cross-training  everybody, 
and  the  kids  moan  and  groan  about 
that  because  they  want  to  get  right  on 
the  cameras,  right  behind  the  con¬ 
trols,  but  we  are  emphasizing  writing 
heavily.” 

Enthusiasm,  Galvin  argues,  will 
come  when  students  begin  to  “feel 
the  adrenaline”  of  working  on  the 
student  newspaper  or  producing  a 
cable  show. 

Dean  Galvin,  who  also  writes  a  col¬ 
umn  on  suburban  politics  for  the 
Forest  Hills  Journal  weekly  newspa¬ 
per,  said  he  understands  the  industry 
is  asking  for  well-rounded  graduates. 

“We’re  not  going  to  substitute 
more  communications  equipment,  if 


[students]  are  going  to  end  up  in  the 
newsroom  without  knowing  much 
about  what  they  are  covering.  That’s 
the  real  problem  the  media  have,”  he 
said. 

Galvin,  who  has  been  involved  in 
alternative  school  education  for  two 
decades,  said  he  has  been  impressed 
by  the  eagerness  professional  jour¬ 
nalism  has  shown  for  the  program. 

“I  was  curious:  How  far  will  the 
industry  people  need  to  be  pushed 
into  this?  But  their  style  has  been 
nobody  needs  to  be  pushed.  I  call  and 
they  help.” 

Poor  newspaper  image 

For  the  first  half  of  the  year,  the 
Cincinnati  Post  assigned  photogra¬ 
pher  Mel  Grier  and  reporter  Molly 
Kavanaugh  to  teach  two-and-a-half 
days  a  week  at  the  school. 


as  an  editorial  cartoonist.  A  high  point 
of  his  year  was  getting  specific  help 
and  criticism  from  the  Post’s  editorial 
cartoonist,  Jeff  Staller. 

“We  had  a  paper  [at  his  previous  i 
high  school]  but  I  never  had  the  feel¬ 
ing  my  drawings  were  wanted.  Now 
to  be  in  a  newspaper  that  goes  across 
the  city  is  a  good  feeling,”  he  said. 

Aundrea  Waller,  also  16,  caught  the 
reporting  bite,  too,  while  covering  an 
anti-discrimination  rally  in  the  late 
fall. 

“It’s  neat.  You  go  right  up  front,” 
she  said  of  covering  the  news  event. 

Probably  more  typical,  however,  is 
Rox’ann  Vassar,  17,  who  produced 
an  in-depth  article  on  the  changes  in 
fast  food  menus  around  the  city. 

“This  part  isn’t  the  most  exciting,” 
Rox’ann  confessed.  “I  like  broad¬ 


Though  the  Scripps  Howard  Foundation  got  the 
Hughes  schooi  going,  it  has  been  carefui  not  to 
identify  the  schooi  too  cioseiy  with  itseif. 


Both  soon  discovered  that  even 
students  at  a  communications  high 
school  are  ignorant  about  newspa¬ 
pers. 

“The  image  of  a  newspaper  for  the 
most  part,  I  would  say,  is  not  good,” 
Grier  said. 

“They  will  tell  you  they  don’t  read 
the  newspaper.  No  one  at  home  takes 
the  paper  and,  if  someone  does  take 
the  paper,  it’s  Grandpa,”  he  said. 

Similarly,  Kavanaugh  found  stu¬ 
dents  thought  newspapers  somehow 
came  together  by  magic. 

“They  think  it’s  easy,”  she  said. 
“They  can’t  believe  how  much  work 
it  is  to  write  and  do  interviews  and 
they  think,  when  they  go  to  broad¬ 
casting,  it’s  going  to  be  even  easier. 
This  peculiar  work  ethic  extends 
especially  to  writing. 

“I  was  really  upset  to  find  that  a  lot 
of  them  just  don’t  like  writing,” 
Kavanaugh  said.  “Writing  doesn’t 
have  any  of  the  excitement  that  a 
darkroom  or  a  tv  studio  does.  They 
think  they’ve  written  a  lot,  and  you’ll 
look  at  it  —  and  it’s  four  grafs.” 

Because  of  budget  constraints, 
Kavanaugh  and  Grier  could  not  keep 
coming  to  the  school  for  the  second 
semester.  Nevertheless,  both  are  vol¬ 
unteering  time  to  get  the  Cincinnati 
Youth  Times  under  way. 

Kavanaugh  says  there  are  signs 
that  students  are  coming  to  appreciate 
newspaper  work. 

Certainly  some  students  even  by 
midyear  were  enthused. 

Alex  Thorman,  16,  has  blossomed 


casting  much  better.”  She  says  she 
wants  to  pursue  a  career  in  public 
relations. 

However,  the  Hughes  kids  also  say 
the  buzz  citywide  about  the  school  is 
good. 

“They’re  saying  you’ve  got  to  be 
smart  to  go  there,”  cartoonist  Alex 
said. 

Indeed,  by  late  April,  enrollment 
for  next  year  was  on  track  to  be  about 
300,  dean  Galvin  said. 

Schottelkotte  says  he  is  seeing 
more  enthusiasm  for  the  news  busi¬ 
ness,  too. 

When  he  spoke  to  a  class  at  Hughes 
last  winter,  the  former  tv  commenta¬ 
tor  was  impressed  with  the  question¬ 
ing. 

“I  think  it’s  getting  through,”  he 
said.  “The  questions  that  came  to  me 
here  were  all  related  to  the  business. 

“Other  times  when  I  visit  high 
schools,  they  will  ask  me  about  the 
latest  sitcom,  and,  ‘Do  you  know  Bill 
Cosby?’  ” 

Student  page 
publishes 
in  Spanish 

New  York  Newsday  recently 
started  publishing  a  Spanish-language 
version  of  its  Student  Briefing  Page 
on  the  News. 

“I  think  it’s  important  for  a  metro¬ 
politan  paper  to  acknowledge  the 
diversity  of  readers,”  said  deputy 
business  editor  William  Zimmerman. 
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NIE’s  hottest  topic:  war 


By  Mark  Fitzgerald 


“Ain’t  gonna  study  war  no  mo’,’’ 
the  spiritual  goes. 

But  study  war  is  exactly  what  hun¬ 
dreds  of  thousands  of  schoolchildren 
did  in  Newspaper  in  Education  pro¬ 
grams  this  year. 

In  a  school  year  when  geography, 
the  Bill  of  Rights  and  ethics  were 
expected  to  be  the  biggest  NIE  topics, 
it  was  Operation  Desert  Storm  that 
proved  to  be  far  and  away  the  most 
popular. 

Because  of  the  Persian  Gulf  war, 
demand  for  NIE  and  other  newspaper 
learning  material  with  a  war  theme 
was  staggering. 

Demand  absolutely  exploded  when 
the  shooting  war  started  in  mid-Janu¬ 
ary. 

Consider  the  example  of  the  Balti¬ 
more  Sun. 

A  few  days  after  the  war  began,  the 
paper  published  an  eight-page 
tabloid  —  sponsored  jointly  by  the 
Maryland  State  Teachers’  Associa¬ 
tion  and  the  Catholic  Archdiocese  of 
Baltimore  —  with  war  information 
and  background  geared  toward  stu¬ 
dents  aged  eight  to  14. 

“We’ve  found  that  people  want  to 
know  what  the  war  has  done  to  Mary¬ 
land’s  families  and  children,  particu¬ 
larly  since  we  cover  a  state  with  an 


was  forced  to  print  another  20,000 
copies  to  meet  demand.  The  demand 
continued  over  the  next  week,  and  yet 
another  20,000  copies  were  run  off. 

This  story  was  repeated  at  newspa¬ 
pers  across  the  country. 

If  Desert  Storm  itself  was  —  for  a 
time  at  least  —  a  sweeping  unquali¬ 
fied  victory,  the  NIE  materials  and 
youth-oriented  features  that  newspa¬ 
pers  produced  were  similarly  strong 
successes. 

As  perhaps  never  before,  NIE 
departments  responded  swiftly  and 
creatively  to  breaking  news,  and  their 
payoffs  paralleled  the  similar  efforts 
of  newspaper  newsrooms. 

Consider  once  more  the  Baltimore 
Sun. 

Sales  of  both  the  NIE  tabs  and  the 
regular  newspaper  soared,  publisher 
Michael  J.  Davies  noted  in  late  Janu¬ 
ary. 

“Initial  reader  response  to  the 
news  of  the  war  in  the  Gulf  has  been 
tremendous,”  he  said  then.  “Circula¬ 
tion  sales  in  the  first  72  hours  of  the 
conflict  resulted  in  an  increase  of 
nearly  200,000  newspapers.”  Sharply 
increased  reader  interest  —  across 
all  ages  —  naturally  helped  boost 
NIE  programs. 

NIE  and  the  Persian  Gulf  war  also 
dovetailed  in  other  ways,  too. 


In  a  school  year  when  geography,  the  Bill  of  Rights 
and  ethics  were  expected  to  be  the  biggest  NIE 
topics,  it  was  Operation  Desert  Storm  that  proved  to 
be  far  and  away  the  most  popular. 


unusually  large  military  and  govern¬ 
ment  population,”  publisher  Michael 
J.  Davies  said  in  January  as  he 
announced  the  publication  of  The 
War  and  You:  A  Student’s  Guide  to 
the  Persian  Gulf  War. 

In  just  three  days,  schools  ordered 
25,000  copies,  a  record  for  a  Sun 
NIE  publication.  The  War  and  You 
sold  36,500  copies  in  less  than  a 
month. 

It  proved  so  popular,  in  fact,  that 
the  Sun  created  an  all-new  edition 
Feb.  21. 

A  similar  tab  produced  by  the  Seat¬ 
tle  Times  struck  the  same  chord  with 
student  readers. 

The  234,000-circulation  paper 
included  the  four-page  pullout  section 
in  its  regular  editions  in  early  Febru¬ 
ary. 

Very  quickly,  however,  the  paper 


In  this  war,  as  in  all  wars,  capri¬ 
cious  Mars  dispensed  a  few  favors 
along  with  his  full  measure  of  horror 
and  grief. 

Not  to  put  too  fine  a  point  on  it,  but 
the  Persian  Gulf  war  was  perfect  for 
NIE. 

For  one  thing,  the  war  unfolded  in 
the  most  helpful  way  possible. 

Saddam  Hussein  chose  to  invade 
Kuwait  Aug.  2,  during  summer  vaca¬ 
tion  and  with  plenty  of  time  to  prepare 
materials  for  the  beginning  of  the 
school  year. 

War  anxiety  built  during  the  fall, 
and  the  United  Nations  deadline  of 
Jan.  15  conveniently  held  the  conflict 
in  abeyance  through  the  Christmas 
vacation. 

Finally,  the  war  ended  —  with  a 
national  wave  of  euphoria  —  just  in 
time  for  NIE  week  March  3-9. 


Children’s  crusade 
The  Gulf  war  also  had  a  special 
meaning  for  many  U.S.  children:  For 
the  first  time,  large  numbers  of  those 
serving  in  war  were  parents  —  even 
mothers. 

Allaying  childrens’  anxieties  by 
providing  accurate  information  about 
the  war  was  something  newspapers 
did  best  during  the  conflict. 

Numerous  newspapers  focused  on 
those  anxieties  in  their  NIE  pro¬ 
grams,  or  in  articles  and  graphics 
published  in  the  paper  itself. 

After  the  Jan.  15  U.N.  deadline,  for 
example,  the  Detroit  Free  Press 
began  publishing  every  day  a  feature 
called  “News  for  Young  Readers.” 

Free  Press  editors  say  News  for 
Young  Readers  evolved  from  office 
conversations  about  the  many  ques¬ 
tions  children  and  teen-agers  had 
about  the  thorny  Middle  East 
situation  —  questions  that  many,  as 
parents  themselves,  had  a  hard  time 
answering. 

Amy  Wilson,  a  staff  writer  for  “The 
Way  We  Live,”  the  paper’s  features 
section,  first  suggested  rewriting  one 
story  daily  so  that  very  young  chil¬ 
dren  could  keep  up  with  the  war. 

That  idea  evolved  to  the  Q-and-A 
format,  an  idea  that  was  successfully 
field-tested  by  Wilson  at  the  Burton 
International  School. 

After  one  hour’s  conversation  with 
the  students  there,  Wilson  returned 
with  100  questions. 

“The  idea  of  war  is  in  many  ways 
more  upsetting  to  children  than  it  is  to 
adults,”  Free  Press  executive  editor 
Heath  Meriwether,  who  is  himself  the 
father  of  two  elementary  school-aged 
children. 

“They  have  just  as  many  questions 
as  we  adults  do,  but  fewer  resources 
for  developing  the  answers,”  he 
added. 

Though  News  for  Young  Readers 
runs  in  “The  Way  We  Live,”  it  was 
promoted  assiduously  by  the  NIE 
office. 

Puzzlers 

Some  24,000  letters  about  the  fea¬ 
ture  were  sent  to  elementary  and  sec¬ 
ondary  school  teachers  in  Michigan, 
encouraging  students  to  send  ques¬ 
tions. 

In  a  Feb.  24  column.  Dale  Parry, 
assignment  editor  for  “The  Way  We 
Live,”  said  the  questions  have  often 
been  puzzlers. 

“Why  doesn’t  the  Soviet  Union 
come  and  help  us?” 

“It’s  because  ...  because  ...  well.” 
“Why  do  they  call  it  a  Holy  War?” 
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The  Chicago  Tribune's  "Young 
Reader's  Guide  to  the  Gulf  War." 

“Good  question.  Go  ask  your 
mother,”  Parry  wrote. 

“The  problem,  we  quickly  found, 
was  that  kids  wanted  straight  answers 
to  questions  that  adults  couldn’t 
answer  or  merely  assumed  they  could 
answer,”  Parry  continued. 

As  a  result,  the  questions  fre¬ 
quently  challenged  the  journalistic 
resourcefulness  of  Free  Press  report¬ 
ers,  Parry  said. 

“In  researching  News  for  Young 
Readers  answers,  reporters  have 
called  such  places  as  the  FBI,  the 
Soviet  Embassy,  the  Pentagon,  AT&T, 
McDonald’s  Corp.,  zoos,  universi¬ 
ties,  military  recruiters,  ministers, 
doctors,  the  White  House  and  com¬ 
mand  posts  in  Saudi  Arabia,”  Parry 
wrote. 

Through  the  war,  the  questions 
ranged  from  the  mundane  [“Do  the 
soldiers  wear  the  same  clothes  every 
day?”]  to  the  profound  [“Does  war 
really  solve  anything?”]. 

The  staff-written,  by  lined  answers 
tended  to  be  straightforward, 
although  reporters  sometimes 
reached  for  a  childhood  analogy. 

When,  for  example,  a  Grosse 
Pointe  Farms  boy  asked,  “Who  is 
going  to  pay  for  the  damage  done  to 
Kuwait,”  reporter  Ellen  Creager  first 
laid  out  the  situation  clearly,  and  then 
used  this  comparison:  “It’s  kind  of 
like  if  you  wrecked  a  friend’s  bike, 
then  promised  to  buy  her  a  new  one 
even  though  your  pockets  were  emp¬ 
ty  and  you  owed  the  library  money  for 
overdue  books.” 

News  for  Young  Readers  was 
picked  up  by  the  KRTN  News  Wire 
during  the  war. 

On  March  10,  at  the  conclusion  of 
the  war,  the  paper  made  the  feature 
permanent,  expanded  it  to  cover 
questions  about  any  current  event. 


and  moved  it  to  Page  2A  inside  the 
front  page. 

The  News  Journal  of  Wilmington, 
Del.,  also  solicitied  questions  from 
children  for  a  Gulf  war  project. 

“Kids  Answer  Book”  was  an  eight- 
page  special  section  the  paper  pub¬ 
lished  in  mid-February,  answering 
questions  that  children  telephoned 
during  a  one-day  special  call-in. 
Phone  calls  poured  in  at  a  rate  of  one  a 
minute,  the  newspaper  said. 

The  St.  Paul  Pioneer  Press  used  a 
slightly  different  Q-and- A  format  for  a 
reprint  of  a  special  series  of  Gulf  war 
articles  and  graphics  aimed  at  youn¬ 
ger  readers.  For  this  section,  the 
questions  were  the  journalistic  ones: 
Who,  what,  when,  where  and  why? 

St.  Paul’s  section  also  demon¬ 
strated  that  it  did  not  take  a  shooting 
war  to  generate  intense  interest  in 
the  Gulf.  The  series  was  first  pub¬ 
lished  —  with  a  20,000  reprint  —  in 
November  of  1990.  An  updated  ver¬ 
sion  appeared  in  mid-February  and 
sold  out  its  40,000  copies. 

War  graphics 

At  the  Chicago  Tribune,  commonly 
asked  questions  were  combined  with 
striking  color  graphics  to  produce  the 
“Young  Reader’s  Guide  to  the  Gulf 
War.”  The  single  broadsheet  guide  — 
published  Jan.  29  and  made  available 
in  a  glossy  poster  —  traced  the  devel¬ 
opment  of  the  war  in  a  series  of  cari¬ 
catures,  and  showed  what  ground 
troops  and  pilots  wear  in  combat. 

Most  of  the  graphic,  however,  was 
in  the  form  of  a  series  of  questions 
that  varied  in  sophistication. 

For  the  youngest  readers,  there 
were  questions  such  as,  “What  is  a 
desert”  and  “What  do  the  [Iraqi]  kids 
do?” 

Older  readers  were  more  likely  to 
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The  Detroit  Free  Press  features 
section,  "The  Way  We  Live,"  car¬ 
ried  stor  es  on  the  Gulf  War  that 
were  rewritten  so  that  young  chil¬ 
dren  could  understand  them. 

department,  for  example,  combined 
material  about  Desert  Storm  with 
geography  study  aids  to  produce  a 
curriculum  guide  entitled,  “The  Eye 
of  the  Storm:  The  Geography,  Tech¬ 
nology  and  People  in  the  Middle  of 
Operation  Desert  Storm  ” 

In  addition  to  an  emphasis  on 
maps  —  and  the  paper  published 
two  double-trucked,  four-color  “stra¬ 
tegic”  maps  during  the  conflict  — 
“Eye  of  the  Storm”  was  aimed  at 
helping  teachers  answer  their  stu¬ 
dents’  war  questions.  This  was  partic¬ 
ularly  important,  the  paper  said, 
because  the  Chicago  area  is  home  to  a 


During  the  Gulf  war,  some  newspapers  were  more 
explicit  about  the  NIE  emphasis  of  their  material  than 
others. 


be  drawn  to  questions  such  as  “What 
do  fighter  pilots  see  when  flying?”  or 
“What’s  in  an  MRE  [Meals  ready-to- 
eat]?”  (The  answer  to  this  last  one: 
beef  slice,  crackers,  fruit  mix,  coffee, 
powdered  cherry  drink,  peanut  butter 
and  a  chocolate-covered  cookie.) 

Graphics  of  all  kinds  were  a  notable 
feature  of  newspaper  coverage  of  the 
Gulf  war,  and  the  material  developed 
for  younger  readers. 

Maps  of  the  unfamiliar  battle¬ 
ground  were  an  especially  important 
element  for  many  newspapers. 

The  Chicago  Sun-Times’  NIE 


major  naval  station. 

Sun-Times  NIE  coordinator  Ken 
Scott  said  the  paper  had  been  prepar- 
ing  another  geography  project 
entirely  —  a  cooperative  effort  with 
the  Chicago  White  Sox  that  was  intro¬ 
duced  in  April  —  when  the  Gulf  war 
developed. 

“Geography,  of  course,  did 
become  a  big  thing  because  of  the 
war,”  Scott  said. 

Maps  were  a  successful  part  of  NIE 
for  the  Lincoln  (Neb.)  Star  and  Jour¬ 
nal  newspapers.  Some  5,000  extra 
{Continued  on  page  30) 
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copies  of  a  full-page  color  map  of  the 
Middle  East  theater  were  sold  to 
teachers  in  the  two  weeks  after  it  was 
published  in  the  newspapers. 

During  the  Gulf  war,  some  newspa¬ 
pers  were  more  explicit  about  the 
NIE  emphasis  of  their  material  than 
others. 

The  Detroit  News,  for  example, 
went  as  far  as  labeling  its  daily  feature 
“The  Lesson  Plan.” 

The  Lesson  used  a  Q-and-A  for¬ 
mat  as  well  as  suggested  topics  for 
class  discussion.  Typically,  the ‘fea¬ 
ture  was  accompanied  by  a  graphic. 

Newsday  and  New  York  Newsday 
also  introduced  a  full-page  daily  fea¬ 
ture  called  “Student  Briefing  Page  on 
the  Gulf  War.” 

Edited  by  New  York  Newsday 
deputy  business  editor  Bill  Zimmer¬ 
man,  the  page  included  songs,  poetry, 
puzzles  and  games  and  cartoons,  as 
well  as  the  more  familiar  questions 
and  answers.  A  “key  word  module” 
explained  new  terms  that  arose  in  the 
war  coverage. 

Newsday’ s  NIE  department  helped 
create  the  page  by  organizing  focus 
groups  of  educators  from  area  school 
districts. 

At  war’s  end.  Student  Briefing 
Page  was  made  permanent,  with  its 
frequency  cut  to  twice  weekly  and  its 
scope  expanded  to  the  entire  range  of 
current  events. 

Peace  already? 

The  quick  course  of  the  war  occa¬ 
sionally  caught  some  newspapers  flat- 
footed. 

Before  the  shooting,  for  example, 
the  Hartford  (Conn.)  Courant  asked 
young  readers  for  their  ideas  on  how 
to  end  the  conflict.  More  than  1 ,500 
responded,  many  with  drawings  that 
had  obviously  been  labors  of  love. 

The  very  popular  feature  continued 
every  Monday  for  the  course  of  the 
war. 

However,  the  Courant  also  wanted 
to  create  a  special  section  with  special 
appeal  for  readers  in  the  fourth 
through  eighth  grades,  features  editor 
Stephanie  A.  Summers  said. 

And  the  paper  was  determined  to 
speak  to  the  children  at  their  own 
level.  Summers  added. 

“We  wanted  to  tell  them  what  kids 
in  the  Mideast  do,  what  the  geography 
is  like,”  she  said. 

Summers  and  other  writers  met 
with  the  paper’s  NlE  coordinators, 
with  local  teachers,  with  production 
staff,  and  began  to  prepare  the  special 


section. 

Then  peace  broke  out. 

“We  were  pretty  far  along  when 
you  could  see  it  was  going  to  be  all 
over.  So,  really,  the  deadline  got  it,” 
Summers  said. 

Not  all  was  lost,  however.  The  sec¬ 
tion  was  changed  into  a  wrap-up  of 
the  war  that  ran  the  day  after  Presi¬ 
dent  Bush’s  proclamation  of  a  cease¬ 
fire. 

“There’s  part  of  me  that  wishes  — 
this  sounds  terrible  —  that  the  war 
had  gone  on  so  we  could  keep  the 
[section’s]  staff  together,”  Summers 
said.  “It  really  was  fun  while  it 
lasted.” 

Spoils  of  war 

For  many  newspapers  there  has 
been  an  ironic  coda  to  the  war. 

Just  as  the  euphoria  of  the  war’s 
end  proved  short-lived  for  the  nation 
as  a  whole,  there  are  indications  that 
the  hard  and  creative  work  newspa¬ 
pers  performed  in  bringing  the  war  to 
the  classroom  may  not  be  paying  off 
in  NIE  subscriptions. 

Consider  for  one  final  time  the  Bal¬ 
timore  Sun. 

Its  first  War  and  You  tabloid 
broke  NIE  sales  records  for  the  news¬ 
papers. 

However,  “War  and  You  11”  —  a 
follow-up  tab  —  dropped  like  a  Scud 
dud  when  it  was  released  Feb.  21. 
Only  about  5,(X)0  copies  were  sold  to 
schools,  a  huge  dropoff  from  the  first 
tab’s  35,600. 

The  paper  can  only  speculate  on 
what  happened,  spokesman  David 
Belz  said. 

Certainly,  the  war  was  wrapping  up 
quickly  by  the  time  the  second  tab 
was  published.  In  addition,  while  the 
first  tab  was  part  of  a  schools  NIE 
subscription,  the  second  War  and 
You  was  a  special  purchase,  so 
budgetary  considerations  may  have 
depressed  sales,  he  said. 

“Ironicially,  in  view  of  the  sales, 
the  second  tab  was  more  student- 
oriented  than  the  first,”  Belz  said. 
“There  was  more  geography,  history 
and  more  student  questions  and  opin¬ 
ions.  There  was  less  of  a  newspaper 
feel  and  more  of  a  textbook  focus.” 

The  Sun’s  NIE  subscription  rate 
“was  less  affected  than  you  might 
think”  despite  the  success  of  the  first 
War  and  You,  Belz  said. 

Baltimore  was  not  alone.  At  the 
Chicago  Sun-Times,  the  geography- 
oriented  guide  was  a  smashing  suc¬ 
cess  mostly  with  current  NIE  sub¬ 
scribers,  NIE  coordinator  Ken  Scott 
said. 

“As  far  as  generating  new  sales,  it 
was  Ok,  but  not  the  blockbuster  you 
might  have  wanted,”  he  said. 

Still,  Scott  said,  “Sometimes  your 


goal  is  to  provide  service  as  much  as 
anything  else.  We  didn’t  really  pub¬ 
lish  it  to  get  sales,  but  it  was  a  great 
service.” 

City  honors  L.A. 
daily  for  NIE  project 

The  City  of  Los  Angeles  has  hon¬ 
ored  the  Daily  News  for  its  Newspa¬ 
per  in  Education  program  promoting 
the  Bill  of  Rights  during  the  docu¬ 
ment’s  bicentennial  year. 

At  a  recent  City  Hall  ceremony. 
Mayor  Tom  Bradley  and  other  city 
officials  praised  the  Daily  News  for  its 
special  educational  program  entitled 
“Citizens  Together:  You  and  the  Daily 
News”  conducted  during  NIE  Week. 

Participating  teachers  received  a 
free  lesson  package  and  class  sets  of 
newspapers.  More  than  4,500  stu¬ 
dents  were  involved  in  the  program, 
according  to  Daily  News  educational 
services  manager  Karen  Magnuson 
Richards. 

Alice  Sommers,  a  San  Fernando 
High  School  teacher,  said  the  lessons 
were  “enriching”  for  her  special  edu¬ 
cation  pupils,  adding:  “The  students 
have  learned  a  lot  about  the  Bill  of 
Rights  and  about  the  newspaper 
itself.  Would  you  believe  that  some  of 
them  had  never  gone  through  an 
entire  newspaper  before?  They  were 
fascinated  with  all  kinds  of  informa¬ 
tion  that  can  be  found.” 

NIE  Investment 
game  with  a  twist 

Fantasy  investment  lessons  are  a 
staple  of  Newspaper  in  Education, 
but  the  Baltimore  Sun's  “The  Invest¬ 
ment  Game”  puts  a  little  spin  on  the 
concept. 

In  the  eight-week  promotion,  stu¬ 
dents  from  25  schools  are  competing 
to  see  who  can  gain  the  highest  return 
from  their  investments  of  a  mythical 
$20,(XX)  inheritance. 

The  twist?  Half  must  go  into  stocks 
of  the  students’  choice,  and  the  other 
half  into  safer  investment  vehicles: 
either  savings  bonds  or  Treasury  bills 
or  a  bank  account. 

Students  track  their  progress 
through  the  newspaper,  and  along  the 
way  follow  lesson  plans  and  activities 
to  learn  about  the  world  of  invest¬ 
ment. 

When  the  game  ends  May  29,  the 
top  three  student  performers  will 
receive  prizes.  All  participating  stu¬ 
dents  will  be  awarded  certificates. 

The  Investment  Game  was  created 
by  the  Baltimore  Sun’s  NIE  coordina¬ 
tor,  Nancy  Hauswald. 
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Reaching  young  readers 

Consultant  suggests  the  only  way  for  newspapers  to  do  so 
may  be  to  offer  additional,  topic-oriented  spin-off  papers 


By  Mark  Fitzgerald 

Growing  numbers  of  young  people 
are  so  put  off  by  traditional  newspa¬ 
pers  that  publishers  may  need  to  spin 
off  additional  papers  to  reach  them,  a 
top  newspaper  consultant  has  said. 

This  increasingly  huge  audience  — 
encompassing  the  baby  boomers  and 
their  children  —  sees  and  lives  life  in 
profoundly  different  new  ways, 
according  to  consultant  Christine 
Urban. 

Comfortable  in  a  media  environ¬ 
ment  their  parents  would  consider 
overload,  this  audience  is  impatient 
with  newspaper  graphics  and  writ¬ 
ing  —  even  newspaper  logic. 

“These  new  people  do  not  think 
linearly,  like  your  newspaper.  They 
really  can  do  two  things  at  once,”  she 
said. 

Urban,  president  of  the  Sharon, 
Mass. -based  research  firm  Urban  & 
Associates,  notes  that  researchers 
say  that  people  like  that  —  those  who 
grab  and  assimilate  ideas  almost  from 
the  ambient  air  —  are  thinking  “poly- 
phasically.”  Significantly,  it  is  a  term 
adapted  from  electronics. 

“We  have  to  think  about  starting 
new  newspapers  to  serve  this  mar¬ 
ket,”  Urban  told  the  recent  George  L. 
Strike  Journalism  Program  at  the  Uni¬ 
versity  of  Cincinnati. 

So  different  are  these  lifestyle 
changes  —  and  so  different  are  the 
competing  options  in  the  media 
environment  —  that  newspapers 
should  abandon  the  idea  these  youn¬ 
ger  readers  can  be  attracted  by  simply 
changing  around  editorial  mix.  Urban 
said. 

“All  the  arguments  that  all  we  need 
is  more  news  hole”  have  proved 
unfounded. 

“These  new  readers,  with  all  these 
multiplicity  of  options,  will  not  be 
satisfied  with  simply  one  article  in 
your  newspaper  about  some  topic 
that  interests  them,  when  there  is  a 
whole  magazine  out  there  tailored  to 
that  interest,”  Urban  said. 

Much  more  disturbing,  however,  is 
research  Urban  uses  to  portray  a 
growing  audience  that  is  living  in  vir¬ 
tually  a  different  world  from  the 
newspaper. 

Little  of  the  research  should  come 
as  a  surprise  to  newspapers.  Urban 
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said. 

“People  have  been  talking  about 
these  demographic  trends  coming 
home  to  roost  since  1965.  There’s  no 
news  here.  The  only  news  is  that  the 
newspaper  industry  is  not  making 
adjustments  to  these  lifestyle 
changes.” 

One  reason  is  a  stubborn  refusal  to 
believe  readers  and  non-readers  when 
they  insist  they  have  no  time  to  read  a 
paper. 

“No  time  to  read”  remains  the 
number  one  reason  newspaper  non¬ 
readers  give.  Fully  39%  say  that. 
Urban  said. 

“We’ve  tried  for  15  years  —  to  the 
point  of  using  rubber  hoses  —  to  get 
people  to  admit  this  is  an 
excuse  ....  It’s  real.” 


Urban  said. 

When  pressed  by  questioners,  she 
mentioned  USA  Today;  New  York 
Newsday;  Eugene  (Ore.)  Register- 
Guard;  Idaho  Falls  Post-Gazette ;  and 
the  Virginian-Pilot  of  Norfolk. 

However,  Urban  is  convinced  that 
most  newspapers  still  reject  the  cus¬ 
tomer-oriented  “obsessions”  that  the 
rest  of  American  business  woke  up  to 
years  ago. 

“I  don’t  think  we  love  our  custom¬ 
ers  that  way.  I  don’t  even  think  we 
like  our  customers,”  she  said. 

Other  speakers  at  the  George  L. 
Strike  Journalism  Program  were 
inclined  to  agree. 

For  example,  Susan  H.  Miller,  vice 
president/editorial  for  Scripps  How¬ 
ard  Newspapers  wondered  whether 


Newspaper  non-readers  snap  up  these  magazines 
because  their  writing,  graphics,  even  their  attitude, 
refiect  the  “new  aesthetic”  among  younger  peopie. 
Urban  said. 


Just  two  examples  of  that  “time 
poverty”:  75%  of  U.S.  high  school 
seniors  now  work  more  than  15  hours 
a  week;  more  than  6%  of  all  adults 
now  hold  down  two  full-time  jobs. 

Not  only  is  work  impinging  on  more 
time,  so  is  fun.  Urban  said. 

“I  think  there’s  a  fundamental 
judgment  that  we  make  now  —  espe¬ 
cially  that  young  people  make  —  that 
you’ve  gotta  have  fun.” 

“So  the  time  poverty  that  is  fed  by 
working  hard  is  now  fed  as  well  by 
playing  hard,”  Urban  concluded. 

Not  surprisingly,  other  media,  such 
as  specialized  hobby  magazines,  have 
emerged  to  serve  that  compulsion  for 
fun.  Urban  used  the  example  of  a 
magazine  exclusively  aimed  at  high- 
aerobic  alpine  downhill  skiers. 

Newspaper  non-readers  snap  up 
these  magazines  because  their  writ¬ 
ing,  graphics,  even  their  attitude, 
reflect  the  “new  aesthetic”  among 
younger  people.  Urban  said. 

“The  kind  of  design  you  see  being 
really  effective  in  terms  of  [attracting] 
young  people  is  magazine  design.” 

A  few  newspapers  have  been 
responding  to  this  new  audience. 


newspapers  are  missing  the  point 
when  they  think  about  change. 

“Are  we  worrying  too  much  about 
top  mix  —  when  in  fact  people  would 
prefer  to  get  anything  from  the  tv 
rather  than  their  ideal  top  mix  from 
newspapers?”  she  asked. 

Winnipeg  Free  Press  editorial  page 
editor  John  Dafoe  agreed  that  news¬ 
papers  start  a  step  behind  in  this  new 
world. 

“The  real  issue  for  newspapers  is 
an  issue  of  style.  We  can’t  produce  a 
newspaper  that  you  can  read  while 
you’re  changing  a  diaper.” 

Dafoe  added  that  newspapers  are 
not  playing  to  their  advantage. 

“The  single  thing  that  newspapers 
are  missing,  to  me,  is  energy.  We’ve 
got  smooth  graphics,  consistency  — 
and  bland,”  he  said. 


Spelling  bee 

The  Rocky  Mountain  News  of  Den¬ 
ver  recently  sponsored  the  51st 
annual  Colorado  State  Spelling  Bee. 

The  contest  attracted  more  than 
250  competitors. 
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Reading  project 

Alameda  Newspaper  Group  teams  up  with  corporate  sponsors 


By  M.L.  Stein 

The  Alameda  Newspaper  Group  in 
Northern  California  and  1 10  commu¬ 
nity  sponsors  joined  in  a  “Turn  on  to 
Reading”  project  that  brought 
138,000  newspapers  into  schools. 

In  addition,  newspapers  also  were 
delivered  to  restaurants  along  with  a 
“Reading  Activity  Page”  for  kids  to 
pore  over  during  their  meal. 

According  to  Deborah  Byrum,  the 
group’s  marketing  director,  business 
sponsors  contributed  more  than 
$18,000  to  the  project,  which  enabled 
over  45  elementary,  junior  high  and 
high  schools  in  the  San  Francisco 
East  Bay  cities  of  Fremont  and  New¬ 
ark  to  receive  papers  at  a  reduced 
NIE  rate. 

The  Alameda  Newspaper  Group 
publishes  the  Hayward  Daily  Review, 
Fremont  Argus,  Valley  Herald  and 
the  Alameda  Times-Star. 

The  Argus  supplied  the  newspapers 
at  a  non-profit  half  price.  Potential 
sponsors  received  customized  letters 
telling  them  that  for  as  little  as  $100, 
800  children  could  receive  the  paper 


in  their  classrooms  and  then  take  it 
home  to  participate  in  a  Treasure 
Hunt  Reading  Game  with  their  fam¬ 
ily. 

The  game  on  a  full  page  was  aimed 
at  pupils  in  grades  three  to  12.  It  was 
suggested,  for  example,  that  kids  in 
grades  four  to  six  ask  their  parents  to 
read  a  newspaper  article  aloud  to 
them.  The  kids  were  then  instructed 
to  write  down  as  many  details  of  the 
story  as  they  could  remember. 

There  also  was  a  “Treasure  Map” 
with  the  titles  of  well-known  stories 
and  books  such  as  Charlotte’s  Web, 
Little  Red  Riding  Hood  and  The 
Adventures  of  Huckleberry  Finn.  A 
“Family  Activities”  list  was  pub¬ 
lished  each  day  in  the  Argus.  The 
paper  also  ran  inspirational  stories  on 
persons  who  had  learned  to  read  after 
years  of  illiteracy  and  families  that 
prefer  books  to  television. 

In  addition,  the  Argus  furnished  the 
schools  with  a  creative  collection  of 
lesson  plans  that  used  the  newspaper 
to  teach  everything  from  reading  and 
writing  to  geometry  and  geography. 


Young  diners  at  participating  res¬ 
taurants  got  an  activity  sheet  with 
such  challenges  as:  “If  you  have  an 
allowance,  find  the  numbers  in  the 
paper  which  equal  it.  How  many 
weeks  of  your  allowance  would  it  take 
to  buy  your  meal?  Your  family’s 
meal?”  Or:  “Find  articles  about 
events  which  might  affect  the  price  of 
food  (weather,  strikes,  shortages, 
etc.).  How  will  prices  change?” 
Forty-three  restaurants,  including 
McDonald’s,  Big  Boy,  Wendy’s  and 
Pizza  Hut,  cooperated. 

The  letter  to  sponsors  stated:  “Put 
the  newspaper  in  a  student’s  hands 
for  five  days  and  make  him  a  reader 
for  a  lifetime!” 

“We  got  terrific  feedback  and 
thanks  from  teachers  and  students,” 
Byrum  reported. 

Businesses  and  individuals  who 
pledged  money  for  the  program 
received  a  letter  of  thanks  from  the 
newspaper  and  were  given  a  certifi¬ 
cate,  free  testimonial  ad,  and  an 
invoice  for  their  tax-deductible  pay¬ 
ment. 


Nashville  NIE  project  links  Tennessee,  Japan 


Newspaper  in  Education  is  helping 
to  bridge  the  culture  gap  between 
Tennesseeans  and  the  Japanese,  who 
are  increasingly  investing  in  the  Vol¬ 
unteer  State. 

With  funding  from  Toshiba  Interna¬ 
tional  Foundation  and  the  organiza¬ 
tion  Tennessee-Japan:  Friends  in 
Commerce,  the  Newspaper  in  Educa¬ 
tion  department  of  The  Tennessean  of 
Nashville  has  produced  a  tabloid, 
“Tennessee  &  Japan:  Working 
Together  Toward  a  New  Century,” 
aimed  at  high  school  students. 

Working  Together  was  distributed 
to  about  57,000  high  school  students 
throughout  the  state,  said  Susan 
Thomas,  marketing  director  for  the 
Tennessean. 

“We  have  a  long  history  of  busi¬ 
ness  relationships  between  our  state 
and  Japan,”  Thomas  said.  “There’s  a 
lot  of  trade,  commerce,  joint  owner¬ 
ship.” 

Some  95  Japanese  companies 
locate  facilities  in  Tennessee  now, 
employing  more  than  18,000  workers. 

Toshiba,  the  big  consumer  elec¬ 


tronics  firm,  in  particular  had  been 
interested  for  some  time  in  projects 
that  would  aid  in  developing  mutual 
understanding  between  the  two  dispa¬ 
rate  cultures,  Thomas  said. 

The  actual  idea  for  an  NIE  tabloid 
came  from  a  Washington-based  pub¬ 
lic  relations  firm,  she  added. 

Working  Together  emphasizes  the 
shared  characteristics  of  the  border 
state  and  the  island  nation. 

“What  draws  the  Japanese  to  Ten¬ 
nessee?”  the  tabloid  asks.  “For  one 
thing,  Tennessee  is  well  known  in 
Japan.  It  has  a  romantic  image,  a  rural 
land  of  iris  and  country  music.  The 
Tennessee  Waltz,  our  state  song,  is 
especially  popular  in  Japan.” 

Just  as  Nashville  kids  make 
origami  figures  and  watch  the  Shogun 
tv  miniseries,  so  kids  in  Tokyo  wear 
blue  jeans,  listen  to  rock-and-roll,  and 
nosh  on  hamburgers,  the  tabloid  says. 

“Friends  need  each  other.  As  the 
world  economy  becomes  increasing¬ 
ly  interdependent,  the  friendship 
between  Japan  and  the  United  States 
grows  in  importance  to  us  all,” 


Working  Together  continues. 

Articles  trace  the  history  and 
geography  of  Japan,  as  well  as  explore 
the  differences  between  the  two  soci¬ 
eties’  business  and  social  customs. 

Included  in  the  tabloid  was  an  essay 
contest  on  the  theme  of  “Working 
Together  Toward  a  New  Century.” 

A  $3,000  scholarship  was  the  first 
prize,  with  Toshiba  personal  comput¬ 
ers,  televisions  for  the  school,  savings 
bonds  and  T-shirts  as  additional 


VoA  broadcasts 
to  Bulgaria 

The  U.S. -funded  radio  station 
Voice  of  America  has  begun  24-hour 
broadcasts  in  Bulgaria,  the  latest 
country  to  join  VGA’s  swelling  East¬ 
ern  European  audience. 

The  broadcasts  will  run  for  a  three- 
month  trial  period,  said  Dimo 
Ditchev,  head  of  the  department  for 
radio  and  tv  in  the  Committee  for 
Communications.  —  AP 
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Corporate  NIE 
sponsors  pay  off 
for  one  paper 

Just  how  much  corporate  sponsor¬ 
ship  of  NIE  Week  can  pay  off  for 
smaller-circulation  papers  was 
demonstrated  anew  this  year  by  the 
Dominion  Post  of  Morgantown, 
W.Va. 

During  Newspaper  in  Education 
week  March  4-8,  the  Dominion  Post’s 
average  daily  circulation  of  22,048 
ballooned  by  8,042  every  day  —  an 
increase  of  36%. 

The  lion’s  share  of  that  increase 
came  from  15  local  corporate  spon¬ 
sors  who  provided  a  total  of  6,788 
copies  each  day  to  all  seventh-, 
eighth-  and  ninth-grade  students  in 
every  school  in  the  paper’s  primary 
four-county  circulation  area. 

During  the  week,  businesses  pur¬ 
chased  a  total  of  33,940  papers  at  the 
Dominion  Post’s  reduced  educational 
rate. 

The  Dominion  Post’s  smashing 
success  in  1991  had  its  roots  in  a  mod¬ 
est  little  experiment  with  corporate 
sponsorship  the  year  before. 

In  1990,  the  paper  targeted  just  the 
seventh-graders  in  its  far-flung  and 
mountainous  circulation  area  in 
north-central  West  Virginia. 

That  proved  to  be  a  roaring  success 
as  well:  Some  1 1 ,858  papers  were  pur¬ 
chased  during  the  week  for  2,300 
seventh-graders. 

This  year’s  sponsors  included  sev¬ 
eral  banks,  a  utility  company,  two 
regional  malls  and  an  auto  dealer. 

NIE  week  activities  were  centered 
around  the  national  theme  of  the  Bill 
of  Rights  bicentennial.  An  essay  con¬ 
test  was  also  held  on  the  theme,  “I 
read  a  newspaper  because  ...” 

The  paper’s  editorial  staff  prepared 
a  daily  quarter-page  article  that  fea¬ 
tured  an  author  of  the  Bill  of  Rights. 


Seattle  Times 
offers  new 
pre-teen  section 

The  Seattle  Times  is  devoting  a  lot 
of  space  and  time  to  childen  through  a 
special  section  for  pre-teens  and  a  hot 
line  staffed  by  pediatric  specialists. 

The  experimental  section  “Kid 
Talk”  was  launched  last  month  with 
the  idea  of  getting  youngsters  in  the 
habit  of  “cruising”  the  newspaper  for 


interesting  items  and  eventually 
becoming  faithful  readers,  according 
to  Patricia  Foote,  assistant  managing 
editor/features. 

“We  don’t  have  enough  in  our 
newspaper  to  interest  children  in  this 
age  group,”  she  added.  “With  Kid 
Talk,  we  hope  to  learn  how  to  set  the 
right  tone  and  present  the  right  stories 
that  we  can  translate  into  daily  con¬ 
tent.” 

The  section’s  first  issue,  which  was 
put  together  by  Mark  Watanabe, 
news  features  special  projects  editor, 
and  his  staff,  included  stories  on  what 
kids  collect,  movie  and  cartoon 
reviews,  profiles  of  teen-age  role 
models  and  a  celebrity  interview. 

In  addition,  several  classrooms  in 
Seattle  schools  have  been  asked  to 
supply  material  for  “Your  Page,”  and 
invited  to  submit  ideas  on  general  Kid 
Talk  content.  Specifically,  they  were 
asked  what  makes  a  good  teacher, 
who  their  heroes  are,  and  what  they 
do  in  their  spare  time. 

To  promote  the  section.  Kid  Talk 
posters  were  distributed  to  schools 
participating  in  the  Times  Newspaper 
in  Education  program. 

The  Times’  third  pediatric  hot  line 
recently  drew  694  questions  in  one 
nine-hour  period.  The  queries,  which 
were  answered  by  26  pediatricians, 
ranged  from  toilet  training  to  how  to 
talk  to  teen-agers  about  sex. 

“Many  callers  have  pediatricians 
or  doctors,  but  they  called  for  second 
opinions,  reassurance  or  better  expla¬ 
nations,”  said  Dr.  Don  Shifrin,  hot 
line  chairman. 

The  most  frequent  questions  con¬ 
cerned  feeding,  sleeping,  potty  train¬ 
ing,  behavior,  discipline  and  vac¬ 
cinations. 

But  there  was  a  new  topic  this  year: 
war  and  stress. 

—  M.L.Stein 

Young  readers 
learn  via  the 
sports  pages 

For  schoolchildren  using  a  new 
Chicago  Sun-Times  Newspaper  in 
Education  lesson  plan,  geography  is  a 
matter  of  hits,  runs  and  errors. 

“Chicago  White  Sox/Sun-Times 
Grand  Slam  Geography  Program” 
teaches  geography,  reading  and  writ¬ 
ing  skills,  and  sports  mathematics 
with  a  lesson  plan  that  follows  the 
baseball  team  while  it  is  on  the  road  or 
playing  at  its  new  Comiskey  Park 
home. 

The  eight-week  program  is 


designed  for  students  in  the  fourth 
through  eighth  grades  and  is  based  on 
Monday  editions. 

So,  for  example,  the  April  29  lesson 
revolved  around  the  Sox’  just-com¬ 
pleted  weekend  home  stand  with  the 
New  York  Yankees. 

One  theme  concerns  comparing 
Illinois  and  New  York.  Students  are 
instructed  to  find  such  features  as  the 
capitals,  major  cities,  largest  rivers 
and  neighboring  states  of  each  state. 

To  teach  about  latitude,  students 
follow  maps  to  find  the  latitudes  of 
various  major-league  cities.  (“What 
parallel  or  latitude  runs  through  Min- 
neapoUs,  Minn.,  the  Home  of  the 
Twins?”  one  question  reads.) 

Another  part  quizzes  students  on 
facts  taken  from  the  Sun-Times’  game 
summary.  The  box  scores  are  used  to 
total  the  number  of  runs  scored  in  the 
East  and  West  divisions  of  the  Ameri¬ 
can  League. 

This  “sports  math”  becomes  pro¬ 
gressively  more  challenging  as  stu¬ 
dents  learn  to  compute  batting  aver¬ 
ages,  ERAs,  fielding  averages  and  on- 
base  percentages. 

Sun-Times  NIE  coordinator  Ken 
Scott  said  about  250  classrooms  are 
participating. 

First  Amendment 
contest  for 
Texas  students 

To  commemorate  this  year’s  bicen¬ 
tennial  of  the  Bill  of  Rights,  high 
school  students  have  been  invited  to 
compete  in  a  First  Amendment  essay 
and  editorial  cartoon  contest  spon¬ 
sored  by  the  Freedom  of  Information 
Foundation  of  Texas  and  individual 
Texas  newspapers. 

First-place  winners  will  receive 
prizes  from  the  papers  and  will  auto¬ 
matically  be  entered  in  a  statewide 
competition  sponsored  by  FOIFT. 
The  foundation  will  offer  $500  prizes 
to  state  winners  of  the  essay  and  car¬ 
toon  competitions.  Winners  will  be 
announced  in  May.  Meanwhile, 
FOIFT  has  kicked  off  a  drive  to 
increase  media  support  for  the  organi¬ 
zation,  which  receives  virtually  all  of 
its  funding  from  20%  of  Texas  papers. 

Tony  Valentino,  the  foundation’s 
director  of  development,  said  its  goal 
is  to  raise  $30,000  this  year  in  new 
contributions  from  Texas  media  that 
have  never  supported  FOIFT. 

He  said  that  fewer  than  1  %  of  Texas 
radio  stations  and  less  than  6%  of 
state  television  stations  contribute  to 
the  foundation. 
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Rycoline  acquires 
Ecotec  assets 

Chicago-based  Rycoline  Products 
Inc.  announced  its  acquisition  of 
some  assets  of  the  Ecotec  Div.  of 
Ecovar  Inc.,  a  subsidiary  of  Lawter 
International  Inc.  Some  of  the  pur¬ 
chased  assets  included  trade  secrets, 
trade  and  product  names,  secret  prod¬ 
uct  formulations  and  select  product 
inventories. 

With  Ecotec  a  part  of  Rycoline,  its 
products  will  bear  the  latter’s  logo  but 
retain  their  formulations  and  trade 
names.  Rycoline  said  Ecotec  formu¬ 
lations  will  complement  its  own 
pressroom  and  prepress  products, 
which,  along  with  Sun  Graphic  Inc. 
printing  blankets,  are  now  offered  to 
Ecotec  customers. 


Magna  system 
sale  to 
Mirror  Group 

Magna  Computer  Systems  Inc., 
Sherman  Oaks,  Calif.,  announced 
London-based  Mirror  Group  News¬ 
papers’  purchase  of  a  PageComp 
interactive  color  layout  and  produc¬ 
tion  system.  Sale  and  installation 
were  made  in  cooperation  with 
PageSet  Systems  Ltd.,  Magna’s  U.K. 
distributor. 

The  initial  installation  consists  of 
eight  MagnaFile  and  eight  PageComp 
workstations,  a  fileserver  and  a  print 
manager,  all  using  Compaq  PCs  on  a 
Novell  local  area  network.  The  Page¬ 
Comp  workstations  are  used  in  the 
system  that  produces  the  Sporting 
Life  and  the  Sporting  Life  Weekend¬ 
er. 

According  to  a  Mirror  Group 
executive,  PageComp  was  selected 
owing  to  its  easy  integration  of  edito¬ 
rial,  graphics  and  complex  data  into 
fully  laid-out  pages,  an  essential  capa¬ 
bility  for  the  papers’  use  of  statistics 
and  color  art.  The  system  was  said  to 
allow  later  deadlines  and  last-minute 
copy  and  image  changes. 

Editorial  data  from  an  existing  CSI 
system  is  converted  automatically 
and  merged  with  statistical  data  (race 
results,  scores,  etc.)  produced  with 
existing  MagnaFile  software  that 
automatically  converts  and  integrates 
text  and  images  from  other  sources 
and  offers  extensive  tabular  capabili¬ 
ties.  Graphic  images  from  Macin¬ 
toshes  and  a  Monotype  GSS  are  net¬ 
worked  into  PageComp,  where  final 


pages  are  composed. 

Operating  in  Windows  3.0,  Page¬ 
Comp  runs  concurrently  with  other 
Windows-based  programs,  in  which 
specific  graphic,  logo  and  text  images 
may  be  created  on  the  PageComp 
workstation.  The  system  produces 
full  pages  created  interactively  or 
from  stored  layouts  for  output  to  a 
Monotype  lOOi  with  an  Adobe  Sys¬ 
tems  Emerald  PostScript  RIP. 

When  fully  implemented,  the  sys¬ 
tem  will  send  pages  with  color  photos 
to  Scitex  and  Crosfield  Studio  sys¬ 
tems  for  automatic  high-resolution 
color  integration  via  OPI. 

Executive  changes 
at  Hall  Processing 

Frank  A.  Chancio  has  been  named 
president  and  CEO  at  Westlake, 
Ohio-based  Flail  Processing  Systems, 
succeeding  Graham  Hall,  who  con¬ 
tinues  in  the  same  positions  at  George 
R.  Hall  Contracting. 

Chancio  joined  Hall  from  Rockwell 
Graphic  Systems,  where  he  had  most 
recently  served  as  vice  president — 
operations.  His  17  years  at  Rockwell 
International  included  manufactur¬ 
ing,  marketing  and  administrative 
positions  in  its  automative  and 
graphic  systems  divisions. 

He  also  was  a  member  of  the  man¬ 
agement  committee  of  Hall  Process¬ 
ing  Systems,  which  is  jointly  owned 
by  Scripps  Howard  and  Rockwell 
Graphic  Systems.  It  designs  and  man¬ 
ufactures  material-handling  equip¬ 
ment  and  systems  for  the  newspaper 
and  commercial  printing  industries. 
(George  R.  Halt  Contracting  is  a 
wholly  owned  Scripps- Howard  sub¬ 
sidiary  that  installs  newspaper  print¬ 
ing  and  distribution  equipment.) 

Hall  Processing  also  announced  the 
promotion  of  Eastern  regional  sales 
manager  Peter  J.  Butikis  to  sales 
director.  His  16  years  of  experience  in 
the  newspaper  and  printing  industries 
includes  positions  at  Ferag,  Harris 
Graphics  and  Goss  Processing 
Systems  —  from  which  he  moved  to 
Hall  when  Scripps’  and  Rockwell’s 
mailroom.  divisions  were  merged. 

Earlier,  Hall  announced  that  its 
engineering  director,  Julius  J.  Farkas, 
died  Feb.  12  of  a  heart  attack.  He  was 
59.  From  design  engineering  and  mar¬ 
keting  management  positions  with 
Cutler-Hammer,  Farkas  had  moved  to 
Harris  Graphics  Corp.’s  Bindery  Sys¬ 
tems  Div.,  where  for  10  years  he  held 
various  executive  positions.  He 
joined  the  former  Hall  Systems  Inc.  in 
1985. 


Separately,  Hall  Processing  Sys¬ 
tems  reported  receiving  an  order  from 
Gannett  Co.’s  Courier-Post,  Cherry 
Hill,  N.J.,  for  two  Accugrip  Single 
Copy  Conveyors,  seven  Monitor  HT 
II  counter  stackers  and  five  Monarch 
bottom  wraps  with  ink  jet  printer. 


Oberlander  named 
Abitibi  CEO 

Ronald  Y.  Oberlander,  named 
president  and  chief  operating  officer 
at  Abitibi-Price  Inc.  last  year,  was 
appointed  the  Canadian  forest  prod¬ 
ucts  company’s  chief  executive  offi¬ 
cer.  He  succeeds  Bernd  K.  Koken, 
who  is  retiring  after  22  years  at  Abi¬ 
tibi,  where  he  will  remain  board  chair¬ 
man. 

Oberlander,  with  Abitibi  for  24 
years,  retains  the  position  of  presi¬ 
dent.  The  COO  post  reportedly  will 
go  unfilled. 


Michigan  daily 
offers  Cityline 

Brite  Voice  Systems  Inc. 
announced  the  sale  of  Cityline  sys¬ 
tems  to  the  Midland  (Mich.)  Daily 
News  and  the  Rochester,  Minn.,  Post- 
Bulletin.  The  technology  and  market¬ 
ing  package  allows  the  papers  to  pro¬ 
vide  daily  24-hour  information  and 
entertainment  to  their  markets. 

The  service  is  free  to  callers  and  is 
typically  advertiser-sponsored. 

Hundreds  of  information  topics  are 
available  over  Cityline,  ranging  from 
stock  quotes  and  trivia  games  to 
hourly  local  news,  weather  and  sports 
updates.  It  can  also  be  used  to  pro¬ 
mote  a  paper’s  news  features,  pro¬ 
mote  subscriptions  and  conduct 
surveys  and  demographic  data- 
gathering.  Callers  use  a  touch-tone 
telephone  to  key  in  a  four-digit  cate¬ 
gory  number  to  request  information. 
The  system’s  database  permits  news¬ 
papers  to  identify  suitable  markets  for 
potential  advertisers. 


Correction 

A  story  in  E&P,  Feb.  2,  incorrectly 
referred  to  handling  of  free-standing 
inserts  at  the  New  York  Times  Edi¬ 
son,  N.J.,  facility. 

The  automated  forklift  vehicles 
(FLVs)  that  transport  pallets  of  FSls 
were  supplied  by  IDAB  Incorpo¬ 
rated. 
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Paducah  publicizes  newsprint  recovery,  reuse; 
Winona  moves  to  100%  recycied  stock 


In  mid-March,  the  Sunday  Padu¬ 
cah  (Ky.)  Sun  announced  it  was 
expecting  its  first  shipment  of 
recycled  newsprint  by  month’s  end. 
A  regular  supply  was  not  expected 
until  fall. 

“The  Sun  for  years  has  had  a 
standing  order  for  any  recycled  news¬ 
print  it  can  get,”  the  paper  reported, 
noting  that  the  recycling  industry  has 
been  unable  to  keep  pace  with 
demand  and  that  “very  little  is  being 
made  because  of  the  cost.” 

News  of  the  recycled  paper  pur¬ 
chase  appeared  in  a  story  informing 
readers  of  the  newspaper’s  program 
to  recycle  old  copies  and  its  efforts  to 
recycle  other  materials,  including 
inks,  film  and  page  negatives  and  alu¬ 
minum  printing  plates.  It  further 
noted  that  it  will  reduce  use  of  con¬ 
sumables  this  summer  when  it  adopts 
an  electronic  photo  processing  sys¬ 
tem. 

With  the  help  of  a  Boy  Scout  troop 
in  Massac  County,  Ill.,  the  recycling 
of  old  newspapers  was  so  successful 
that  a  truck  trailer  was  leased  to  store 
papers  for  periodic  pickup.  The  Sun 
itself  has  begun  accepting  old  papers 
from  subscribers  at  a  location  behind 
its  offices.  It  also  plans  to  place  col¬ 
lection  boxes  around  the  city  and 
county  for  easier  drop-off. 

The  Sun  contributes  time  and 
labor.  Profits  from  the  sale  of  old 
newspapers  go  to  the  Scout  troop. 

The  Sun  asked  readers  to  call  first 
to  learn  the  few  rules  that  apply  to 
recycling  their  old  newspapers. 
About  1%  of  used  newsprint  is  now 
recovered.  The  paper  hopes  to  raise 
that  to  25%  with  subscriber  participa¬ 
tion. 

The  Sun  contributes  its  own  waste 
from  30,000-copy  daily  press  runs 
and  office  copies  of  the  paper,  as 
well  as  some  papers  brought  in  from 
home  by  employees.  The  effort  has 
reduced  the  paper’s  waste  pickup. 
The  company’s  Sun  Publishing  sub¬ 
sidiary  is  also  involved  in  the  recy¬ 
cling  program. 

Besides  newsprint  and  processing 
materials,  an  in-house  recycling  effort 
originating  with  employees  and  sup¬ 
ported  by  management  recovers 
office  papers  and  aluminum  cans 
(which  a  part-time  employee  sells  as  a 
fund-raiser  for  her  church).  The  Sun 
story  carried  a  list  of  area  recyclers 
that  accept  metal,  newsprint  or  other 
paper  and  plastic  bags. 

After  printing  half  its  newspaper  on 
recycled  stock  for  two  years,  the 


Winona  (Minn.)  Daily  News  switched 
Mar.  1  to  entirely  recycled  newsprint 
when  it  was  able  to  acquire  the  paper 
at  no  additional  cost.  Its  suppliers 
are  FSC  Paper  Co.  LP,  Alsip,  Ill., 
and  Stone  Container  Corp.,  Chicago. 

Publisher  Howard  Hoffmaster  told 
the  Associated  Press  it  was  important 


Five  newspaper  publishing  compa¬ 
nies  that  together  hold  a  majority 
interest  in  Ponderay  Newsprint  Co. 
continue  to  challenge  the  Usk, 
Wash.,  mill’s  managing  partner,  a 
unit  of  Canadian  Pacific  Forest  Prod¬ 
ucts  Ltd.,  over  the  right  to  set  news¬ 
print  prices. 

Earlier  this  year  the  majority  own¬ 
ers  put  the  matter  before  a  state  court 
judge  (E&P,  Mar.  30).  And  though,  as 
have  other  newsprint  producers, 
CPFP  has  since  rescinded  the  $35  Jan. 

1  price  hike,  the  partners’  suit  is  on 
file  and  awaiting  a  formal  answer  from 
CPFP. 

The  rollback  was  not  a  result  of 
agreement  with  the  five  newspaper 
companies,  said  Copley  Press  Inc. 
general  counsel  Harold  W.  Fuson  Jr., 
who  said  “the  wheels  of  justice  are 
grinding  slowly.” 

Though  no  doubt  satisfied  with  the 
rollback,  the  newspaper  companies 
remain  dissatisfied  with  lack  of  ac¬ 
knowledgment  by  CPFP  of  what  they 
assert  is  their  majority  right  to  set  the 
price  for  their  company’s  product. 

Regardless  of  the  rollback,  pricing 
is  not  a  moot  issue,  according  to 
Fuson,  who  pointed  to  Ponderay’s 
“20-some-year  arrangement” 
between  the  newspaper  partners  and 
CPFP.  Anticipating  differences  of 
opinion  from  time  to  time  over  price 
adjustments,  he  said  “there  needs  to 
be  some  clarification  [about]  who’s  in 
charge.” 

“The  issue  that  divides  us 
remains  —  which  is  who  gets  to 
decide  what  the  price  should  be,” 
said  Fuson,  who  added  that  “you 
don’t  enjoy  litigating  against  your 
partners  in  an  operation  like  this.” 

He  cautioned  that  the  case  should 
not  be  interpreted  simply  as  an  effort 
to  counter  the  interests  of  newsprint 
manufacturers.  The  newspaper  com¬ 
panies,  he  said,  are  concerned  that 
their  partnership  rights  be  recognized 
and  respected. 


for  the  paper  to  show  its  environmen¬ 
tal  concern  —  “about  the  rather 
mundane  topic  of  landfills”  and 
“degradation  from  overlogging.” 

Without  comparable  sources  of 
supply,  other  Minnesota  papers  were 
not  expected  to  be  able  to  print 
entirely  on  recycled  newsprint. 


“The  general  principles  of  law  that 
apply  to  a  general  partnership,”  said 
Fuson,  “are  that  important  decisions 
are  to  be  made  by  the  partners  by 
majority  rule,”  except  when  an  agree¬ 
ment  modifies  the  principle.  “We 
don’t  believe  the  principle  is  modified 
in  our  case.”  he  noted. 

Fuson  roughly  estimated  that  about 
two-thirds  of  Ponderay’s  newsprint 
goes  to  the  newspaper  company  part¬ 
ners. 

February  newsprint 
use  7.9%  lower 
than  year  before 

Preliminary  estimates  by  the 
American  Paper  Institute  show  all 
U.S.  users’  February  newsprint  con¬ 
sumption  of  856,000  metric  tons  was 
down  8%  from  the  February  1990  fig¬ 
ure.  Daily  newspapers’  consumption  fell 
7.9%,  from  just  over  700,000  metric 
tons  in  February  1990  to  less  than 
650,000  metric  tons  in  February  1991 , 
according  to  estimates  by  the  Ameri¬ 
can  Newspaper  Publishers  Association. 

Total  estimated  U.S.  newsprint 
consumption  for  the  first  two  months 
of  the  year  came  to  more  than  1.75 
million  metric  tons,  a  decrease  of 
6.2%  from  a  year-earlier  level  of 
almost  1.9  million  metric  tons.  Daily 
newspaper  use  declined  by  6.3%  for 
the  same  two-month  period. 

Year  to  year.  North  American 
newsprint  production  was  up  2%  in 
February,  after  a  4.5%  rise  in  Janu¬ 
ary.  The  February  rise  represents  a 
2.3%  increase  in  production  at  U.S. 
mills  and  a  1 .8%  increase  in  Canada. 

Newsprint  inventories  for  newspa¬ 
pers  in  ANPA’s  statistical  sample 
averaged  a  46-day  supply  this  Febru¬ 
ary,  compared  with  a  40-day  supply 
a  year  earlier.  Stocks  of  North  Ameri¬ 
can  mills  increased  1 .9%  from  Febru¬ 
ary  1990. 


Publishing  partners  pursue 
paper  pricing  policy 
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‘High-Tech  Update’  on  editorial  cartoons 

One  AAEC  panel  discusses  faxes,  computers,  and  tv  spots.  Other 
panels  focus  on  speeches,  caricatures,  and  foreign  drawings 

By  David  Astor 

Today’s  editorial  cartoonists,  like 
those  of  a  decade  or  a  century  ago, 
still  take  aim  at  targets  such  as  politi¬ 
cians.  But  the  technology  connected 
with  their  drawings  has  been  changing 
rapidly  during  the  past  few  years. 

An  increasing  number  of  editorial 
cartoons  are  being  sent  to  newspapers 
via  fax  or  computer  rather  than  mail, 
and  computers  are  also  being  used  to 
animate  editorial  cartoons  for  televi¬ 
sion. 

All  this  was  discussed  during  a 
“High-Tech  Update”  session  at  last 
month’s  Association  of  American  Mike  Keefe  Mac  Nachlas  KAL 

Editorial  Cartoonists  convention  in 
Memphis.  One  AAEC  speaker,  for 
instance,  outlined  the  pros  and  cons 
of  fax  versus  computer-to-computer 
transmission. 

Mac  Nachlas  —  a  Baltimore  com¬ 
puter  consultant  who  does  newspa¬ 
per-related  work  —  said  fax  machines 
are  easy  to  use,  relatively  inexpen¬ 
sive,  and  owned  by  virtually  every 
editorial  cartoon  client. 

However,  he  added  that  the  cartoon  _ ^ _ 

reproduction  offered  by  fax  does  not  Mike  Ramirez  and  Dick  Wright.  He  showed  a  videotape  of  seven 

approach  that  of  a  computer,  and  of  the  cartoons,  including  one  ozon 

observed  that  even  a  top-of-the-line  noted  that  a  cartoon  can  be  adjusted  layer-themed  spot  which  pictured 
fax  can’t  overcome  what  is  on  the  for  brightness,  contrast,  etc.;  that  it  woman  under  an  umbrella  and  a  ma 
recipient’s  end.  can  go  directly  into  a  newspaper’s  exposed  to  the  sun  lying  on  a  beacf 

“If  I  have  the  best  fax  and  you  have  publishing  system;  and  that  it  can  be  Several  seconds  later,  the  man  disir 
a  cheap  machine,  the  final  output  is  part  ofa  computerized  bulletin  board.  tegrated. 

limited  by  the  lesser  machine,”  stated  In  the  last  case,  editors  can  browse  Another  panelist,  John  Branch  ( 
Nachlas.  through  a  menu  and  download  a  car-  the  San  Antonio  Express-Newi 

He  did  note  that  a  fax  machine  can  toon  only  if  they  want  it.  showed  a  promotional  video  for  tli 

be  adjusted  to  “double  your  resolu-  One  AAECer,  speaking  to  E&P  fledgling  “Politoons”  tv  editorial  ca 
tion,”  although  this  also  doubles  the  after  the  session,  did  note  that  it  takes  toon  project  to  which  he  and  sever 
scroll-out  time  and  increases  phone  a  paper  significantly  longer  to  down-  others  were  asked  to  contribute  worl 

costs.  load  an  editorial  cartoon  from  a  com-  A  third  panelist,  Hy  Rosen  of  tf 

“For  me,  the  fax  is  terrible,”  said  puter  than  to  pull  it  off  a  fax  machine.  Albany  (N.Y.)  Times-Union,  showe 

editorial  cartoonist  Kevin  Kallaugher  He  added  that  some  papers  find  elec-  the  audience  a  very  different  kind  ( 

of  the  Baltimore  Sun  and  Cartoonists  tronic  transmission  too  expensive.  tv  editorial  cartoon  which  does  n< 
&  Writers  Syndicate  (CWS),  speak-  Nachlas  observed  that  computer  use  computer  technology.  In  each  9< 

ing  from  the  audience.  “KAL,”  an  transmission  of  editorial  cartoons  second  “Picture  This  .  .  .”  spot,  i 

AAEC  director  w'ho  also  works  for  (see  E&P,  August  11,  1990)  will  con-  on-camera  Rosen  draws  a  cartoc 
The  Economist  and  International  tinue  to  get  cheaper  and  faster.  while  offering  commentary  on  its  coi 

Herald  Tribune,  has  a  detailed  draw-  It  may  not  be  a  fast  process,  but  tent. 

ing  style.  computers  can  be  used  to  create  ani-  Rosen  and  the  other  panelists  not< 

But  other  syndicated  cartoonists  mated  editorial  cartoons.  that  it  is  difficult  to  syndicate  editor! 

with  less  complex  art  have  been  very  AAEC  president  Mike  Keefe  of  the  cartoons  to  tv  for  a  number  of  re 
pleased  with  fax  reproduction.  Denver  Post  and  North  America  Syn-  sons.  They  said  many  stations  dor 

Nachlas  said  electronic  transmis-  dicate  (NAS)  told  the  convention  have  the  air  time  to  run  them  or  dor 

sion  via  computer  offers  several  other  audience  that  he  does  a  weekly  30-  want  to  take  stands  on  issues, 
benefits  besides  better  resolution.  He  second  animated  cartoon  for  a  Den-  (Continued  on  page  38) 


Mike  Ramirez  and  Dick  Wright. 

noted  that  a  cartoon  can  be  adjusted 
for  brightness,  contrast,  etc.;  that  it 
can  go  directly  into  a  newspaper’s 
publishing  system;  and  that  it  can  be 
part  of  a  computerized  bulletin  board. 
In  the  last  case,  editors  can  browse 
through  a  menu  and  download  a  car¬ 
toon  only  if  they  want  it. 

One  AAECer,  speaking  to  E&P 
after  the  session,  did  note  that  it  takes 
a  paper  significantly  longer  to  down¬ 
load  an  editorial  cartoon  from  a  com¬ 
puter  than  to  pull  it  off  a  fax  machine. 
He  added  that  some  papers  find  elec¬ 
tronic  transmission  too  expensive. 

Nachlas  observed  that  computer 
transmission  of  editorial  cartoons 
(see  E&P,  August  11,  1990)  will  con¬ 
tinue  to  get  cheaper  and  faster. 

It  may  not  be  a  fast  process,  but 
computers  can  be  used  to  create  ani¬ 
mated  editorial  cartoons. 

AAEC  president  Mike  Keefe  of  the 
Denver  Post  and  North  America  Syn¬ 
dicate  (NAS)  told  the  convention 
audience  that  he  does  a  weekly  30- 
second  animated  cartoon  for  a  Den¬ 


ver  tv  station. 

The  panelist  said  it  takes  him  and 
his  wife  about  10  hours  to  create  each 
full-color  cartoon  —  complete  with 
spoken  dialogue,  music,  and  sound 
effects  —  using  an  Apple  Macintosh 
computer. 

Keefe  reported  that  about  half  of 
the  animated  “Penpoint”  spots  are 
based  on  his  Post  editorial  cartoons 
and  the  other  half  are  created  specifi¬ 
cally  for  tv. 

He  showed  a  videotape  of  several 
of  the  cartoons,  including  one  ozone 
layer-themed  spot  which  pictured  a 
woman  under  an  umbrella  and  a  man 
exposed  to  the  sun  lying  on  a  beach. 
Several  seconds  later,  the  man  disin¬ 
tegrated. 

Another  panelist,  John  Branch  of 
the  San  Antonio  Express-News, 
showed  a  promotional  video  for  the 
fledgling  “Politoons”  tv  editorial  car¬ 
toon  project  to  which  he  and  several 
others  were  asked  to  contribute  work. 

A  third  panelist,  Hy  Rosen  of  the 
Albany  (N.Y.)  Times-Union,  showed 
the  audience  a  very  different  kind  of 
tv  editorial  cartoon  which  does  not 
use  computer  technology.  In  each  90- 
second  “Picture  This  .  .  .”  spot,  an 
on-camera  Rosen  draws  a  cartoon 
while  offering  commentary  on  its  con¬ 
tent. 

Rosen  and  the  other  panelists  noted 
that  it  is  difficult  to  syndicate  editorial 
cartoons  to  tv  for  a  number  of  rea¬ 
sons.  They  said  many  stations  don’t 
have  the  air  time  to  run  them  or  don’t 
want  to  take  stands  on  issues. 

(Continued  on  page  38) 
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Surprise  switch:  Batiuk  moves  from  Creators  to  UPS 


In  a  surprise  move,  “Crankshaft” 
cartoonist  Tom  Batiuk  is  switching 
from  Creators  Syndicate  to  Universal 
Press  Syndicate. 

One  of  the  reasons  Batiuk  brought 
his  new  comic  strip  to  CS  nearly  four 
years  ago  was  to  support  the  then- 
months-old  syndicate  and  its  stated 
policy  of  giving  talent  shorter  con¬ 
tracts  and  ownership  rights  to  their 
features  (see  E&P,  August  1,  1987). 

The  cartoonist  also  spoke  out  on 
behalf  of  CS  in  the  press  and  at  public 
forums  such  as  a  Newspaper  Features 
Council  meeting  in  Denver  (see  E&P, 
October  3,  1987).  It  was  at  that 
gathering  that  Universal  co-founder/ 
president  John  McMeel  sharply  criti¬ 
cized  CS  founder/president  Richard 
Newcombe  for  implying  that  other 
syndicates  were  enslaving  creators. 
So  Batiuk’s  jump  to  Universal  is 
undoubtedly  satisfying  for  McMeel. 

Batiuk  —  who  chairs  the  National 
Cartoonists  Society’s  syndicate  rela¬ 
tions  committee  —  said  he  (like  other 
Universal  creators)  will  retain  owner¬ 
ship  of  his  feature  when  it  moves  May 
12.  But  he  declined  to  discuss  the 
length  of  his  new  contract  or  his  feel¬ 
ings  about  Universal’s  preference  for 
giving  creators  long  pacts. 

Also,  Batiuk  as  welt  as  Newcombe 
declined  to  comment  when  asked  why 
the  “Crankshaft”  creator  was  leaving 
CS. 

An  industry  source,  however,  said 
one  possible  reason  was  that  several 
major  papers  have  canceled  “Crank¬ 
shaft”  in  recent  months. 

The  source  added  that  some  of 
these  papers  and  their  readers 
expressed  discomfort  with  the 
“mean-spirited”  nature  of  Ed 
Crankshaft’s  personality.  Crank¬ 
shaft,  a  grandfather  who  drives  a 
school  bus,  can  be  very  nasty  to  kids 
and  others  —  although  Universal  said 
he  can  be  “endearing,”  too. 

Others  have  said  “Crankshaft”  is  a 
refreshing  change  of  pace  from  com¬ 
ics  with  blander,  more  sentimental¬ 
ized  characters. 

Batiuk,  who  does  “Crankshaft” 
with  Chuck  Ayers,  was  also  asked  if 
his  move  will  hurt  CS  and  its  “cre¬ 
ators’  rights”  image.  He  replied,  “1 
think  Creators  is  an  established 
player  in  the  industry.  They’re  a  solid 
syndicate.  It  won’t  affect  them  any 
more  than  it  would  another  syndicate 
losing  a  feature.” 

He  added,  “In  the  long  run,  the  fact 
that  cartoonists  have  the  freedom  to 
move  has  a  salutary  effect.  It  makes 
everyone  work  harder  —  both  car¬ 
toonists  and  syndicates.  There  are 


1  VOfii  KMOW  WHAT  IT  IS...  BUT 
I've  GaoT-me  oDotsr  sEnsatiok) 
'TMffrsomGOMe  IS  matching  me... 


A  different  syndicate  editor. 

better  comic  strips  as  a  result.” 

As  for  Universal,  Batiuk  said, 
“Both  Chuck  and  I  are  very  excited 
about  the  prospect  of  being  with 
them.  Obviously,  they  are  a  power¬ 
house  syndicate.  Their  track  record 
speaks  for  itself.” 

Universal  comics  include  “Cathy” 
by  Cathy  Guisewite,  “For  Better  or 
For  Worse”  by  Lynn  Johnston,  “The 
Far  Side”  by  Gary  Larson,  “Doones- 
bury”  by  Garry  Trudeau,  and  the  on- 
sabbatical  “Calvin  and  Hobbes”  by 
Bill  Watterson.  Also,  the  21-year-old 
syndicate’s  Andrews  and  McMeel 
company  has  published  numerous 
best-selling  comic  collections. 

What  do  Universal  and  CS  execu¬ 
tives  think  of  the  ^switch? 

McMeel  stated,  “We’re  pleased 
with  [Batiuk’s  and  Ayers’]  decision  to 
allow  Universal  to  bring  Crankshaft 
to  his  loyal  following.” 

Universal  vice  president/editorial 
director  Lee  Salem,  in  response  to  an 
E&P  question,  said  Batiuk’s  decision 
to  switch  shows  that  CS’s  implied 
claim  that  it  is  the  best  place  for  cre¬ 
ators  “is  perhaps  a  little  misleading.” 
He  noted  that  Universal  and  other 
syndicates  have  a  lot  to  offer  talent 
when  it  comes  to  “creators’  rights” 
and  other  things. 

Salem  added,  “All  the  rights  in  the 
world  don’t  do  a  cartoonist  any  good 
if  there  isn’t  a  comfortable  fit  between 
the  creator  and  syndicate.” 

Newcombe  stated  that  CS  “was 
founded  on  the  concept  of  freedom 
for  the  creative  talent.  The  fact  that 
Tom  Batiuk  had  the  freedom  to  move 
to  another  syndicate  after  such  a  short 
period  of  time  demonstrates  our  com¬ 
mitment  to  that  concept  ....  Under 
no  circumstances  will  we  ever  change 
our  policy  in  support  of  artists’  own¬ 
ership  rights  and  against  contracts  of 
inordinate  length.” 

He  said  CS  is  proud  of  the  sales  job 
it  did  on  “Crankshaft”  and  sorry  to 
lose  the  comic  and  Batiuk.  But  New¬ 
combe  noted  that  CS  has  signed  31 


creators  from  other  syndicates  since 
1987  to  go  along  with  the  25  previ¬ 
ously  unsyndicated  creators  cur¬ 
rently  on  its  roster. 

Newcombe  mentioned  that  Joe 
Bob  Briggs  moved  from  Universal  to 
CS,  and  that  the  drive-in  movie  col¬ 
umnist’s  client  list  has  increased  “sig¬ 
nificantly”  since  then. 

He  added,  “I  challenge  Universal 
to  give  shorter  contracts  because  four 
of  the  cartoonists  and  columnists  cur¬ 
rently  with  Universal  have  told  me 
they  would  switch  instantly  to  Cre¬ 
ators  Syndicate  if  they  could  get  out 
of  their  long-term  contracts.” 

The  title  character  in  “Crank¬ 
shaft,”  which  runs  in  an  estimated 
130  to  150  papers,  first  appeared  in 
Batiuk’s  “Funky  Winkerbean.”  The 
latter  comic  is  distributed  by  North 
America  Syndicate. 

Batiuk,  44,  sued  NAS  last  year  in 
an  effort  to  overturn  his  “Funky” 
contract  (see  E&P,  December  8).  The 
Ohio-based  cartoonist  said  the  law¬ 
suit  is  “still  ongoing,”  but  added  that 
there  have  been  no  new  develop¬ 
ments  lately. 

— David  Astor 


UNCORK 

MORE 

READERS. 


Richard  Nalle/s  "Wine  Talk"  is  full- 
bodied.  Elegant.  Sometimes  even 
tart  and  astringent.  But  it's  always 
fascinating  reading  on  what  wines  to 
buy  and  hw  to  drink  them.  It's  your 
opportunity  to  bottle  up  dedicated 
readership. 

Call  toll-free  80(M4S4555  for  a  free 
sample  of  our  food  mini  packaw 
with  Richard's  column.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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(Continued  from  page  36) 

“They’re  pussycats,”  said  Keefe. 
“It’s  difficult  to  get  them  to  run  any¬ 
thing  controversial.  I’ve  sold  some 
hard-hitting  things  on  local  issues,  but 
they  haven’t  run  everything  I’ve 
done.” 

Rosen  noted  that  even  the  tv  sta¬ 
tions  willing  to  editorialize  “don’t 
want  to  air  outside  opinions;  they 
want  to  do  their  own  opinions.  They 
are  very  jealous  of  their  turf.” 

“If  a  tv  station  was  rah-rah  on  the 
Persian  Gulf  war,  how  would  they 
react  to  a  cartoon  of  mine  questioning 
that?”  Branch  added. 

There  was  also  discussion  about 
how  animated  editorial  cartoons 
might  have  less  impact  than  a  single 
powerful  image  on  a  newspaper  page. 
Audience  member  John  Slade  of  the 
Louisiana  Weekly  suggested  that  tv 
spots  consist  of  just  a  printed  black- 
and-white  cartoon  being  scanned. 

“We’re  trying  to  change  a  camel 
into  a  donkey  in  a  way,”  commented 
Keefe. 

Readers  not  only  can  see  editorial 
cartoons  on  tv  and  in  newspapers, 
they  also  can  hear  the  creators  of 
these  drawings  give  speeches  and  the 
like.  Comments  about  the  “Cartoon¬ 
ist  as  Public  Figure”  were  offered 
during  another  AAEC  session. 

“I  think  it’s  important  for  you  and 
the  paper  [to  give  speeches],”  said 
Bill  Sanders  of  the  Milwaukee  Jour¬ 
nal.  “It’s  good  public  relations.  Peo¬ 
ple  get  to  know  you  as  a  human 
being  .  .  .  .” 

Another  panelist,  Steve  Kelley  of 
the  San  Diego  Union  and  Copley 
News  Service,  added  that  speaking  can 
help  put  “a  buffer”  between  an  edito¬ 
rial  cartoonist  and  his  or  her  boss.  “If 
you  get  well-known  and  popular,  it’s 
harder  for  the  paper  to  fire  you,”  he 
observed. 

The  extra  income  also  comes  in 
handy,  although  some  cartoonists 
speak  for  free  and  others  have  their 
fees  donated  to  charities. 

Kelley  said  he  has  no  qualms  about 
requesting  speaking  fees.  He  men¬ 
tioned  that  it’s  difficult  to  take  time 
away  from  his  editorial  cartooning 
and  that  organizations  are  making 
money  off  his  appearances. 

Sanders  said  he  receives  $500  to 
$1,000  an  appearance,  while  noting 
that  he  also  gives  free  talks  at  places 
such  as  high  schools. 

The  Journal  cartoonist  added  that 
he  speaks  on  a  lot  of  college  campuses 
but  avoids  addressing  political  organi¬ 
zations.  He  did  note  that  he  feels  it  is 
his  “duty”  to  face  any  group  that’s 
upset  with  him. 

“I  will  speak  to  pretty  much  any 
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The  war  wasn't  toll  free. 

group  as  long  as  they’re  not  Nazis  or 
something,”  added  Kelley. 

When  Kelley  makes  appearances, 
he  shows  audiences  slides  of  his  work 
and  tries  to  keep  his  remarks  humor¬ 
ous.  Indeed,  Kelley  has  done  stand- 
up  comedy  on  tv  and  for  live  crowds, 
including  two  stints  during  the  AAEC 
convention. 

Other  cartoonists  like  to  sketch 
during  their  appearances.  “It’s  easier 
to  play  off  your  audience,”  said  San¬ 
ders. 

Panelist  Tim  Menees  of  the  Pitts¬ 
burgh  Post-Gazette  said  playing  off 
another  editorial  cartoonist  can  also 
enliven  public  appearances.  He  said  ' 
he’s  done  joint  presentations  with 
Rob  Rogers  of  the  Pittsburgh  Press 
and  United  Feature  Syndicate. 

Some  audiences,  however,  just 
don’t  know  or  care  much  about  edito¬ 
rial  cartooning.  “1  went  to  a  high 
school  once,”  recalled  Menees,  “and 
the  first  question  was,  ‘Can  you  draw 
Garfield?’” 

Panelist  Jimmy  Margulies  of  the 
Bergen  County  (N.J.)  Record  said  he 
piques  the  interest  of  school  audi¬ 
ences  by  drawing  caricatures  of  the 
students  or  their  principal.  “They  get 
a  charge  out  of  that,”  he  declared. 

Caricaturing  was  the  subject  of  its 


CWS  president/editorial  director/car¬ 
toonist  Jerry  Robinson  (left)  with  Steve 
Bell,  Guy  Bodeoux,  Mortyn  Turner, 
and  Roar  Hagen. 


Steve  Kelley  (left),  Tim  Menees,  and 
Bill  Sanders. 


Political  cartoonists 

The  Washington,  D.C. -based 
political  cartoon  team  of  Rick  London 
and  James  Ray  Polk  are  syndicating 
their  work. 

London,  who  comes  up  with  the 
cartoon  ideas,  began  as  an  entertain¬ 
ment  writer  in  Miami  in  1980.  By 
1982,  he  was  writing  and  performing 
stand-up  comedy  in  New  York  City. 
He  moved  to  D.C.  in  1984,  and  went 
on  to  work  in  news  production  cover¬ 
ing  Capitol  Hill,  write  two  plays, 
serve  as  managing  director  of  the 
Gross  National  Product  comedy 
group,  start  a  public  relations  firm, 
found  Scandal  Tours,  and  more. 

Polk,  who  does  the  drawing,  is  a 
graduate  of  the  Mississippi  State  Uni¬ 
versity  School  of  Architecture.  After 
moving  to  D.C.,  he  worked  for  the 
HOK  architecture  firm  before  open¬ 
ing  his  own  architecture  and  art  firm 
in  1989.  He  then  formed  the  Polk 
Hamilton  Design  Studio  with  his  col¬ 
lege  roommate. 

The  office  address  for  the  36-year- 
old  London  and  30-year-old  Polk  — 
who  are  both  Mississippi  natives  —  is 
4420  Lingan  Rd.,  N.W.,  Washington, 
D.C.  20007. 

own  workshop  on  the  first  full  day  of 
the  convention. 

Draper  Hill  of  the  Detroit  News 
opened  the  session  by  telling  editorial 
cartoonist  attendees  that  caricatures 
“are  one  of  the  central  building 
blocks  of  what  we  try  to  do.” 

He  went  on  to  note  that  caricatur¬ 
ing,  which  originated  in  17th-century 
Italy,  was  impacted  greatly  by  the 
arrival  of  photography  in  the  1840s 
and  1850s.  Hill  observed  that  artists 
were  able  to  “look  long  and  hard”  at 
photos  and  do  much  more  detailed 
caricatures  than  they  could  before. 

After  Hill’s  historical  perspective, 
other  panelists  displayed  their  carica¬ 
tures  and  discussed  the  craft.  They 
included  editorial  cartoonists  KAL, 
David  Wiley  Miller  of  the  San  Fran¬ 
cisco  Examiner  and  NAS,  Roy  Peter¬ 
son  of  the  Vancouver  Sun  and 
Toronto  Star  Syndicate,  Michael 
Ramirez  of  the  Memphis  Commercial 
Appeal  and  Copley,  and  Dick  Wright 
of  the  Providence  (R.I.)  Journal-Bul¬ 
letin  and  United. 

One  of  the  topics  addressed  during 
the  session  was  the  reluctance  of 
some  cartoonists  to  caricature 
women  and  minorities  as  “viciously” 
as  white  men,  although  there  was  dis¬ 
cussion  during  an  AAEC  session  the 
next  day  about  racist  stereotyping  of 
Arabs  and  others. 

(Continued  on  next  page) 
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Whatever  their  race  or  ethnicity, 
certain  people  are  tougher  to  carica¬ 
ture  than  others.  Ramirez,  for 
instance,  said  he  has  problems  with 
“pretty  boy”  types  like  Dan  Quayle. 

KAL  observed  that  the  more 
known  a  public  figure  becomes,  the 
more  the  caricaturist  can  “stretch  the 
face  and  have  fun  with  it”  while 
remaining  confident  that  readers  will 
still  know  the  identity  of  the  carica¬ 
tured  person. 

He  added  that  he  likes  to  look  at  a 
number  of  photos  of  a  person  from 
different  angles  in  order  to  get  the  best 
and  most  three-dimensional  carica¬ 
ture. 

KAL,  who  lived  and  worked  in 
England  for  a  number  of  years,  also 
showed  drawings  by  some  of  the  best 
caricaturists  from  outside  North 
America. 

The  next  day,  foreign  cartooning  in 
general  was  discussed  by  KAL  and 
five  other  panelists.  They  included 
Canada’s  Guy  Badeaux,  England’s 
Steve  Bell,  Norway’s  Roar  Hagen, 
and  Ireland’s  Martyn  Turner,  who  are 
all  syndicated  by  CWS;  and  Hun¬ 
gary’s  Joe  Szabo,  the  WittyWorld 
magazine  founder  who  now  lives  in 
Pennsylvania. 

Comparisons  between  American 
and  European  editorial  cartoons  were 
made  by  several  speakers.  They  said 
the  European  drawings  use  less 
words,  have  a  greater  variety  of  styles 
and  shapes,  and  are  more  scatalogi- 
cal,  among  other  things. 

Coverage  of  the  AAEC  meeting  will 
continue  in  next  week's  issue. 

It’s  about  art  shows 

A  10-times-a-year  feature  based  on 
major  art  exhibits  in  big  U.S.  cities  is 
being  offered  starting  in  September. 

The  illustrated  feature  —  designed 
for  people  who  may  not  be  able  to 
attend  the  show  —  will  focus  on  the 
artist’s  life  and  work,  the  “exhibition 
experience,”  and  the  accompanying 
catalog. 

The  writer  is  Gregory  Galligan,  a 
contributing  editor  for  Am  Magazine 
and  Art  International.  He  began  as  an 
art  critic  for  the  weekly  City  Newspa¬ 
per  in  Rochester,  N.Y.,  and  went  on 
to  write  on  art  for  the  Rochester 
Times-Union  in  1981. 

Galligan,  32,  is  based  at  610  E.  20th 
St.,  #8D,  New  York,  N.Y.  10009. 


Cartoons  by  Corbett 

Cartoons  on  the  environment  and 
other  topics  are  being  syndicated. 


EDITOR  &  PUBLISHER  for  May  11,  1991 


Nuclear  waste  is  for  poor  areas,  Don! 

The  drawings,  which  have  a  pro¬ 
gressive  viewpoint,  are  by  20-year 
cartooning  veteran  Jack  Corbett.  His 
work  has  appeared  in  nearly  300 
publications,  and  he  is  active  in  local 
politics  and  environmental  issues. 

Corbett  is  based  at  P.O.  Box  13550, 
Salem,  Ore.  97309. 

Communism  visuals 

About  75  cartoonists  from  26  coun¬ 
tries  take  a  visual  look  at  the  “chang¬ 
ing  face  of  communism  worldwide” 
in  the  just-released  Winter/Spring 
1991  issue  of  WittyWorld. 

The  magazine,  which  circulates  in 
103  countries,  also  features  an  inter¬ 
view  with  editorial  cartoonist  Mike 
Ramirez  of  the  Memphis  Commercial 
Appeal  and  Copley  News  Service. 

Speaking  of  editorial  cartoonists, 
the  1990  and  1991  editions  of  Best 
Editorial  Cartoons  of  the  Year  (Peli¬ 
can)  can  be  ordered  through  Witty¬ 
World  —  based  at  P.O.  Box  1458, 
North  Wales,  Pa.  19454-2626  —  for 
$10.95  each,  plus  $1.50  postage  and 
handling.  The  books  are  edited  by 
Charles  Brooks. 

And  WittyWorld  and  Cartoonists 
Across  America  &  the  World  are  co¬ 
sponsoring  a  contest  promoting  liter¬ 
acy  and  education.  The  deadline  for 
the  competition,  which  offers  a  $  1 ,000 
first  prize,  is  December  31.  For  an 
entry  form,  send  a  stamped,  self- 
addressed  envelope  to  Cartoon  Con¬ 
test,  P.O.  Box  670,  Lompoc,  Calif. 
93438-0670. 

In  other  publication  news,  a  maga¬ 
zine  called  Comic  has  begun.  It 
includes  comic  strips,  cartoons, 
humorous  articles,  and  more.  The 
address  is  Madvertising,  24  Fifth 
Ave.,  #620,  New  York,  N.Y.  10011. 

A  cartoon  exhibition 

An  opening  reception  will  be  held  in 
Philadelphia’s  Old  City  Hall  May  14 
for  an  exhibition  of  editorial  cartoons 
and  comics  relating  to  the  First 
Amendment,  which  is  200  years  old 
this  year. 

Among  those  scheduled  to  attend 
are  editorial  cartoonists  Tony  Auth  of 
the  Philadelphia  Inquirer  and  Univer¬ 


sal  Press  Syndicate  and  Signe  Wilkin¬ 
son  of  the  Philadelphia  Daily  News, 
“Beetle  Bailey”/“Hi  and  Lois”  cre¬ 
ator  Mort  Walker  of  King  Features 
Syndicate,  and  Newspaper  Features 
Council  (NFC)  president  and  Hous¬ 
ton  Chronicle  executive  vice  presi¬ 
dent/editor  Jack  Loftis. 

The  exhibition,  which  runs  until 
October  31,  includes  seven  original 
cartoons  and  41  others  from  A  Car¬ 
toon  History  of  United  States  Foreign 
Policy  from  1945  to  the  Present 
(Pharos  Books)  by  the  Foreign  Policy 
Association. 

Show  organizers  include  the  FPA, 
the  Greater  Philadelphia  Chapter  of 
the  Society  of  Professional  Journal¬ 
ists,  and  Inquirer  assistant  managing 
editor  and  former  NFC  president 
Robert  Greenberg. 

Letter  on  marijuana 

Ann  Landers  received  a  thank-you 
letter  from  FBI  director  William  Ses¬ 
sions  last  month  after  warning  readers 
about  the  health  dangers  of  marijuana 
in  a  recent  installment  of  her  Creators 
Syndicate  column. 

In  other  news,  Landers  received  an 
honorary  Doctor  of  Humane  Letters 
degree  from  Indiana  University  this 
month. 
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Free  tickets 
for  reviewers 
is  stopped 

The  Walnut  Street  Theater  in  Phila¬ 
delphia  has  stopped  giving  free  tickets 
to  reviewers  at  the  Courier-Post  of 
Camden,  N.J.,  and  to  the  free-distri- 
bution  Philadelphia  City  Paper 
because  of  negative  reviews  pub¬ 
lished  in  the  papers. 

Bernard  Havard,  executive  direc¬ 
tor  of  the  theater,  said,  “If  they  want 
to  trash  the  Walnut  they  can  pay  to 
trash  it.” 

Courier-Post  executive  editor  Wil¬ 
liam  Chanin  said  the  paper  would  con¬ 
tinue  to  send  a  reviewer  to  the  Wal¬ 
nut’s  shows,  adding  that  “what  they 
did  to  us  is  no  big  deal.” 

City  Paper  editor  Bruce  Schimmel 
said,  “I  feel  if  they’re  not  willing  to 
extend  us  the  courtesy  and  take  their 
lumps,  we  are  not  going  to  make  the 
extra  effort  to  have  our  people  pay.” 

The  Walnut  is  the  city’s  largest  the¬ 
ater  in  terms  of  subscriber  members. 

J-school  grads 
honored  by 
fellow  alumni 

Four  alumni  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journal¬ 
ism  have  received  awards  for  distin¬ 
guished  achievement  from  their  fel¬ 
low  alumni. 

The  Journalism  Alumni  Award,  the 
highest  honor  given  by  the  school’s 
alumni  association,  recently  was  pre¬ 
sented  to:  Donald  H.  Johnston,  pro¬ 
fessor  and  former  associate  dean  of 
the  school;  Anna  Kisselgoff,  chief 
dance  critic  for  the  New  York  Times', 
Alan  L.  Otten,  columnist  for  the  Wall 
Street  Journal',  and  Susan  Spencer, 
White  House  correspondent  for  CBS 
News. 


UNESCO,  FIEJ 
seek  release 
of  publisher 

The  United  Nations  Educational, 
Scientific  and  Cultural  Organization 
(UNESCO)  and  the  International 
Federation  of  Newspaper  Publishers 
(FIEJ)  have  called  for  the  release  of 
jailed  Kenyan  newspaper  publisher 
Gitobu  Imanyara  in  separate  state¬ 
ments  issued  April  30. 


The  organizations,  which  have  a 
history  of  championing  human  rights 
worldwide,  announced  that  they  had 
directed  separate  correspondences  to 
United  Nations  Secretary-General 
Javier  Perez  de  Cuellar  lobbying  for 
Imanyara’ s  release. 

Imanyara,  editor  in  chief  of  the 
Nairobi  Law  Monthly,  was  arrested 
March  1  on  sedition  charges  and  has 
been  held  in  solitary  confinement 
ever  since.  He  is  reported  to  be  in  bad 
health. 


Alumni  help 
fund  fellowships 

A  15th  anniversary  present  to 
Columbia  University’s  Knight-Bage- 
hot  Fellowship  program  from  its 
alumni  will  help  journalists  navigate 
the  turbulence  of  business  and  finan¬ 
cial  reporting  in  the  1990s,  according 
to  Columbia’s  Graduate  School  of 
Journalism. 

The  Columbia  Knight-Bagehot 
Guide  to  Business  and  Economics 
Journalism,  edited  by  Pamela  Hollie 
Kluge  and  published  by  Columbia 
University  Press,  contains  contribu¬ 
tions  from  more  than  40  top  business 
reporters  and  editors  in  print  and 
broadcast  journalism. 

All  contributors  have  been  asso¬ 
ciated  with  the  program  as  fellows, 
directors  or  faculty. 

Two  unions  sign 
pacts  with 
St.  Louis  daily 

After  15  months  of  negotiations, 
the  paperhandler  and  pressman 
unions  have  signed  contracts  with  the 
St.  Louis  Post-Dispatch,  leaving  only 
one  of  the  paper’s  1 1  unions,  the 
photoengravers,  unsigned,  the  paper 
announced. 

Contract  negotiations  began  in 
December  1989  and  the  two  unions 
had  been  working  without  a  contract 
for  more  than  a  year. 

Brit  journalists 
killed  in  Kuwait 

Two  British  journalists  for  the 
Financial  Times  —  natural  resources 
editor  David  Thomas,  37,  and  photog¬ 
rapher  Alan  Harper,  34  —  were 
killed  when  the  vehicle  in  which  they 
were  traveling  to  an  interview  caught 


fire  in  a  burning  Kuwaiti  oil  field. 

The  Associated  Press  reported  that 
their  car  is  believed  to  have  skidded 
into  a  pool  of  oil  and  caught  fire.  Visi¬ 
bility  reportedly  was  poor  due  to  the 
smoke  from  the  burning  oil. 

The  two  were  in  Kuwait  to  work  on 
a  story  about  postwar  reconstruction 
in  the  emirate. 

British  firm  buys 
Canadian  weekiies 

Chester,  England-based  Trinity 
International  Holdings  PLC  has  pur¬ 
chased  the  Stettler  Independent,  a 
5,400-circulation  paid  weekly  in 
Alberta,  Canada,  and  two  smaller 
weeklies,  the  Castor  Advance  and 
Bashaw  Star. 

The  $1  million  (Canadian)  purchase 
price — almost  as  much  as  the  newspa¬ 
pers’  annual  revenues — included  a 
printing  plant. 

The  deal  follows  Trinity’s  purchase 
last  year  of  the  twice-weekly  Castle- 
gar  News  in  British  Columbia. 


Newspaper 
offers  reader 
awareness  project 

The  Spectator,  a  newsletter  pub¬ 
lished  by  the  Sun-Sentinel  Co.  of 
Fort  Lauderdale,  Fla.,  recently 
announced  its  Reader  Awareness 
Project. 

The  program  allows  readers  the 
opportunity  to  peruse  an  investigative 
series  before  it  is  published  in  an 
effort  to  bring  the  readers  and  the 
writers  and  editors  together,  the  com¬ 
pany  says. 

Grant  will  help 
train  journalists 
in  Eastern  Europe 

Few  journalists  ever  get  the  chance 
to  help  a  free  press  develop  in  a  for¬ 
eign  country,  but  a  $300,000  grant  to 
Rutgers  University  in  New  Jersey 
will  give  the  campus’s  Journalism 
Resources  Institute  (JRI)  that  oppor¬ 
tunity. 

The  Florence  and  John  Schumann 
Foundation  of  Montclair  will  provide 
money  to  the  JRI  to  help  train  jour¬ 
nalists  in  Eastern  Europe  over  the 
next  three  years,  according  to  JRI 
director  Jerome  Aumente. 
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(Continued  from  page  13) 


through.” 

She  also  said  she  expects  to  be  a 
player  in  what  appears  to  be  the  for¬ 
mation  of  a  joint  policy  committee 
involving  ANPA  and  the  Newspaper 
Advertising  Bureau.  The  latter  idea 
stems  from  the  results  of  a  study 
announced  in  February  by  the  con¬ 
sulting  firm  Booz- Allen  &  Hamilton, 
which  found  the  ANPA  membership 
deeply  concerned  about  the  organiza¬ 
tion’s  service  and  industry  leader¬ 
ship. 

To  a  question  about  what  the  addi¬ 
tion  of  the  CEO  title  to  Black’s  job 
actually  means,  Schermer  replied  that 
the  ANPA  board  has  authorized  her 
to  be  “proactive”  on  various  matters 
although  the  directors  will  continue  to 
play  a  key  role  in  establishing  policy. 

Friedheim  earned  $240,000  a  year 
and  E&P  reported  earlier  that  the 
ANPA  board  was  prepared  to  pay 
Friedheim’s  replacement  up  to 
$500,000. 

Schermer  said  Black’s  increased 
responsibilities  will  merit  her  a  salary 
higher  than  Friedheim’s,  but  he 
refiised  to  name  a  figure. 

At  USA  Today  and  Gannett,  Black 
reportedly  earned  $600,000  in  salary 
and  bonuses. 

Friedheim  abruptly  announced  his 
resignation  from  the  ANPA  post  in 
February  and  it  was  decided  that  he 
would  remain  on  through  the  organi- 
zation’s  two  conventions  (the 
publishers’  annual  meeting  and  the 
AN  PA/TEC  conference  in  June.) 

At  the  time  Friedheim  announced 
his  resignation,  E«&P  was  told  by 
sources  that,  in  searching  for  a 
replacement,  the  ANPA  board  would 
be  seeking  “an  outside  person,  a 
leader,  a  spokesman  for  the  indus¬ 
try.”  Friedheim  was  seen  more  as  a 
“low-key  insider.” 

Friedheim  worked  as  a  spokesman 
for  the  Pentagon  prior  to  joining 
ANPA  16  years  ago  and  it  was  felt  at 
the  time  that  his  Washington,  D.C., 
connections  would  be  an  asset  to  the 
newspaper  association. 

Black’s  background  includes  closer 
ties  with  advertising  agencies,  an  area 
that  newspapers  feel  they  must 
strengthen. 

Prior  to  joining  USA  Today,  Black 
was  the  publisher  of  New  York  Maga¬ 
zine.  Before  that,  she  had  been  asso¬ 
ciate  publisher  of  Ms.  magazine  and 
had  worked  on  the  ad  sales  staffs  of 
Holiday  and  Travel  and  Leisure 
magazines. 

She  is  a  member  of  the  board  of  the 
Coca-Cola  Co.,  a  position  she  will 


resign  when  she  joins  ANPA,  it  was 
announced. 

She  also  has  been  active  on  several 
industry  boards,  including  the  Adver¬ 
tising  Council  and  NAB. 

She  is  married  to  Tom  Harvey,  and 
lives  with  him  and  their  young  son 
Duffy  in  Washington,  D.C. 


Tea  leaves 
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Bogart  even  professed  to  see  some 
hope  for  newspapers  in  the  rise  of 
discount  chains,  which  are  notori¬ 
ously  poor  newspaper  advertisers. 

“Some  of  the  great  success  stories 
have  been  those  of  chains  that  do 
scarcely  any  advertising,  such  as  The 
Limited,  but  their  very  success  is 
bound  to  attract  the  kind  of  competi¬ 
tion  that  prompts  retailers  to  adver¬ 
tise  in  the  first  place. 

“I  believe  they  will  find  their  way 
into  newspapers,”  Bogart  said. 

If  there  is  a  problem  in  the  new 
retailing  environment,  Bogart  said,  it 
is  that  “retailers  increasingly  think 
and  operate  like  national  advertisers, 
which  is  what  most  of  the  big  ones 
have  become.” 

Enamored  of  image  advertising, 
they  lean  on  television. 

“The  broadcast  spending  of  local 
advertisers  is  now  86%  the  size  of 
their  investment  in  newspaper  dis¬ 
play.  Only  a  few  years  ago,  remem¬ 
ber,  newspapers  nearly  had  it  all,” 
Bogart  said. 

Bogart  suggested  it  was  no  coinci¬ 
dence  that  Sears  declined  even  as  it 
centralized  the  control  of  its  advertis¬ 
ing,  using  more  television  and  direct 
mail,  and  replacing  newspaper  ROP 
advertising  with  inserts. 

To  win  back  this  advertising,  plus  a 
share  in  the  $4  billion  annually  in 
national  advertising,  newspapers 
must,  for  one  thing,  adopt  a  one-bill, 
one-order  plan. 

“Like  standardization  [of  adver¬ 
tising  units  and  invoices],  this  is  going 
to  cost  money,  and  it’s  not  going  to 
get  you  a  dime  of  extra  advertising. 

“Call  it  damage  control  or  what  you 
will,”  Bogart  added.  “It’s  something 
you’ve  got  to  do  if  you  intend  to  stay 
in  the  newspaper  business.” 

Most  importantly,  though,  newspa¬ 
pers  must  bring  in  a  new  “sense  of 
vitality,  of  dynamism,  of  their  ability 
to  touch  people,”  Bogart  said. 

That  argument  was  echoed  by 
Urban  &  Associates’  Cochran,  who 
said  newspapers  “must  truly  become 
passionate  about  serving  and  reach¬ 
ing  all  their  market.” 

This  takes  on  particular  urgency 
now  that  newspapers  can  no  longer 


rely  on  their  local  news  coverage  as  a 
unique  asset. 

“In  a  surprising  number  of  markets 
throughout  the  United  States,  we  are 
seeing  strong  evidence  that  many 
newspapers  have  a  lead  —  but  a 
weakening  one  —  in  the  critical  news 
franchise,”  she  said. 

In  metro  markets,  according  to 
Urban  &  Associates  research,  48%  of 
adults  report  television  is  their  pri¬ 
mary  source  for  local  news.  Just  24% 
cite  the  daily  newspaper. 

In  smaller  and  midsize  markets,  she 
said,  tv  has  achieved  parity,  with  44% 
saying  television  is  their  primary 
source  of  local  news,  and  42%  citing 
newspapers. 

“Why  are  we  losing  our  natural 
edge?”  she  asked.  “Part  of  the 
answer  is  that  more  adults  —  espe¬ 
cially  younger  ones  —  perceive  tele¬ 
vision  as  the  medium  that  makes  news 
exciting,  that  saves  time,  that  allows 
them  to  do  two  things  at  once,  and 
that’s  edited  to  make  the  news  easy  to 
understand.” 

Serving  all  readers  was  also  empha¬ 
sized  in  remarks  by  P.  Anthony  Bid¬ 
der,  president  of  Knight-Ridder. 

“We  need  to  do  things  like  target¬ 
ing,  but  we  also  need  to  play  to  our 
strength,  which  is  reaching  a  large, 
broad  and  demographically  strong 
market,”  Bidder  said,  adding  he 
believed,  “Our  problems  today, 
while  some  are  secular,  are  largely 
cyclical.” 

Newsprint  shortage 
in  Soviet  Union 

Because  newspapers  have  become 
so  popular  in  the  Soviet  Union,  that 
country  now  faces  a  serious  news¬ 
print  shortage,  forcing  editors  to  cut 
back  on  pages  and  to  turn  away  new 
subscribers,  according  to  University 
News  Service  at  Southern  Illinois 
University  in  Carbondale. 

After  government  barriers  were 
lifted  last  year,  newspapers  “popped 
up  everywhere,”  according  to  direc¬ 
tor  of  SIU’s  School  of  Journalism 
Walter  B.  Jaehnig,  who  recently 
toured  the  Soviet  Union. 

The  exploding  information  market 
may  or  may  not  have  created  a  real 
shortage  of  newsprint,  Jaehnig  said, 
but  he  added  that,  while  newer, 
more  controversial  papers  have  faced 
scarcities  and  price  hikes,  problems 
have  not  been  so  apparent  at  the 
Soviet  Byebrussia,  the  paper  of  the 
Supreme  Soviet. 

Jaehnig  said  that  a  suspicion  exists 
in  the  country  that  the  central  govern¬ 
ment  is  selectively  controlling  news¬ 
print  to  retain  some  control  over  the 
new  breed  of  papers. 
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The  journalists  noted  that  they  did 
not  mean  to  be  a  self-appointed  com¬ 
mission  representing  all  media,  but 
rather  felt  they  simply  had  to  start 
somewhere. 

“We  have  problems  of  our  own  to 
work  out  and  news  organizations  are 
not  used  to  working  together,”  the 
letter  added.  “Indeed,  an  important 
safeguard  to  press  freedom  is  that  we 
are  so  competitive.  Nevertheless,  we 
are  committed  to  restoring  our  gen¬ 
eral  ability  to  function  on  the  battle¬ 
field,  and  we  hope  that  a  more  sensi¬ 
ble  method  of  operating  can  be 
achieved.” 

The  letter  concluded  with  a  request 
to  meet  with  Cheney  within  the  next 
several  weeks  to  go  over  specific 
points  and  offer  workable  solutions. 

Those  signing  the  letter  were:  Stan 
Cloud,  Time  magazine;  Barbara 
Cohen,  CBS  News;  Michael  Getler, 
Washington  Post;  Andrew  Glass, 
Cox  Newspapers;  William  Headline, 
Cable  News  Network;  Nicholas  Hor- 
rock,  Chicago  Tribune;  Albert  R. 
Hunt,  Wall  Street  Journal;  Clark 
Hoyt,  Knight-Ridder  Inc.;  Charles 
Lewis,  Hearst  Newspapers;  Jack 
Nelson,  Los  Angeles  Times;  Howell 
Raines,  New  York  Times;  Timothy  J. 
Russert,  NBC  News;  Evan  Thomas, 
Newsweek  magazine;  George  Wat¬ 
son,  ABC  News;  and  Jonathan  Wol- 
man,  the  Associated  Press. 

—  Debra  Gersh 

Newsday  starts 
paid  phone  services 

Newsday  has  started  a  paid  tele¬ 
phone  stock  price  service.  Accessible 
through  a  900  number  at  750  a  minute. 
Marketline  lists  prices  from  the  New 
York  and  American  stock  exchanges 
and  the  NASDAQ  over-the-counter 
market. 

The  paper  also  started  a  weather 
service.  It  costs  600  a  minute. 

Wash.  Times  Corp. 
iays  off  staffers 

The  Washington  (D.C.)  Times 
Corp.  has  laid  off  55  employees, 
mostly  from  its  Insight  magazine, 
which  saw  the  loss  of  25  editorial 
staffers. 

No  editorial  personnel  from  the 
five-day  daily  Washington  Times 
were  let  go.  The  other  cuts  came  on 
the  company’s  business  side. 


Czech  news  agency 
empioyees  found 
to  be  agents 

About  10  employees  of  the  CTK, 
Czechoslovakia’s  state  news  agency, 
were  asked  to  leave  after  a  security 
check  found  them  to  have  been  agents 
of  the  former  Communist  secret 
police,  media  reports  say. 

CTK’s  director,  the  former  dissi¬ 
dent  Petr  Uhl,  recently  was  quoted  by 
the  newspaper  Mlada  Fronta  Ones  as 
saying  that  he  had  requested  the 
screening. 

Before  the  Communists  were 
ousted  in  the  fall  of  1989,  Czechoslo¬ 
vakia’s  dreaded  STB  secret  police 
kept  files  on  all  individuals  contacted 
by  the  service  either  as  informers, 
agents  or  people  hostile  to  the  state. 

Uhl  was  quoted  as  saying  about  half 
of  the  52  agency  workers  with  STB 
files  probably  did  not  know  they  were 
considered  informers.  Only  about  a 
third  of  the  remainder  —  less  than  10 
people  —  were  active  intelligence 
workers,  he  said. 

“Only  secret  agents  actually 
denounced  their  colleagues,”  he  said. 
“To  these,  we  have  said  goodbye.” 

About  350  people  have  left  the 
agency  over  the  last  year,  cutting  staff 
to  1,300  in  an  effort  to  streamline 
bureaucracy,  agency  employees  say. 

CTK  remains  the  country’s  sole 
news  service,  but  may  face  competi¬ 
tion  as  the  government  relaxes  its 
control  over  the  media. 

In  a  highly  publicized  dispute  last 
month,  10  deputies  to  the  federal  par¬ 
liament  were  publicly  accused  of  col¬ 
laborating  with  the  STB.  Most  denied 
the  accusations. 

The  top  ranks  of  the  federal  govern¬ 
ment  also  were  screened  for  STB 
links,  but  the  findings  of  the  investiga¬ 
tion  have  not  yet  been  released. 

—  AP 

Cost  for  flats 
now  more  stable 

The  U.S.  Postal  Service  says  that 
modifications  to  its  523  flats-sorting 
machines  may  lead  to  more  stable 
rates  for  that  category  of  mail,  and 
over  a  10-year  period  could  result  in  a 
net  saving  of  some  $255  million. 

The  automated  sorting  of  flats  by 
bar  code  will  be  handled  by  the  Martin 
Marietta  Corp.,  which  was  awarded 
the  $36.9  million  contract.  A  special 
rate  case  looking  at  incentives  for 
flats  mailers  who  use  bar  codes  is 
slated  to  be  filed  with  the  Postal  Rate 
Commission  in  June. 


Financial  reports 
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Operating  profits  fell  65%  to  $22.9 
million,  as  revenues  dipped  6.9%  to 
$317.1  million  and  expenses  rose 
4.6%  to  $295.4  million. 

Ad  volume  at  the  Post  fell  22.5%, 
depressing  revenue  13.5%.  With  no 
single-copy  price  increase,  circula¬ 
tion  rose  2%  daily,  nearly  1%  Sunday, 
compared  with  a  year  earlier. 

Revenues  from  Newsweek  dropped 
3.5%,  11%  in  broadcasting. 

Cable  operations  posted  12.5% 
revenue  gains  for  the  period.  The 
company’s  training  and  legislative 
information  service  reported  14% 
higher  revenue. 

Cowles  Media 

Cowles  Media  Co.  reported  a  net 
loss  of  $2.4  million,  or  $1.07  a  share, 
for  the  quarter  ended  March  30,  com¬ 
pared  with  net  earnings  of  $21.2  mil¬ 
lion,  or  $8.73  a  share,  a  year  earlier. 

Revenue  for  the  period,  the  fourth- 
quarter  of  Cowles’  fiscal  year  1991, 
dropped  8%  to  $72.3  million,  and 
expenses  declined  4.3%,  to  $66.8  mil¬ 
lion.  Quarterly  operating  earnings 
sank  56%  to  $1.1  million. 

The  company,  publishers  of  the 
Star  Tribune  in  Minneapolis,  Minn., 
blamed  the  loss  on  a  “worsening 
newspaper  advertising  climate”  and 
non-recurring  charges  for  restructur¬ 
ing. 

The  results  left  Cowles’  year-end 
earnings  81%  below  the  year  before: 
$5.8  million,  or  $2.54  a  share,  com¬ 
pared  with  year-earlier  net  of  $31.1 
million,  or  $12.61  a  share. 

Revenue  for  the  year  declined  6.7% 
to  $307.6  million,  and  operating 
expenses  declined  2.5%  to  $269.6 
million,  leaving  operating  earnings 
down  41.8%  to  $17.2  million. 

Several  items  distort  quarterly  and 
annual  comparisons.  Fiscal  1990 
earnings  increased  $31.1  million,  or 
$12.61  a  share,  from  the  sale  of  two 
newspapers.  Excluding  that  gain, 
1991  net  earnings  would  have 
declined  12%  to  $4.30  a  share.  Also 
reducing  1991  earnings  were  charges 
for  staff  reductions  and  other 
expenses. 


Express  Line 
in  13  markets 

The  Express  Line,  a  total-market 
coverage  publication  that  went  into 
syndication  one  year  ago,  is  now 
being  produced  in  13  markets  nation¬ 
wide,  the  company  has  announced. 
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satisfaction. 

It  goes  the  other  way  too.  Writers 
should  not  hesitate  to  give  praise  to 
editors,  who  often  help  their  story  by 
the  way  it  is  displayed.  Too  often,  we 
forget  about  the  value  of  this  kind  of 
positive  reinforcement. 

•  Newspaper  offices  should  have  a 
spacious,  comfortable  lounge  in 
which  to  relax  when  there  is  no  dead¬ 
line  pressure.  Writing  and  editing  can 
be  intense,  and  a  relaxed  change  of 
pace  can  be  a  godsend  as  well  as  going 
a  long  way  toward  recharging  dead 
batteries. 

Included  in  the  lounge  somewhere 
should  be  a  television  so  that  employ¬ 
ees  working  late  can  watch  news  and 
sporting  events  during  dead  time  and 
so  that  late-breaking,  big  stories  can 
be  followed  closely.  Nowadays,  this 
seems  like  a  necessity,  but  it  is  sur¬ 
prising  how  many  newspapers  do  not 
have  a  television. 

•  Social  get-togethers  should  be 
planned  on  a  fairly  regular  basis.  They 
do  not  have  to  be  elaborate — maybe 
just  a  regular  shift  at  a  local  pub — but 


they  should  be  regular  enough  to  pro¬ 
mote  more  familiarity  with  co-work¬ 
ers. 

Some  offices  organize  weekly  pick- 
up  basketball  games  or  tennis 
matches,  things  that  promote  a  more 
friendly  atmosphere. 

•  There  should  be  some  kind  of 
forum  so  that  all  employ  ees  can  make 
suggestions  toward  improving  a 
newspaper. 

Too  often,  however,  writers  and 
lower  editors  have  no  forum  for 
expression  or,  if  they  do,  they  are 
generally  ignored. 

Such  changes  are  not  expensive, 
which  is  certainly  a  consideration  in 
these  troubled  economic  times,  but 
they,  and  others  like  them,  would  go  a 
long  way  toward  improving  the  work¬ 
place. 

It  would  be  frosting  on  the  cake  for 
a  profession  that  should  underline  its 
good  points  a  lot  more  than  it  is  doing. 


Troop  section 

The  Virginian-Pilot  and  the  Led¬ 
ger-Star  of  Norfolk,  Va.,  recently 
published  a  four-part  section  dedi¬ 
cated  to  area  troops  returning  from 
Operation  Desert  Storm. 


Gannett  regional 
chain  changes 
its  name 

The  business  name  of  Gannett 
Westchester  Rockland  Newspapers 
of  White  Plains,  N.Y.,  has  been 
changed  to  Gannett  Suburban  News¬ 
papers. 

“The  new  name  is  shorter  and  more 
consistent  with  our  newspapers’  mis¬ 
sion,”  said  president  and  publisher 
Gary  F.  Sherlock.  “The  individual 
names  of  member  newspapers  will  be 
emphasized  whenever  possible.” 

Journalists  were 
marked  for  death 

Two  Colombian  Journalists  report¬ 
edly  were  killed  while  investigating  a 
1988  massacre  of  40  people. 

According  to  published  reports, 
reporter  Julio  Daniel  Chaparro  Hur¬ 
tado  and  photographer  Jorge  Enrique 
Torres  Navas  of  El  Espectador  were 
gunned  down  by  unknown  men  while 
standing  on  a  street  corner,  appar¬ 
ently  waiting  for  a  contact.  Police 
believe  they  had  been  set  up. 
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IN  BRIEF 


In  Vancouver, 
p.m.  tab  joins 
broadsheet  in  a.m. 

Its  circulation  declining  but  still 
leading,  the  Vancouver  Sun,  an  after¬ 
noon  broadsheet,  is  joining  its  sister 
paper,  the  tabloid  Province,  in  the 
morning  cycle. 

Southam  Inc.,  the  owner  of  both 
papers,  said  the  move  was  an  attempt 
to  fulfill  “enormous”  demand  for  a 
morning  broadsheet  and  to  restore  the 
papers  to  “appropriate  profitability 
levels.” 

Southam  publishes  the  papers 
through  its  subsidiary.  Pacific  Press 
Limited. 

“We’ve  learned  that  people  want  to 
receive  their  paper  early  in  the  day  so 
they  can  choose  the  best  time  to  read 
it,”  said  Pacific  Press  president  and 
chief  executive  officer  Stu  Noble. 

Noble  said  publishing  two  papers  in 
apparent  competition  in  the  same 
time  slot  “might  seem  a  little  unusual, 
but,  in  fact,  it’s  a  common  approach 
in  many  industries.  It’s  called  seg¬ 
mentation.” 

The  philosophy  is  that  the  papers 
do  not  compete  because  each  appeals 
to  a  different  audience. 

The  Sun  and  Province  maintain  | 
separate  and  competitive  news  staffs, 
while  being  published  by  the  same 
company. 

The  latest  ABC  FAS-FAX  figures 
as  of  March  31  show  the  afternoon 
Sun  lost  some  circulation  in  the  last 
year  while  the  morning  Province 
gained. 

The  Sun  sold  196,000  papers  Mon¬ 
day  through  Thursday  and  266,000 
Thursday  and  Friday. 

The  Province  grew  to  187,000  Mon¬ 
day  through  Friday  and  227,000  Sun¬ 
day. 

Toronto  Star 
to  scale  down 
in  redesign 

The  Toronto  Star  is  going  down- 
scale  —  physically,  not  demographi- 
cally. 

When  a  redesign  of  Canada’s 
largest-circulation  newspaper  is  com¬ 
pleted,  the  newspaper  will  be  16% 
smaller,  Torstar  Corp.  co-chief 
executive  officer  and  publisher  David 
Jolley  told  the  Financial  Post. 

Jolley  said  the  shrunken  Star  will 
be  easier  for  readers  and  will  save 
newsprint  costs. 


The  redesign,  which  Jolley  said  will 
be  done  by  the  newspaper  itself,  will 
be  completed  to  mark  the  paper’s  cen¬ 
tennial. 

It  will  also  be  completed  in  time  to 
be  printed  on  the  Star’s  new  $350 
million  production  plant,  which  is  to 
open  in  late  1992. 

At  Torstar  Corp.’s  annual  meeting 
May  5,  officials  said  revenue  and 
operating  profits  declined  for  the  first 
time  in  seven  years. 

Classified  advertising,  pushed  by 
big  declines  in  help-wanted  and  real 
estate  linage,  was  sharply  down  from 
the  year  before.  However,  Torstar 
president  David  Galloway  maintained 
that  advertising  had  bottomed  out  and 
was  showing  signs  of  a  rebound. 

Despite  the  weak  performances  of 
the  Star  and  its  Metroland  Printing 
community  newspaper  group.  Tor- 
star  achieved  a  $104  million  (Cana¬ 
dian)  operating  profit  thanks  to 
another  print  medium:  romance  fiction. 

Torstar’s  Harlequin  Enterprises 
division  —  publisher  of  the  popular 
Harlequin  Romance  paperbacks  — 
had  its  fourth  straight  year  of  record 
profits.  Harlequin  contributed  nearly 
two-thirds  of  Torstar’s  operating 
profit. 

“Women  around  the  world  do  not 
appear  to  know  that  we  are  in  a  reces¬ 
sion,”  Galloway  told  the  annual 
meeting. 

API  gives  cards 
for  Anderson  to 
seminar  attendees 

The  American  Press  Institute  has 
begun  distributing  to  its  seminar 
attendees  postcards  pre-addressed  to 
President  Bush  that  call  for  action  in 
the  case  of  the  Western  hostages  in 
Lebanon. 

API  executive  director  Bill 
Winter  —  who  once  worked  with 
Terry  Anderson,  AP  chief  Middle 
East  correspondent,  who  has  been 
held  since  March  1985  —  has  also 
written  to  the  heads  of  the  American 
Newspaper  Publishers  Association, 
the  Gannett  Foundation  and  the 
Poynter  Institute  for  Media  Studies, 
asking  that  they,  too,  encourage  their 
seminar  attendees  to  send  in  the  post¬ 
cards.  With  each  letter.  Winter 
enclosed  100  cards. 

“There’s  no  political  statement 
here,  just  compassion,”  Winter 
wrote,  in  part.  “We  must  do  whatever 
we  can  to  see  that  Terry  and  the 
others  aren’t  forgotten,  and  this  is  one 
small  action  that  could  help.” 


The  postcards  are  available  from 
the  Batavia  Times  Publishing  Co.,  56 
Harvester  Ave.,  Batavia,  N.Y. 
14020. 

ASNE  wants  justice 
in  Coiombia  for 
journaiists’  kiiiings 

The  American  Society  of  Newspa¬ 
per  Editors  called  for  a  full  investiga¬ 
tion  of  the  killing  of  two  journalists  in 
Colombia  and  for  justice  for  their  kill¬ 
ers. 

Julio  Daniel  Chaparro  and  Jorge 
Torres  Navas  were  on  assignment  for 
El  Espectador  in  Segovia,  Antioquia, 
when  they  were  killed. 

More  than  50  journalists  have  been 
assassinated  in  Colombia  since  1984. 

“Such  an  atmosphere  threatens  the 
viability  of  a  free  press  absolutely 
crucial  to  a  genuinely  democratic 
society,”  ASNE  president  and  Miami 
Herald  publisher  David  Lawrence 
said  in  a  letter  to  Colombia’s  presi¬ 
dent,  Cesar  Gaviria  Trujillo. 

The  Committee  to  Protect  Journal¬ 
ists,  seeking  support  from  journalism 
groups,  said  killers  of  Colombian 
journalists  are  rarely  caught,  and  their 
impunity  “has  created  an  increas¬ 
ingly  dangerous  climate  for  all  mem¬ 
bers  of  the  press  working  in  Colom¬ 
bia.” 

Representing  1,000  U.S.  newspa¬ 
per  editors,  ASNE,  also  called  on  the 
government  to  do  its  utmost  to  pro¬ 
tect  local  and  foreign  journalists. 

Utah  dailies  contract 
with  private 
deiivery  service 

The  Salt  Lake  Tribune  and  the 
Deseret  News,  both  of  Salt  Lake  City, 
Utah,  have  signed  a  letter  of  intent 
with  the  private  delivery  company 
Publishers  Express,  according  to  the 
Atlanta-based  company. 

The  latest  agreement  has  allowed 
the  company  to  expand  its  delivery 
network  to  three  major  metropolitan 
areas,  the  company  said  —  Atlanta, 
Miami  and  Salt  Lake  City. 

Publishers  Express  has  set  out  to 
establish  “a  nationwide  alternative 
delivery  system  that  will  compete 
with  the  U.S.  Postal  Service  for  the 
delivery  of  second-  and  third-class 
material,”  according  to  chief  execu¬ 
tive  officer  James  R.  O’Brien. 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4300 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

Joint  ventures  available  at  no  cost  for 
DIAL  &  DATE  at  1-900-4L0VERS,  CAR 
QUOTE  LINE  at  1-900-TRADE-IN,  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Service,  Inc.  at  1-800-233-778^5. 


"Talking"  personal  classifieds.  A  900 
audiotex  success.  Quick  start-up,  no 
investment,  high  income.  High  reader 
usage.  Peeke  LoanFax.  Call  Linda: 
(301)  840-5752. 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


_ AUDIOTEX _ 

By  Peeke  LoanFax.  See  our  ad  under 
MORTGAGE  RATES  and  900  PERSON¬ 
ALS,  or  call  to  discuss  custom 
applications. 

TALKING  NEWSPAPERS 
NEW  PRODUCT,  Advance  Communica¬ 
tion  Equipment  now  offers  Audiotex, 
voice  mail.  Fax  back.  Turn  key  systems 
start  at  $4,995.00.  For  more  informa¬ 
tion  and  demo  call  (404)  767-0123. 


ENTERTAINMENT 

Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 


Hollywood  gossip  with  pictures.  Great 
layout.  CAMERA  READY.  Weekly.  Low 
[introductory  rates.  1-800-533-0073. 


FEATURES  AVAILABLE 

DR.  DIALOGO’S  DIARY  is  a  sometimes 
lightsometimes  serious  look  at  life  and 
living.  It's  a  column  designed  for  weekly 
community  newspapers. 

FREE  samples.  Write: 

AMADEUS  PUBLISHERS,  PO  Box 
3383,  Mission,  B.C.,  Canada  V2V  4L1. 


_ HUMOR _ 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
'10314,  (718)  698-6979. 


HUMOR 


THE  DAILY  DOSE,  topical  humor  in 
one-liner  formats.  Faxed  or  E-mailed  to 
your  newspaper  Monday-Friday.  For  a 
free  trial,  contact  Alan  Ray  at  (209) 
476-1511. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY."  -FREE 
for  one  month.  Act  now!  A  reader  pleas- 
er.  Weekly.  Samples.  Michael  LeFan 
Features,  1802  South  13th,  ~emple, 
TX  76504-7364. 


MORTGAGE  RATES 

“Talking"  rate  chart!  A  proven  audiotex 
success.  Increase  reader  value  +  earn 
revenue.  Joint  venture,  sale,  lease. 
Peeke  LoanFax.  Call  Linda:  (301) 
840-5752. 


NEWS  SERVICES 

ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


YOUR  MAN  IN  HONG  KONG 
Senior  reporter  from  Hong  Kong's  Engl¬ 
ish  press  will  supply  features,  photos 
and  news  about  fascinating  events  in 
Hong  Kong’s  run-up  to  1997.  Specialist 
on  Hong  Kong’s  new  airport  oroiect. 
STUART  BECKER  PUBLICATIONS, 
14B  Siu  Kwai  Wan,  Cheung  Chau, 
Hong  Kong,  tel/fax  852-981-2141. 


PUBUC  AFFAIRS 

GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 

“Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Bex  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-6254. 


_ FINANCING _ 

START-UP 
AND  TURNAROUND 
Launching  a  new  publication?  Publisher 
of  over  six  start-ups  will  save  you  time, 
energy  and  capital.  Has  your  paper  lost 
market  share?  Need  a  fresh  look?  Need 
a  new  marketing  strategy?  Personnel 
problems?  Need  to  cut  costs?  Call  H.S. 
Barbanel  at  (212)  496-8144  for  fast, 
effective,  hands-on  service. 


NEWSPAPER  APPRAISERS 

APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (467) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


"1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOLITHO-STERLING 
B  rokers- Appra  i  sers-Consu  Itants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


NEWSPAPER  BROKERS 


ERUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  9E758  (916)684-3987 

Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  selle's.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St ,  Arlington,  02174. 


Fournier  Media  Service  Inc, 
Appraisal*6rokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
_ Lon  W.  Williams _ 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

Over  600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

PO  Box  442 
Carksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


Whitesmith  Publication  Services 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


Long  established  small  town  weekly  in 
Pacific  Northwest.  Computerized. 
$100,000.  Box  5314,  Editor  & 
Publisher. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin.  TX  78703.  (512)  476-3950. 


NEWSPAPER  GROUP 
Suburban  Boston  area.  $800,000  est. 
gross  1991.  Growing  despite  poor 
economy.  $550,000  with  terms. 

PAID  WEEKLY 

County-wide  7,000  circ.  with 
$700,000  gross  in  attractive  area  Zone 
2. 

NEEDS  ENERGETIC  OWNER 
Established  weekly,  $70,000  gross. 
Upstate  New  York.  Priced  right  for 
husband/wife  team. 

C.  Peter  Jorgensen 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,00(3  down.  If  you're  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


Price  reduced  for  42  year  old  profitable 
weekly  located  in  the  high  plains,  oil- 
ranch  country  of  Southeastern  New 
Mexico.  Owner-founder  retiring  after 
transition  to  a  new  owner.  3,000  paid 
subscriptions,  strong  advertising  base 
and  low  overhead.  Two  buildings  and 
full  complement  of  equipment 
included.  Contact  Agnes  Kastner  Head, 
Publisher,  The  Hobbs  Flare,  PO  Box 
1095,  Hobbs,  New  Mexico  88240. 


Specialty  magazine  (hot  health  topic)  in 
Research  Triangle  Park  poised  for 
expansion  to  other  cities,  states.  Gross 
53K.  Sell  61K.  PO  Box  51671, 
Durham,  NC  27717. 


Two  properties  in  the  same  market  with 
excellent  growth  potential.  Outstanding 
products.  Management  and  staff  in 
place.  Strong  safes  base.  Box  5333, 
Editor  &  Pubfisher. 


Weekly  ad  publication  in  solid  13,000 
population  midwestern  city.  Annual 
gross  $250,000.  Priced  for  immediate 
sale.  Call  (307)  332-2323. 


JOINT  VENTURE 

Very  Busy  Miami  Newspaper 
is  considering  a  joint  venture 
in  the  printing  portion  of  our 
operation.  We  presently  have 
our  own  facilities,  but  need  to 
update  and  dramatically 
increase  the  size  of  our  plant 
and  equipment.  Maybe  you 
have  some  ideas  that  will 
make  this  work  for  you  and  for 
us.  We’ll  listen. 

Call  Michael  Miller  at 
Miami’s  Community 
Newspapers 

(305)  665-8214 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


WE  ARE  owner/operators  of  230  daily 
and  weekly  newspaper  in  the  United 
States,  Canada,  the  United  Kingdom 
and  Israel  and  we  are  aggressively  seek¬ 
ing  acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Avenue 
Vancouver,  BC  V6J  1P5 

Phone  (604)  732-4443 
FAX  (604)  732-3961 


PUBUCATIONS  FOR  SALE 


Two  free  distribution  monthly  tabloids 
on  Maryland’s  Eastern  Shore.  One 
seasonal  now  in  12th  summer,  one  year 
round,  three  years  old,  in  a  growing 
market.  Both  publications  have 
tremendous  potential.  Excellent  oppor¬ 
tunity  to  live  and  publish  in  a  very  desir¬ 
able  area.  Financing  possible.  Priced 
below  gross.  Brokers  welcome.  Call 
(301)  289-5889  after  6pm. 


PUBUCATIONS  WANTED 

Special  interest  periodical,  under  $1M 
annual  sales,  suitable  for  sheetfed 
offset  production  wanted.  PO  Box  49, 
Bluffton,  OH  45817. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ACCLAIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 
l-(800)  247-2338 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


VER-A-FAST  CORPORATION 
Conversion/Sampling  Programs 
15  Years  Experience 
1-800-327-8463 


^Tele-Sales  Systems,  Inc. 


The  Nations  leading  telemarket¬ 
ing  firm  specializing  exclusively 
in  the  publishing  industry.  Com¬ 
pletely  automated  operations; 
providing  sales  and  services 
specifically  for  today’s  innovative 
and  demanding  Circulation  Sales 
and  Marketing  Executives. 

West  800-347-1474 

East  800-755-7222 


Classified 
Ads  in 
Editor& 
Publisher 
Get  Results! 
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Call  Today  and  Place  Your  Ad 
212  •  675  •  4380 

E&P  Classified 

..  .the  difference  is  in  the  results 


46 


EDITOR  &  PUBLISHER  for  May  11,  1991 


INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

CIRCULATION  SERVICES 

PHOTOTYPESEUING 

PRESSES 

PRESSES 

LEVIS  NATIONAL,  INC. 

“WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol- 
pgy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


"YES!" 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  seel  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

“YES!  WE  CAN!” 

(216)  434-4466 
PRO  STARTS 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 

RETIP  WORN  CAMERA  DRILLS- 
Low  cost-lst  set  on  approval- 
Over  eighty  satisfied  newspapers. 
BROOKLYN  TOOL  (201)  659-5990 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 

COMMERCIAL  PRINT  QUOTES-FAST! 
"COMQUOTE”  computes  everthything 
Runs  Lotus  123/IBM  PC 
Profitable  quotes  every  time. 

E.  Slingland,  (201)  838-8800 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
230  Villa  Point  Drive 
Newport  Beach,  CA  92660 
Telephone:  (714)  644-2661 


You  can’t  have  a  better 
tomorrow  if  you  are 
thinking  about  yesterday 
all  the  time. 

Charles  F.  Kettering 


For  Sale..CG  8600,  new  in  ‘86, 
used. .under  full  maintenance  contract. 
Prime  condition.. Contact  Bryan  Cilley 
at  (505)  986-3013  or  FAX  (505) 
984-1785. 


FULL  SERVICE  FOR  YOUR  COMPOSI¬ 
TION  DEPT:  Remarketed  composition 
equip,  w/90  day  parts  warranty;  parts 
and  PCB’s  at  20  -  70%  off  mfg. 
exchange  prices;  repair  service  on 
PCB's;  remarketed  digital  font  masters 
at  a  great  savings  and  much  mere!!  Call 
or  fax  us  for  a  FREE  catalogue! 

BOB  WEBER,  INC.  (216)  &1-0480, 
FAX.  (800)  837-8973. 


PRESSES 


GOSS  COMMUNITY,  S/C  folder.  5  units 
1981,  1  UOP  3  color  unit  1987,  total  7 
units.  Very  good  condition.  Guarantee. 
Bell  Camp  Inc.  Tel:201-492-8877 
Fax:201-492-9777. 


1983  GOSS  SSC 
21  1/2  CUT-OFF 

2-4  HIGHS 
I  -  FOLDER 
2  -  60  HP  DRIVES 

AVAILABLE  AS  IS 
OR  REMANUFACTURED 
DAUPHIN  GRAPHICS 
PO  BOX  573 

ELIZABETHVILLE,  PA  17023 
(800)  346-6119 

rimllltd  AdvftWng 
(212)  875^380 


1985  COLOR  KING,  8  UNITS 
3  Folders,  4  Martin  Splicers 
Scheffer  2  Web  Re-Aligner 
4  In  Feeds,  3  Web  Guides 
Centralized  Controls  &  Several  Clutches 
2  Drives,  125  H.P.  &  75  H.P. 
WEBCO,  3501  Dalworth 
Arlington,  TX  76011  -  817-640-5681 
BILL  MILLER 


HARRIS  V-15D,  4  units,  JF-25  folder, 
upper  former,  manufactured  mid-80's. 
75  H.P.  Powertron  drive.  Guarantee. 
Very  clean,  used  only  to  print  2  weekly 
publications  of  5,000  copies. 

Bell  Camp  Inc.  Tel:201-492-8877  Fax 
201-492-9777. 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

"Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

For  Sale:  1975  HARRIS  V25  web  press, 
substential  reconditioned  in  1988, 

6  units,  JF7  &  JF25  folder  w/upper 
former:  6/u  3-web  2  folder  HARRIS 
MIOOO  w/3-pass  Thermo  Electron 
ovens,  delivered  &  financed  $175,000. 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 


GOSS 

RECONMTIONED 
PRESSES. 
THEY  MAKE 
GREAT 

IMPRESSIONS, 

100. 

If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t  do  better 
than  a  Goss  press  reconditioned  by  the  original  manufacturer. 

All  our  reconditioned  Goss  Urbanite®  Community  and  Suburban® 
presses  are  brought  up  to  original-equipment  specifications  and  are 
backed  with  a  6-month  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us  today  for 
complete  details.  Used  Equipment,  Rockwell  Graphic  Systems, 
Rockwell  International,  700  Oakmont  Lane,  Westmont,  Illinois  60559. 
Phone:  708/850-6178.  Fax:  708/850-6177. 


Rockwell  International 

...wh«re  science  gets  down  to  business 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  PRESS 
For  Sale  by  Owner 
Set  up  to  run  as  two  press  lines 
or  as  a  single  integrated  line. 

Will  sell  all  or  part. 

11  Community  oil  bath  units 
(6  SSC  9911  and  5  SC  9998) 

1  3-color  Universal,  UOP  365 
1  DEV  stacked  unit,  1985 
1  Folder,  SSC  246 
1  Folder,  SC  437 
1  Upper  former 

6  Clutches  (all  electrical  for  paralleling) 
1  Ink  recycler 
1  Acumeter  gluer 
1  Count-O-Veyor,  Baldwin  104 
This  press  is  in  good  condition  and  is 
now  printing  a  number  of  leading 
Northern  California  weekly  and  monthly 
publications.  It  is  available  mid¬ 
summer  and  can  be  seen  in  operation 
by  appointment. 

ALSO  AVAILABLE: 

1  Chesire  labeler 
(721  head  and  525  base) 

1  4-pocket  McCain  stitcher 

Call  Steve  Jackson  at  Paradise  Post, 

916-877-4413. 


All  knowledge  that  is 
divorced  from  justice  must 
be  called  cunning. 

Plato 


HELP 

WANTED 


ACADEMIC 


ANNOUNCEMENT  OF  POSITION 

Communication  -  Journalism 

Stanford  University  Department  of 
Communication  seeks  candidates  for  a 
senior  (tenured)  faculty  position  to 
begin  September,  1992-93. 

A  person  of  exceptionally  high  academ¬ 
ic  or  professional  attainment  related  to 
journalism  and  mass  communication  is 
required.  Responsibilities  include 
undergraduate  and  graduate  teaching, 
and  scholarly  inquiry,  in  areas  suitable 
to  the  appointee's  expertise.  The 
department  offers  the  B.A.  and  Ph.D.  in 
communication,  and  master’s  programs 
in  journalism  and  documentary  film. 
Rank  and  salary  are  negotiable,  and  will 
be  commensurate  with  the  candidate's 
stature  in  the  field.  Stanford  is  an  equal 
opportunity,  affirmative  action  employ¬ 
er,  and  encourages  applications  from 
women  and  minorities. 

Nominations  and  applications  should 
be  sent  by  September  15,1991  to  the 
search  committee  chair.  Prof.  Steven 
Chaffee,  Department  of  Communica¬ 
tion,  Stanford  University,  Stanford,  CA 
94305-2050. 


Pepperdine  University  -  Seeks  a  journal¬ 
ist  to  teach  reporting  and  editing  clas¬ 
ses  and  advise  campus  student  publica¬ 
tions.  Tenure-track  faculty  position 
requiring  a  minimum  of  five  years  (10 
years  preferred)  professional  experience 
and  M.A.  Teaching  and  advising  experi¬ 
ence  preferred.  The  candidate  must 
have  a  strong  desire  to  work  with  college 
students  and  have  an  appreciation  of 
values  taught  at  a  Christian  university. 
Applications  must  be  postmarked  no 
later  than  June  10.  Send  letter  of  appli¬ 
cation,  resume  and  three  letters  of 
reference  to:  Dr.  Don  Shores,  Commu¬ 
nication  Division,  Pepperdine  Universi¬ 
ty,  Malibu,  CA  90263.  Pepperdine  is  an 
independent  Christian  university  under 
the  control  of  a  self-perpetuating  Board 
of  Regents  related  to  the  Church  of 
Christ.  Pepperdine  is  an  equal  oppor¬ 
tunity  employer. 


HELP  WANTED 


ACCOUNTING 


CONTROLLER 

Large  Metro  Daily  in  Zone  6  is  looking 
for  a  self-starter  with  a  desire  to  move 
up. 

The  successful  candidate  should  be  a 
CPA  with  at  least  three  years  of  compe¬ 
titive  newspaper  experience  in  a 
management  capacity,  have  a  working 
knowledge  of  computer  systems  and 
enjoy  being  involved  in  over-all  decision 
making. 

Responsibilities  include  accounting, 
payroll,  A/P  and  billing,  monthly  finan¬ 
cial  statements  and  direction  over  the 
preparation  of  annual  budgets.  The 
position  will  supervise  a  staff  of  twenty. 

We  offer  a  competitive  salary  and  bene¬ 
fits  package.  Please  send  your  resume 
and  salary  history  to  Box  5334,  Editor  & 
Publisher. 


ADMINISTRATIVE 


PUBLISHER 

Group  owned  daily  and  companion  daily 
in  Zone  5  with  under  15,000  circula¬ 
tion.  Located  in  vacation  mecca  near 
metro  city  and  state  capital. 

The  successful  candidate  for  this  posi¬ 
tion  will  understand  how  to  produce  a 
quality  local  daily  newspaper  that 
generates  a  reasonable  return  on  invest¬ 
ment  and  takes  a  leadership  role  in  the 
community. 

Excellent  salary  and  bonus  plus  a  fringe 
benefit  package  including  401k. 

If  you’re  confident  that  you  can 
generate  revenue,  build  circulation  and 
control  expenses,  then  reply  in  confi¬ 
dence  to  Box  5320,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Major  Zone  8  metropolitan  daily  is  seek¬ 
ing  experienced  advertising  profession¬ 
al.  Must  possess  strong  management 
skills  and  a  proven  track  record.  Compe¬ 
titive  salary  and  benefit  package  Box 
5335,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


Advertising  Director 

San  Francisco  tri-weekly  seeks  energe¬ 
tic  achiever  with  strong  classified  back¬ 
ground  to  take  Retail  and  Classified  to 
new  heights.  We  are  an  exciting  and 
innovative  newspaper  in  a  tremendous 
growth  cycle.  The  person  we  seek  will 
have  a  successful  training  record  and 
strong  organizational  and  motivational 
skills.  Excellent  opportunity  for  a  Clas¬ 
sified  manager  to  advance.  Send 
resume  and  salary  requirements  tO: 

Pierson  Marketing,  Inc. 

100  Pringle  Avenue,  Suite  730 
Walnut  Creek,  CA  94596 


AD  DIRECTOR 

5  day  daily  and  twice  weekly  in  tourist 
area  is  seeking  an  experienced  person 
to  lead  outside  retail  and  classified 
department.  Should  be  experienced 
manager  but  will  consider  strong  sales 
background.  Send  resume  and  salary 
requirements  to  John  Lowman,  Lake 
County  Record  Bee,  PO  Box  849,  Lake- 
port,  CA  95453.  No  phone  calls. 


ADVERTISING  DIRECTOR 

35,000  circulation  daily  in  Zone  4 
seeks  an  experienced  advertising  execu¬ 
tive.  Looking  for  eneraetic,  aggressive, 
take-charge  leader.  Rill  benefit  prog¬ 
ram  available.  Send  resume  complete 
with  salary  history  to:  Box  5319,  Editor 
&  Publisher. 


AD  MANAGER 

Ad  manager  needed  to  double  sales  of  a 
young,  up-and-coming  S.F.  Bay  Area 
weekly.  $40K  salary  plus  bonus  and 
equity  potential.  Opportunity  galore. 
Send  letter,  resume  to  New  Frontier 
Media,  Suite  913,  12021  Wilshire 
Blvd.,  Los  Angeles,  CA  90025. 


ADVERTISING  MANAGER  for  28,000 
Zone  5  daily  in  competitive  metro  mark¬ 
et  with  great  growth  potential.  This  is  an 
ideal  career  opportunity  for  the  person 
who  is  market  driven,  performance- 
oriented,  and  has  strong  leadership 
qualities.  Group  includes  weekly  news¬ 
paper  and  two  TMC  products  in  rapidly 
expanding  market.  Send  salaiy  history 
and  resume  to  Box  5328,  Editor  & 
Publisher. 


DIRECTOR  OF 
MEDIA  RELATIONS 

YESHIVA  UNIVERSITY 


An  outstanding  opportunity  is  currently  available  for  an 
individual  with  a  proven  track  record  of  achievement  to  jo'm  the 
Public  Relations  team  of  the  largest  University  in  America 
under  Jewish  auspices. 

In  this  capacity,  you  will  manage  the  Media  Relations  division, 
and  be  responsible  for  coordinating  all  media  functions 
including  the  writing  and  distribution  of  press  releases, 
features,  developing  contacts  with  newspapers  and  other 
media  and  covering  University  events. 

We  require  at  least  five  (5)  years  related  experience  and  a 
background  in  sup^skxi.  Familiarity  with  the  operation  of  an 
education  institution  and/or  non-profit  organization  highly 
desirable. 

A  competitive  salary  and  benefit  package  is  offered.  For 
immediate  consideration,  forward  your  cover  letter  and 
resume  (which  must  include  salary  history  and  requirements) 
in  strict  confidence  to; 


Personnel  Manager 

Yeshiva  University 

500  WEST  185TH  STREET,  NEW  YORK,  NY10033 

An  Equal  Opportunity  Errployer 


HELP  WANTED 


ADVERTISING 


Advertising  Manager  -  Successful  daily 
newspaper  operation  in  Southern  Michi¬ 
gan  with  a  strong  TMC  needs  aggressive 
person  to  fill  Advertising  Manager 
vacancy  tor  5-person  department. 
Excellent  compensation  package, 
40 IK,  health,  and  more.  If  you're  an 
experienced  manager  or  the  top- 
producing  salesperson  at  a  daily  opera¬ 
tion  and  want  to  move  up,  we  want  to 
hear  from  you.  Send  resume  and  cover 
letter  to  Box  5326,  Editor  &  Publisher. 


Aggressive  career-oriented  display  sales 
person  for  growing  100  year  old 
community  paper.  Many  established 
accounts.  Excellent  guarantee  against 
commission  (not  a  draw).  Good  bene¬ 
fits,  management  potential.  Send 
resume  to  Jon  Fishman,  Ojai  Valley 
News,  PO  Box  277,  Ojai,  CA  93024. 

E&P  VOICE  CLASSIFIED  SERVICE 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1108 


Classified  Advertising  Manager 
80,000  daily  newspaper.  Strong  staff  of 
13  (3  display  and  1()  phone)  needs  an 
experienced,  promotion-minded  moti¬ 
vator  with  good  organizational  skills  and 
proven  track  record.  Join  a  strong 
management  team  and  excellent  sales 
department  that  is  innovative  and 
aggressive.  Salary,  incentives  and 
excellent  benefits.  Send  letter  of  appli¬ 
cation,  resume  and  salary  history  to: 
Advertising  Manager,  Journal-Star 
Printing  Co.,  PO  Box  81609,  Lincoln, 
NE  68501. 


DIRECTOR  OF  ADVERTISING 

Good  people  skills  and  organizational 
ability  a  must.  Experienced  at  motivat¬ 
ing  a  sales  staff  in  highly  competitive 
times.  Quick  to  identity  sales  opportuni¬ 
ties  and  pursue  to  a  closing.  Able  to 
develope  sales  strategies  and  develope 
them  on  a  local  and  national  basis.  We 
offer  a  competitive  salary  and  benefits 
package.  Send  your  resume  and  salary 
requirements  to  Box  5336,  Editor  & 
Publisher. 


DOUBLE  OUR  SALES 
Experienced  ad  sales  sleuth(s)  needed 
to  double  sales  at  a  young,  up-and- 
coming  S.F.  Bay  Area  weekly.  (Ground 
floor  opportunity.  Send  letter,  resume 
to  New  Frontier  Media,  Suite  913, 
12021  Wilshire  Blvd.,  Los  Angeles,  CA 
90025. 


INSIDE  SALES  SUPERVISOR 

The  Times-Picayune  in  New  Orleans,  a 
major  metropolitan  daily,  seeks  a  Clas¬ 
sified  Advertising  inside  sales  supervi¬ 
sor  to  fill  the  position  of  Classified  Tele¬ 
phone  Room  Supervisor. 

We  are  seeking  applicants  with  strong 
interpersonal  and  supervisory  skills  and 
demonstrated  sales  coaching  experi¬ 
ence.  We  will  consider  individuals  with 
varied  educational  backgrounds. 

», 

31-  We  offer  competitive  wages  and  excel¬ 

lent  benefits.  Our  circulation  is 
350,000  Sunday  and  270,000  daily, 
a  To  apply,  send  your  complete  resume 

ij.  with  salary  history  and  letter  of  intro- 

ly  duction  including  your  career  goals  to: 

Personnel  Department 
ATTN:  Classified 

j  The  Times-Picayune 

•O  3800  Howard  Avenue 

s)  New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer  M/F 

i|  SEEKING  ADVENTURE? 

I  Southern  California  startup  weekly 

'  needs  high  energy,  entrepreneurial 

sales  reps.  Have  fun,  make  money. 
Send  letter,  resume  to  New  Frontier 
Media,  Suite  913,  12021  Wilshire 
J  Blvd.,  Los  Angeles,  CA  90025. 
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HELP  WANTED 


ADVERTISING 


Opportunity  Is  Knocking 

Zone  8  urban  weekly  offers  40K  and  a 
piece  of  the  action  to  an  advertising/ 
marketing  director  who  knows  how  to 
set  goals  -  and  how  to  meet  them.  If  you 
are  ready  for  a  new  challenge,  can  moti¬ 
vate  and  lead  a  staff,  and  believe  that 
advertising  success  comes  through 
service  to  our  clients,  tell  us  about  your 
track  record. 

E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  S 
(212)  230-2225  ext.  1070 


RETAIL  MANAGER 
MID-SIZE  NORTHEAST  DAILY 

Aggressive  sales  manager... Lead  and 
motivate  staff... Achieve  revenue  goals. 
Read  each  word  individually.  Consider 
its  full  meaning.  This  is  the  standard 
we’ve  set  for  action,  not  lip  service.  Can 
you  truly  measure  up?  Are  you  really 
creative. .Self-motivated?  Is  there  burn¬ 
ing  inside  you  a  strong  desire  to 
succeed?  I’m  not  looking  for  an  opera¬ 
tions  or  maintenance  manager.  I  need 
someone  that  will  get  the  job  done,  no 
excuses.  If  you're  ready  to  take  charge 
of  a  10  person  staff  capable  of  produc¬ 
ing  more  -  given  the  right  direction  - 
then  convince  me  and  the  opportunity  is 
yours. 

Send  resume,  salary  history  and  cover 
letter  to: 

Box  5318,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
Small  but  growing  quality  daily  in  Iowa. 
Ideal  opportunity  for  person  with  solid 
background  in  circulation  basics  on  a 
larger  paper  to  now  have  own  depart¬ 
ment.  Must  be  sales  oriented,  commit¬ 
ted  to  excellent  delivery,  good  team 
leader  and  computer  literate.  Great 
career  potential  with  progressive 
company.  Send  resume,  current  salary 
information  and  needs  to  The  Daily 
Tribune,  PO  Box  380,  Ames,  lA  50010. 


HOME  DELIVERY  MANAGER 

Major  midwest  daily  (A.M.)  seeks  exper¬ 
ienced  home  delivery  manager  with  a 
strong  record  of  consistent  circulation 
growth.  Five  or  more  years  of  experience 
as  a  division  manager  at  a  large  daily  or 
as  circulation  director  at  smaller  daily 
required.  Strong  compensation  and 
advancement  potential.  Please  include 
salary  history  with  resume. 

E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  S 
(212)  230-2225  ext.  1081 


_ EDITORIAL _ 

A  regional  morning  newspaper  (85,000 
-  100,000  circulation)  is  seeking  an 
experienced  city  editor  to  help  direct 
local  news  gathering  in  a  growing  area 
of  the  northeast.  We're  looking  for 
someone  with  strong  leadership  ability 
who  knows  how  to  cover  communities, 
work  a  breaking  news  story  and  run  an 
investigation.  Potential  for  advance¬ 
ment.  Send  resume  and  letter  to  Box 
5323,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  (NIGHTS) 

Wanted:  An  assistant  city  editor  for  the 
Pulitzer  Prize-winning  Anchorage  Daily 
News.  Requirements:  Smart,  tough, 
fast,  organized  and  devoted  to  excel¬ 
lence.  Minimum  six  years  newspaper 
reporting  or  editing  experience.  Send  a 
letter  outlining  your  philosophy  of  edit¬ 
ing  to  the  Human  Resources  Depart¬ 
ment,  Anchorage  Daily  News,  Box 
149001,  Anchorage,  AK  99514-9001. 


HELP  WANTED 


ARTS  REPORTER/EDITOR 

If  you  can  aggressively  cover  the  politics 
and  finance  of  the  arts  world,  make 
both  2  Live  Crew  and  Swan  Lake  acces¬ 
sible  to  readers,  and  tell  human  stories 
well,  we’d  like  to  talk.  The  Anchorage 
Daily  News,  winner  of  two  Pulitzer 
prizes  for  public  service,  needs  a  hard- 
nosed  reporter  with  strong  feature  writ¬ 
ing  skills  and  five  years'  da  ly  experi¬ 
ence.  Send  resume,  salary  history  and 
work  samples  to:  Kathleen  McCoy,  c/o 
Human  Resources,  Anchorage  Daily 
News,  Box  149001,  Anchorage,  AK 
99514-9001.  Women  and  minority 
encouraged  to  apply. _ 

Booming  tropical  mid-Pacific  magazine 
publisher  needs  assistant  editor  to  write 
light  leisure/entertainment  articles, 
general  features,  and  succinct  movie 
blurbs.  Can  you  proof  read,  teach  staff, 
and  write  three  stories  weekly?  Salary  in 
twenties,  excellent  benefits.  Fax 
resume  and  salary  history.  Mail  tear- 
sheets  and  original  edited  copy  to:  Terry 
Lucarelli,  Holmes  Management 
Co. ,237  Mamis  St.,  Tamuing,  Guam 
96911.  Fax  #  671/646-7445. 

BUSINESS  REPORTER 
The  Janesville  Gazette  is  seeking  a  news 
reporter  to  cover  the  business  beat. 
Located  in  Southern  Wisconsin,  The 
Janesville  Gazette  is  a  28,000-circula¬ 
tion  afternoon  daily  with  Saturday  and 
Sunday  morning  editions.  Individual 
should  be  an  experienced,  aggressive 
reporter  with  savvy  to  recognize  inter¬ 
esting  and  important  business  topics 
and  be  able  to  pursue  and  write  engag¬ 
ing  and  complete  stories.  Minimum  3 
years  writing  experience  preferably  at  a 
daily  newspaper.  This  is  a  full  time  posi¬ 
tion  that  will  also  involve  some  general 
assignment  work.  Submit  cover  letter, 
resume  and  writing  samples  to:  Human 
Resource  Director,  The  Janesville 
Gazette,  One  South  Parker  Drive,  Janes¬ 
ville,  Wl  53545. 

BUSINESS  NEWS  EDITOR 
Reno  Gazette-Journal,  a  Gannett  news¬ 
paper,  has  opportunity  for  a  person  with 
strong  editing  and  layout  sk  lls  for  its 
4-person  business  news  staff.  Five 
years  daily  newspaper  experience 
required,  business  news  background 
preferred.  High  energy,  creativity  and 
passion  for  excellence  majo''  plusses. 
Reports  to  business  editor.  Send 
resume,  salary  history  and  a  series  of 
work  examples  to: 

Ward  Bushee 
Executive  Editor 
PO  Box  22000 
Reno,  NV  89520 


EEO  M/F  Employer 
CITY  REPORTER 

Immediate  opening  for  aggressive  city 
reporter  on  15,000  PM,  six-day  per 
week  paper  in  northwest  New  Mexico. 
Reporter  will  cover  some  city  govern¬ 
ment,  public  records  and  general 
assignment. 

Send  resume  and  work  samples  to: 

Tim  Knowles,  managing  editor 
The  Gallup  Independent 
PO  Box  1210 

Gallup,  New  Mexico  87305 

E&P  VOICE  CLASSIFIED  SERVICE 
a  24  hour  resume  line  a 
(212)  230-2225  ext.  1049 

COPY  EDITORS  -  immediate  openings 
on  news  and  sports  desk  of  an  aggres¬ 
sive,  30,000  southeast  daily  in  a  highly 
competitive  market.  News  judgement, 
layout  skills,  vital  for  news  desk.  Sports 
slot  ideal  for  weekly  editor  or  reporter 
who  wants  to  advance.  Some  writing 
included.  Prefer  Zone  3  and  4  applic¬ 
ants.  Send  letter,  resume,  layouts, 
clips,  salary  expectations  to  Box  5316, 
Editor  &  Publisher.  Tryout  mandatory. 


HELP  WANTED 


City  desk  assigning  editor  for  The  News 
in  Boca  Raton,  Fla.  We  need  someone 
with  ideas,  who  can  help  us  continue  to 
explore  news  ways  to  attract  occasional 
and  infrequent  readers.  Applicant 
needs  to  be  flexible,  willing  to  adjust  as 
we  experiment  with  reporting,  writing 
and  editing  techniques.  Applicant 
needs  to  be  aggressive,  eager  to  push 
for  the  tough  stories  and  able  to  deliver. 
Assigning  editor  experience  on  a  daily 
newspaper  preferable.  The  News,  a 
Knight-Ridder  newspaper,  is  committed 
to  affirmative-action.  Repond  to: 

E&P  VOICE  CLASSIFIED  SERVICE 

8  24  hour  resume  line  8 

(212)  230-2225  ext.  1028 


Can  you  produce  a  quality  local  daily 
and  Sunday  newspaper  that  mirrors  its 
community  and  at  the  same  time  is 
useful  in  more  than  a  local  sense  to  its 
readers?  Can  you  package  the  news  in 
an  appealing  and  easy  to  read  manner? 
Do  you  expect  reporters  to  produce 
multiple  stories  from  their  beats  daily? 
Are  you  willing  to  project  your  newspap¬ 
er  irrto  its  rightful,  local  leadership  role? 

If  you  can  answer  yes  to  all  of  the  above, 
then  our  companion  dailies  (total  circu¬ 
lation  under  15,000)  in  Zone  5  have  an 
editor’s  position  for  you. 

Excellent  salary  and  bonus  plus  fringe 
benefits  which  include  401k.  Write  in 
strictest  confidence  to  Box  5321, 
Editor  &  Publisher. 

EDITORIAL  WRITER 
EDITORIAL  PAGE  COPY  EDITOR 
Capable,  experienced  editorial  writer 
sought  to  fill  out  three-person  editorial 
page  staff.  Duties  include  laying  out 
editorial  pages,  editing  copy  and  super¬ 
vising  makeup.  Opportunity  to  help 
shape  editorial  policy  and  grow  with 
morning-evening  combination  serving 
readers  in  GA  and  SC.  Editorial  slant: 
conservative  to  moderate.  Pages  have 
won  numerous  awards.  Excellent  bene¬ 
fits  package.  Send  resume  and  samples 
‘  to:  Larry  Powell,  Associate  Editor, 
i  Savannah  News-Press,  PO  Box  1088, 
Savannah,  GA  31402. 

EDITOR.... 

If  you  want  a  hands-on  editor’s  job  in  an 
exciting  Western  city,  this  one’s  for  you. 
30,000  circulation  daily  seeks 
seasoned  editor  to  manage  30-person 
newsroom  in  competitive  market.  We 
are  kx)king  for  someone  who  can  inspire 
our  competent  staff,  keep  abreast  of  all 
phases  of  community  life,  build  reader- 
ship  loyalty,  mentor  beginning  reporters 
and  prepare  us  for  pagination.  Candi¬ 
dates  should  have  city/stat  editor  or 
m.e.  experience  and  strong 
management/motivational  skills.  Send 
resume,  samples  of  your  work,  brief 
statement  of  your  news  philosophy  and 
salary  expectations  to  Box  5330,  Editor 
&  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR 

Aggressive  little  PMs  daily  newspaper  in 
western  Massachusetts,  seeks  editors 
and  reporters  with  excellent  news  judg¬ 
ment  and  reporting  and  editing  skills. 
Send  resumes  and  clips  to  Transcript- 
Telegram,  120  Whiting  Farms  Rd., 
Holyoke,  MA  01040. 

Absolutely  no  pnone  calls,  please. 

EDITOR 

We’re  looking  for  a  newsroom  leader  to 
take  over  our  quality,  progressive 
12,000  circulation  AM  Sun  -  Fri  in  a 
Zone  5  university  town.  The  successful 
candidate  will  be  willing  to  take  on  a 
high  community  profile,  be  committed 
tc  the  highest  standards  of  community 
journalism,  and  be  able  to  maximize  the 
potential  of  our  16-person  staff.  Salary 
$30,000.  Send  resume  and  introduc¬ 
tory  letter  to  Box  5322,  Editor  & 
Publisher. _ 

Feature  Writer,  Copy  Editor,  Designer, 
Infographics  Artist  -  Here’s  an  oppor¬ 
tunity  to  join  one  of  the  country’s  best 
small  metros.  We’re  expanding,  and 
have  openings: 

Copy  editor:  We  need  a  versatile  editor 
w  th  a  minimum  of  5  years’  daily  experi¬ 
ence  and  demonstrated  ability  in  edit¬ 
ing,  layout,  color  and  graphics.  Contact: 
News  Editor  Jim  Macknicki. 

Feature  writer:  If  you  can  walk  readers 
through  do-it-yourself  home- 
improvement  projects  and  voyeuristic 
“dream-home"  tours,  as  well  as  write 
engagingly  of  people  who  enjoy  North¬ 
ern  living,  you  may  be  the  writer  for  us. 
We’re  launching  a  section  called  Habi¬ 
tat  focused  on  homes  and  leisure-time 
activities.  Contact:  Kathleen  McCoy, 
Features  Editor, 

Designer:  Comfortable  handling  both 
feature  and  news  section  fronts.  Strong 
portfolio  should  demonstrate  proficien¬ 
cy  with  typography,  color  and  use  of 
photos  and  graphics.  Contact:  Mike 
Campbell,  assistant  m.e. 

Infographics:  Opportunity  to  mix  daily 
and  project  Mac  graphics.  Extensive 
color.  Applicants  should  want  to  take 
charge  of  research  and  writing  for  their 
graphics.  Contact  Mike  Campbell. 

At  least  3  years  daily  newspaper  experi¬ 
ence  or  the  equivalent  is  required  for  all 
positions.  Send  resume  and  work 
samples  to  the  appropriate  editor,  c/o 
Human  Resources,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage, 
Alaska  99514. 

Minorities  encouraged  to  apply. 

FINE  ARTS  WRITER- 

Aggressive  Midsouth  afternoon  daily 
leaking  tor  arts  writer  who  can  cover  it 
all  -  art,  theater  and  dance  -  and  write 
sterling  reviews  and  breaking  news. 
Send  letter,  resume  and  clips  to  Lifes- 
^es  Editor,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37203. 


The  Minot  Daily  News,  27,000  circula¬ 
tion  7-day  newspaper  in  north-central 
North  Dakota,  needs  a  leader  for  our 
newsroom.  Solid  newspaper  experi¬ 
ence,  coaching,  organization,  and  news 
judgment  skills  important  to  us.  You’ll 
manage  a  growing  staff  of  19  and  a  fleet 
of  rural  correspondents.  Minot  offers  a 
quality  of  life  we’d  like  to  talk  to  you 
about.  Send  resume  and  salary  history 
to: 

Margaret  Wade,  Publisher 
THE  MINOT  DAILY  NEWS 
PO  BOX  1150 
Minot,  ND  58701 

E&P  VOICE  CLASSIFIED  SERVICE 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1097 


A  new  job  is  only  a 
phone  coll  away! 

Marxiglng  Edttor,  Sraphic*, 
Copy  Editor  &  Photogrophw  Job*. 
SeperotB  M  for  Entry  Lwvl  lob«. 

Fad  forword/RwvInd  furtefloTM  tat 
vou  htan  to  wtxxt  you  want, 
ijpdotad  doly  OTKl  op«n  7  day*  a 
wMk  24  hour*  a  doyl 
Daly  popart  In  al  matkal*. 

1-900-786-7800 

«  Newspaper 
JobLine 
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HELP  WANTED 


EDITORIAL 


FOOD  EDITOR  -  Southern  Living,  the 
nation's  largest  regional  magazine  (2.4 
million  circulation)  seeks  a  talented 
writer/editor  to  join  our  growing  foods 
staff.  The  qualified  person  will  have 
several  years  experience  writing  about 
foods  and  nutrition  and  should  have  a 
good  understanding  of  the  current 
trends  toward  healthy  eating.  We  seek  a 
wordsmith  who  can  help  bring  even 
more  spark  to  the  pages  of  our  maga¬ 
zine.  Send  clips  and  resume  to  Michael 
Carlton,  executive  editor.  Southern 
Living  Magazine,  2100  Lakeshore 
Drive,  Birmingham,  AL  35209. 


Fed  up  with  maddening  crowds?  Able  to 
lead?  Seven-day  color  daily  in  competi¬ 
tive  Rocky  Mountain  market  seeks  desk 
editor(s)  interested  in  practicing  jour¬ 
nalism  and  outdoor  skills  in  the  Mild 
Wild  West.  Newsroom  supervision, 
wire,  layout  and  headwriting  experience 
relevant.  Decisive  nature,  ability  to  work 
fast  are  plusses.  Send  resume  and  cover 
letter  to  Managing  Editor  at  Box  5331, 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 

Serious  conservative  Christian  news 
magazine,  circulation  200K  monthly, 
seeks  investigative  reporter.  Must  be 
willing  to  relocate  to  Colorado  Springs. 
Send  resume  and  clips  to  Human 
Resources  Dept.,  Focus  on  the  Family, 
801  Corporate  Center  Dr.,  Pomona,  CA 
91768. 


MANAGING  EDITOR 
We  need  an  editor  who  knows  the  value 
of  local  news.  We  need  an  editor  that 
can  polish  our  young  reporters’  writing 
style.  We  need  an  editor  that  can  moti¬ 
vate  our  20-person  news  staff  including 
bureaus.  Zone  8.  About  16,000  circu¬ 
lation.  Box  5312,  Editor  &  Publisher. 


MILITARY  SPACE  EDITOR 

“Military  Space,”  a  bi-weekly  8-page 
newsletter  read  by  the  aerospace  indus¬ 
try,  needs  an  expert  editor.  Our  last 
editor  went  to  RANDCorp.  for  his  Ph.D. 

Position  opens  July  15. 

Send  resume  to  Alton  Marsh,  Managing 
Editor,  Aerospace/Defense,  Pasha 
Publications,  1401  Wilson  Blvd., 
#900,  Arlington,  VA  22209. 


NEWSWIRE  COPY  READERS  & 
REPORTERS  -  The  Dow  Jones  & 
Company  News  Service  is  seeking 
experienced  Copy  Readers  and  Repor¬ 
ters  with  varied  levels  of  experience  to 
work  at  its  World  Financial  Center 
Corporate  Offices  in  NYC.  Recent 
college  grads  will  also  be  considered. 
Qualified  candidates  for  this  business 
newswire  must  have  strong  journalism 
skills.  Speed  and  accuracy  a  must. 
Entry  level  positions  are  also  available. 
These  are  responsible  positions  with  a 
prestigious  publication  offering  career 
advancement  opportunities,  competi¬ 
tive  salaries  and  excellent  benefits. 
Send  resume  with  salary  history  and 
requirements,  in  confidence,  to:  Dow 
Jones  &  Company,  Inc.,  Employee  Rela¬ 
tions  Department-RS,  Harborside 
Financial  Center,  600  Plaza  II,  Jersey 
City,  NJ  07311-3992.  Equal  opportun¬ 
ity  employer  m/f/h/v. 


HELP  WANTED 


HELP  WANTED 


OP-ED  PAGE  EDITOR 

The  San  Diego  Tribune  seeks  an  editor- 
writer  with  a  strong  background  in  op-ed 
page  production  and  use  of  syndicate 
material.  The  candidate  should  have 
experience  in  layout  and  editorial  writ¬ 
ing.  Supervisory  experience  is  desir¬ 
able.  Send  cover  letter,  resume  and 
work  samples  to  Steve  Pronsinski, 
Assistant  Managing  Editor,  San  Diego 
Tribune,  Box  191,  San  Diego,  CA 
92112.  No  calls  please. 


NEWS  EDITOR  -  20,000-circulatlon, 
seven-day  newspaper  in  Texas  looking 
for  take-charge  news  editor  to  run  five- 
member  copy  desk.  Person  must  be 
excellent  wordsmith  and  page  designer 
with  ability  to  teach  those  skills.  Posi¬ 
tion  opens  in  August.  Send  resume  and 
examples  of  work  to:  Denton  Record- 
Chronicle,  Doug  Toney,  Managing 
Editor,  PO  Box  369,  Denton,  Texas 
76202. 


OPPORTUNITY  —  36,000  AM  daily 
(45,000  Sunday)  needs  two  key 
editors;  FEATURES  EDITOR  and 
ASSISTANT  CITY  EDITOR.  Both  posi¬ 
tions  critical  in  plans  for  reorganization 
and  redesign.  Also  possible  opening 
soon  for  copy  editor,  (iontact  Bob  Shou- 
macher.  Editor,  or  Dave  Cox,  Managing 
Editor,  The  Tribune-Star,  721  Wabash 
Avenue,  PO  Box  149,  Terre  Haute,  IN 
47808.  (812)  231-4200. 


OUTDOOR  WRITER 

We’re  looking  for  a  reporter  who  wants 
to  cover  hunting,  fishing,  camping  and 
everything  else  that  happens  outdoors. 
Our  coverage  should  provide  informa¬ 
tion,  news,  helpful  tips  and  new 
product  information.  We’ll  skip  the 
stories  about  "my  favorite  hunting/ 
fishing  trip."  Send  resume,  clips  to 
Gale  Baldwin,  Editor,  The  Trentonian, 
600  Perry  St.,  Trenton,  NJ  08602. 


REAL  ESTATE/MONEY 

The  Times-Picayune  in  New  Orleans  is 
seeking  a  real  estate  writer  for  our 
Money  section.  This  person  will  write  for 
a  weekly  real  estate  section  and  the 
daily  Money  section.  At  least  three  years 
business  writing  experience  and  some 
real  estate  experience  are  necessary. 
We  need  someone  who  can  write  for  the 
consumer  and  who  enjoys  explaining 
complicated  real  estate  problems  in 
clear,  readable  English.  We  offer 
competitive  wages  and  excellent  bene¬ 
fits.  To  apply,  send  resume  including 
salary  history  and  clips  by  May  25  to 
Personnel  Dept.,  ATTN;  Money;  The 
Times-Picayune;  3800  Howard  Ave.; 
New  Orleans,  LA  70140.  An  Equal 
Opportunity  Employer  M/F. 

Reporter/photographer,  well  estab¬ 
lished  weekly,  pleasant  Montana 
community  near  mountains.  Apply  by 
May  22  Jim  Moore,  News  Montana, 
Inc.,  PO  Box  309,  Red  Lodge,  MT 
59068. 


REPORTER 

Hudson  County,  NJ  weekly  seeks  gener¬ 
al  assignment  reporter;  knowledge  of 
area  a  plus,  experience  and  related 
degree  preferred.  Send  clips,  resume  to 
Hudson  Reporter,  1321  Washington 
St.,  Hoboken,  NJ  07030. 


REPORTER  wanted  for  Central  Illinois 
daily.  Recent  grads  ok  Resumes  to 
Editor,  Daily  News,  Box  370,  Effing¬ 
ham,  IL  62401. 


SEEKING  ADVENTURE 

Southern  California  startup  weekly 
needs  reporter/writers/editors.  Intern¬ 
ships  available.  Gain  good  experience 
while  having  fun.  Send  resume,  clips  to 
New  Frontier  Media,  Suite  913,  12021 
Wilshire  Blvd.,  Los  Angeles,  CA  90025. . 


STATEHOUSE/COUNTY  REPORTER 

Princeton  (N.J.)  Packet,  Ist-place 
winner  of  1990  Nat’l  Newspaper  Assn, 
general  excellence  award,  seeks  repor¬ 
ter  to  localize  state  and  county  issues 
for  Princeton-area  communities.  Strong 
news  judgment  and  language  skills' 
required.  N.J.  candidates  preferred. 
Send  resume,  clips  to  Randy  Berg- 
mann,  Princeton  Packet,  300  Withers¬ 
poon  St.,  Princeton,  NJ  08540. 

The  Idaho  Statesman,  a  Gannett  news¬ 
paper,  is  seeking  a  business  editor  who 
can  bring  life  to  daily  business  sections 
with  informative  consumer  information 
while  appealing  to  execs  in  a  corporate- 
rich  city.  The  right  person  will  direct  a 
Business  Monday  section  and  head  a 
staff  of  four.  A  strong  business  and/or 
newspaper  management  background  is 
preferred.  Send  resume  and  samples  to 
Bill  Roberts,  Managing  Editor,  The 
Idaho  Statesman,  PO  Box  40,  Boise,  ID 
83707. 

The  Idaho  Statesman,  a  Gannett  news¬ 
paper  in  a  state  capital,  seeks  features 
editor  to  supervise  a  10-person  staff 
and  publication  of  a  daily  lifestyle 
section,  a  weekly  entertainment  guide 
and  an  outdoor  section.  We  want  a 
strong,  team-oriented  leader  who  can 
produce  news-  and  consumer-driven 
sections  that  reflect  our  area.  Boiseans 
pride  themselves  on  their  high  quality  of 
life,  with  strong  interest  in  the  arts  and 
such  outdoor  activities  as  skiing,  raft¬ 
ing,  fishing  and  hiking.  Send  resume 
and  a  week’s  worth  of  papers  to  Bill 
Roberts,  Managing  Editor,  The  Idaho 
Statesman,  PO  Box  40,  Boise,  ID 
83707. _ 

WIRE  EDITOR 

Immediate  opening  for  wire  editor  on 
15,000  PM,  six-day  per  week  paper  in 
northwest  New  Mexico.  Position 
requires  good  news  judgment  and 
layout  skills.  Some  graphics  work 
involved.  Candidates  should  have  a 
bachelor’s  degree  In  journalism  or  a 
related  field,  but  work  experience  may 
substitute  for  a  degree. 

Send  resume  and  work  samples  to: 

Tim  Knowles,  managing  editor 
The  Gallup  Independent 
PO  Box  1210 

Gallup,  New  Mexico  87305 


E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  S 
(212)  230-2225  ext.  1087 


PRODUCTION/TECH 

Lead  Pressman  Needed,  Full-time  posi¬ 
tion.  Experience  and  dedication  a  must. 
Salary  plus  bonus.  Webb  Leader  Press. 
Benefits:  paid  vacation,  profit  sharing, 
health  insurance.  Box  5337,  Editor  & 
Publisher. 


HELP  WANTED 


PRODUCTION/TECH 


Production  Director  -  for  65,000  circu¬ 
lation,  New  York  Times  Co.  owned  daily 
and  Sunday  newspaper.  Almost  new 
75,000  sq.  foot  satellite  production 
facility  with  state  of  the  art  equipment, 
including  an  eight  unit  Goss  Headliner 
Press.  We’re  looking  for  someone  who 
has  strong  technical  and  management 
skills  and  the  ability  to  provide  leader¬ 
ship  for  our  production  employees  in  a 
people  oriented  operation.  Must  be  a 
leader  who  can  work  with  a  first  rate 
management  team  on  a  fast  growth 
newspaper.  Excellent  salary,  bonus, 
benefits  with  America’s  best  newspaper 
group.  Send  resume  and  financial 
requirements  to  David  0.  Roberts, 
publisher.  The  Herald-Journal,  Post 
Office  Box  1657,  Spartanburg,  SC 
29304. 


Sales  Executive 

International  news  agency  seeks  sales 
executive  to  handle  accounts  in  New 
York  City  and  Northeast.  Minimum  five 
years  sales  experience,  knowledge  of 
editorial  operations,  proven  sales 
record.  Only  top  candidates  will  be 
considered.  Send  resume  and  cover 
letter  to  Box  5311,  Editor  &  Publisher. 

PROFESSIONAL  TELEMARKETERS 

The  Flyer,  a  dominant,  high  growth 
South  Florida  advertising  Publication, 
is  seeking  professional  telemarketers. 
This  challenging,  customer-oriented 
sales  environment  is  targeted  to  sell 
advertising  to  Commercial  and  Residen¬ 
tial  accounts.  Exceptional  earnings 
potential  to  +$50K. 

We  require: 

-  A  proven  Telemarketing  Sales 

record  with  a  minimum  of  1  year 
experience.  Not  an  order  taker. 

-  Aggressive  outbound  call  skills. 

-  Persuasive  communication  and 

sales  background. 

-  CRT  experience  a  plus. 

-  Bi-lingual  useful. 


Solid  starting/training  rate. 
Rewarding  compensation  plan 
including: 

•  High  Commissions 

•  Bonuses 

Attractive,  comprehensive  bene¬ 
fits  package  with  medical,  paid 
vacations,  401K,  Credit  Union, 


To  apply  in  confidence,  mail  your 
resume  to: 

The  Flyer 

11900  S.W.  128  Street 
Miami,  Florida  33186 

or  fax  your  resume  tO:  (305)  255-3536 


REGIONAL  SALES  MANAGERS 

GMA,  the  leader  in  Integrated  Inserting  Systems  in  the  newspaper 
industry,  has  immediate  openings  for  Regional  Sales  Managers 
throughout  the  U.S.  Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  High  Speed  SLS-1000  and  SLS-40 
inserters  and  NEWS-GRIP  Single  Gripper  Conveyor,  outstanding 
opportunities  exist  for  individuals  with  newspaper  industry  experi¬ 
ence  and  sales  background.  Excellent  salary,  commission  plan  and 
benefits.  For  further  information  please  forward  your  resume  to: 
GMA,  11  Main  Street,  Southboro,  MA  01772,  Attn:  Richard  Connor, 
V.P.  Sales  &  Marketing,  Tel:  508-481-8562. _ 
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HELP  WANTED 


POSITIONS  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name - 

Company - 

Address - 

City _ 

State _ Zip - 

Phone  - 

Classification  - 

Authorized  Signature  - 

Copy  - 


Nn  nf  Insprtinns-  Amount  Ennlnsnit-  $ 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1991 

POSITIONS  WANTED 
1  week  —  $3.95  per  line 


LINE  AOS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue. 

3  weeks  —  $5.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 

Add  $6.50  per  insertion  for  box  service. 
Count  a;- an  additional  line  in  copy. 


2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $2.55  per  line,  per  issue. 

Add  $4.25  per  insertion  tor  box  senrice. 
Count  as  an  additional  line  in  copy. 


SALES 


MAJOR  ACCOUNTS  EXECUTIVE 

The  Flyer,  a  dominant,  high  growth 
South  Florida  advertising  Publishing 
Company,  is  seeking  professional  sales 
representatives.  Exceptional  earnings 
potential:  $90-100K. 

We  require: 

-  5  years  experience  selling  and 

managing  major  and/or  national 
accounts. 

-  A  proven  track  record  of  sales 

success 

-  Persuasive  communication  and 

presentation  skills 

-  Automobile 

-  Knowledge  of  South  Florida  mark¬ 

et  a  plus 

-  Bi-lingual  a  plus 

-  Print  advertising  experience 

preferred 

We  offer: 

-  Solid  salary  plus  high  bonuses 

-  Attractive,  comprehensive  bene¬ 

fits  package: 

To  apply  in  confidence,  mail  your 
resume  to: 

The  Flyer  Publishing  Company 
PO  Box  169003 
Miami,  Florida  33116 

or  fax  (305)  255-3536 


POSITIONS 

WANTED 


ADMINISTRATIVE 

RECENT  MBA  recipient  with  8  years 
newsroom  experience  seeks  to  learn 
business  side.  I’ve  won  honors  and 
increased  readership  and  ad  linage  as 
an  editor.  If  you  want  to  grow  your  own 
future  management,  call  Jim  (301) 
721-7959. 


_ ADVERTISING _ 

42  year-old  advertising  director,  ad 
sales,  production.  Newspaper  or 
commercial  printing.  John  (817) 
566-2108.  1300  Dallas  Dr.  #824, 
Denton,  TX  76205. 


_ CIRCULATION _ 

Circulation  Manager.  Zone  2.  Strong 
background  in  Home  Deliveiy,  street 
Sales  and  Circulation  Marketing.  610 
Roberts  Ave.,  Glenside,  PA  19038. 


_ EDITORIAL _ 

AP  award-winning  film  critic/writer  with 
national  reputation,  solid  industry 
contacts  and  TV/Radio  experience  seeks 
metro  daily  or  major  market  broadcast 
outlet.  Call  (512)  650-9016  or  write 
Box  5332,  Editor  &  Publisher. 


Award-winning  veteran  golf  writer 
seeks  golf  beat  for  major  metro, 
magazine  or  ad  agency. 

Box  5329,  Editor  &  Publisher. 


Editorial  writer/editor.  Been  doing  it  all 
for  mid-sized  daily.  First-rate.  Box 
5324,  Editor  &  Publisher. 


Experienced,  disabled  feature  and 
editorial  writer  is  seeking  a  position  as 
an  editorial  columnist  or  feature  writer 
with  a  small  newspaper  in  south  metro 
Atlanta,  GA.  Please  call  me  at  (404) 
224-6491  or  write  David  Shapiro,  484 
Hammond  Dr.,  Griffin,  GA  30223. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  iusertiou:  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  1 3  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $M. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

IJHt  tk  Pwblisli«r 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


Experienced,  tenacious,  aggressive 
reporter  who  doesn’t  take  "na’  for  an 
answer,  looking  for  a  daily.  Happy  with 
any  assignment.  Will  relocate.  Greg 
(508)  99^3524. 


GM  or  EDITOR  position  sought  by 
16-year  veteran  of  small-medium  dail¬ 
ies.  Excellent  current  references.  Wm. 
McCarthy.  (216)  830-0853. 


Harvard  graduate  with  master  in  Jour¬ 
nalism  seeks  reporter  position.  Experi¬ 
ence  in  news,  sports  entertainment, 
etc.  Ready  to  relocate.  Box  5306,  or 
telephone  (512)  826-5842. 


HIRE  ME 

May  grad  seeks  good  entry-level  sports- 
writing  position.  Presently  LA  Times 
intern.  Experience  includes  3  intern¬ 
ships  and  loads  of  part-time  and  string¬ 
ing  work.  Clips  and  references  sure  to 
impress.  Will  relocate. 

Call  Chuck  at  (213)  596-1054. 


I  have  20  years  of  newspaper  experi¬ 
ence,  most  of  it  as  an  editor/nevrsroom 
manager.  I  am  look.ng  for  a  medium  to 
large  daily  that  needs  an  editor  who  has 
impeccable  news  judgment,  believes  in 
hard  work  and  who  thrives  on  deadlines. 
Call  Randy  at  (401)  934-2927. 


LEAN,  MEAN  WRITING  MACHINE 

Creat  ve,  hyperliterate  J-grad,  specializ¬ 
ing  in  light,  bright,  tight  copy-editing, 
reviewing,  reporting  seeks  entry-level 
position  at  coastal  daily.  Plant  me  and 
watch  me  grow!  Box  5327,  Editor  & 
Publisher. 


Minority  reporter.  Just  graduated.  Look¬ 
ing  for  employment  in  Southwest. 
Editor  of  school  paper.  Honors.  Bright. 
Energetic.  Box  5307,  Editor  & 
Publisher  or  telephone  (512) 
494-4438. 


PACIFIC  RIM  INTERESTS 

Magazine,  newspaper  exec-level  jour¬ 
nalist  seeks  assignment  in  Asia-Pacific 
region.  Fulbrighter.  Investigative, 
analytical  skills.  Science  technology, 
politics,  business  strengths.  Japan  and 
China  work  experience.  Box  5338, 
Editor  &  Publisher. 


_ FREELANCE _ 

BERLIN-based,  bi-lingual,  American 
reporter  ready  for  assignment  from  US 
dailies,  magazines.  Reasonable  rates. 
Call  Taryn  Toro,  01 1-49-30-261-7641: 
FAX  011-49-30-7068;  or  write: 
Einemstr.  6,  1000  Berlin  30,  Gernnany. 


Experienced,  feature  and  editorial 
writer  is  seeking  opportunities  to  write  a 
weekly  column  concerning  disability 
issues  from  my  home.  Please  call  me  at 
(404)  224-6491  or  write  David  Shap¬ 
iro,  484  Hammond  Dr.,  Griffin,  GA 
30223. 


N.Y.  stringer  available  -  news  and 
features,  dailies  or  trades.  Worked  at 
N.Y.  Newsday,  Miami  News  and  Finan¬ 
cial  World,  top  references.  Available 
immediately.  Call  or  write  Jeff  Benkoe, 
1195  E.  12th  St.,  Brooklyn,  NY 
1123C.  (718)  258-9648. 


_ UBRARY _ 

NEWS  LIBRARY  ASSISTANT 
With  over  four  years  experience  as  a 
librarian  and  an  MA  in  journalism,  ready 
to  make  the  big  move  I’ve  been  plan¬ 
ning  my  whole  MLS  career:  want  to 
break  into  news  libraries  field,  working 
under  a  top  news  librarian  in  a  progres¬ 
sive  news  library.  You  get  the  best  for 
your  money.  I  get  the  best  possible  work 
experience.  Box  5290,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  May  11,  1991 


51 


SHOP  TALK  AT  THIRTY 


Making  journalism  fun  again 


By  David  Dyer 

It  is  time  to  stand  up  for  a  career  in 
journalism. 

Somebody  has  to  do  it,  and  the 
sooner  the  better.  Otherwise  the 
quality  of  the  profession  will  begin  to 
dip.  It  is  probably  on  the  decline  now. 

Just  20  years  ago,  in  the  Watergate 
era,  the  newspaper  business  was 
viewed  with  awe  and  near-reverence. 
Those  were  the  days  when  students 
wanted  to  be  active  and  do  something 
important. 

As  a  result,  applications  to  journal¬ 
ism  schools  were  up  and  competition 
for  jobs  was  stiff.  Moreover,  newspa¬ 
per  people  spoke  of  their  profession 
with  pride. 

Back  then,  1  remember  the  com¬ 
mon  responses  when  new  acquain¬ 
tances  found  that  I  wrote  for  a  news¬ 
paper.  “How  interesting  that  must 
be”  and  “You’re  a  lucky  guy”  were 
the  norm. 

I  do  not  hear  much  resembling  that 
anymore.  In  fact,  I  do  not  hear  very 
much  positive  about  journalism  at  all. 

Last  year,  when  I  was  at  career  day 
at  a  local  high  school,  not  one  student 
expressed  a  commitment  to  pursuing 
journalism.  A  couple  said  they  might 
try  it,  but  they  were  hardly  enthusias- 
tic._ 

Part  of  it  may  be  that  polls  show 
that  journalists  are  not  trusted  any¬ 
where  near  the  way  they  used  to  be 
and  some  of  it  may  be  the  state  of  the 
economy,  which  has  affected  the 


(Dyer  is  the  sports  editor  of  the 
Haverhill  [Mass.]  Gazette.) 


UBONflNMOa  MOUd 
SM3N  HUM  ISUId  39 


Get  your  copy  of 

AdNc^ 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  _ 


I  To;  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills,  N.S.W.,  2010,  Australia 
I  YpO  I  Please  send  me  AD  NEWS  for  one 
'  ■  Cwb  year  -  26  issues.  I  enclose  my 
I  bankdraft  in  Australian  currency  for  Aust.  $  128. 

I  Name;. _ 

I  Address; _ 
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newspaper  industry  as  much  if  not 
more  than  other  fields. 

After  all ,  many  newspapers  are  cut¬ 
ting  back  on  personnel  and  benefits, 
and  there  are  not  many  who  can 
eagerly  look  forward  to  a  career  in  a 
field  where  layoffs  are  becoming  com¬ 
mon  and  benefits  are  on  the  decline. 

In  most  cases,  the  pay  is  certainly 
not  a  motivation  to  study  journalism. 
Most  professionals  will  tell  you  that 
this  is  not  a  career  you  get  into  if 
money  is  all-important. 

I  can  still  remember  the  reaction  of 
one  teacher  who  listened  to  my  talk  at 
another  career  day  two  years  ago. 
After  hearing  me  speak  in  general 
terms  about  the  income  possibilities, 
and  relating  my  own  experiences,  she 
said,  “I  never  realized  the  pay  scale 
was  so  low,  and  I  thought  teaching 
was  bad.” 


Yes,  it  is  true.  If  you  are  interested 
in  a  career  in  journalism,  you  will  not 
be  able  to  retire  before  you  are  50,  and 
you  probably  will  not  be  leaving  a 
huge  trust  fund  for  your  grandchil¬ 
dren. 

Yet,  and  I  think  we  in  the  profes¬ 
sion  should  start  underlining  and 
broadcasting  this,  there  are  still  a  lot 
of  reasons  why  a  career  in  journalism 
should  be  envied. 

•  Above  all  else,  there  are  few 
lines  of  work  that  are  as  interesting  as 
journalism.  The  news  changes  every 
day,  and  there  are  almost  always 
issues  that  start  discussions  and  items 
that  draw  comments,  both  from  the 
local  and  national  fronts. 

Many  of  the  larger  issues  tend  to 
bring  a  newsroom  together  in  a  kind  of 
common  bond  as  editors  and  reporters 
strike  to  do  their  best  to  get  the  whole 
story  out.  Inevitably,  there  are  dis¬ 
agreements  and,  sometimes,  even 
feuds,  but  there  is  a  shared  goal. 

In  this  kind  of  environment,  there 
are  few  editors  and  writers  who  do  not 
look  forward  to  coming  to  work. 
There  are  often  pressures,  but  the 
challenge,  excitement  and  unique¬ 
ness  of  the  news  make  it  all  enticing. 

Now  think  for  a  moment.  How 
many  people  in  other  professions 


enjoy  their  work  as  much?  I  doubt 
that  the  percentage  is  anywhere 
nearly  as  high. 

•  There  are  generally  few  person¬ 
ality  conflicts  in  the  newsroom  and 
employees  seem  to  get  along  better 
than  in  many  lines  of  work.  Sure, 
there  are  battles  between  editors  and 
writers,  and  cliques  can  form,  but  this 
tends  to  be  rare. 

Maybe  it  is  that  common  goal 
shared  by  all;  maybe  it  is  that  the 
education  level  tends  to  be  the  same, 
or  maybe  it  is  just  that  birds  of  a 
feather  do  flock  together. 

1  don’t  know,  but  in  the  five  news¬ 
papers  I  have  worked  for  over  the 
years,  I  have  enjoyed  nearly  every¬ 
one  1  have  met  and  have  not  come 
across  many  employees  unhappy 
about  their  personal  relations. 

•  Although  there  are  exceptions. 


most  people  like  to  be  recognized  and 
feel  important,  and  newspeople  carry 
about  as  high  a  profile  as  you  can  get. 
It  is  surprising  how  many  contacts 
one  can  develop  in  a  community,  and 
perfect  strangers  often  recognize  the 
name  or  face  of  writers. 

•  Even  if  writers  and  editors  are 
not  recognized,  they  have  ample 
opportunity  to  feel  either  important  or 
good  about  themselves.  That  is 
because  they  are  often  dealing  with 
vital  local  issues  or  writing  features 
about  local  personalities. 

•  In  most  cases,  newspaper  work 
is  no  9-to-5  job  and  provides  varying 
hours.  Sure  writers  and  editors  com¬ 
plain  about  this  at  times,  but  it  pro¬ 
vides  a  lot  of  variety  and  tends  to  keep 
employees  on  the  ball.  The  flexibility 
can  also  come  in  handy  in  dealing  with 
problems  at  home. 

Having  said  all  this,  I  think  newspa¬ 
pers  can  do  even  more  to  keep  their 
employees  happy.  A  few  suggestions 
follow. 

•  Editors  can  provide  more  posi¬ 
tive  feedback  to  their  writers.  Too 
often,  editors  are  quick  to  critique, 
but  slow  to  praise.  Yet  everyone 
needs  a  pat  on  the  back  now  and  then 
and  it  can  be  the  greatest  source  of  job 

(Continued  on  page  43) 
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THE  EDITOR  &  PUBLISHER 
INTERNATIONAL  YEARBOOK 

OVER  250,000  NEWSPAPER  FACTS  IN  SEVEN  EASY-TO-USE  SECTIONS! 


)0^ 


Daily  newspaper  personnel,  national  newspapers,  tabloid  newspapers, 
new  dailies,  suspensions,  newsprint  statistics,  newspaper  groups  under 
common  ownership,  special  service  dailies,  action/hotline  editors, 
employee  and  carrier  publications. 

Weekly  newspapers,  black  newspapers,  religious  newspapers, 
foreign  language  newspapers  and  college  and  university 
newspapers. 

Canadian  daily  newspapers,  newspaper  groups  under  common 
ownership,  weekly  newspapers,  foreign  language  newspaper, 
tabloids,  carriers  and  employee  publications,  and  aaion/hotline 
editors . 


Newspapers  of  the  United  Kingdom  and  Ireland,  Association  of 
American  Correspondents  in  London,  newspapers  of  Europe, 
the  Caribbean  region.  Central  America  and  Mexico,  South 
America,  Africa,  the  Middle  East,  Asia  and  the  Far  East, 
Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

News,  piaure  and  press  services,  feature,  news  and  picture 
syndicate  services,  comic  seaion  groups  and  networks, 
newspaper  distributed  magazine  seaions  and  art  and 
mat  services. 

Equipment,  supplies  and  services  with  direaory  of 
company  names,  products  and  services,  plus  mechanical 
forces  pay  scales  and  top  minimum  scales  for  rep)orters. 


ANPA  roster,  assocs.  and  clubs,  reps.,  U.S.  advtg.  clubs, 
various  membership  directories,  schools  of  journalism, 
newspaper  films,  brokers,  appraisers,  clipping  bureaus, 
unions,  promotion  services.  Ombudsmen,  press  and 
radio-TV  correspondents,  U.S.  Correspondents  Assoc, 
and  much  more. 


FRONT  PAGES:  Letter  frcim  the  publisher,  ready  reckonere  of  advertising  rates  and  circulations  for  the 
r.S.  and  Canada,  annual  newspaper  advenising  linage  totals,  basic  data  for  space  buyers,  top  one  hundred  daily 
newspaper*.  Newspaper  Standard  Ad  I'nits  and  New  Expanded  SAl’^"  System  and  mechanical  equipment*abbreviatioas. 


Order  your  E&P  International  Year  Book  today! 

Simply  send  a  check  or  money  order  for  $80.00  (U.S.  and  Canada,  other  countries  $1 05.00,  orders  of  five  or  more 
$72)  and  mail  to  Editor  &  Publisher,  Year  Book  Dept.,  11  West  19th  St.,  New  York,  NY  10011,  (212)  675-4380. 

Payment  must  accompany  all  orders  and  be  in  U.S.  doHars.  NY  buyers  add  appropriate  sales  tax. 


'four  news  and  more.  Mudimore. 

Harrisburg,  PA  -  A  Newhouse  Newspaper 


The  subject  might  be  the  Persian  Gulf  or 
Pennsylvania.  The  curriculum  could  encompass 
geography,  reading  or  the  environment.  The 
content  can  be  The  Stock  Market  Game,  The 
Mini  Page  and  Newspaper  in  Education  Week. 

The  process  is  Newspaper  in  Education.  And  the 
result  is  an  informed,  involved  and  insightful 
community. 

For  more  than  20  years,  the  Harrisburg  Patriot- 
News  has  championed  education  in  central 
Pennsylvania.  Newspaper  in  Education  provides 


scholastic  newspaper  subscriptions,  teacher 
training,  parent  worieshops,  an  educator 
newsletter,  newspaper  plant  tours  and  resource 
materials. 

Student  recognition  programs  include  Scholastic 
Art  and  Writing  Awards,  Spelling  Bee,  Capital 
Area  Science  and  Engineering  Fair  and 
Journalism  Achievement  Awards. 

The  Patriot-News  Newspaper  in  Education 
program  is  the  original  business-education 
partnership.  We're  committed  to  lifelong, 
lifetime  learning. 


Sllfe  Patrlot-Ngms 


Newspaper  in  Education. 
The  Learning  of  a  Lifetime. 
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